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Otdnaiy  people’ 
stories  gaining 
in  popularity 
(See  page  11) 

13%  of  cable 
systems  owned 
by  newspapers 
(See  page  12) 

Newspaper  ad 
policies  probed 
by  tv  station 
See  page  17) 


A  great  newspaper  is  more  than  a  shelf  liner 
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Every  free  man  has  the  right  to  lay  what 
sentiments  he  pleases  before  the  public;  to  forbid  this 
is  to  destroy  the  freedom  of  the  press. . 

Blackstone’s  Commentaries 

^cin  ^rancbco  ffljroniclr 


one-third  of  the  Chicago  SMSA  is  not 
effectiveiy  covered  by  the  Chicago 
Tribune  and  Chicago  Sun-Times 


I  AURORA^ 


....  to  reach  that  important 
market  segment  in  Kane  and 
Wiii  counties,  you  need 


Greater  Chicago  Newspapers  DELIVER  55% 

coverage  of  the  suburban  two-county  “ MARKET -APART” 
not  reached  by  the  Chicago  newspapers  . . . 

•  612,400  POPULATION  •  192,400  HOUSEHOLDS 

Greater  Chicago  Newspapers  REACH 


55% 

Greater 

Chicago 


★  1  out  of  every  2  adults  with  household 
incomes  $25,000-i- 

★  more  than  two-thirds  of  the  people 
between  the  ages  of  25  to  44 

★  more  than  two-thirds  of  all  adults  in  Kane 
and  Will  counties 


•k  almost  twice  as  many  adults  as  the 
Tribune  or  Sun-Times  who  are  college 
graduates  or  better 

★  twice  as  many  people  as  the  Tribune  and 
Sun-Times  who  have  traveled  by  airplane 
(domestic)  in  the  past  12  months 

★  over  58%  of  the  professional /technical 
people  in  Kane  and  Will  counties 


SOURCE:  SCARBOROUGH  REPORT  —  1 978 


16% 


Tribune  ^ 

Sun-Times 

NEWSPAPER  COVERAGE 
OF  KANE  &  WILL  COUNTIES 
61 2,400  POPULATION 


Greater  Chicago  Newspapers, 
Copley  Newspapers,  are 
represented  by  Sawyer,  Ferguson, 
Walker-Co.,  Inc. . .  .  phone  your 
nearest  SFW  regional  office 


“A  MARKET  Greater  Chicago  Newspapers 

APARr^ 


THE 

BEACQN-NEWS 
Aurora 


THE 

HERALD-NEWS 
Joliet 


THE 

COURIER-NEWS 
Elgin 


NOW>OU  CANSETTYPE 
AT  THE  SPEED  OF  UGHT 


All  phototypesetters  use  light  to 
expose  the  characters.  But  your  typical 
photomechanical  typesetter  can  only  be 
as  fast— and  as  reliable— as  its  slowest 
moving  parts. 

In  Autologic's  APS-Micro  5,  moving 
parts  are  replaced  with  electronic  cir¬ 
cuitry.  Digitized  characters  are  formed  on 
a  cathode  ray  tube  ("CRT")  within  the 
typesetter  (photo  above),  and  beamed 
onto  paper  or  film. 

The  result  is  unparalleled  speed  and 
reliability.  The  APS-Micro  5  sets1250  lines 
per  minute.  That's  twice  as  fast  as  any 
typesetter  in  its  class,  and  ten  times  faster 
than  a  second  generation  machine.  And 
you  can  forget  about  downtime.  Modular 
circuitry  and  proven  technology  keep  the 
APS-Micro  5  running  with  minimal 
operator  attention  or  maintenance. 

For  the  first  time,  the  APS-Micro  5 
puts  Autologic  technology  within  reach 
of  firms  that  don't  require  the  full  capa¬ 
bilities  of  our  APS-5,  the  industry's  leading 


digital  CRT  typesetter.  Now,  the  high 
speed  and  reliability  of  digital  typesetting 
is  an  accessible  alternative.  APS-Micro  5 
rental  plans  are  also  available. 

Autologic,  Inc.,  1050  Rancho  Conejo 
Blvd.,  Newbury  Park,  CA  91320. 

(213)  889-7400.  A  subsidiary  of  Volt 
Information  Sciences,  Inc. 


APS-MICRO  5 

DIGITAL  CRT  TYPESETTER 
BVAUTOIDGIC® 
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How  to  face 

the  challenges  of  the  80s 
and  increase 
your  share  of  mind 

ATTEND  THE  FIFTH  ANNUAL 
MARKET  OPINION  RESEARCH 
SENIOR  EXECUTIVE  MARKETING  SEMINAR 

FEBRUARY  12-14,  1981 

FAR  HORIZONS  HOTEL, 
LONGBOAT  KEY,  FLORIDA 

$550  per  person 

Big  challenges  face  big  and  medium-sized  news¬ 
papers  during  the  coming  decade. 

Cable  TV  and  Increased  leisure  time  threaten  to 
whittle  away  at  the  dally  newspaper’s  already  dwindling 
“share  of  mind.” 

Other  challenges  are  posed  by  the  rise  of  community 
newspapers,  the  need  for  better  graphics  and  the  search 
for  new  sources  of  advertising  revenue. 

Strategies  for  dealing  with  these  challenges  Is  what 
the  experts  will  discuss  at  MOR’s  Senior  Executive 
Marketing  Seminar. 

One  thing  Is  certain  if  you  attend:  You’ll  get  more 
than  Information  from  the  experts  and  your  fellow 
professionals  .  .  .  you’ll  get  an  education. 

FOR  INFORMATION  OR  RROCHURES 
GALL  LISA  NIELSEN,  MEDIA  DIVISION 
MANAGER,  AX  800-881-0488 


MARKET  OPINION  RESEARCH 

^ENROLL  HERE! 

□  Include  me  among  the  country’s  top  publishers, 
editors,  vice  presidents  and  marketing  directors 
who  will  attend  the  MOR  Senior  Executive 
Marketing  Seminar: 

NAME  _ TITLE _ 

NEWSPAPER _ 

ADDRESS  _ 

CITY _ STATE _ ZIP _ 

□  I  win  be  accompanied  by  my  spouse 

□  I  will  not  be  accompanied  by  my  spouse 

□  Enclosed  Is  a  tZdO  deposit  to  reserve  my  place 
MAIL  TO:  Lisa  Nielsen,  Media  Division  Manager 

Market  Opinion  Research 
88  West  Adams 
Detroit,  Michigan  48886 
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December  1960 
S  M  T  W  T  F  S 
1  2  3  4  5  6 
7  8  9  10  11  12  13 
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21  22  23  24  25  26  27 
28  29  30  31 


January  1961 

S  M  T  W  T  F  S 
1  2  3 
4  5  6  7  8  9  10 
11  12  13  14  15  16  17 
16  19  20  21  22  23  24 
25  26  27  28  29  30  31 


February  1981 

S  M  T  W  T  F  S 
1  2  3  4  5  6  7 
8  9  10  11  12  13  14 
15  16  17  18  19  20  21 
22  23  24  25  26  27  28 


JANUARY  1981 

10- 13 — Great  Lakes  Newspaper  Production  Conference,  Stouffer’s 

Cincinnati  Towers,  Cincinnati,  Ohio. 

11- 14 — National  Retail  Merchants  Association,  Convention,  New  York 

Hilton  &  Sheraton  Center,  New  York  City 
11-14 — Promotion  Management  Seminar,  Marriott,  Ft.  Lauderdale,  Fla. 
15-17 — Texas  Press  Association  Convention  and  Trade  Show,  Dallas 
Mariott  Hotel,  Market  Center,  Dallas. 

15-18 — New  England  Press  Association,  Sheraton-Boston  Hotel,  Boston. 
25-28— International  Newspaper  Advertising  Executives,  Diplomat  Re¬ 
sort  and  Country  Clubs,  Hollywood,  Fla. 

29-31— Tennessee  Press  Institute  and  Tennessee  Press  Association 
annual  meeting,  Radisson  Plaza,  Nashville. 


FEBRUARY 

1-7— Suburban  Newspapers  of  America  Mid-Winter  Management  Con¬ 
ference,  Casa  Marina  Hotel,  Key  West,  Fla. 

1-8 — National  Association  Advertising  Publishers  Mid-Winter  Conference, 
Camino  Real  Hotel,  Cancun,  Mexico. 

15-18— Southern  Classified  Advertising  Managers  Association 

Conference,  Hilton  Hotel,  Biloxi,  Mississippi. 

12- 15— California  Newspaper  Publishers  Association,  annual  meet¬ 

ing,  Doubletree  Inn,  Monterey,  Calif. 

13- 15 — SCAMA  Telephone  Sales  School  Hilton  Hotel,  Biloxi,  Miss. 

17-20— NACON,  Plaza  of  Americas,  Dallas,  Tex. 

MARCH 

1- 3 — SNPA  Production  Conference,  Holiday  Inn  Rivermont,  Memphis, 

Tenn. 

2- 4 — International  Press  Institute  30th  general  assembly,  Kenyatta  Con¬ 

ference  Center,  Nairobi,  Kenya. 

5-8 — New  York  Press  Association,  Sheraton  Airport  Inn,  Albany,  N.Y. 
11-14 — National  Newspaper  Association  Government  Affairs  Conference, 
Hyatt  Regency,  Washington,  D.C. 

13-15 — Miss.  Valley  Classified  Ad  Managers  Association,  Hyatt  Regen¬ 
cy,  Chicago. 

22-24 — Texas  Daily  Newspaper  Association  annual  meeting.  Plaza 
of  Americas,  Dallas,  Tex. 

25-27— Suburban  Newspaper  of  American  Editorial  Conference,  Lincoln 
Plaza  Hotel,  Oklahoma  City,  Okla. 

27-29— Northwest  Mechanical  Conference,  Sunwood  Convention 
Center,  St.  Cloud,  Minn. 


APRIL 

1-4 — Illinois  Press  Association,  Sheraton-Homewood  Inn,  Homewood,  III. 
9-11 — Kansas  Press  Association  Convention,  Hutchinson,  Kans. 

20-23 — American  Society  of  Newspaper  Editors,  Washington  Hil¬ 
ton,  Washington,  D.C. 

24- 26 — Kansas  Press  Women  annual  meeting,  Hutchinson,  Kans. 

25- 26 — Kansas  Daily  Advertising  Managers,  Hutchinson,  Kans. 

26- May  8 — Circulation  Management  Seminar,  sponsored  by  Gannett 

Newspaper  Foundation,  Hilton  Inn  on  the  Campus,  Rochester, 
N.Y. 


MAY 

4-6 — American  Newspaper  Publishers  Association,  Hyatt  Regency, 
Chicago. 
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TMS-ll/xe. 

Thelbct  Management  System 

you  cant  outgrow, 

ibr  a  price  you  cant  ignore. 


mm 


That’s  right.  For  medium-size  news¬ 
papers,  Digital  has  introduced  a  complete 
text  management  system  with  dual,  top-of- 
the-line  PDP-11/70  processors.  All  the 
capability  you  need  now,  all  the  power  you’ll 
need  to  pace  future  growth... at  a  price  you 
can  afford  today. 

Supported  by  a  wide  choice  of  hard¬ 
ware  and  software  options,  TMS-ll/xe  can 
service  all  your  operations  concurrently. 

Put  its  advanced,  easy-to-use  terminals  in 
every  department.  Watch  productivity  rise, 
costs  drop. 

Powerful  TMS-ll/xe  software  simpli¬ 
fies  story  management,  gives  you  a  head¬ 
start  on  hot  wire  items,  provides  automatic 
housekeeping,  and  lets  you  organize  your 
files  any  way  you  want. 

Its  state-of-the-art  classified  system 
streamlines  ad  processing.  And  you  can  ex¬ 
pand  TMS-ll/xe  to  pagination  and  business 
data  processing.  It’s  the  proven  path  to  total 
integration. 


As  your  circulation  and  services  grow, 
add  more  terminals... up  to  128,  and  don’t 
worry  about  the  compatibility  of  today’s 
acquisitions  with  tomorrow’s.  TMS-ll/xe 
will  protect  your  investment. 

TMS-ll/xe.  Proven  big  newspaper  text 
management  for  medium-size  newspapers. 
To  learn  more,  contact  a  Digital  sales  office 
or  Graphic  Arts  Group  headquarters  at  the 
address  below. 

Digital  Equipment  Corporation 

Graphic  Arts  Group 
Merrimack,  New  Hampshire  03054 


We  change  the  way 
the  world  thinks. 


Newsbriefs 


Barletta  leaves  N.Y.  News 

Joseph  Barletta  will  leave  his  position  as  executive 
vicepresident  and  general  manager  of  the  New  York  News 
on  January  I  to  become  a  partner  in  the  law  firm  of 
Seyfarth,  Shaw,  Fairweather  &  Geraldson.  He  will  spe¬ 
cialize  in  labor  law  and  work  out  of  the  firm’s  New  York 
office. 

The  job  switch  is  ironic  in  that  Barletta  will  still  prob¬ 
ably  be  involved  in  negotiations  when  the  New  York 
News  and  its  unions  meet  to  discuss  new  contracts  which 
expire  in  March  of  1981.  As  general  manager,  Barletta  rep¬ 
resented  the  News  during  the  1978  contract  talks. 

Seyfarth,  Shaw  is  the  law  firm  that  represents  the  News  in 
its  contract  negotiations.  Instead  of  negotiating  on  behalf 
of  the  News,  Barletta,  in  all  liklihood,  will  be  laying  out 
the  legal  groundwork  for  the  new  contract. 

Barletta  joined  the  News  as  vicepresident  and  director 
of  employee  relations  in  1976.  He  was  promoted  to 
vicepresident  and  director  of  administration  in  1977  and  la¬ 
ter  that  year  to  vicepresident  and  general  manager.  He  be¬ 
came  a  member  of  the  News’  board  of  directors  in  1978 
and  last  year  was  appointed  an  executive  vicepresident. 
Prior  to  joining  the  News,  he  was  with  the  Chicago  Tri¬ 
bune,  where  he  served  as  labor  relations  manager  and  la¬ 
ter  as  vicepresident  and  director  of  employee  relations. 

Press  barred  at  hearing 

A  Federal  district  judge  in  New  Orleans  this  week  (De¬ 
cember  9)  barred  reporters  and  the  public  from  a  pretrial 
hearing  in  the  case  against  Carlo  Marcello,  a  reputed  orga¬ 
nized  crime  figure,  and  four  co-defendants. 

Judge  Morey  Sear  approved  a  defense  motion  to  close 
the  hearing  at  which  arguments  were  to  be  presented  to 
determine  if  wiretaps  would  be  made  admissible  as  evi¬ 
dence  against  the  defendants. 

Lawyers  for  the  New  Orleans  Times-Picayune ,  the 
States-ltem  and  tv  stations,  WDSU  and  WWL,  were 
working  on  an  appeal  of  the  ruling. 

Media  General  buys  weeklies 

Media  General  has  agreed  to  purchase  Golden  West 
Publishing  Corp.,  publisher  of  weekly  community  news¬ 
papers  in  Southern  Orange  County,  California.  Purchase 
price  is  $8  million  in  cash  and  notes. 

Golden  West  publishes  one  semi-weekly  and  two  weekly 
newspapers  that  distribute  90,000  copies  per  week,  on  a 
controlled  and  voluntary-pay  basis  in  suburban  Los 
Angeles.  This  is  the  third  weekly  community  newspaper 
company  purchased  by  Media  General  in  the  greater  Los 
Angeles  market  this  year.  Total  investment  is  about  $20 
million.  In  all,  there  are  24  newspapers  in  the  market  own¬ 
ed  by  Media  General  with  a  combined  circulation  of 
500,0(X)  households. 

York,  Pa.  has  three  dailies 

The  city  of  York,  Pa.  (population  50,000)  now  has  three 
daily  newspapers  with  the  resumption  of  publication  by 
the  morning  Daily  Record  on  December  I . 

When  the  Daily  Record  ceased  publishing  on  November 
15,  the  competing  York  Dispatch,  an  evening  newspaper, 
began  publishing  a  morning  paper  called  the  Morning 
Journal.  Robert  Young,  publisher  of  both  the  Dispatch 
and  the  Journal,  said  he  would  continue  publishing  the 
morning  Journal,  even  though  the  Daily  Record  is  back  in 
circulation. 


Ex-publisher  counsels  Reagan 

Michael  Young  Warder,  the  34-year-old  ex-publisher  of 
the  Reverend  Sun  Myung  Moon’s  News  World,  the  New 
York  City  daily,  is  now  director  of  administration  for  the 
Heritage  Foundation,  a  conservative  Washington,  D.C. 
group  that  is  funneling  advice  to  President-elect  Ronald 
Reagan. 

Warder  left  as  publisher  last  year  and  later  stated  he  had 
also  quit  Moon’s  church. 

Semi-weekly  changes  hands 

The  semi-weekly  Amory  (Miss.)  Advertiser  has  been 
sold  by  Bill  Miles  to  Mid-South  Management,  Inc.,  of 
Spartanburg,  South  Carolina. 

Wren  Barnett  of  LaGrange,  Georgia,  will  be  the  pub¬ 
lisher  of  the  5,700  circulation  newspaper.  Barnett  has  been 
employed  in  the  news  and  advertising  departments  of  the 
LaGrange  Daily  News. 

Mid-South  Management  publishes  newspapers  in  six 
Southeastern  states.  The  sale  was  handled  by  James  W.R. 

White,  a  McMinnville,  Tennessee  broker. 

No  privilege  for  reporters 

Reporters  in  Georgia  have  no  special  rights  beyond 
those  of  the  general  public  to  demand  access  to  prisons,  or 
to  seek  interviews  with  inmates,  according  to  an  opinion 
handed  down  by  Georgia  Attorney  General  Arthur  K. 

Bolton. 

Bolton  said  whether  the  media  has  access  to  prisons  or 
inmates  is  a  matter  of  discretion  with  wardens  at  each 
prison.  The  ruling  came  as  a  result  of  the  media’s  inten¬ 
sive  coverage  last  summer  of  preparations  for  the  sche¬ 
duled  execution  of  Jack  Potts,  a  condemned  killer  who 
made  news  with  his  frequent  changes  of  mind  as  to 
whether  he  wanted  to  be  executed  or  not. 

Potts  was  allowed  to  conduct  several  news  conferences 
while  waiting  for  his  scheduled  execution  at  the  Georgia 
State  Prison.  He  finally  appealed  to  the  federal  courts  and 
has  not  been  executed.  The  requests  for  interviews  de¬ 
luged  the  prison  offices  and  brought  on  adverse  public 
reaction,  according  to  prison  officials. 

SNA  opposes  intelligence  bill 

Suburban  Newspapers  of  America  has  joined  several 
national  press  groups  in  formal  opposition  to  a  proposed 
federal  private  intelligence  bill  that  would  put  contraints 
on  newspapers  exposing  the  names  of  intelligence  agents. 

The  bill,  with  some  minor  revisions  made  in  the  Senate, 
was  approved  by  Senate  and  House  judiciary  committees. 

SNA  and  other  news  groups  are  in  total  opposition  to  the 
bill. 

The  news  groups  feel  the  legislation  is  an  unconstitu¬ 
tional  abridgement  of  First  Amendment  rights.  Other 
groups  that  have  opposed  the  bill  include  the  National 
Newspaper  Association,  American  Newspaper  Publishers 
Association  and  the  Society  of  Professional  Journalists/ 

Sigma  Delta  Chi. 

Harte-Hanks  buys  direct  mail  firm 

Harte-Hanks  Communications,  Inc.  has  acquired  Jordan 
Dennis  Company,  Inc.,  a  direct  mail  and  advertising  ser¬ 
vice  company  based  in  the  Boston,  Massachusetts  area. 

Jordan  Dennis,  according  to  its  new  owner,  has  the 
capability  to  reach  almost  5  million  homes  in  the  New  En¬ 
gland  area  through  direct  mail.  Daniel  Puccio,  former  own¬ 
er,  will  remain  president  of  the  company. 
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The  Kansas  City  Star/Times  was  the 
first  newspaper  to  install  our  new 
mailroom  ^stem  —  the  Goss 
News-trac®  II.  “This  choice  was 
based  on  more  than  a  year  of 
in-depth  study  of  available  systems,” 
says  James  H.  Hale,  president 
and  publisher  of  The  Kansas 
City  Star  Company,  “and  I  firmly 
believe  that  News-trac  II  is  the  l^st 
on  the  market  today  to  suit  our  needs.” 

Charles  George,  vice-president, 
production,  is  equally  enthusiastic. 
Says  he:  “If  this  system  lives  up  to 
our  expectations,  it  will  revolu¬ 
tionize  newspaper  distribution 
operations  across  the  country.” 

And  what  are  those  expectations? 


An  increase  in  throughput  which 
will  permit  later  deadlines  and  more 
up-to-date  news.  Increased  handling 
of  advertisers’  preprinted  inserts. 

An  estimated  1%  savings  in 
mailroom  newsprint  waste.  Daily 
accountability  reporting.  And  a 
built-in  growth  factor  of  K)-12  years. 

The  system  consists  of  five  major 
subsystems:  lap  stream  conveyor,, 
untied  bundle  handling  equipment, 
tied  bundle  distribution  system, 
control  system  (including  three 
VDT  terminals  —  two  in  the 
mailroom,  one  in  the  press  room), 
and  a  production  control  system. 

“Among  News-trac  II’s  unusual 
features,”  says  Cheu'les  Georige,  “are 
its  overall  simplicity  and  its  unique 


ent^  device.  But  its  most  reas¬ 
suring  advantage  can  be  summed 
up  in  one  word:  Goss.  It’s  a  name  we 
hold  in  the  highest  esteem.” 

For  more  information, 
contact  Graphic  Systems  Division, 
Rockwell  International,  3100  South 
Central  Avenue,  Chicago,  IL  60650. 
Phone:  312/656-8600. 

The  Goss  systems  solution 
to  printing  production. 


Rockwell 

International 


...where  science  gets  down  to  business 


HIE  BEST  OF  GANNEn  1980 


In  88  cities  across  the  United  States,  news  staffers 
and  executives  at  Gannett  newspapers  and  broadcast 
stations  strive  for  excellence  in  journalism  365  days  of 
the  year. 

Their  efforts  to  inform  and  serve  their  local  com¬ 
munities  are  increasingly  recognized  by  their  peers,  who 
have  voted  more  than  900  awards  to  Gannett 
newspapers  and  broadcast  stations  so  far  in  1980. 
These  range  from  state  association  awards  to  the  1980 
Pulitzer  Pnze  Gold  Medal  for  Public  Service,  presented 


to  Gannett  News  Service. 

But  the  standard  measurement  of  quality  applied 
most  often  to  Gannett’s  81  daily  newspapers  and  20 
broadcast  stations  is  the  year-round  competition  among 
themselves  —  the  winners  of  which  compete  for  the 
annual  Best  of  Gannett  honors. 

Each  year,  panels  of  independent  professionals  sift 
through  hundreds  of  nominations  to  choose  the  outstand 
ing  achievements  in  categories  representing  all  phases 
of  news,  public  service  and  community  leadership. 


The  distinguished  judges  of  the  Best  of  Gannett  1980  are: 


NEWSPAPERS 

Paul  Delbert  Brinkman 
Dean  and  Professor 
William  Allen  White 
School  of  Journalism 
University  of  Kansas 


Robert  W.  Chandler 
President  and  Editor 
The  Bulletin,  Bend,  Oregon 


Ronald  D.  Martin 
Editor 

Baltimore  News-American 


Eileen  Shanahan 
Senior  Assistant 
Managing  Editor 
The  Washington  Star 


TELEVISION 

Thomas].  Brokaw 
Host 

Today  Show,  NBC 


Julian  Goodman 
Former  President  and 
Chairman  of  NBC 


PUBLIC  SERVICE 

Morris  K.  Udall 
U.S.  Congressman 


COMMUNITY 

LEADERSHIP 

Edward  N.  Ney 
Chairman 
Young  &  Rubicam  Ina 


Dolores  D.  Wharton 
President 
The  Fund  for 
Corporate  Interns  Inc 


THE  WINNERS 

HMES-UNm. 

Outstanding  Achievement  by  a  Newspaper 

jcpjyx 

w 

Phoenix 


Rochester 


Outstanding  Achievement  by  a  Teievision  Station 

^etiaita  ^tate  lloontal 

Outstanding  Achievement  in  Public  Service 

55KSD 

News  Radio  St.  Louis 

Outstanding  Achievement  in  Community  Leadership 


RICHARD  WHITMIRE 
Times-Union 
Rochester 


Best  Individual 
Newspaper  Reporter 


DICK  DOUGHERTY 
Times-Union 
Rochester 


Outstanding  Achievement 
in  Writing 


LINDA  ALVAREZ 
DAVID  PAGE 
KPNX-TV,  Phoenix 


Outstanding  Achievement 
by  Television  Reporters 


QAhNEir 

A  WORLD  OF  DIFFERENT  VOICES 
WHERE  FREEDOM  SPEAKS 

Lincoln  Tower;  Rochester.  N.Y.  14604  (716)  546-8600 
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Projecting  the  winners 

Ever  since  the  development  of  the  computer  has  enabled 
television  broadcasters  to  announce  the  winner  of  a  Pres¬ 
idential  contest  before  the  polls  have  been  closed  in  some 
parts  of  the  country  there  have  been  post-election  com¬ 
plaints  about  the  wisdom  of  such  a  practice  and  its  possible 
effect  on  voters  in  the  far  west  states. 

This  year  has  heard  the  same  arguments  within  and  with¬ 
out  media  offices  but  there  has  been  one  new  ingredient 
added  to  the  controversy. 

For  the  first  time  in  history  this  November  the  incumbent 
President  accepted  the  television  announcements  of  a  win¬ 
ner  and  conceded  his  defeat  before  voting  was  completed  on 
the  West  Coast. 

We  think  it  is  astonishing  that  only  a  month  after  the 
election  the  debate  over  this  issue  has  died  down  and  will 
probably  remain  dormant  for  another  four  years.  Not  until  a 
television  network  pulls  a  monumental  boner  by  announcing 
the  wrong  winner  will  that  medium  change  its  ways.  But 
since  occasional  errors  in  announcing  state  and  local  winners 
have  brought  only  a  shrug  of  tv  shoulders,  we  doubt  if  an 
error  in  the  big  one  will  produce  different  results. 

Television  spokesmen  and  pollsters  have  proclaimed  that 
this  year’s  early  announcement  of  a  President  winner  had 
little  or  no  effect  on  West  Coast  voters  who  still  had  the 
opportunity  but  had  not  yet  gone  to  vote.  It  may  be  true  that 
voters  on  the  West  Coast  could  not  have  changed  the  outcome 
of  the  national  election  no  matter  how  they  voted.  It  is  not 
clear  whether  the  outcome  of  local  elections  might  have  been 
changed 

Nevertheless,  there  seems  to  be  something  immoral  in  tell¬ 
ing  voters  anywhere  that  their  votes  don’t  matter  one  way  or 
another. 

No  agency  federal  or  otherwise  is  going  to  step  on  any  ’ 
medium  and  proclaim  there  must  be  a  change.  We  doubt  that 
the  public  because  of  its  insistence  on  knowing  everything 
there  is  to  know  about  everything  as  soon  as  possible  is  not 
going  to  insist  that  any  medium  alter  its  methods  of  catering 
to  that  whim. 

But  media  can  influence  media,  and  this  might  be  the  time 
for  a  major  cooperative  effort  in  this  direction.  It  has  been 
suggested  that  a  uniform  closing  time  for  voting  booths  all 
over  the  country  would  solve  the  problem.  Perhaps,  although 
it  might  cause  some  inconvenience  for  the  voters  and  it  would 
probably  take  a  long  time  to  change  local  election  laws. 

We  think  the  print  and  broadcast  editors  of  this  country,  if 
they  would  drop  their  competitive  cudgels  for  a  moment, 
could  face  up  to  this  issue  and  arrive  at  some  sensible  and  not 
so  onerous  “house  rules”  for  future  elections. 

All  media  will  benefit  if  they  will  do  something  to  protect 
the  sanctity  of  just  one  voter  and  one  ballot.  If  they  don’t  do  it 
voluntarily,  someone  certainly  will  try  to  do  it  by  compulsion. 
No  editor  will  like  that. 
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Letters 


MORE  TO  TELL 

I  would  like  to  tip  my  hat  to  Warren 
Schwed  for  his  candor  in  the  story  on 
journalism  education  (E  &  P,  Nov.  15). 
His  cons  and  pros  are  well  presented. 

But  there  is  more  to  tell.  1  recently 
worked  for  a  small  Midwestern  university 
as  director  for  publications  and  the  news 
bureau.  We  were  a  small  staff  with  big 
ideas  and  consequently  tried  to  develop  a 
cadre  of  students  from  the  school’s  jour¬ 
nalism  program  to  help  with  writing  copy, 
taking  photos  and  preparing  layouts. 

As  Mr.  Schwed  pointed  out,  writing 
clearly  no  longer  seems  to  be  a  major 
goal.  We  found  that  even  seniors,  after 
four  years  of  trying,  lacked  basic  skills. 
At  this  particular  university  the  reason 
was  obvious.  The  electronics  side  of  jour¬ 
nalism  had  made  the  program  its  fiefdom. 
Radio  and  television  glamour  demanded 
most  of  the  staff  positions  and  funds  for 
equipment.  The  one  staff  instructor  re¬ 
sponsible  for  print  journalism  was 
swamped. 

It  was  a  classic  case  of  the  cart  before 
the  horse.  Students  became  adept  at 
handling  a  mike,  a  camera  or  a  sound 
board,  but  they  couldn’t  research  and 
write  the  story  in  the  first  place.  Oh,  we 
did  have  excellent  student  photographers 
and  radio  technicians.  The  art  depart¬ 
ment  worked  with  the  photography  and 
technical  illustration  departments  to  de¬ 
velop  good  illustrators.  Still,  it  wasn’t 
journalism. 

How  many  other  small  universities, 
with  small  budgets,  find  themselves  in  a 
similar  situation? 

Jim  Klatt 

(Klatt  is  managing  editor,  Farm  Supplier.) 


BAD  SPELLERS 

I’d  like  to  respond  to  Warren  Schwed’s 
article  (E  &  P,  Nov.  15).  Mr.  Schwed 
points  out  that  a  low  “C”  journalism  stu¬ 
dent,  in  1970,  would  probably  be  a  “B” 
student  today. 

That’s  true — and  as  a  publisher,  let  me 
tell  you  what  it  means.  It  means  that  jour¬ 
nalism  schools  are  sending  me  job  appli¬ 
cants  who  flash  a  fancy  grade  point  aver¬ 
age  but  who  are,  in  actuality,  damn  near 
unemployable.  We  now  give  spelling 
tests  to  journalism  graduates  and  I  shud¬ 
der  every  time  an  applicant  misspells  pa¬ 
rallel,  turmoil  or  dictionary.  (We  had  one 
real  winner  who  spelled  bourbon  b-u-r-b- 
i-n.) 

Mr.  Schwed  says  that  those  who  teach 
and  those  who  employ  journalists  need 
“to  talk  more  and  learn  from  each  other.’’ 
If  that  will  help.  I’ll  be  all  for  it  but  our 


young  people  should  be  able  to  spell — 
and  use  the  English  language  correctly — 
long  before  they  get  to  journalism  school. 
I  am  weary  of  talking  to  young  men  and 
women  who  have  a  B.A.  or  a  B.S.  in 
journalism  and  don’t  have  enough  know¬ 
how  to  edit  a  high  school  yearbook. 

Walter  J.  Kemp 

(Kemp  is  managing  publisher,  American 
Family  Physician.) 


HARDLY  FAIR 

A.B.C.’s  rejecting  of  the  proposed  au¬ 
dit  of  unpaid  publications  (E  &  P,  Nov. 
15)  focuses  attention  on  a  fallacy  that  has 
existed  for  many  years. 

The  original  purpose  of  A.B.C.  was  to 
audit  the  paid  circulation  of  its  member 
publicat  ion  and  this  is  still  its  principal 
function.  There  is  no  reason  why  it  should 
not  attempt  to  check  free  distribution  as 
an  additional  service,  but  to  lump  the  two 
together  would  be  unfair  and  misleading. 

This  is  the  main  objection  advanced  by 
many  of  us  who  responded  negatively  to 
the  “white  paper”  so  it  is  hardly  fair  to 
refer  to  us  as  not  being  “as  progessive  as 
they  should  be.” 

Some  years  ago  the  added  value  of 
advertising  in  highly  regarded  publication 
for  which  subscribers  voluntarily  paid  a 
subscription  fee  was  widely  recognized. 

Our  subscriber  lists  are  subject  to  a 
searching  audit  and  thus  our  circulation 
figures  are  totally  credible.  Our  on-time 
delivery  performance  is  subject  to  an 
even  more  pressing  control  from  the 
thousands  of  subscribers  who  have  paid 
for  our  publication  and  who  do  not  hesi¬ 
tate  to  let  us  know  if  we  are  only  a  little 
late  with  delivery. 

We  are  much  envied  by  the  broadcast 
people  and  the  outdoor  operators  who  are 
dependent  on  vague  estimates  of  “poten¬ 
tial”  audiences  or  traffic  flows.  Even 
their  surveys  and  ratings  are  subject  to  a 
good  deal  of  interpretation  and  statistical 
manipulation. 

The  solution  was  to  invent  such  neat 
expressions  as  “cost  per  thousand.”  No 


one  bothered  to  ask  “cost  per  thousand — 
what?”  Audited  paid  circulation  was  equ¬ 
ated  with  vague  audience  ratings  and 
give-away  distribution,  much  of  which 
goes  straight  from  the  doorstep  to  the 
garbage  can.  The  really  sad  part  is  that 
our  industry’s  own  marketing  people 
were  totally  taken  in  by  it. 

So  it’s  not  that  our  industry  is  not  prog¬ 
ressive — it’s  just  that  we’d  like  to  get 
back  to  a  real  comparison  of  values.  By 
all  means  let  us  have  A.B.C.  check  free 
distribution.  1  think  “audit,”  implying  a 
precise  confirmation  of  balanced  figures, 
is  too  strong  a  word.  But  let  us  not  con¬ 
fuse  the  two  and,  in  doing  so,  dilute  and 
eventually  destroy  the  value  of  that 
powerful  and  fully  authenticated  figure 
“A.B.C.  net  paid  circulation.” 


H.O.  Thomasson 
(Thomasson  is  general  manager;  Cal¬ 
gary  Herald.) 

Short  takes 


At  least  that’s  the  view  of  Gray  Emer¬ 
son  Cardiff  and  John  Wesley  English, 
self-proclaimed  profits  of  doom.  .  . 
— Arizona  Republic. 

«  «  ♦ 

The  first  part  of  the  center  to  be  built 
will  include  a  number  of  shops,  including 
a  drug  store,  an  Italian  restaurant,  a  hair 
saloon.  .  .  — Trenton  (N.J.)  Times. 

tk  *  * 

All  feels  thoroughly  explained  before 
any  additional  services  are  rendered. — 
Santa  Ana  (Calif.)  Register. 

*  *  * 

The  troopers  tried  to  pull  the  young 
man  up,  but  discovered  he  was  wedged  in 
the  tank.  He  was  about  waste-deep  in  the 
tank's  contents. — Quad  City  Times. 

*  *  * 

Hope,  seeded  first  in  its  poop  will  take 
its  school  record  25-2  overall  record  into 
action  today. — Holland {Mtch.)  Sentinel. 


SMITH 


To  the  many  dimensions  of  a  quality  news 
service.  Los  Angeles  Times  columnist  Jack 
Smith  adds  his  personal  touch:  a  sensitivity 
to  human  experience  that  wins  loyal  read¬ 
ers  from  every  kind  of  background. 
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NESNE  meeting  embraces 
writing,  reporting  &  polls 


By  Jerry  Walker 

A  classroom  environment  pervaded  at 
the  New  England  Society  of  Newspaper 
Editors’  annual  convention  held  last 
weekend  (December  4-6)  in  Hartford, 
Conn. 

Learning  how  to  improve  writing  and 
reporting  on  public  issues  were  subjects 
that  instructors  offered  advice  on  to  the 
70  editors  who  were  in  attendance. 

The  leading  faculty  member  was  Yale 
University  president  Dr.  A.  Bartlett 
Giamatti,  who  wasted  no  words  in  telling 
the  editors  that  newspapers  around  the 
country  are  flunking  in  their  coverage  of 
public  schools  by  being  “inattentive  to 
education  problem.’’ 

Calling  the  “decline  of  the  public 
school  systems  the  most  uncovered  poli¬ 
tical  issue  of  our  time,’’  Giamatti  said 
newspapers  are  shirking  their  responsibi¬ 
lities  by  not  asking  local  school  author¬ 
ities  the  “hard  questions’’  about  what  is 
wrong  with  the  schools. 

As  the  “binding  conscious  of  the  com¬ 
munity,’’  Giamatti  said  it  is  the  newspap¬ 
er — not  tv,  radio,  or  magazine — who 
must  pressure  local  school  officials  into 
finding  solutions  that  will  halt  the  decline 
of  public  education.  “The  future  of  the 
country  is  at  stake,”  Giamatti  said. 

Giamatti  said  if  he  were  running  a 
newspaper  he  would  find  out  why  during 
the  last  18  months  of  political  campaign¬ 
ing,  there  was  almost  complete  silence  on 
the  part  of  the  candidates  about  the  state 
of  American  schools,  “with  the  excep¬ 
tion  of  Phil  Crane  for  14  seconds  in 
Iowa.”  According  to  Giamatti,  85%  of 
the  dinner  conversation  centers  on 
education.  A  survey  would  show,  he  said, 
that  “most  think  the  American  school 
system  is  in  a  state  of  decline.” 

Pressed  by  Garry  Molina,  editor, 
Lawrence  (Mass.)  Eagle-Tribune,  to  be 
more  specific  on  what  newspapers  should 
be  reporting,  the  42-year-old,  blunt¬ 
speaking,  chain  smoking  educator  in¬ 
structed  the  editors  to  assign  reporters  to 
find  out  from  the  mayors  what  plans  they 
have  to  improve  the  quality  of  their 
schools.  Then  Giamatti  said  he  would 
publish  one  editorial  a  week  on  the  state 
of  the  schools.  The  trick,  he  said,  is  to 
press  City  Hall  on  what  the  “sense  of 
value  ought  to  be”  for  the  schools. 

Tips  on  writing  were  served  up  by  a 
panel  moderated  by  Judith  W.  Brown, 


editor  and  publisher.  New  Britain  (Conn.) 
Herald  and  outgoing  president  of 
NESNE. 

Members  of  the  panel  were  Don  Mur¬ 
ray  of  the  faculty  of  the  University  of 
New  Hampshire,  and  writing  coach  of 
Boston  Globe;  Carol  McCabe,  reporter. 
Providence  (R.l.)  Journal-Bulletin;  Hugh 
Mulligan,  special  columnist.  Associated 
Press;  and  Gene  Miller,  publisher,  Anso- 
nia  (Conn.)  Sentinel. 

Mrs.  Brown,  who  was  a  judge  on  the 
American  Society  of  Newspaper  Editors 
writing  awards  contest,  set  the  stage  for 
the  discussion  by  disclosing  that  spelling 
and  grammatical  errors  were  making  edit¬ 
ing  a  “beleagured”  profession  to  be  in 
these  days.  She  also  noted  that  the  fewest 
entries  in  the  ASNE  contest  was  the 
category  for  hard  news  written  on  dead¬ 
line. 

Murray  led  off  the  discussion  by  sug¬ 
gesting  that  editors  forget  about  spelling 
and  grammatical  mistakes  and  concen¬ 
trate  instead  on  the  process  involved  in 
getting  a  story  and  the  overall  content. 
“The  overemphasis  on  the  usage  ques¬ 
tion,”  he  said,  “produces  a  bad  situation 
in  newsrooms  and  it  often  results  in  bad 
writing.” 

“Emphasis  on  error  increases  error,” 
he  said.  Instead,  criticize  the  reporter  for 
“triviality  writing”  and  give  praise  for 
“fine  leads,”  Murray  suggested. 

To  improve  newspaper  writing,  Mur¬ 
ray,  who  is  a  fiction  writer,  said  editors 
should  get  reporters  to  “look  at  the  entire 
writing  process.”  He  offered  a  four  stage 
system, -as  follows:  1.  collect;  2.  focus 
(lead);  3.development  (documentation); 
and  4.  clarify. 

Murray,  who  explained  the  system  in 
detail,  said  reporters  should  be  encour¬ 
aged  to  think  more  about  beginnings  and 
endings.  He  advocated  the  writing  of  at 
least  four  leads  before  picking  one.  He 
said  he  always  writes  about  60  when  he 
does  a  story.  He  said  editors  should  allow 
more  than  one  type  of  lead  on  a  story.  As 
for  endings,  he  said  too  many  reporters 
end  with  a  “he  or  she  said”  quotation. 

He  also  suggested  that  reporters  read 
aloud  their  stories.  He  said  it  not  an  un¬ 
common  sight  to  walk  through  the 
Globe’s  newsroom  and  see  lips  moving. 
He  said  this  technique  definitely  im¬ 
proves  the  way  the  story  is  written  be- 


EnP 


Every  Saturday  since  1884 


Dr.  A.  Bartlett  Giamatti 
cause  most  people  speak  better  than  they 
write. 

Murray  said  stories  should  be  checked 
to  make  sure  the  reader  knows  by  the 
third  paragraph  why  they  should  read  the 
rest  of  the  story.  He  also  stressed  the 
importance  of  short  sentences  and  para¬ 
graphs. 

Mulligan  said  he  sees  too  many  stories 
in  papers  that  are  full  of  jargon  or  air.  He 
suggested  more  use  of  examples  in  stories 
to  explain  things  and  to  allow  the  inter¬ 
viewee  to  talk  rather  than  the  writers. 

Mulligan  said  he  favors  sending  out 
“non-expert”  reporters  out  to  cover 
complicated  events  because  they  usually 
allow  the  subject  to  have  more  to  say. 
Another  way  to  obtain  better  writing  is  to 
pay  reporters  higher  salaries. 

Like  Murray,  he  said  it  was  a  good  idea 
to  have  stories  read  aloud  because  “the 
best  sentences  have  their  own  sounds, 
pace  and  color  words.” 

To  improve  spelling  and  grammar. 
Mulligan  said  he  would  require  study  of 
Greek  and  Latin  if  he  ran  a  journalism 
school. 

McCabe,  who  won  the  1979  ASNE 
award  for  deadline  writing,  said  she 
would  assign  reporters  to  cover  “ordin¬ 
ary  people”  as  hard  news  using  “true, 
real  quotes”  and  not  re-written.  “Put 
down  the  words  ordinary  people  say  and 
have  the  nerve  to  use  them,”  she  urged 
the  editors. 

McCabe,  who  said  she  is  on  leave  of 
absence  to  travel  and  write,  credited  Joel 
Rawson,  a  managing  editor  at  the  Jour¬ 
nal-Bulletin,  with  getting  the  newspaper 
started  on  this  style  of  journalism. 

Rawson  sent  her  a  memo  that  she  read 
to  the  editors  to  flesh  out  what  she  meant: 

“I  want  to  know  what  happens  in 
ordinary  people’s  lives.  I  want  to  know 
about  the  human  condition  and  how  we 
depend  on  each  other,  love  one  another, 
the  joys  and  costs  of  being  human. 

“Initially,  the  newspaper  used  the  ex¬ 
traordinary  event  to  enter  into  ordinary 
people's  lives.  Now  1  would  like  to  cast 
(Continued  on  page  16) 
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Newspaper  firms  battle 
for  cable  systems 


By  Andrew  Radolf 

Newspaper  companies  are  in  the  thick 
of  the  race  to  wire  the  nation  for  cable 
television. 

They  are  acquiring  cable  systems,  bid¬ 
ding  on  and  winning  franchises,  and 
adding  subscribers  to  systems  already  in 
operation  at  such  a  rapid  pace  it  is  nearly 
impossible  to  keep  up  with  latest  develop¬ 
ments. 

Even  the  Federal  Communications 
Commission  has  not  been  able  to  stay 
abreast  of  the  ownership  situation. 

Newspapers  stay  even 

Acquisition  and  franchising  activity  in 
1980  alone  makes  it  clear  newspaper  com¬ 
panies  are  determined  not  to  be  outdis¬ 
tanced  in  the  cable  field  by  other  media 
giants. 

The  total  number  of  cable  subscribers 
in  the  United  States  now  stands  at  16.9 
million,  roughly  22%  of  total  tv  house¬ 
holds,  according  to  Broadcasting  Year¬ 
book’s  latest  figures.  Last  year  the  num¬ 
ber  of  cable  households  totaled  15.1  mil¬ 
lion,  or  20%  of  all  tv  households. 

There  are  approximately  4,400  cable 
systems  in  operation  serving  10,400  com¬ 
munities.  Another  2,000  systems  were 
approved  and  are  in  varying  stages  of  de¬ 
velopment. 

Newspaper  companies  have  ties  to  ab¬ 
out  13%  of  all  cable  systems,  the  same 
percentage  they  had  last  year  when  4200 
systems  were  in  operation  for  10,200 
communities. 


$139  million  deal 

Capital  Cities  Communications  made 
the  largest  cable  acquisition  so  far  by  a 
newspaper  company  in  1980  with  its 
purchase  of  Cablecom-General,  a  sub¬ 
sidiary  of  RKO  General,  for  $139  million 
in  cash. 

Cablecom  operates  43  systems  in  12 
states  with  about  223,000  subscribers. 

Capital  Cities  has  acquired  seven  more 
cable  systems  with  27  franchises  in 
Michigan,  Texas,  Ohio,  Indianna,  New 
Mexico,  and  Illinois.  Only  one  of  these 
seven  systems  has  begun  operating,  but  a 
company  official  estimates  all  seven  have 
a  potential  to  serve  47,000  subscribers. 

“Cable’s  still  in  its  growth  years.  There 
aren’t  that  many  opportunities  in  news¬ 
papers,”  stated  Thomas  Murphy,  Capital 
Cities  chairman  and  chief  executive  offic¬ 
er,  in  explaining  why  he  moved  his  com¬ 
pany  “into  one  other  line  of  business.” 

Referring  to  Capital  Cities’  aquisition 
of  the  Kansas  City  Star  and  Times  for 
$125  million  in  1977,  Murphy  com¬ 
mented:  “I  wish  I  could  have  acquired 
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another  newspaper  of  that  size,  but  there 
was  nothing  available.” 

Cash  flow  business 

“Exceptional  cash  flow”  was  a  major 
reason  cited  by  Leonard  Harris,  director 
of  corporate  relations,  as  to  why  the  New 
York  Times  Co.  paid  $82.7  million  for 
Audubon  Electronics,  Inc.  and  Cable 
Systems,  Inc.,  which  hold  55  franchises 
in  southern  New  Jersey. 

The  Times  Co.  also  assumes  an  addi¬ 
tional  $36.5  million  in  construction  costs 
for  the  two  systems.  That  amount  may  be 
reduced  by  up  to  $10  million  if  certain 
targets  for  number  of  subscribers  and 
number  of  homes  past  are  not  met  in  1982 
and  if  a  multiple  of  10  times  the  operating 
cash  flow  of  Audubon,  the  larger  system, 
does  not  reach  specified  formula  amount 
in  1982. 

At  the  time  of  purchase  on  June  30, 
Audubon  and  Cable  Systems  had  53,000 
subscribers.  The  number  of  subscribers 
now  stands  at  65,000. 

“Cable  is  expensive  to  get  into  opera¬ 
tion,  but  it  has  relatively  low  operating 
costs,”  Harris  remarked.  “According  to 
our  estimates,  cable  will  produce  a  strong 
return  on  investment  for  us  in  an  unusual¬ 
ly  short  amount  of  time.  The  margins  are 
high,  but  the  cash  flow  is  exceptional.” 

He  explained  subscribers’  payments 
for  services  provide  the  “steady  source 
of  cash  flow.” 

Noting  the  Times  Co.  regards  cable  as  a 
“highly  significant  new  form  of  com¬ 
munication,”  Harris  added  the  company 
“ultimately”  intends  to  employ  its  new 
systems  “for  many  of  the  things  we’re 
already  engaged  in  such  as  our  two-way 
retrieval  information  bank,  our  24  hour 
news  service,  and  for  the  communication 
of  audio-visual  materials  prepared  by  one 
of  our  companies.  Educational  Enrich¬ 
ment  Materials.” 

Harris  said  Golf  Digest  and  Tennis 
Magazine  have  videotaped  instructional 
materials  for  commercial  television  use. 

Newhouse  expands 

Metro  Vision  of  Atlanta,  Georgia,  80% 
owned  by  Newhouse  Broadcasting, 
which  is  in  turn  privately  owned  by  the 
Newhouse  family,  purchased  10  cable 
systems  with  116,000  subscribers  from 
Daniels  &  Associates  last  February  for 
approximately  $100  million.  The  10  sys¬ 
tems  operate  in  Texas,  Wyoming,  and 
Nebraska. 

Metro  Vision  recently  won  two  more 
franchises  in  Nebraska  and  has  been 
awarded  another  13  franchises  serving 
Cook  County  suburbs  of  Chicago,  one 
franchise  each  in  suburbs  of  Cincinnati 
and  Detroit,  one  in  Newport,  Kentucky, 
and  one  in  northwest  Indiana.  The  com¬ 


pany  also  acquired  a  franchise  in  sub¬ 
urban  New  Orleans. 

The  new  franchises  pass  a  total  of 
150,000  homes. 

Local  papers  get  10% 

Several  local  newspapers  in  Cook 
County  have  been  given  a  10%  interest  in 
many  of  the  new  franchise  Metro  Vision 
won  there,  Craig  Magher,  one  of  the  cable 
company’s  founders  and  a  minority  own¬ 
er,  stated. 

He  said  Southtown  Economist  and  the 
Lerner  Papers,  a  group  of  52  twice  week¬ 
ly  neighborhood  papers  in  Chicago  and  its 
suburbs,  were  among  the  newspaper 
companies  involved. 

“All  of  the  Cook  County  papers  con¬ 
tacted  us,”  Magher  noted.  “They  were 
interested  in  the  local  news  potential  of 
cable.  They  have  the  right  to  lease  a  chan¬ 
nel  from  us.” 

The  Cook  County  deals  are  similar  to 
the  one  Metro  Vision  reached  with  the 
Post  Corporation  earlier  this  year  in 
which  the  two  companies  joined  forces  to 
bid  on  franchises  in  the  Milwaukee  area. 
Post  Corp.  has  a  20%  interest  in  that  ven¬ 
ture. 

According  to  president  Vic  Minahan, 
Post’s  role  in  the  cable  venture  is  “to  help 
with  local  contacts.” 

To  date.  Post  and  Metro  Vision  have 
won  the  franchises  for  Menomonee  Falls, 
Wise,  with  a  potential  9500  subscribers 
and  the  Village  of  Lannon  with  450  poten¬ 
tial  subscribers. 

Moves  into  top  10 

Newhouse  Broadcasting  also  owns 
NewChannels  Corp.  based  in  Syracuse, 
New  York  with  systems  in  Alabama, 
New  York,  and  Pennsylvania. 

NewChannels’  191,000  subscribers 
plus  Metro  Vision’s  current  total  of  about 
125,000  subscribers  (including  116,000 
from  Daniels  properties)  move  New¬ 
house  Broadcasting  into  the  top  10  list  of 
cable  operators. 

Roy  Valitchka  of  Post  Corporation  de¬ 
scribed  Metro  Vision  as  “growing  by 
leaps  and  bounds.  They’re  bidding  all 
over  the  country  and  continually  adding 
(franchises)  every  week.” 

Valitchka  said  although  Metro  Vision 
itself  has  a  “$65  million  line  of  credit  from 
Chemical  Bank,  all  the  money  is  coming 
from  Newhouse.” 

He  commented  most  ordinances  for 
cable  franchise  bids  require  submitting  to 
local  governments  financial  documents 
Multimedia  and  Harte-Hanks 
Multimedia,  Inc.  entered  the  cable  tv 
world  last  January  when  it  paid  $1 1  mil¬ 
lion  for  the  cable  division  of  the  Kansas 
State  Network  with  franchises  in  Kansas 
and  Oklahoma.  When  purchased,  the 
franchises  had  25,000  subscribers  and 
passed  48,000  homes.  Now,  according  to 
a  Multimedia  executive,  the  subscribers 
total  62,000  and  homes  passed  have 
reached  “180,000  to  200,000.” 
(continued  on  page  22) 
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Conviction 
results  from 
paper’s  probe 


A  story  in  the  Philadelphia  Daily  News 
triggered  an  investigation  which  resulted 
in  the  recent  conviction  of  a  prominent 
physician’s  widow  for  his  murder. 

What  authorities  originally  had  ruled  as 
a  suicide  was  changed  to  “cause  of  death 
unknown”  as  a  result  of  the  exclusive  in 
the  Daily  News,  a  Knight-Ridder  news¬ 
paper.  And  further  investigation  led  to 
the  widow  being  charged  with  the 
murder. 

Catherine  Spear  Fried,  42,  was  found 
guilty  of  first-degree  murder  on  the  testi¬ 
mony  of  an  informer  who  said  she'd  told 
him  of  smothering  her  husband.  Dr.  Paul 
Fried,  61,  in  July.  1976,  by  drugging  him 
and  sitting  on  a  pillow  covering  his  face. 

A  purported  former  lover  also  testified 
during  the  trial  that  Mrs.  Fried,  the  physi¬ 
cian’s  estranged  third  wife,  had  paid  him 
$9,000  to  set  up  the  death  of  Dr.  Fried — a 
contract  he  never  intended  to  carry  out. 

When  the  body  of  the  prominent  ob- 
stretician  was  discovered  in  July,  1976, 
authorities  ruled  that  he  was  a  suicide. 

But  in  April,  1977,  an  exclusive  story 
by  two  Daily  News  reporters — Joe 
O’Dowd  and  Tom  Cooney — carried  a 
startling  account  of  the  informer’s  mur¬ 
der  tale. 

As  a  result  of  that  story,  the  suicide 
ruling  was  changed  to  “cause  of  death 
unknown.” 

O’Dowd  and  Cooney  got  their  exclu¬ 
sive  story  in  an  X-rated  motel  in  Camden 
County,  N.J. 

That  was  the  rendezvous  designated  by 
Edward  Schulgen,  a  young  Philadelphia 
attorney,  who  represented  a  client  with 
whom  the  Daily  News  sought  an  inter¬ 
view. 

The  client,  Jerald  Alan  Sklar,  was  a 
fugitive  from  justice.  And  the  attorney 
suggested  O’Dowd  and  Cooney  obtain  a 
room  in  the  motel  and  wait  for  Sklar 
there. 

Engaging  a  room  at  the  motel  for  a  “un¬ 
ion  meeting,”  the  two  reporters  sat 
around  and  waited  for  Sklar.  Shortly  be¬ 
fore  8  p.m.,  the  attorney  was  admitted. 
Minutes  later,  Sklar  appeared. 

He  then  spilled  his  story  to  the  two 
reporters. 

His  apparent  motive  in  giving  the  Daily 
News  the  exclusive  was  that  publication 
would  somehow  lead  to  his  enlistment  in 
the  Federal  Witness  Protection  Program, 
even  though  the  crimes  he  was  confessing 
to  were  not  under  federal  jurisdiction. 

He  also  expressed  a  fear  of  retaliation 
from  associates  he  thought  had  Mafia 
ties. 

The  session  in  the  motel  room  lasted 
six  hours  and  consumed  some  four  hours 


Cooney  O'  Dowd 

of  tape.  What  came  forth  was  a  bizarre 
tale  of  intrigue. 

Sklar  told  the  reporters  that  missing 
Teamsters  Union  boss  Jimmy  Hoffa  had 
been  slain  in  a  Northeast  Philadelphia 
motel.  He  also  told  them  that  Mrs.  Fried, 
for  whom  he  had  worked  in  an  employ¬ 
ment  agency,  had  approached  him  to  kill 
her  husband  for  $50,000.  He  said  he 
turned  her  down.  He  alleged  in  the  story, 
however,  that  Mrs.  Fried  had  informed 
him  the  morning  after  her  husband  was 
found  dead  that  she  herself  had  killed 
him. 

The  Daily  News  published  this  copyr¬ 
ighted  story  on  April  13,  1977.  It  did  not, 
however,  identify  Mrs.  Fried  in  it. 

After  the  story,  which  carried  this  Page 
1  headline,  “Doctor’s  Suicide  Called 
Murder,”  appeared — the  Medical  Ex¬ 
aminer  changed  the  cause  of  death  to 
“not  clear.” 

Months  later,  the  District  Attorney’s 
office  attempted  to  subpoena  the  Sklar 
tapes.  The  Daily  News  moved  to  quash 
the  subpoenas  under  federal  and  state 
freedom-of-the-press  mandates. 

But  under  orders  of  a  common  Pleas 
judge,  the  Daily  News  later  made  the 
tapes  available  for  review  in  chambers. 

Ex  Republican  aide 
heads  D.C.  office 

Times  Mirror  Co.  chose  someone  with 
an  insider’s  expertise  when  it  hired  Don 
Kellermann  to  head  the  corporation’s 
government  affairs  office  in  Washington 
D.C. 

Before  joining  Times  Mirror  Keller¬ 
mann  spent  three  years  on  Capitol  Hill  as 
director  of  the  Joint  Republican  Lead¬ 
ership  Office.  In  that  capacity,  he  worked 
closely  with  Senate  Minority  Leader  Ho¬ 
ward  Baker  of  Tennessee  and  House 
Minority  Leader  John  Rhodes  of  Ari¬ 
zona. 

Kellermann  brings  to  his  job  a  journal¬ 
ist’s  insights  too,  having  been  a  producer, 
director,  and  writer  of  public  affairs  news 
with  CBS. 

Prior  to  his  stint  with  CBS,  Kellermann 
was  an  administrative  assistant  for  Sena¬ 
tor  Jacob  Javits  (R-N.Y). 

“The  office  is  here  to  monitor  what  is 
happening  in  the  regulatory  and  legisla¬ 
tive  areas  which  may  affect  Times  Mir¬ 
ror’s  interests,”  Kellermann  explained. 

“We  respond  to  things  as  they  develop 
rather  than  before  the  fact.” 
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Past  Week’s  Stock  Prices 


NEWSPAPERS 

One 

Yeai 

12/09 12/02  Age 


Affiliated  Publications  (AMEX) .  27^/b  2V/s  26W 

Blue  Chip  Stamps  (OTC) .  20  20^4  24 

Capital  Cities  Comm.(NYSE) .  60^  62  45^4 

Charter  Company  (NYSE) .  20H  23  N/A 

Cowles  Comm.  (NYSE) .  28lb  29^  231* 

CSX  (NYSE) .  4316  44W  N/A 

Dow  Jones  (NYSE) .  SSVa  62  39 

Gannett  (NYSE) .  52Vi  52  47 

Gray  Comm,  (OTC) .  61 16  63  371* 

Harte-Hanlis  (NYSE) .  28l6  31  251'4 

Jefferson  Pilot  (NYSE) .  22^*  24  29V4 

Knight-Ridder  (NYSE) .  28li  30  26 

Lee  Enterprises  (NYSE) .  24^4  25  24 

Media  General  (AMEX) .  30^4  3114  2646 

Meredith  Corp.  (NYSE) .  5246  51  N/A 

Multimedia  (OTC) .  2914  29l4  311* 

New  York  Times  (AMEX) .  34  34  23 

Post  Corp.  (Wise.)  (AMEX) .  16  16  18l6 

Quebecor  (AMEX) .  10  10  11 

Southam(CE) .  42  401*  N/A 

Stauffer  Comm.  (OTC) .  42  42  271* 

Thomson  Newspapers  (CE) .  20l4  21l5  1446 

Time.  Inc.  (NYSE) .  55l6  57  45l6 

Times  Mirrof(NYSE) .  30  3946  37 

Toronto  Sun  (CE) .  271*  27  131* 

Torstar(CE) .  32l4  331*  2144 

Washington  Post  (AMEX) .  23  2346  1844 

SUPPLIERS 

Abitibi(CE) .  2316  251*  1814 

Allied  Chemical  (NYSE) .  5444  57  N/A 

Altair(OTC) .  41*  41*  5l6 

Am  Inti  (OTC) .  6414  6644  N/A 

Berirey  Photo  (NYSE) .  4l4  446  N/A 

Boise  Cascade  (NYSE) .  36  361*  3244 

CBS  (NYSE) .  49  5014  N/A 

Compugraphic  (NYSE) .  271*  261*  3814 

Compuscan  (OTC) .  4l6  444  N/A 

Consol.  Bath.  (CE) .  23l6  23  14l6 

Crown  Zellerbach  (NYSE) .  49l6  5246  42 

Digital  Equipment  (NYSE) .  86l6  881*  66l6 

Domtar(AMEX) .  24l4  24l6  2046 

Dow  Chemical  (NYSE) .  31l6  33l6  3144 

Eastman  Kodak  (NYSE) .  6446  68  4814 

Georgia  Pacific  (NYSE) .  24  24l6  2514 

Grace,  W.R.  (NYSE) .  5446  5746  3746 

Great  Lakes  Forest  (CE) .  7114  68  411* 

Great  Northern  Nekoosa  (NYSE) .  40l*  431*  3346 

Harris  Corp,  (NYSE) .  5114  521*  31l6 

Hunt  Chem.  (NYSE) .  IOI4  1046  III4 

International  Paper  (NYSE) .  42l*  44l*  3916 

Itek  Corp.  (NYSE) .  2944  33  2614 

Kimberly  Clark  (NYSE) .  49l6  4846  4114 

LogEtronics  (OTC) .  1644  18  1444 

Logicon  (AMEX) .  27l6  29  1744 

MacMillan  Bloedel  (CE) .  39l6  41l6  231* 

Minnesota  Mining  &  Mfg  (NYSE) .  5644  591*  501* 

Raytheon  (NYSE) .  9944107  64l6 

Rockwell  IntT  (NYSE) .  41  4046  4344 

St.  Regis  (NYSE) .  331*  3544  2946 

Signode  (NYSE) .  40l4  42  N/A 

Southwest  Forest  Ind.  (NYSE) .  21 1*  2216  1544 

Sun  Chemical  (NYSE) .  3014  33  251* 

United  Technologies  (NYSE) .  58  6OI4  N/A 

Visual  Graphics  Ojrp.  (AMEX) .  8l6  8l6  5l4 

Volt  Into.  (OTC) .  3614  3744  25 

White  Consolidated  (NYSE) .  241*  2344  N'A 


Park  acquires 
Michigan  daily 

Park  Newspapers,  Inc.,  has  purchased 
the  Coldwater  (Mich.)  Daily  Reporter,  a 
six  day,  afternoon  newspaper  with  a 
9,100  circulation,  from  Elonald  E.  John¬ 
son  and  his  son  Donald  E.  Johnson,  Jr. 

The  Johnson  family  had  owned  the  84 
year-old  newspaper  since  1943.  The  price 
of  the  sale  was  not  revealed. 
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Nashville  reporter  spends 
18  mos.  as  KKK  infiltrator 


By  John  Consoli 

Nashville  Tennessean  managing  editor 
Wayne  Whitt  describes  reporter  Jerry 
Thompson  as  a  “beer  drinking,  rotund, 
good-ole-boy,  who  likes  to  tell  a  lot  of 
jokes.” 

Combine  these  qualities  with  the  40- 
year  old  Thompson’s  experience  as  a 
police  and  investigative  reporter  and 
you’ll  know  why  Tennessean  editor  and 
publisher  John  Seigenthaler  chose 
Thompson  to  infiltrate  the  Klu  Klux  Klan 
and  spend  nearly  18  months  gathering  in¬ 
side  information  on  the  anti-black,  anti- 
Semetic  organization  based  in  the  South. 

Thompson’s  18  months  of  undercover 
work  culminated  this  week  with  a  series 
of  articles  on  the  Klan  that  began  running 
in  the  Tennessean  on  December  7.  Just 
the  night  before,  Thompson  was  in  Cull¬ 
man,  Alabama,  attending  his  last  Klan 
rally. 

Thompson  began  writing  his  series  in 
mid-November  while  still  inside  the  Klan 
and  about  the  same  time,  Seigenthaler 
decided  the  reporter  would  remain  under¬ 
cover  for  only  a  few  more  weeks. 

Seigenthaler  reasoned  that  Thompson 
had  gathered  about  all  the  information  he 
was  going  to  get  on  the  Klan  and  was  also 
worried  that  his  reporter’s  cover  might  be 
blown. 

“He  started  running  into  too  many  peo¬ 
ple  who  knew  him,”  said  Whitt. 

While  picketing  with  Klan  members 
during  a  visit  by  President  Carter  to  Mus¬ 
cle  Shoals,  Alabama,  Thompson  had  run 
into  photographers  he  knew  from  Associ¬ 
ated  Press  and  CBS-tv.  They  did  not  blow 
his  cover,  but  Seigenthaler  and  Whitt  de¬ 
cided  it  was  only  a  matter  of  time  before 
someone  might. 

Having  a  reporter  infiltrate  the  Klan 
was  Siegenthaler’s  brainstorm.  He  made 
the  decision  in  the  summer  of  1979  that 
one  of  his  reporters  would  do  it,  but  a 
harder  decision  to  be  made  was — which 
one? 

Seigenthaler  said  Thompson  was 
selected  because  he  had  the  “intelligence 
and  the  guts  to  do  it,”  because  he  “fit  the 
image  of  what  a  Klansman  should  look 
like,”  and  because  he  had  the  “rare 
advantage  of  looking  like  a  redneck.” 

Once  selected  for  the  assignment, 
Thompson  had  to  learn  as  much  about  the 
Klan  and  the  type  of  people  who  belonged 
to  it  as  he  could. 

He  visited  a  Nashville  psychiatrist  who 
discussed  with  him  the  type  of  people 
who  would  join  the  Klan  and  how  he 
would  have  to  behave  to  fit  in  with  Klan 
members. 

Thompson  also  did  extensive  reading 
on  the  Klan  and  went  to  Atlanta  to  get 


impressions  of  the  Klan  from  officials 
with  the  National  Conference  of  Christ¬ 
ians  and  Jews. 

When  he  was  ready  to  infiltrate, 
Seigenthaler  came  up  with  a  staged  inci¬ 
dent  to  explain  his  absence  from  the 
newspaper. 

At  a  4  p.m.  editors  meeting  one  day  in 
September,  Seigenthaler  banged  his  hand 
down  on  a  stack  of  papers  and  yelled  at 
Whitt  in  front  of  other  editors:  “Look 
Wayne,  Jerry  Thompson  is  at  it  again, 
and  I’ve  had  it  with  him.  I’d  like  not  to  see 
him  around  here  for  a  while.  Can  you  see 
to  that?” 

After  the  meeting,  when  one  editor 
asked  Whitt  what  the  problem  was,  Whitt 
told  him  Thompson  had  been  doing  some 
heavy  beer  drinking  and  “  I  think  he  needs 
to  dry  out  a  little.” 

Thompson  was  off  to  Birmingham, 
Alabama,  where  he  rented  an  apartment 
and  began  to  look  for  work. 

According  to  managing  editor  Whitt, 
Seigenthaler  wanted  Thompson  in  Alaba¬ 
ma  because  it  was  “a  hot  beo  for  Klan 
activity.” 

“We  selected  Birmingham,  because 
we  felt  we  could  pull  it  off  better  in  a  big 
city  where  he  could  be  lost  in  the  crowd,” 
Whitt  said.  Also,  prominent  Klan  leader 
Don  Black  was  seeking  election  for 
mayor  and  it  was  felt  that  Thompson 
could  make  contact  with  him  through  the 
campaign. 

On  his  job  applications,  Thompson  said 
he  was  a  graduate  of  Ramsey  High 
School,  a  school  that  has  undergone  a 
change  over  the  years  from  predominant¬ 
ly  White  to  predominantly  Black. 

“We  selected  that  school  because  we 
felt  if  anyone  checked  for  his  high  school 
records  (and  couldn’t  find  them),  it  could 
always  be  said  that  the  records  had  gotten 
screwed  up.” 

Using  the  name  J.W.  Thompson  and 
stating  that  he  was  a  retired  Army 
sergeant,  Thompson  got  ajob  as  a  carpen¬ 
ter’s  helper  and  began  hanging  around 
Black’s  campaign  headquarters.  He 
eventually  made  a  contribution  to  the 
campaign  and  got  to  know  Black,  who 
was  then  Alabama  grand  dragon  of  the 
Klan  faction  headed  by  David  Duke. 

Thompson  described  his  first  meeting 
with  Black,  which  took  place  in  a  res¬ 
taurant  in  Birmingham.  “He  was  looking 
for  that  flicker  of  hesitation,  that  momen¬ 
tary  stumble,  that  one  slip  of  mine  which 
would  tip  him  off  to  the  fact  that  I  was  not 
who  I  pretended  to  be.” 

Thompson  wrote  that  during  the  time 
he  worked  inside  the  Klan,  “1  have  fired 
Klan  crosses,  collected  contributions  at 
Klan  roadblocks,  marched  in  Klan  street 


demonstrations,  and  helped  disrupt  order 
at  a  public  meeting  where  men  armed 
with  pistols  and  automatic  rifles  mouthed 
that  routine  racist  rhetoric  ‘the  niggers 
and  Jews  are  ruining  the  country’.” 

He  added,  “With  a  sense  of  guilt,  I 
would  find  myself  engaging  in  the  same 
sort  of  ‘nigger  and  Jew  talk’  that  offends 
decency.’” 

Thompson  said  the  Klan  scrutinized 
the  military  background  he  had  made  up 
and  he  was  questioned  extensively  before 
being  accepted  as  a  member. 

Whitt  said  he  and  Seigenthaler  were  in 
constant  communication  with  Thompson 
during  his  undercover  activities.  Thomp¬ 
son  called  them  using  a  memorized  tele¬ 
phone  credit  card  number  so  the  charges 
would  not  appear  on  his  phone  bills. 

When  he  first  applied  for  membership, 
Whitt  said,  Thompson  had  indicated  to 
him  that  someone  had  apparently  gone 
through  his  apartment. 

Seigenthaler  had  told  Thompson  not  to 
violate  the  law  or  carry  a  gun  and,  accord¬ 
ing  to  Whitt,  he  never  did — except  on  one 
occasion  in  Athens,  Alabama  when  dur¬ 
ing  a  Klan  rally  the  police  showed  up, 
another  Klan  member  passed  him  a  gun 
which  Thompson  held  under  his  Klan 
robe. 

“He  immediately  gave  the  gun  back  as 
soon  as  the  police  left,”  Whitt  said. 

On  another  occasion,  Thompson  tip¬ 
ped  off  the  paper  that  there  might  be  a 
confrontation  between  Klansmen  and 
another  organization,  but  Federal  offi¬ 
cials  were  notified,  they  heavily  policed 
the  rally  and  no  violence  occurred. 

Klan  leader  Black  has  labeled  Thomp¬ 
son’s  series  thus  far  as  being  “highly  sen¬ 
sationalized.”  He  said,  “It  demonstrates 
that  we  haven’t  done  anything  illegal.  He 
didn’t  find  anything  more  than  any  other 
reporter  who  had  not  pretended  to  be  a 
spy.  It  was  no  great  threat  to  us,  and  we 
are  not  particularly  concerned  about  it. 

At  a  press  conference.  Black  said,  “He 
(Thompson)  found  out  I  was  anti- 
Semetic,  but  he  didn’t  have  to  infiltrate 
the  Klan  to  find  that  out.  He  found  out  our 
members  have  guns,  big  deal.” 

Frank  Sutherland,  city  editor  of  the 
Tennessean,  admitted  there  is  “not  much 
hard  news”  in  the  series,  but  said  the 
series  does  present  some  details  on  the 
inner  workings  of  the  Klan.  He  said  it  also 
contains  the  names  of  some  prominent 
Klan  members  never  before  made  public, 
including  some  Alabama  doctors  and 
mentions  some  homes  out  of  which  the 
Klan  allegedly  recruits. 

“We  tried  to  learn  (and  publish)  as 
much  as  we  could  about  the  Klan,”  said 
Whitt. 

Tennessean  editors  feel  one  of  the  most 
important  things  the  series  does  is  to  let 
the  public  and  law  enforcement  agencies 
know  how  militant  the  Klan  is. 

Thompson  wrote  that  the  Klan  “grows 
more  dangerous  each  day  with  a  para- 
(Continued  on  page  37) 
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8-Yenr-Ohl  Heroin  Addict  Lives  fur  a  Fix 


Controversial  story 

Eyewitness  story  stirs 
strong  pubiic  reaction 


By  John  Consoli 

A  decision  by  top  editors  of  Washing¬ 
ton  (D.C.)  Post  that  they  would  never 
reveal  the  identity  of  an  eight-year  old 
heroin  addict  who  was  the  subject  of  an 
article  on  drug  abuse  in  the  nation's  capit¬ 
al,  apparantly  led  law  enforcement  offi¬ 
cials  to  back  off  in  their  attempt  to  learn 
the  youth’s  real  name. 

The  September  28  article,  written  by 
Post  reporter  Janet  Cooke,  contained  an 
eyewitness  description  of  an  eight-year- 
old  boy  being  shot  up  on  heroin  by  his 
mother’s  boyfriend. 

Cooke  had  set  up  the  interview  with  the 
boy  and  his  mother  in  advance,  after 
learning  that  he  had  been  addicted  to  he¬ 
roin  since  he  was  five. 

Cooke  consulted  with  top  Post  editors 
and  an  attorney  for  the  paper  and  was  told 
she  had  the  authority  to  offer  confiden¬ 
tiality  to  the  boy,  his  mother  and  the  boyf¬ 
riend  if  they  would  relate  the  boy’s  story. 

Cooke  told  the  trio  she  would  keep 
their  names  confidential  before  beginning 
the  interview.  She  did  not  know  the  boy 
would  be  shot  up  with  heroin  while  she 
was  there. 

“This  is  a  story  whose  equal  1  cannot 
remember,”  Post  executive  editor  Ben 
Bradlee  said.  The  story  ran  using  ficti¬ 
cious  names  for  the  trio,  but  reaction  by 
the  public  and  law  enforcement  officials 
was  instantaneous. 

The  article  ran  on  Sunday  and  the  fol¬ 
lowing  morning.  Bob  Woodward,  the 
Post’s  metro  editor,  received  a  call  from 
the  Washington,  D.C.  police  depart¬ 
ment’s  public  information  officer  stating 
that  he  was  serving  informal  notice  that 
the  department  wanted  the  identity  of  the 
youth. 

That  same  day,  the  general  counsel  for 
the  police  department  met  with  attorney 


John  B.  Kuhns,  who  represented  the 
Post.  The  police  department  took  the 
position  that  if  the  Post  did  not  release  the 
identity  of  the  youth,  the  reporter  and  the 
paper’s  senior  editors  would  be  sub¬ 
poenaed. 

“We  continued  to  stick  to  our  decision 
that  we  would  not  reveal  the  name  of  the 
child,  nor  would  we  aid  the  police  in 
locating  the  child,”  said  Milton  Coleman, 
city  editor  of  the  Post.  He  said  the  people 
interviewed  in  the  article  were  sources  of 
news  and  the  Post  also  did  not  want  to 
become  an  “agent”  of  the  police  depart¬ 
ment. 

The  police  department  set  up  a  dead¬ 
line  for  the  Post. 

“Its  not  so  much  an  hour  deadline,” 
said  Gary  Hankins,  police  information 
officer.  “We  want  to  give  the  Post  the 
opportunity  to  reconsider.  We’re  going  to 
do  everything  we  can  to  get  that  informa¬ 
tion  and  save  that  child’s  life.  We’ll  see 
how  much  the  Post  is  willing  to  do  to 
protect  its  First  Amendment  rights  at  the 
expense  of  that  child’s  life.” 

Kuhns,  speaking  for  the  Post,  said, 
“No  article  about  this  boy’s  tragic  cir¬ 
cumstances  would  have  been  possible  if 
the  Post  could  not  protect  the  confiden¬ 
tiality  of  its  news  sources.  Although  the 
immediate  pressures  to  reveal  sources  in 
a  single  case  are  often  intense,  such  discl¬ 
osure  would  gravely  Jeopardize  the  Post’s 
ability  to  report  on  this  and  other  issues  of 
vital  concern  to  the  community.” 

The  deadline  came  and  passed  and  no¬ 
thing  happened. 

Police  officials  met  with  U.S.  Attorney 
for  the  District  of  Columbia.  Ruff  came 
out  of  the  meeting  expressing  his  concern 
for  the  safety  of  the  child,  but  stating  that 
no  subpoena  had  been  requested  nor 
would  one  be  issued  at  that  time. 

D.C.  Mayor  Marion  Barry,  at  a  press 
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conference,  said  he  didn’t  need  the  Post 
to  identify  the  youth  because  he  knew 
who  he  was.  He  also  indicated,  however, 
that  for  a  Post  reporter  to  witness  a  crime 
and  not  report  it  could  be  a  crime  in  itself. 

It  later  came  out  that  the  mayor  and  law 
enforcement  officials  did  not  know  who 
the  youth  in  the  story  was  and  about  two 
weeks  later  it  was  stated  that  the  search 
for  the  youth  had  been  abandoned. 

Mayor  Barry,  at  that  time,  said  he 
thought  no  such  youth  existed,  but  that 
the  youth  in  the  Post  story  was  a  compo¬ 
site  of  many  children  with  drug  problems. 

The  Post  had  won  its  First  Amendment 
battle  by  default  and  now,  two  months 
later,  law  enforcement  and  city  officials 
refuse  to  discuss  the  matter.  U.S.  Attor¬ 
ney  Ruff,  through  his  secretary,  said  he 
would  have  “no  comment  on  the  matter 
at  this  time.” 

Mayor  Barry’s  spokesman  Alan  Grip 
did  not  return  calls  by  E&P. 

“That’s  about  where  it  stands,”  said 
Coleman.  “No  one  was  ever  sub¬ 
poenaed.” 

Public  reaction  to  the  story  varied.  The 
early  reaction  of  readers  ranged  from 
those  who  wanted  to  know  what  was 
being  done,  to  those  who  felt  the  Post 
should  release  the  name  of  the  youth. 
About  four  days  after  the  story  had  run, 
however,  the  issue  was  no  longer  the 
Post,  according  to  Coleman.  People 
wanted  to  know  what  law  enforcement 
officials  were  going  to  do  about  the  whole 
problem  of  drug  abuse. 

The  moral  decision  the  newspaper  peo¬ 
ple  had  to  make  and  stand  by  remains 
with  them,  however.  Police  information 
officer  Hankins  clearly  attempted  to 
appeal  to  the  conscience  of  the  editors 
when  he  said,  “We’ll  see  how  much  the 
Post  is  willing  to  do  to  protect  its  First 
Amendment  rights  at  the  expense  of  that 
child’s  life.” 

For  Coleman,  who  was  named  city  edi¬ 
tor  in  May,  it  was  his  initial  First  Amend¬ 
ment  case.  On  top  of  that,  he  has  an  eight- 
year  old  son  and  the  story  had  additional 
impact  on  him  as  a  parent. 

Coleman  responded  to  Hankins  state¬ 
ment  by  saying,  “If  you  did  give  the  boy’s 
real  name  to  law  enforcement  authorities, 
you  had  no  guarantee  that  you  would  be 
saving  the  child’s  life. 

“Your  major  obligation  as  a  newspaper 
is  to  report  the  news,”  Coleman  said. 
“Everyone  at  the  paper  knew  what  the 
consequences  could  be.  We  knew  you 
could  end  up  in  a  situation  where  a  repor¬ 
ter  was  subpoenaed.  We  felt  we  could  not 
give  out  the  name  of  the  child.  We  came 
out  on  the  side  of  informing  the  public.” 

Coleman  said  when  she  showed  up  for 
the  interview,  reporter  Cooke  had  been 
threatened  with  physical  harm  if  she  tip¬ 
ped  police  on  the  identity  of  the  mother’s 
boyfriend,  but  that  she  had  already  been 
authorized  to  offer  confidentiality  in  ex¬ 
change  for  the  story. 

(Continued  on  page  68) 
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off  the  constraints  of  the  traditional  jour¬ 
nalism  and  enter  the  province  of  fiction — 
ordinary  people  facing  the  ordinary  ex¬ 
periences  of  living,  but  exceptionally  re¬ 
ported  and  written.  The  topic  and  the 
people  would  be  paramount  whereas  be¬ 
fore  the  event  was  dominant.  I  want  you 
to  redefine  ‘news’  and  go  inside  people’s 
heads  in  a  way  we  have  not  gone  before.  I 
want  to  know  about  growing  old  by  going 
shopping  as  an  old  woman,  about  being 
your  and  tentative  by  being  a  college 
freshman  feeling  out  new  acquaint¬ 
ances.” 

McCabe  said  more  and  more  newspap¬ 
ers  have  begun  to  follow  this  editor’s 
thinking.  She  noted  a  story  recently  in  the 
Washington  Post  by  Janet  Cooke,  which 
reported  about  an  8-year-old  black  who 
was  a  heroin  addict,  as  an  example. 

Miller  lectured  on  maintaining  the  tra¬ 
ditional  path,  by  not  allowing  reporters  to 
change  the  news  writing  system  in  com¬ 
municating  the  community’s  hard  news. 

If  you  have  a  problem  with  new  repor¬ 
ters,  Miller  said  he  has  found  that  it  works 
to  team-up  that  reporter  with  a  veteran. 
He  said  he  puts  a  new  reporter  at  a  desk 
next  to  an  experienced  news  reporter 
who  edits,  reads  and  suggests  changes  in 
every  story  completed  by  the  novice. 

“It  is  not  hopeless,”  Miller  said.  “You 
can  make  just  about  any  person  a  satisfac¬ 
tory  writer,  but  you  cannot  take  anybody 
and  make  him  a  first  class  reporter.” 

“We  should  never  forget  that  we  are  in 
the  news  business,”  the  publisher  said. 
“News  reporting,  even  if  it  is  about 
school  lunch  menus,  is  a  very  honorable 
and  valuable  thing  to  do,”  he  told  the 
editors. 

Miller  also  endorsed  the  idea  of  reading 
stories  out  loud.  “If  it  can  be  read  out 
loud,  it  can  be  read  well,”  he  said. 

Luncheon  speaker,  Andy  Rooney, 
syndicated  humor  columnist  and  CBS 
television  essayist,  capped  off  the  writing 
discussion  with  a  personal  observation 
that  he  “writes  like  he  talks”  but  he  hates 
speaking  because  it  makes  him  nervous. 

Rooney  said  the  only  reason  he 
accepted  the  invitation  was  because  “I 
thought  you  were  publishers.”  He  said 
public  speaking  makes  him  nervous  be¬ 
cause  he  feels  obligated  to  give  a  good 
speech  since  he  is  paid  a  fee.  “In  that 
regard,”  he  quipped,  “I’m  not  nervous  at 
all  in  speaking  to  you.” 

Rooney  said  he  enjoys  writing  his 
newspaper  column,  which  appears  in  ab¬ 
out  130  dailies.  He  said  that  since  he 
started  writing  the  column  a  few  years 
ago  his  writing  style  had  changed.  “No 
doubt  about  it,”  he  said. 

He  took  exception  to  the  suggestion 
that  reporters  be  made  to  read  aloud  their 
copy.  “Nobody  speaks  like  he  writes  or 
16 


writes  like  he  speaks,”  said  Rooney  who 
wrote  tv  scripts  for  many  years  before 
getting  a  chance  on  the  show  “60  Mi¬ 
nutes”. 

Rooney  said  when  he  started  writing 
his  column,  he  could  not  get  use  to  putting 
in  punctuation  marks.  “I  hadn’t  put  an 
apostrophe  in  the  word  ‘don’t’  in  9 
years,”  he  said,  pointing  out  that  it  is 
unneccessary  when  writing  scripts. 

Rooney  said  he  does  not  believe  tv 
news  and  newspapers  are  enemies.  “We 
are  in  it  together.  Tv  has  been  good  for 
papers,  which  are  better  than  ever.  Be¬ 
cause  of  tv  news,  people  are  more  in¬ 
clined  to  buy  a  paper  to  read  more  about 
what  they  know  about,”  said  Rooney, 
whose  son  is  a  reporter  for  the  Rochester 
(I^.Y.) Democrat  &  Chronicle.  “Tv  is  not 
the  enemy  of  newspapers,”  he  said.  “No 
doubt  about  it,”  he  repeated  a  favorite 
phrase. 

A  second  panel  was  held  on  the  matter 
of  politics  and  polls.  Panelists  were  the 
Rev.  Donald  S.  Harrington  of  New  York 
City’s  Community  Church,  and  chairman 
of  the  New  York  State  Liberal  Party,  a 
critic  of  both  pollsters  and  the  press  in  the 
1980  election;  Evans  Witt,  chief  pollster 
of  the  Associated  Press;  and  Sal  J.  Mic- 
chie,  ombudsman,  Boston  Globe. 

Harrington  complained  that  the  major 
polls  during  the  election  were  misleading 
and  damaging  to  the  electoral  process.  He 
criticized  the  tv  networks  for  projecting 
the  winners  before  the  polls  closed  as  also 
damaging  to  the  system. 

He  said  the  pollsters  create  a  “horse 
race”  by  issuing  weekly  ups-and-downs 
of  the  candidates’  position.  He  said  the 
polls  serve  only  to  “distract  from  the  sub¬ 
stantial  issues”  and  force  the  political 
leaders  into  “going  with  the  majority  of 
the  crowd,  unwilling  to  stand  on  their 
own  two  feet.  Are  we  sheep  or  humans,” 
he  asked. 

Exit  polls,  he  charged,  are  detrimental 
in  that  it  creates  a  “mood  that  so-and-so 
is  going  to  win.  Media  forecasting  in 
Western  states  had  an  effect  of  stopping 
many  people  from  voting.”  He  said  Car¬ 
ter  compounded  the  problem  by  conced¬ 
ing  the  election  before  west  coast  polls 
closed.  He  opts  for  a  uniform  poll  closing 
time. 

Witt  said  he  agreed  with  Harrington 
that  there  was  “too  much  acceptance  of 
polls”  by  the  public  and  press.  He  said 
AP  puts  out  as  much  information  about  its 
poll  as  possible  in  hope  that  readers  will 
be  able  to  make  proper  judgements  about 
the  results.  The  stories  sent  to  subscri¬ 
bers  includes  such  data  as  the  sampling 
techniques,  number  in  sample,  and  ques¬ 
tions  posed,  he  pointed  out.  AP  never 
projects  winners,  he  noted. 

Witt  sees  polls  by  the  four  major  media 
organizations — ABC-Harris,  CBS-New 
York  Times,  NBC-AP,  and  Los  Angeles 
Times — as  improvements  over  what 
media  did  on  their  own,  such  as  man-in- 
the-bar  interviews.  To  make  the  polls 


even  better,  Witt  said  newspapers  must 
intertwine  good  solid  reporting,  mixing  in 
local  straw  polls  with  the  more  scientific 
national  poll  results. 

Micciche  said  that  during  the  election 
the  Globe  deliberately  played  down  the 
national  polls  by  “burying  the  poll  results 
on  inside  pages  and  focusing  on  people’s 
views  of  issues  on  the  front  page.”  He 
said  the  Globe  retained  an  outside  re¬ 
search  firm,  which  the  company  had  own¬ 
ed,  to  conduct  local  polls. 

Despite  their  shortcomings,  Micciche 
said  the  polls  are  important  in  that  people 
are  “fascinated  by  soothsayers”  and  sci¬ 
entifically  conducted  polls  let  editors 
“know  what  people  are  thinking  and  this 
is  important.” 

An  editor  asked  Witt  if  he  thought 
many  people  lied  to  pollsters.  Witt  said 
there  was  no  evidence  that  people  lied  at 
least  on  a  scientific  basis.  “It  is  very 
much  the  exception,”  Witt  stated.  Witt 
said  a  major  problem  is  the  distrust  of 
institutions  has  prompted  a  increasing 
number  of  people  to  refuse  to  respond  to 
opinion  polls. 

Another  editor  wanted  to  know  if  Witt 
thought  the  Harris  Poll  was  “slanted  to 
John  Anderson.”  Witt  said  the  pollsters 
for  Harris  asked  the  question  “If  Ander¬ 
son  had  a  good  chance  of  winning  who 
would  you  vote  for?”  He  said  AP,  on  the 
other  hand,  framed  its  question  in  this 
manner:  “What  kind  of  a  chance  does 
John  Anderson  have  of  winning  the  pres¬ 
idency?” 

Witt  said  Harris’  question  resulted  in  a 
“higher  response  for  Anderson.”  Witt 
said  Harris  was  criticized  for  favoring 
Kennedy  in  the  primary. 

In  the  election  of  officers,  Kenneth  E. 
Grube,  editor.  New  London  (Conn.)  Day 
succeeded  Judith  Brown  as  president. 
Other  1-year  terms  of  office  went  to 
Nicholas  Monsarrat,  Barre  (Vt.)  Times- 
ArgM5, vicepresident;  Ted  Holmberg, 
Pawtucket  ValleyiR.l.)  Daily  Times,sec- 
retary;  and  Frank  Grundstrom,  managing 
editor  (administration),  Boston  Globe, 
treasurer. 

Whalen  opens  office 
on  west  coast 

Whalen  Computer  Services  of  Mill- 
brook.  New  York  has  opened  a  branch 
office  in  Monterey,  Calif,  to  serve  the 
western  United  States. 

The  company  has  been  serving  news¬ 
papers  across  the  nation  for  the  past  8 
years  with  data  processing  services  de¬ 
signed  to  meet  the  business  application 
needs  of  the  newspaper  industry. 

More  recently,  Whalen  has  been  selling 
their  programs  together  with  Datapoint 
computers  to  provide  a  complete  “in- 
house”  system  for  those  publishers 
whose  needs  are  better  served  with  an 
on-site  operation. 
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Edited  by  BILL  GLOEDE 

Television  report  raps 
newspaper  ad  policies 


A  New  York  City  television  station  re¬ 
cently  examined  closely  advertising 
acceptance  policies  at  several  metro-area 
newspapers.  And,  predictably,  the  series 
elicited  charges  of  unfair  reporting  and 
left  at  least  one  of  the  newspapers  with  a 
number  of  disgruntled  readers. 

John  Stossel,  a  consumer  affairs  repor¬ 
ter  for  CBS’s  New  York  station,  Channel 
2,  examined  advertising  acceptance  poli¬ 
cies  at  the  New  York  Times,  Bergen  Re¬ 
cord,  Bridgeport  (Conn.)  Post,  and  Dan¬ 
bury  (Conn.)  News-Times  in  a  three-part 
series  aired  Nov.  24  through  26.  Stossel’s 
series,  entitled  “Censored  Bargains,” 
examined  how  a  relatively  small  advertis¬ 
er  was  precluded  from  running  a  retail 
price  comparison  ad  in  the  Times  and  the 
Record  and  how  a  real  estate  listing  ser¬ 
vice  classified  ad  was  placed  in  categories 
other  than  real  estate  in  the  Post  and  the 
News-Times. 

Stossel  began  his  report  with  a  nutshell 
explanation  of  how  real  estate  brokers 
operate  and  how  much  they  charge  in 
commissions.  He  then  introduced  a  Con¬ 
necticut  man  who  runs  a  computerized 
real  estate  shopping  service  which  brings 
prospective  buyers  and  sellers  together, 
charging  a  fraction  of  what  real  estate 
brokers  charge. 

Said  Stossel,  “Now,  realtors  are  a 
tough  lobby.  When  I've  done  reports  on 
how  you  might  save  money  not  using  a 
realtor,  they’ve  organized  write-in  cam¬ 
paigns  to  try  to  get  me  fired.  I’m  not  sur¬ 
prised,  therefore,  that  the  realtors  went 
after  Fred  Baff.  Real  estate  people  con¬ 
tacted  the  state,  charging  that  Baff  was 
selling  real  estate  without  a  license.  The 
state  investigated.  It  decided  that  what 
Baff  was  doing  was  legal,  and  they  left 
him  alone.’’ 

Stossel  continued,  “At  the  same  time, 
newspapers  started  refusing  his  ads.  The 
Bridgeport  Post,  for  example,  accepted 
his  ad,  then  refused  it,  and  then  said  it 
could  run,  but  not  under  houses  for  sale. ’ ’ 

Baff  then  appeared  in  the  report,  stat¬ 
ing,  “Business  services.  They  put  me 
under  business  services,  the  Bridgeport 
Post.  Asphalt  paving,  back-hoeing,  gar¬ 
bage  collecting.  You  don’t  look  there 
when  you  buy  a  house.  You  look  under 
houses  for  sale.” 

Stossel’s  report  then  cut  away  to  an 
interview  with  a  Post  classified  em¬ 
ployee,  who  said,  “1  told  the  gentleman 


when  he  walked  in  here.  .  .  ‘We  did  run 
your  ad.’ 

Stossel  replied,  “But  not  in  the  place 
where  someone  looking  for  a  house 
would  find  it.”  The  employee  main¬ 
tained,  “Business  services  is  a  perfectly 
legitimate  spot.” 

Stossel  asked,  “Is  it  that  you  don’t 
want  to  offend  realtors?”  The  employee 
replied,  “I’m  not  aware  of  that.” 

Stossel  reported  that  the  employee’s 
boss  said  the  Post  would  contact  CBS 
with  more  information,  “But  they  ha¬ 
ven’t,  and  they  don’t  return  our  calls.” 

The  report  then  shifted  to  Danbury, 
where  the  News-Times  had  agreed  to  run 
Baff  s  ad  under  special  services,  but  not 
under  real  estate  classified  heading.  Stos¬ 
sel  confronted  publisher  Forrest  Palmer 
in  the  newspaper’s  reception  lobby, 
saying,  “You’re  with  the  newspaper.  We 
were  told  to  wait  for  the  person  in  charge 
of  classified.” 

Palmer  replied,  angrily,  “I  don’t  want 
pictures  taken  in  here.  I’m  the  publisher 
of  this  paper.  Now  please  leave.  If  you 
have  a  complaint  to  discuss  with  us,  we’ll 
discuss  it.” 

Stossel  reported  that  Palmer  subse¬ 
quently  called  him,  informing  him  that  as 
owner  of  the  newspaper  ( Dow  Jones’  sub¬ 
sidiary  Ottaway  Newspapers  actually 
owns  the  News-Times),  he  can  run  classi¬ 
fied  ads  wherever  he  wants.  “He  denied 
that  he  was  burying  the  ad  at  the  request 
of  realtors,”  Stossel  reported. 

Stossel  then  played  a  tape  recording  of 
an  alleged  conversation  between  Baff  and 
a  News-Times  classified  employee  in 
which  the  classified  worker  told  Baff  the 
paper  had  “decided  not  to  accept  your 
advertising.”  No  specific  reason  was 
given  for  the  refusal  during  the  conversa¬ 
tion. 

In  his  second  and  third  installments, 
Stossel  examined  whether  the  Times,  the 
Record  and  a  New  Jersey  radio  station 
were  bowing  to  real  or  percieved  pressure 
from  large  budget  retail  advertisers  to  re¬ 
fuse  comparison  price  advertising  from 
smaller  stores. 

In  an  interview  with  Bernie  Schraer, 
advertising  director  for  the  Record,  Stos¬ 
sel  asked,  “Suppose  you  had  a  big  regular 
advertiser,  and  1  wanted  to  run  an  ad 
which  would  say  I’ll  sell  it  cheaper  than 
Bamberger’s  or  one  of  your  big,  regular 
advertisers,  could  I  say  that?” 

Schraer  replied  that  yes,  if  the  adver¬ 


tised  item  is  legitimate,  the  Record  would 
accept  the  ad. 

Stossel  then  said,  “Yeah,  but  wait  a 
second.  You  won’t  take  these  ads  from 
the  Beauty  Barn.” 

Schraer  answered,  “No.  This  —  we’ve 
had  a  lot  of  discussion  about  this.  We  did 
take  the  ad.  .  .  ” 

Stossel  asserted,  “But  you  won’t  any¬ 
more,”  and  Schraer  replied,  “.  .  .  one 
time,  but  we  won’t  take  it  now.” 

The  consumer  reporter  asked  why  not, 
maintaining  that  “here’s  something 
that’ll  save  people  money.”  Schraer  re¬ 
plied  that  there  was  no  way  the  Record 
could  determine  whether  the  prices 
quoted  were  valid  or  when  they  were  in 
effect. 

Said  Stossel,  “He  has  to  make  sure,  he 
says,  that  price  comparisons  are  current 
and  accurate,  and  that’s  just  too  much 
trouble.  As  a  result,  the  Bergen  Record 
will  take  no  ad  to  tell  you  something  is 
cheaper  than  other  stores’  prices.  So  the 
good  news  just  does  not  get  out.” 

Stossel’s  report  then  turned  to  the 
Times.  “The  New  York  Times  has  a  more 
inconsistent  policy,”  he  said,  “it  accepts 
ads  knocking  phone  company  prices  and 
brokerage  house  prices,  but  when  the 
Beauty  Barn  tried  knocking  big  depart¬ 
ment  stores,  the  Times  turned  them 
down.  Another  little  company,  Peta 
Lewis  Clothing,  was  turned  down  too.  So 
what’s  the  deal?  Are  they  afraid  of  de¬ 
partment  stores?  Is  comparative  adver¬ 
tising  allowed  or  not?” 

Sydney  Gruson,  vicechairman  of  the 
Times,  told  Stossel,  “We  now  think  that 
it’s  (comparative  advertising)  a  form  of 
advertising  that  has  become  acceptable. 
We  take  it.” 

Stossel  showed  him  a  Beauty  Barn  ad 
which  had  previously  run  in  the  Times, 
but  which  had  subsequently  been  re¬ 
fused.  Gruson  noted  that  the  ad  Stossel 
showed  him  was  an  ad  from  the  Times, 
and  Stossel  informed  him  that,  yes,  the  ad 
was  run,  but  that  the  Times  had  stopped 
accepting  the  ad. 

“He  (the  owner  of  Beauty  Barn)  says 
it’s  because  the  big  advertisers  com¬ 
plained,  and  pushed.  .  . 

Gruson  replied,  “Well,  we’ve  never  — 
I  doubt  very  much  that’s  the  reason.  I 
know  of  any  number  of  cases  where  peo¬ 
ple  with  large  advertising  budgets  in  this 
newspaper  have  complained.  It  hasn’t 
affected  our  policies  at  all.” 

Gruson  then  said,  “The  fact  that  they 
undersell  other  people  wouldn’t  stop  me 
(from)  taking  it.” 

Yet,  Stossel  pointed  out,  when  the  ad 
was  re-submitted  by  the  retailer,  the 
Times  refused  it.  He  broadcast  a  taped 
telephone  conversation  in  which  a  Times 
telephone  solicitor  told  the  retailer  that 
she  would  need  a  letter  from  the  depart¬ 
ment  store  with  which  he  wanted  to  com¬ 
pare  prices  “telling  me  that  it’s  OK”  in 
order  to  accept  the  ad. 

{Continued  on  page  57) 
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Ad  scene _ 

Coupons  here  to  stay,  says  Blair  exec 

“An  end  to  couponing  as  a  marketing 
tool?  A  slowdown?” 

Robert  A.  Hemm,  president  of  John 
Blair  Marketing,  in  answer  to  that  predic- 
tion  made  last  week  by  a  well  known 
advertising  consultant  before  a  Chicago  . 

ad  group,  told  Editor  &  Publisher  that  J 

couponing,  in  the  last  20  years,  has  shown 
a  consistent  growth  pattern  that  con- 
tinned  in  1980. 

“In  1960,  Neilsen  figures  showed  16 
billion  coupons  were  distributed.  By  1979 
the  figure  had  jumped  to  87.2  billion  and  ^ 

this  year  the  number  will  be  90  billion,” 

he  said.  _ Robert  , 

Hemm’s  company,  a  division  of  John  brands  and  fa 
Blair  &  Company  distributes  solo  and  co-  coupons  in  the  upcoi 
op  inserts  via  some  100  newspapers  with  ^  package  of  art  1 
an  aggregate  circulation  of  35  million.  newspaper  : 

“We  deal  only  with  newspapers,  as  we  special  letters  and 

have  found  them  to  be  the  most  cost-  advertising  and  mer 

efficient  medium,”  Hemm  said.  “Of  four  major  food  i 

major  coupon  packagers  who  used  direct  g^gj,  market  Reta 
mail  in  1972,  only  one  now  remains  in  formation  to  make  u 
business;  magazines  do  not  provide  the  atures  featuring  b 
‘reach’  that  newspapers  do  because  of  thp  ineprt 

their  high  degree  of  duplication.  For  ex-  Hemm  reports  t 
ample,  five  women’s  magazines  show  Checking  Bureau’s  i 
34%  duplication.  Since  couponing  is  basi-  jjjg  ^vcek  followinj 
cally  a  promotional  tool,  designed  as  a  showed  at  least  on< 
temporary  device  to  introduce  a  new  pro-  hi  123  out  of 

duct  or  provide  a  spurt  to  a  lagging  brand ,  audited  —  64%  —  n 
the  one  thing  you  don’t  need  and  don’t  gf  ^Qp  ^d  space 
want  to  have  to  pay  for  is  duplication,”  Misredemptions? 
said  Hemm.  “With  newspapers  we  can  Hemm  said  the  pr 
achieve  penetration  of  selected  markets  *.^g  believe  the 
with  assured  control  ”  ^bich  will  audit  pap 

A  major  factor  in  the  box  car  response  distribution  will  hel 
to  Blair’s  co-op  newspaper  inserts,  of  course  the  Sher 
Hemm  says,  is  the  appetite  appeal  in-  ^^ich  we  wouldn’t 
duced  by  the  high  quality  full  color  pre-  assures  one  insert  d 
sentation.  With  most  of  the  coupons  re-  ness  on'y  with  n 
lated  to  food  products,  fine  reproduction  mechanicallv  stuffe 
of  color  is  a  major  inducement  for  food  gj^i^  Marketing  i 

«...  j  ■  Jc,  complete  data 

Magazines  suffered  a  sharp  drop  m  works  with 
national  food  advertising,”  Hemm  “We  know  not  o 
pointed  out,  “when  color  tv  began  to  pro-  ^on,  demographic: 
hferate  the  households  of  America. ’ ’  nium  time  we  must 
Hemm  is  certain  that  many  of  the  ^  particular  run,”  < 
national  food  advertisers  who  dominate  jhe  Blair  executi 
his  company  inserts  would  not  be  using  the  future  of  coupoi 
newspaper  ROP  advertising  because  of  the  constantly  incr 
their  insistence  on  uniform  top  notch  col-  vice  but  the  fact  tl 
or  reproduction  for  the  image  of  their  pro-  diversification  in  tl 
duct.  Blair  Marketing  is  also  one  of  the  who  use  them, 
nation’s  top  printers  and,  of  course,  runs  “Instead  of  the 
off  its  millions  of  inserts  on  its  own  mnsino  rlntt^r  ho 


By  Dan  Lionel 


With  each  of  Blair’s  inserts  goes  a  mer¬ 
chandising  package  that  Hemm  says 
obtains  fine  support  from  the  newspapers 
involved.  Approximately  six  weeks  be¬ 
fore  a  scheduled  insert,  each  newspaper 
on  the  list  is  sent  a  personalized  letter 
addressed  to  the  national  manager  listing 


_ Robert  A.  Hemm 

the  brands  and  face  value  of  all  the 
coupons  in  the  upcoming  insert.  Included 
is  a  package  of  art  from  all  brands. 

The  newspaper  sends  out  bulletins, 
special  letters  and  newsletters  to  all 
advertising  and  merchandising  managers 
of  the  major  food  and  drug  retailers  in 
each  market.  Retailers  utilize  the  in¬ 
formation  to  make  up  their  advertised  fe¬ 
atures,  featuring  brands  which  will  be 
touted  in  the  insert. 

Hemm  reports  that  the  Advertising 
Checking  Bureau’s  independent  audit  for 
the  week  following  Blair’s  April  issue 
showed  at  least  one  advertiser  was  fea¬ 
tured  in  123  out  of  191  supermarket  ads 
audited  —  64%  —  resulting  in  3,285  lines 
of  ROP  ad  space. 

Misredemptions? 

Hemm  said  the  problem  is  slacking  off. 

“We  believe  the  new  ABC  program 
which  will  audit  papers’  print  run  with  its 
distribution  will  help  tremendously,  and, 
of  course,  the  Sheridan  Staffer,  without 
which  we  wouldn’t  be  in  this  business, 
assures  one  insert  per  paper.  We  do  busi¬ 
ness  only  with  newspapers  that  are 
mechanically  stuffed,”  he  said. 

Blair  Marketing  maintains,  on  compu¬ 
ter,  complete  data  on  the  newspapers  it 
works  with. 

“We  know  not  only  rates  and  circula¬ 
tion,  demographics,  etc.,  but  the  opti¬ 
mum  time  we  must  deliver  our  inserts  for 
a  particular  run,”  said  Hemm. 

The  Blair  executive  is  optimistic  about 
the  future  of  coupons  not  only  because  of 
the  constantly  increasing  use  of  the  de¬ 
vice  but  the  fact  that  there  is  a  growing 
diversification  in  the  kinds  of  companies 
who  use  them. 

“Instead  of  the  increasing  numbers 
causing  clutter  because  of  duplication, 
the  variety  of  offers  enhances  interest,” 
he  said,  pointing  to  such  relatively  new 
couponers  as  Revlon,  Max  Factor  and  the 
fast  food  chains.  “It  basically  resolves 
itself  down  to  a  sampling  device  —  one  of 
marketing’s  most  proven  sales  techni¬ 
ques  —  at  a  cost  in  pennies  and  accept¬ 
ance  by  76%  of  all  households.” 


Financial  advertising 
leads  retail  category 

Financial  advertisers  increased  their 
newspaper  ad  expenditures  by  28.9%  to 
$270.4  million  in  the  first  nine  months  of 
1980,  as  compared  to  the  same  period  last 
year,  and  outgained  all  other  categories  in 
the  retail  classification,  according  to  the 
Newspaper  Advertising  Bureau,  Inc. 

Banks  and  trust  companies,  the  largest 
component  in  financial,  went  ahead 
39.3%  to  $125.5  million  for  the  period. 
Other  financial  gainers  included:  stocks, 
bonds  and  investment  houses,  up  24.1% 
to  $16.5  million;  issues  and  tenders,  up 
40.2%  to  $12.9  million,  and  investment 
advisory  services,  up  44.0%  to  $3.6  mil¬ 
lion. 

Other  non-stores,  as  a  group,  went 
ahead  15.9%  to  $152.1  million.  Gains  in 
this  category  included:  business,  profes¬ 
sional  and  home  services,  up  19.6%  to 
$72.7  million;  held  wanted  (display)  up 
15.5%  to  $26.8  million,  and  educational, 
up  14.0%  to  $34.1  million. 

Liquor  stores,  up  28.3%  to  $25.4  mil¬ 
lion,  and  jewelry  stores,  up  19.7%  to  $73 
million,  were  the  leading  gainers  in  the 
miscellaneous  category. 

The  entertainment  and  hobbies  categ¬ 
ory  ,  overall ,  rose  1 3.4%  to  more  than  $1.0 
billion.  The  largest  component,  theatres, 
increased  by  10.0%  to  $347.5  million.  Big 
gainers  included:  health  clubs  and  equip¬ 
ment,  up  38.9%  to  $43.6  million;  boating, 
sporting  goods  and  hobbies,  up  31.7%  to 
$117.2  million;  books,  stationery  and 
printing,  up  28.9%  to  $42.8  million  and 
eating  and  drinking  places,  up  17.4%  to 
$118.1  million. 

Housing  and  decoration  advertisers  in¬ 
creased  their  newspaper  expenditures  by 
11.6%  to  more  than  $1.1  billion.  Real 
estate  dealers  in  this  group  raised  their 
newspaper  retail  display  advertising  by 
24.3%  to  $219.6  million.  Building,  hard¬ 
ware  and  farm  equipment  advertisers  in¬ 
creased  by  14.6%  to  $281.5  million. 
Home  furnishings  stores  were  strong 
gainers,  too,  with  a  13.7%  rise  to  $150.4 
million. 

General  merchandise  and  apparel 
stores,  the  largest  category  in  retail, 
showed  a  4.2%  rise  to  nearly  $2.3  billion  . 
Department  stores  increased  4.3%  for  the 
period  to  $1 .3  billion;  major  general  mer¬ 
chandise  stores  were  up  $2.2%  to  $397.5 
million,  and  other  general  merchandise 
stores  increased  by  7.1%  to  $253.4  mil¬ 
lion.  Apparel  and  accessory  stores  with 
$256.9  million  were  up  2.9%. 

The  food  and  drug  categories  were 
ahead  7.3%  to  $680. 1  million.  Food  stores 
increased  by  7.9%  to  $548.5  million,  and 
drug  stores  by  4.9%  to  $131.6  million  in 
this  period. 

Overall,  retail  advertisers  increased 
their  ad  expenditures  in  newspapers  by 
9. 1%  to  $5.9  billion  in  the  first  three  quar¬ 
ters  of  1980. 
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Newspaper  Research  Council  report: 

Census  data,  new  studies 
highlight  NRC  meeting 


By  Andrew  Radolf 

Though  the  1980  census  is  running  four 
months  behind  schedule  on  production 
dates  for  its  computerized  reports,  when 
the  new  data  becomes  available  it  will 
cause  newspapers  to  re-organize  their 
marketing  areas. 

Addressing  the  Newspaper  Readership 
Council’s  fall  conference  held  recently  in 
Kansas  City,  Missouri,  Leslie  Dines  of 
the  National  Planning  Data  Corporation 
cited  the  changes  the  1980  census  will 
document  in  contrast  to  the  1970  census. 
Dines  said: 

§People  per  household  will  drop  to  2.8 
in  1980  from  3.2  in  1970; 

§Non-metro  areas  are  growing  more 
rapidly  than  metro  areas; 

§The  western  and  southern  states  have 
grown  by  18%  and  14%  respectively; 

§Half  of  all  college  students  are  now 
female. 

Dines  suggested  newspapers  should 
organize  their  marketing  areas  to  coin¬ 
cide  with  census  boundaries  and  develop 
a  “sophisticated  method  of  gathering 
marketing  information  at  both  the  macro 
and  micro  levels.” 

Four  areas  which  should  be  considered 
in  setting  up  a  management  information 
system  for  marketing  data.  Dines  said, 
are: 

§Journey  to  work  which  evaluates  the 
daytime  population  versus  the  residential 
population  of  an  area; 

§Zip  code  demographic  data; 

§Data  by  block  groups,  which  contain 
about  1000  people  or  325  households. 
There  are  about  2.5  million  block  groups 
in  the  1980  census  compared  to  1.7  mil¬ 
lion  in  1970; 

§Micro  data  samples.  .  .  individual 
records  of  census  reports  from  which  all 
names  and  other  identifying  information 
have  been  removed  to  insure  confiden¬ 
tiality.  The  public  group  of  micro  data 
samples  are  equivalent  to  1%  of  the  po- 
plulation.  From  this  source  newspapers 
can  create  their  own  sample  surveys  for 
unique  population  descriptions  of  a  mar¬ 
ket  area. 

Ken  Wright,  census  data  users  service 
officer,  Kansas  City,  Kansas,  told  the 
NRC  that  income  data  will  be  available 
for  the  first  time  for  households,  as  well 
as  being  tabulated  by  individual  and 
family. 

In  the  journey  to  work  report,  he  said 
distance  has  been  dropped  in  favor  of 
time  travelled. 

Wright  stated  the  Office  of  Federal  Sta¬ 
tistics  and  Standards  in  Washington  D.C. 


will  adopt  new  definitions  for  SMSA’s 
which  will  result  in  the  establishment  of 
new  metro  country  areas  by  “about  Octo¬ 
ber  1982.”  There  are  currently  288 
SMSA’s. 

Only  10%  of  the  census  data  will  be 
published,  the  NRC  learned.  The  remain¬ 
der  can  be  found  on  summary  tape  files. 

Wright  said  100%  of  the  data  for  census 
tracts,  the  smallest  unit  of  geography  for 
which  data  is  tabulated;  census  blocks, 
block  groups,  and  enumeration  districts 
will  be  available  on  summary  tape  files. 
The  files  will  also  have  sample  data  for 
tracts,  block  groups,  enumeration  dis¬ 
tricts,  and  large  areas. 

‘Expand  syndicated  studies!’ 

Ad  agencies’  conception  of  the  average 
newspaper  “is  often  wrong,”  Gene  Dal- 
gin  of  Million  Market  Syndication  told  the 
NRC. 

“They  don’t  think  of  frequency  cumes. 
They  feel  they  will  reach  everybody  they 
will  ever  reach  with  first  issue.  They 
don’t  acknowledge  newspapers’  concen¬ 
tration  among  upscale  audiences,”  Dal- 
gin  stated. 

He  suggested  syndicated  research  can 
help  newspapers  solve  these  problems 
but  added  syndication  also  presents  prob¬ 
lems  of  its  own. 

“Syndication  will  not  solve  our  tv 
problem,  which  goes  beyond  research,” 
Dalgin  explained.  “It  must  deal  with 
geography  that  is  not  of  our  own  making. 
It  presents  split  markets  simplistically.” 

Dalgin  advised  syndicated  studies  in 
the  future  “should  be  tailored  to  our  own 
needs  more  than  those  of  the  AAAA’s, 
should  include  include  some  inter  media 
data,  and  should  include  some  product 
usage  data  in  selective  areas  such  as  li¬ 
quor  and  travel.” 

Interest  in  news 

The  significant  differences  between 
people  who  say  they  have  more  time  to 
read  a  newspaper  versus  those  who  claim 
they  do  not  have  time  to  read  one  are 
interest  in  the  news  and  desire  to  read  the 
paper. 

The  Newspaper  Advertising  Bureau 
had  conducted  a  survey  of  change*;  in 
frequency  reading  of  newspapers  to  learn 
why  the  number  of  people  who  say  they 
read  a  paper  yesterday  has  dropped  to  7 
out  of  10  in  1980  from  8  out  of  10  in  1960. 

Readers  who  increased  their  frequency 
NAB  called  “move  ups.”  Those  who  de¬ 
creased  their  frequency  the  bureau  called 
“drop  downs.” 

Stuart  Tolley,  NAB’s  research  direc¬ 
tor,  stated  some  drop  downs  “said  they 


were  satisfied  with  television’s  coverage 
of  the  news  and  didn’t  need  the  detail  of 
the  newspaper.  Some  of  the  drop  downs 
reported  they  had  less  money  or  un¬ 
acceptable  home  delivery.” 

Drop  downs  generally  stated  they 
“didn’t  have  time  for  the  paper,”  Tolley 
said.  Move  ups  said  they  “have  more 
time.” 

He  summarized  for  the  NRC  the  re¬ 
sponses  of  the  two  groups. 

For  drop  downs,  10%  cited  poor  deliv¬ 
ery,  10%  cited  demands  on  time,  5%-10% 
said  lower  quality,  5%-10%  said  financial 
problems,  and  35%-40%  said  they  were 
less  interested  in  news.  10%-20%  fell  into 
the  “all  other  reasons  category.” 

For  move  ups,  Tolley  said  “30%  to 
40%  became  more  interested  in  news 
even  though  their  responsibilities  had  in¬ 
creased.  These  people  had  gained  confi¬ 
dence  and  financial  status,  widened  their 
interests,  and  expanded  their  commit¬ 
ments.  This  view  is  also  shared  by  the 
stable  frequent  and  stable  infrequent 
readers.” 

Tolley  suggested  newspapers  can  re¬ 
medy  the  problem  of  declining  frequency 
of  readership  by  communicating  to  the 
public,  “that  problems  can  be  dealt  with. 
The  paper  should  convey  there  is  reason¬ 
able  hope  for  improvement.” 

CPM  study 

Cost  per  thousands  does  not  correlate 
with  the  size  of  the  newspaper,  according 
to  a  survey  by  Landmark  Communica¬ 
tions  of  non-competitive  evening  and 
morning  papers  in  the  100,000  to  250,000 
circulation  range  in  51  cities. 

The  costs  per  thousands  were  in  a 
range  from  $8  to  $22,  Harry  Murphy  of 
Landmark  Communications  stated  to  the 
NRC.  For  papers  in  the  100,000  to 
140,000  circulation  category,  the  mean 
c.p.m.  was  $12.91.  For  those  in  the 
200,000  to  250,000  circulation  category, 
the  mean  c.p.m.  came  to  $11.68. 

Murphy  said  another  “observation”  of 
Landmark’s  study  was  “that  contrary  to 
popular  belief,  newspapers  in  isolated 
markets  did  not  have  a  higher  rate.” 

Landmark’s  study  concluded,  Murphy 
noted,  that  “cpm’s  and  ad  rates  corre¬ 
lated  with  the  gut  feel  of  the  ad  director  or 
the  publisher.” 

New  directors  elected 
The  NRC  re-elected  one  director  and 
chose  two  new  ones  at  its  fall  conference. 

John  Timberlake  of  the  Chicago  Tri¬ 
bune  was  re-elected  by  the  NRC  to  serve 
another  term  as  director. 

Kristine  McGrath  of  the  Minneapolis 
Newspapers  and  Charles  Chidsey  of  the 
Los  Angeles  Times  were  the  two  newly 
elected  directors. 

Completing  their  terms  as  directors 
were  Ronald  Kuzoian  of  the  Boston 
Globe  and  Glenn  Roberts  of  the  Des 
Moines  Register  and  Tribune. 
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RCA’s  largest  ad  drive 
ever  to  intro  tv  disc  unit 


The  largest  advertising  and  promotion¬ 
al  campaign  ever  scheduled  for  a  new 
RCA  product  will  support  the  national 
introduction  of  RCA’s  video  disc  system. 

The  RCA  “SelectricVision”  VideoD- 
isc  system  will  be  introduced  by  5,000 
television  dealers  in  a  National  Demon¬ 
stration  Week  starting  March  22. 

Full-page  teaser  ads  will  run  on  news¬ 
paper  television  listing  section  pages  for 
six  days  beginning  on  March  16  in  major 
markets,  Jim  DeVoe,  RCA  advertising 
director,  disclosed  at  a  press  conference 
in  New  York  (December  9). 

These  “countdown”  ads,  he  said,  will 
be  followed  by  a  series  of  full-page,  spot 
color,  dealer  listing  ads  during  National 
Demonstration  Week.  A  national  cam¬ 
paign  without  local  dealer  participation  is 
not  an  effective  marketing  strategy  to  fol¬ 
low,  he  said. 

The  bulk  of  the  advertising  will  appear 
on  television  to  demonstrate  the  new  pro¬ 
duct  and  to  create  what  RCA  feels  will  be 


an  emotional  involvement. 

The  purpose  of  the  print  ads,  DeVoe 
said,  is  to  provide  specific  buying  in¬ 
formation  which  is  sought  by  serious 
prospects. 

RCA  believes  the  video  disc  player  will 
appeal  to  a  broad  market  segment  “that  is 
interested  in  affordable,  simple-to- 
operate  entertainment  in  the  home,”  Jack 
Sauter,  vicepresident  and  general  mana¬ 
ger,  said. 

The  optional  retail  price  of  RCA  player 
will  be  $499.95.  The  discs  retail  prices  will 
range  from  $14.98  to  $27.98.  The  com¬ 
pany  has  forecast  that  the  video  disc  busi¬ 
ness  could  grow  to  $7.5  billion  by  the  end 
of  the  10th  year. 

To  date,  color  tv  brands  representing 
over  50%  of  the  United  States  color  tv 
market  have  indicated  their  intention  of 
introducing  video  disc  players  based  on 
the  RCA  system,  which  has  been  in  de¬ 
velopment  since  1963,  including  Zenith, 
JC  Penney,  Sears,  Sanyo,  Toshiba, 


Press  ‘N  Times  By  Don  Fitzgerald 


"You're  going  to  like  the  morning  paper.  Your  Honor.  What  they  soy  you 
said  lost  night  is  really  much  better  than  what  you  said." 


Hitachi,  and  Radio  Shack.  CBS  Inc.  has 
announced  plans  to  manufacture  and 
market  discs. 

RCA’s  market  research  study  shows 
over  4  million  tv  households,  or  7%  of  all 
homes  with  color  tv,  are  interested  in  pur¬ 
chasing  a  video  disc  player  during  the 
initial  marketing  period.  RCA  expects  to 
sell  at  least  2(X),()(K)  players  and  2  million 
discs  bearing  its  own  brand  in  1981.  The 
RCA  player  is  designed  for  use  with  any 
brand  of  tv  receiver. 

Ex-N.J.  publisher 
linked  to  Abscam 

Former  Paterson  (N.J.)  Morning  Call 
publisher  Henry  A.  “Sandy”  Williams, 
has  been  named  an  unindicted  co¬ 
conspirator  in  connection  with  the  indict¬ 
ment  in  the  Abscam  case  of  U.S.  Senator 
Harrison  A.  Williams,  Jr.  (D.-N.J.) 

Sandy  Williams,  46,  inherited  the 
Paterson  Call  when  his  father  died,  but 
sold  the  financially  troubled  newspaper  in 
1963. 

Sandy  Williams  has  been  a  close  friend 
of  Senator  Williams  since  his  publishing 
days.  They  are  not  related. 

Senator  Williams  was  recently  indicted 
on  charges  of  accepting  stock  certificates 
from  FBI  agents  posing  as  representa¬ 
tives  of  a  fictitious  Arab  sheik  in  return 
for  promising  to  use  his  influence  to  se¬ 
cure  government  contracts  for  a  titanium 
mine  in  Virginia.  Sandy  Williams  is  one  of 
the  owners  of  the  mine. 


ELECTED — Edward  M.  Irving  was 
elected  president  and  chief  executive 
officer  of  Inmont  Corporation,  effective 
January  1 .  Irving  will  succeed  William  R. 
Barrett,  Sr.,  who  is  retiring  on  December 
31,  after  33  years  with  the  company. 
Barrett  has  served  as  president  of  Inmont, 
one  of  the  world's  largest  producers  of 
printing  inks.  Inmont  became  a  subsidiary 
company  of  Carrier  Corporation,  Syra¬ 
cuse,  N.Y.,  in  1977.  Carrier  was  merged 
into  United  Technologies  Corporation, 
Hartford,  Conn.,  in  mid-1979. 
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During  the  third  quarter  of  1980 


THE  INQUIRER 
BECAME  PHlLADELMllAS 

LEADING  NEWSPAPER 

IN 

DAILY  CIRGUUTION 

Its  426,108  circulation  exceeded  that  of  the  second  standard-size  paper 
for  the  first  time  since  the  turn  of  the  century. 

Recent  years  have  seen  dramatic  shifts  in  readership 
of  Philadelphia's  newspapers. 

The  national  trend,  of  course,  is  to  a  morning  paper 
when  the  reader  gathers  news  and  information  he  can 
use  all  day.  The  Inquirer  reader  has  always  enjoyed 
the  morning  advantage. 

There’s  been  another  significant  trend:  people  expect 
more  from  their  newspaper.  It  must  truly  inform,  enter¬ 
tain,  remain  useful.  It  must  have  the  courage  to  dig  in, 
speak  out  and  stand  up  as  a  full  partner  in  the  com¬ 
munity.  The  Inquirer  has  demonstrated  that  it  is  that 
kind  of  paper.  In  recent  years  this  newspaper  has 
earned  more  major  national  awards  for  excellence  in 
journalism  than  any  other  paper  in  the  entire  country  - 
— ^  including  six  consecutive  Pulitzer  Prizes. 

On  Sunday  there  has  never  been  any  question  regard¬ 
ing  The  Inquirer’s  superiority  in  circulation,  in  content, 
in  usefulness  to  the  reader.  Its  circulation  exceeds 
that  of  the  next  Sunday  newspaper  by  over  341,000 
copies  each  week. 

Philadelphia’s  leading  newspaper  is  now  the  leader  in 
circulation  daily  as  well  as  Sunday. 

lb  ^bfatieliiba  Jhtquirnr 

The  right  paper  at  the  right  time. 

Source:  Third  quarter  1960  figures  from  ABC  Publishers' 

Statements  for  6  months  ending  Sept.  30. 1980  — 


Daily  Inquirer  426. 106 

Daily  Bulletin  419.519 

Sunday  Inquirer  823.02S 

Sunday  Bulletin  481.339 


Computations  by  PNI  Statistical  Dept. 


Cable 

(Continued  from  page  12) 


Multimedia  also  has  concluded  an 
agreement  in  principle  to  acquire  20%  of 
the  stock,  with  an  option  to  buy  the  re¬ 
mainder,  of  Tar  River  Communications 
which  owns  33  cable  franchises  serving 
30,000  subscribers  in  North  Carolina. 

Harte-Hanks  Communications  has 
added  a  cable  system  in  Laporte,  Texas 
to  those  it  already  owns  in  the  Houston 
suburbs  of  Pasadena,  Dear  Park,  and 
South  Houston.  Harte-Hanks  also  owns 
cable  systems  in  Akron,  Yuma,  and  Otis, 
Colorado. 

This  year  Harte-Hanks  also  began 
managing  with  an  option  to  buy  several 
cable  systems  in  Arizona  currently  own¬ 
ed  by  Jim  R.  Smith  &  Co. 

Time  and  McClatchy 

Time,  Inc.,  publisher  of  the  Washing¬ 
ton  Star,  has  just  reached  an  agreement  in 
principle  to  buy  its  125th  system,  Captial 
Cable  Company  with  90,000  subscribers 
in  Austin,  Texas,  for  $50  million. 

The  Austin  purchase  gives  Time’s 
cable  subsidiary,  American  TV  and  Cable 
Corp.,  close  to  1.34  million  subscribers  in 
32  states  and  puts  ATC  in  a  position  to 
take  the  lead  away  from  Teleprompter  as 
the  nation’s  largest  cable  company. 

“We  expect  to  pass  them  (Telepromp¬ 
ter)  through  normal  growth  in  1981,’’  A 
Time,  Inc.  spokesman  said. 

Late  in  1979,  ATC  and  McClatchy 
Newspapers  formed  Sacramento  Cab- 
levision,  with  each  owning  45%  and  pri¬ 
vate  citizens  owning  the  remaining  10%. 
The  new  company  intends  to  bid  on  cable 
franchises  in  Sacramento  county  and  city 
as  soon  as  the  ordiances  are  adopted. 

McClatchy  Newspapers  also  holds  a 
60%  interest  in  Nor  Cal  Cablevision 
(Viacom  has  the  other  40%)  with  four 
systems  in  California  and  has  a  35%  in¬ 
terest  in  Sequoia  Cablevision  with  a 
franchise  in  Tulare,  Cal. 

More  want  in 

As  cable  fever  spreads,  some  newspap¬ 
er  companies  now  left  out  in  the  cold  are 
looking  for  ways  to  get  in  on  the  action. 

Last  May,  Hearst  Corporation  formed 
a  new  cable  communications  division 
headed  by  Raymond  E.  Joslin  with  the 
express  purpose  of  acquiring  attractive 
systems  and  winning  franchises. 

At  a  recent  meeting  with  financial 
analysts  (E&P  Dec.  6,  pg.  14),  Knight- 
Ridder  Newspapers  president  Alvah 
Chapman  said  his  company  hopes  “to 
consummate  a  significant  cable  acquisi¬ 
tion  within  the  next  year." 

“Knight-Ridder  regards  newspapers 
primarily  as  data  bases.  Up  until  now 
we’ve  primarily  chosen  to  deliver  those 
data  bases  in  one  way,  newsprint," 
corporate  relations  director  Frank  Haw- 
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kins  explained  of  Chapman’s  announce¬ 
ment.  “We’re  moving  into  an  electronic 
age,  and  a  company  as  big  as  Knight- 
Ridder  cannot  ignore  these  develop¬ 
ments.” 

He  said  whether  or  not  a  system  is 
already  equipped  with  two-way  capabil¬ 
ity  or  can  easily  be  upgraded  to  have  it 
“will  be  a  factor”  when  Knight-Ridder 
considers  a  cable  acquisition  target. 

Pointing  out  Knight-Ridder’s  ex¬ 
perimental  interactive  viewdata  system, 
Viewtron,  can  be  offered  over  two-way 
cable  tv  as  well  as  phone  lines,  Hawkins 
stated  “You  can  see  how  much  effort 
we’re  putting  into  Viewtron,  and  draw 
your  own  conclusions  as  to  where  we’re 
headed.” 

Sleeping  giant? 

Gannett  Company,  which  “many  years 
ago”  sold  a  small  cable  system  in  Gene¬ 
va,  New  York,  has  yet  to  announce  its 
present  plans. 

“We’re  still  studying  the  whole  cable 
field,”  stated  Louis  A.  “Chip”  Weil, 
Gannett’s  vicepresident  for  corporate  de¬ 
velopment.  “We  haven’t  made  any  deci¬ 
sion  to  be  in  cable  or  not  to  be  in  cable.” 

FCC  watchful 

Gannett  is  not  the  only  one  studying 
cable  developments. 

The  Federal  Communications  Com¬ 
mission  is  watching  too. 

The  FCC’s  Office  of  Planning  and  Poli¬ 
cy  is  at  work  on  a  study  to  determine 
“whether  or  not  the  same  cross  own¬ 
ership  rules  as  newspapers  and  broad¬ 
casting  should  be  applied,  or  could  be 
applied,  to  cable,”  stated  Jonathan  Levy, 
an  economist  who  is  one  of  the  study’s 
authors. 

Levy  said  three  basic  types  of  cross¬ 
ownership  will  come  under  scrutiny: 
broadcasters  and  cable,  newspapers  and 
cable,  and  “vertical  cross  ownership  be¬ 
tween  cable  systems  and  program  packa¬ 
gers.” 

The  FCC  is  also  studying  if  a  “separa¬ 
tions  policy”  to  prevent  the  owner  of  a 
cable  facility  from  programming  some  or 
all  of  a  system’s  channels  should  be  cons¬ 
idered. 

The  study  is  scheduled  to  be  completed 
in  three  or  four  months. 

“We  haven’t  reached  any  conclusions 
yet,”  Levy  remarked.  “Hopefully,  we 
will  have  some  policy  recommendations 
to  make.  The  FCC’s  full  legal  mandate 
(regarding  cable  tv)  is  still  up  in  the  air  as 
to  what  we  can  require.” 

The  big  push  into  cable  by  newspaper 
companies  is  “a  good  development  to  the 
extent  people  are  afraid  newspapers  are 
going  to  become  the  dinosaurs  of  the 
communications  business,”  observed 
Ellen  Berland  Sachar,  media  financial 
analyst  with  Goldman  Sachs  &  Co. 

“This  is  a  defensive  action,”  she  con¬ 
tinued.  “If  another  technology  delivers 
the  same  service  as  newspapers,  they 
might  as  well  own  it.” 


THE  FIRST  S.l.  Newhouse  Canadian 
Fellowship  at  Syracuse  University  was 
awarded  to  E.  Brian  Clark,  who  was  chief 
photographer  at  the  Kitchener-Waterloo 
(Ont.)  Record  and  an  adjunct  professor  at 
the  school  of  journalism,  University  of 
Western  Ontario.  The  fellowship  is  in¬ 
tended  to  further  the  ideals  of  the  late 
publisher  and  to  contribute  to  the  profes¬ 
sional  standards  of  newspaper  journalism 
in  Canada.  It  provides  Canadian  students 
and  working  reporters  with  an  opportun¬ 
ity  to  attain  a  master's  degree  in  com¬ 
munications  at  the  S.l.  Newhouse  School 
of  Public  Communications  at  Syracuse. 

Asian  newswire  has 
nearly  100  outlets 

The  Hong  Kong  Newswire,  a  public 
relations  newswire  headed  by  former  Un¬ 
ited  Press  International  correspondent 
Charles  R.  Smith,  has  nearly  lOO  print, 
radio  and  tv  outlets  in  Hong  Kong  and 
other  areas  of  Asia. 

Among  the  corporations  using  the 
Hong  Kong  Newswire  are  Hong  Kong 
and  Shanghai  Banking  Corporation; 
Hong  Kong  Telephone  Co.,  ITT  Asia- 
Pacific  Inc.,  Hughes  Aircraft  Co.,  Seiko 
Watch,  Japan  Air  Lines,  Manufacturers 
Hanover  Trust,  Emery  Air  Freight  and 
American  Express  Co. 

Hearst  buys 

Hearst  Corporation  said  it  has  paid 
$26,000,000  to  Cox  Broadcasting  Corp.  to 
buy  the  United  Technical  Publications 
group  of  companies,  publisher  of  several 
trade  publications,  based  in  Garden  City, 
N.Y.,  New  York  City.  Gainesville,  Ga. 
and  Southfield,  Mich.  Frank  Bennack, 
president  and  chief  executive,  said  the 
acquisition  is  consistent  with  the  plans  to 
substantially  expand  its  trade  magazine 
publications  businesses. 
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THIS  IS  THE  MOST  IMPORTANT  LETTER 
IN  OUR  NAME.WE’RE  MUZAK*. 

R,  of  course,  stands  for  registered  trade-  reference  to  anything  other  than  our 
mark.  And,  in  case  you  hadn’t  noticed,  unique  scientifically-engineered  sound 
one  of  those  Rs  is  attached  to  the  word  system,  you  are  misusing  it. 

Muzak.  And  that’s  illegal. 

We’d  simply  like  to  remind  you  not  to  So  just  remember  that  important  letter 
use  our  fine  name  in  vain.  R  in  the  word  Muzak.  It  lets  you  know  that 

When  you  use  the  word  Muzak  in  we’re  really  more  than  background  music. 


MORETHAN  MUSIC.  AN  ENVIRONMENT. 

MUZAK 

MLIZAK  is  the  rcKistercd  trademark  of  MUZAK,  Division  of  Teleprompter  C-orporation.  888  Seventh  Avenue,  New  York,  New  York  1CK)19 


More  papers 
linked  with 
cable  tv 

The  FCC  has  not  kept  track  of  how 
many  cable  companies  have  ties  to  news¬ 
papers  since  1975,  and  no  other  cable  in¬ 
dustry  source  has  picked  up  where  the 
commission  left  off. 

The  AN  PA  does  not  have  an  up  to  date 
list  either. 

In  addition  to  the  cable  systems  and 
newspaper  companies  named  in  the 
accompanying  story,  here  are  some  other 
cable  companies  with  ties  to  newspapers. 

Cox  Cable  Communications,  Inc.,  the 
nation’s  fourth  largest  operator  with  59 
systems  in  23  states  serving  196  franch¬ 
ises  having  843,000  subscribers,  is  a  sub¬ 
sidiary  of  Cox  Broadcasting.  The  Cox 
family,  which  privately  owns  Cox  Enter¬ 
prises,  publisher  of  18  daily  newspapers, 
holds  a  minority  interest  in  Cox  Broad¬ 
casting,  a  public  company  traded  on  the 
New  York  Stock  Exchange. 

In  the  fall  of  1979,  Cox  Cable  and  Pad- 
dock  Publications  formed  Norcom,  Inc. 
with  the  intention  of  seeking  cable  franch¬ 
ises  in  north,  northwest,  and  west  sub¬ 
urbs  of  Chicago. 

Norcom  has  won  franchises  for  5  com¬ 
munities  in  those  areas  with  a  potential  of 


15,000  subscribers  and  has  several  more 
bids  pending,  a  spokesman  said. 

Paddock  publishes  the  Daily  and  Sun¬ 
day  Herald  newspapers  in  Lake  County, 
Illinois. 

Times  Mirror  Company  ranks  as  the 
nation’s  sixth  largest  cable  operator  with 
close  to  600,000  subscribers  served  by  50 
systems  in  15  states. 

InJanuary  1979TimesMirrorpaid$132 
million  to  acquire  Communications  Prop¬ 
erties,  Inc.,  with  300,000  subscribers. 
The  CPI  acquisition  brought  Times  Mir¬ 
ror’s  total  number  of  subscribers  at  that 
time  to  400,000. 

Telecable  Corp.  with  over  200,000  sub¬ 
scribers  is  100%  owned  by  Landmark 
Communications. 

Chronicle  Publishing  Co.,  publisher  of 
the  San  Francisco  Chronicle,  owns  West¬ 
ern  Communications  which  has  cable 
systems  in  California  and  New  Mexico 
and  serves  about  140,000  subscribers. 

The  Providence  Journal  Co.  owns  all  of 
Colony  Communications,  Inc.  with 
90,000  subscribers  and  13  systems  in  6 
states. 

Multi-Channel  TV  Cable  Co.  with 
three  systems  in  Ohio  and  three  in  Virgi¬ 
nia  together  serving  almost  70,000  sub¬ 
scribers  is  100%  owned  by  the  Mansfield 
Journal  Co.  of  Ohio. 

The  Toledo  Blade  Co.,  has  about 
62,000  subscribers  for  its  cable  system  in 
Toledo,  Ohio. 

In  Buffalo,  New  York,  The  Minneapo¬ 


lis  Star  and  Tribune  Co.  owns  Courier 
Cable  which  has  50,000  subscribers.  The 
Star  and  Tribune  Co.  also  owns  the  Buffa¬ 
lo-Courier  Express. 

WON  Electronics  Systems  is  a  wholly 
owned  subsidiary  of  the  Tribune  Co.  of 
Chicago.  WON  has  about  40,000  subscri¬ 
bers  for  its  systems  in  New  Mexico,  Cali¬ 
fornia,  and  Michigan. 

Daily  Press  Co. ,  pubisher  of  the  New¬ 
port  News  Daily  Press  owns  systems  in 
Newport  News  and  Danville,  Virginia 
with  a  total  of  27,800  subscribers. 

News-Press  &  Gazette  Co.,  publisher 
of  the  St.  Joseph  News-Press  and  Gazet¬ 
te,  totals  19,500  subscribers  for  its  whol¬ 
ly-owned  cable  system  in  St.  Joseph, 
Missouri. 

The  Tribune  Publishing  Co.,  publisher 
of  the  Tacoma  News  Tribune,  owns 
Cable  TV  Puget  Sound  with  about  17,600 
subscribers. 

The  Donrey  Media  Group  owns  100% 
of  North  Bay  Cable  Television,  Inc. 
which  operates  the  franchise  in  Vallejo, 
California  with  over  11,000  subscribers. 
Donrey  also  owns  20%  of  Bartlesville 
Video,  Inc.  in  Oklahoma  with  9000  sub¬ 
scribers. 

Media  General  serves  6200  subscribers 
with  its  subsidiary,  Cablevision  of 
Fredericksburg  (Va.),  Inc. 

News  &  Courier  &  Evening  Post  Co.  in 
Charleston,  S.C.,  publisher  of  that  city’s 
dailies,  owns  99.75%  of  Aiken  (S.C.) 
Cablevision,  Inc.  with  3200  subscribers. 


It'S  a  question  a  lot  of 
people  have  been  arguing. 
And  State  Farm's  insurance 
Backgrounder  on  the  sub¬ 
ject  presents  the  evidence 
on  both  sides. 

Other  Backgrounders 
take  objective  looks  at  top¬ 
ics  like  "The  55  mph  speed 
Limit:  Lifesaver  or  Nui¬ 
sance?"  and  "Air  Bags, 
Needed  or  Not?"  They're 
part  of  the  information 
service  available  to  news¬ 
people  from  State  Farm. 


do 

accidents 
go  up? 


Write  or  cail  (309-662- 
2625)  if  you  have  an  interest 
in  these  topics  or  questions 
about  others. 


Media  Information  service 
Public  Relations  Department 
state  Farm  insurance  Companies 
One  state  Farm  Plaza 
Bloomington,  IL  61 701  f STATi 
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ADVERTISEMENT 


Accuracy  in  Media 

<:if^£.£.cl  Oxultie 


Media  re-run  their 
FBi-Seberg  smear 


WASHINGTON — Getting  a  correction  of 
an  error  in  the  media  is  sometimes  as  hard 
as  trying  to  unring  a  bell.  Three  months 
ago,  Accuracy  in  Media  labored  hard  to 
get  the  media  giants  to  set  the  record 
straight  in  the  matter  of  an  alleged  FBI 
Cointelpro  operation  to  besmirch  the 
name  of  actress  Jean  Seberg.  AIM  had 
some  success.  NBC,  ABC,  the  AP  and  DPI 
wire  services.  The  New  York  Times  and 
The  Washington  Post  all  admitted  publicly 
that  they  had  been  wrong  in  reporting  in 
September  1 979  that  the  FBI  had  admitted 
planting  derogatory  stories  in  the  press 
about  Seberg. 

Romain  Gary's  False  Charge 

That  falsehood  had  been  widely  re¬ 
ported  in  September  1979,  when  Seberg 
had  been  found  dead  in  Paris,  an  apparent 
suicide.  Her  ex-husband,  Romain  Gary, 
had  charged  that  the  FBI  had  caused 
Seberg  to  become  mentally  unhinged  by 
planting  the  story  that  she  had  been  made 
pregnant  by  a  leader  of  the  Black  Panther 
Party  back  in  1 970.  Gary  had  charged  that 
the  story  was  false  and  that  its  publication 
in  Newsweek  so  shocked  Seberg  that  she 
gave  premature  birth  to  the  baby.  The 
baby  lived  only  a  few  days,  and  Gary 
alleged  that  Seberg  had  tried  to  commit 
suicide  on  each  anniversary  of  the  baby's 
death. 

It  was  widely  reported  in  the  media  that 
the  FBI  had  admitted  planting  the  story 
about  Seberg's  baby,  but  when  Accuracy 
in  Media  obtained  the  FBI's  file  on  Jean 
Seberg  last  August,  we  found  that  to  be 


absolutely  false.  The  file  showed  that  the 
FBI  had  learned  from  a  wiretap  on  Black 
Panther  headquarters  that  Seberg  herself 
believed  that  Raymond  Hewitt,  one  of  the 
Panther  leaders,  was  the  father  of  the 
child  that  she  was  carrying.  The  Los 
Angeles  field  office  of  the  FBI  suggested  to 
headquarters  that  this  information  be 
given  to  a  gossip  columnist.  Seberg  was  at 
that  time  a  major  financial  supporter  of 
the  Black  Panthers,  a  violence-prone 
group  that  advocated  the  murder  of  police 
and  government  officials.  Washington 
had  instructed  the  field  office  to  take  no 
action  on  this  proposal  in  order  not  to 
compromise  the  wiretap  source.  They 
advised  Los  Angeles  to  resubmit  the  prop¬ 
osal  after  two  months  "if  deemed  war¬ 
ranted."  The  idea  was  kept  on  a  back  bur¬ 
ner  for  three  months  and  then  dropped, 
with  no  action  having  been  taken  by  the 
FBI.  However,  the  story  did  find  its  way 
into  the  press  from  other  sources.  There 
was  no  evidence  that  it  had  been  leaked  by 
anyone  connected  with  the  FBI. 

The  FBI  wiretap  transcripts  also  showed 
that  Seberg  was  not  as  shocked  by  the 
publication  of  the  story  in  Newsweek  as 
Gary  claimed.  She  called  her  Black  Panth¬ 
er  friends  from  Switzerland,  telling  them 
to  get  that  copy  of  Newsweek,  that  they 
would  "get  a  big  kick  out  of  it."  She  talked 
of  suing  Newsweek  in  the  U.S.  for  a  large 
sum,  which  she  implied  she  would  share 
with  the  Panthers.  She  never  sued  in  the 
U.S.,  where  truth  is  a  valid  defense  against 
libel  charges. 

All  of  this  information  was  given  to  the 


networks,  the  wire  services  and  the  major 
newspapers,  together  with  the  supporting 
FBI  documents.  The  corrections  that  re¬ 
sulted  were  done  rather  grudgingly,  with 
the  notable  exception  of  NBC  News,  and 
they  were  not  done  very  well.  CBS  News 
refused  to  make  any  correction,  arguing 
that  the  erroneous  stories  they  had  aired 
in  1979  were  "accurate  and  consistent 
with  what  was  then  known  about  this 
apparent  FBI  activity."  CBS  was  the  ex¬ 
ception,  and  we  assumed  that  at  least  the 
historical  record  had  been  corrected. 

_ Repeating  the  Error _ 

But  when  Seberg's  ex-husband,  Romain 
Gary,  committed  suicide  on  December  2, 
1980,  the  old  exploded  falsehoods  were 
trotted  out  again.  The  Washington  Post, 
which  had  published  an  editorial  on 
September  5,  acknowledging  that  the 
smear  of  the  FBI  was  false,  ran  a  long  story 
repeating  Gary's  charges  against  the  FBI 
and  saying  the  FBI  had  admitted  having 
tried  to  cheapen  Seberg's  image.  They  ran 
a  boxed  correction  the  next  day.  The  New 
York  Times  published  the  same  falsehood 
on  page  one.  Both  stories  borrowed  from 
an  AP  dispatch  from  Paris,  which  repeated 
Gary's  charges  and  the  alleged  FBI  admis¬ 
sion.  The  AP  caught  the  error  and  put  a 
"semi-correction"  on  the  wire  too  late  to 
help  the  morning  papers.  Among  the  TV 
networks,  only  NBC  avoided  repeating  the 
slander.  Both  CBS  and  ABC  repeated 
Gary's  accusations  against  the  FBI  with  no 
mention  of  the  evidence  that  the  charges 
were  false.  It  is  hard  to  unring  those  bells. 


REED  IRVINE  IS  CHAIRMAN  OF  ACCURACY  IN  MEDIA,  THE  MEDIA  WATCHDOG,  AND  IS 
EDITOR  OF  THE  AIM  REPORT.  THIS  WEEKLY  COLUMN  IS  AVAILABLE  TO  PAPERS  FOR  A 
MODERATE  CHARGE.  For  information  write  AIM,  777  14th  St.,  N.W.,  Washington,  D.C.  20005,  or 
call  (202)  783-4406. 


Pay  raises 
won  by  Guild 
at  2  dailies 

The  Newspaper  Guild  has  agreed  to 
new  contracts  at  the  Akron  (Ohio) 
Beacon-Journal  and  the  St.  Paul  (Minn.) 
Pioneer  Press  and  Dispatch ,  under  which 
its  members  will  receive  top  minimum, 
three-year  pay  hikes  totalling  $120  and 
$150  respectively. 

At  the  Akron  Beacon-Journal,  top 
minimum  increases  for  reporters,  photo¬ 
graphers,  artists,  copy  editors  and  the 
chief  librarian  will  come  in  three  steps  of 
$40  each,  with  the  first  retroactive  to 
November  I  and  the  others  coming  on  the 
contract’s  anniversary  years. 

Top  minimum  in  Akron  at  the  end  of 
the  new  three  year  contract  will  be  $580. 

In  St.  Paul,  reporters,  advertising  and 
circulation  people  will  receive  $50  in¬ 
creases  in  each  of  the  next  three  years. 
The  contract  is  retroactive  to  October  1 
and  by  the  end  of  the  contract  in  1982,  top 
minimum  will  be  $637.  According  to  the 
Guild,  this  is  the  same  salary  level  as  was 
agreed  to  in  the  earlier  settlement  at  the 
Minneapolis  (Minn.)  Star  and  Tribune. 

The  agreement  at  the  St.  Paul  newspap¬ 
ers  was  ratified  by  the  Guild  on  December 
2. 

In  addition  to  the  pay  hike,  the  Akron 
newspaper  contract  also  calls  for  the  em¬ 


ployer  to  provide  video  display  terminal 
operators  with  adjustable  chairs  and  de¬ 
vices  for  adjusting  keyboards  and  screen 
height,  “where  feasible  and  on  request.” 

Shields  or  hoods  to  prevent  glare  are 
also  to  be  provided  “where  feasible.” 

A  day’s  paternity  leave  and  provision 
for  a  day  of  paid  leave  on  adoption  of  a 
child  have  also  been  added  to  the  editorial 
contract. 

A  full  Guild  shop  which  requires  all 
employees  to  join,  was  also  added  to  the 
contract.  Previously,  90%  of  the  full-time 
and  part-time  employees  were  required  to 
join  the  Guild. 

Also,  life  insurance  coverage  for  em¬ 
ployees  paid  less  than  $250  per  week  will 
be  increased  by  $2,500  to  $20,000. 

By  October  1,  1982,  secretaries  at  the 
Akron  daily  will  be  earning  $3 1 5  per  week 
under  the  new  contract. 

*  *  * 

A  four-and-a  half  month  strike  at  the 
weekly  Delta  Optimist  in  Delta,  British 
Columbia,  was  ended  when  the  publisher 
signed  an  initial  contract  with  the  year- 
old  Guild  unit. 

A  three  year  contract  established  mini¬ 
mum  wages  that  range  from  $5.15  per 
hour  for  beginning  clerical  workers  to 
$8.34  per  hour  for  reporters  and  printers 
with  three  years’  experience.  It  provides 
for  three  increases  of  8%  each  during  the 
contract’s  term. 

Under  the  contract’s  37'/2-hour  work 
week,  the  initial  weekly  wage  for  experi¬ 


enced  reporters  and  printers  will  be 
$312.75.  Initial  minimum  for  reporters 
and  printers  is  $214.88  per  week. 

*  *  * 

Wage  minimums  for  programmer- 
analysts  at  Pacific  Press,  publisher  of  the 
Vancouver  (B.C.)  Sun  and  Province, 
have  been  upgraded  to  parity  with  those 
for  key  news  and  advertisingjobs  retroac¬ 
tive  to  November  1,  1978. 

Top  minimum  for  programmer- 
analysts  immediately  rises  by  $84.44  per 
week  to  $512.67  and  will  go  up  another 
$17.95  to  $530.62  next  July  I. 


Vallejo  strike  paper 
now  a  5-day  dally 

Vu/Zejo (Calif.)  Independent  Press,  a 
strike  paper  which  began  as  an  insert  to  a 
weekly  shopper  in  August  1978,  has  in¬ 
creased  in  frequency  of  publication  to 
five  days  a  week,  from  four. 

The  Independent  Press  is  being  pro¬ 
duced  by  five  unions  striking  Donrey 
Media  Group’s  Vellejo  Times-Harald. 
Since  the  five  unions  began  publishing  the 
paper,  it  has  grown  from  an  insert,  to  a 
three-day-a-week  paper,  to  a  four-day- 
week  paper  and  recently  went  daily. 

The  Newspaper  Guild  claims  the  strike 
paper  has  a  circulation  of  “about” 
32,500. 


YOU  PUBLISH  NEWSPAPERS--WE  BUILD  EARTH  STATIONS 


E.S.  McCann’s  Communications  Construction  Division 
leads  the  industry  in  building  satellite  earth  stations. 

And  we’ll  be  happy  to  do  it  for  you— whether 
you  want  the  whole  job,  or  just  someone 
to  point  the  SAT. 

We  offer  you  OPTIONS . . .  including 
the  option  of  no  headaches.  We  handle 
the  project  from  minor  details  to  a 
full  turnkey  operation— reasonably, 
efficiently,  ground  mount  or  roof. 

Call  us  at  212-586-8000  for  details. 

E.S.  McCann  &  Son,  Inc. 

In  construction,  we  communicate 
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Seventh  in  a  series. 


Join  our  con 


A  loaf  of  bread  costs  $7.66. 

Tomatoes,  three  large  ones,  $5.24. 

A  ten-ounce  jar  of  instant  coffee 
comes  to  $45.06. 

Is  this  merely  the  shopping  list 
of  a  paranoid  housewife  trapped  in  a 
frantic  nightmare?  Not  at  all. 

Based  on  a  recent  report  to  the 
White  House,  those  are  some  of  the 
food  prices  you  may  be  paying  at  the 
end  of  the  century. 

But  if  you  believe  only  inflation 
is  to  blame,  think  about  this: 

Each  day  of  the  coming  de¬ 
cades,  there  will  be  5,000  new  people  to 
feed  in  the  U.S.  And  the  food  they’ll 
need  will  have  to  be  grown  on  less  eUid 
less  land,  because  six  million  acres  of 
agricultural  land  are  being  lost  annually 
— half  to  developers,  half  to  the  ravages 
of  erosion  and  irresponsible  agricultural 
practices. 

Soon,  with  mathematical  certain¬ 
ty,  the  growing  number  of  consumers 
will  converge  with  a  declining  farmland 
b«ise  —  and  America  can  then  expect 
periodic  food  crises. 

Prices  will  skyrocket.  Shortages 
will  be  a  fact  of  life.  And  our  food  sys¬ 
tem  will  cease  to  be  a  major  source  of 
America’s  strength. 

An  overly  pessimistic  scenario? 

Hard  to  take  seriously  as  you 
shop  in  the  supermarkets  packed  with 
an  amazing  variety  and  quantity  of 
food? 

Look  closer.  You  will  see  sober¬ 
ing  evidence  of  the  system’s  irrationality. 

We  need  energy.  Yet  we  waste 
immense  amounts  of  it,  year  after  year, 
by  continuing  to  grow  fruits,  vege¬ 
tables,  and  other  foods  thousands  of 
miles  away  from  the  people  who  will 


consume  them. 

We  need  farmers.  Yet,  along 
with  our  farmlands,  our  farmers  are  dis¬ 
appearing.  Back  in  the  1930’s,  40  percent 
of  all  Americans  lived  and  worked  on 
farms;  now,  only  three  percent. 

And,  of  the  32,000  food¬ 
manufacturing  firms  in  this  country,  75 
percent  of  eJl  their  profits  is  reaped  by 
just  50  of  them.  With  each  passing  year, 
power  over  our  food  system  passes  into 
fewer  hands. 

Observing  this,  some  people 
think  they  detect  a  conspiracy  to  control 
production,  distribution,  and  prices. 

We  see,  instead,  too  many 
people  ignoring  the  danger  signals.  So, 
we  propose  a  “people’s  conspiracy’’ 
which  we  call  The  Cornucopia  Project. 

Quite  simply.  The  Cornucopia 
Project  aims  to  help  people  —  as  indi¬ 
viduals  and  in  small  groups — to  under¬ 
stand  more  about  what’s  happening 
today  on  the  nation’s  farms,  in  its 
supermarkets,  at  its  dinner  tables.  And 
then  to  do  something  about  it. 

To  this  end,  we’ve  already  as¬ 
sembled  information  which  we  will  be 
glad  to  share  with  anyone  who  is  ready 
to  join  our  conspiracy. 

There  are  no  dues.  No  member¬ 
ship  obligations.  We’re  just  looking  for 
people  who  want  to  stop  the  waste  of 
soil,  food,  «ind  energy  that  is  threatening 

If  that’s  you,  we  /y\ 
have  facts  that  can 
important  to  you. 

Please  write:  Robert 
Rodale,  Rodale 
Press,  Organic 
Park,  Emmaus,  PA 

18049  RODALE 

PRESS,  INC. 

Emmaus,  PA  18049 


Rodale  publishes:  Pretwntion,  RodaU’s  New  Shelter,  Organic  Gardening,  Bicycling,  Executive  Fitness  Newsletter, 
The  New  Farm,  and  Theatre  Crafts,  as  well  as  hardcover  and  paperback  books  under  the  Rodale  imprint. 


Women-oriented  supp  Focus  on  profits 

■  j  i_  colors  content, 

S6rVICG  offorod  by  King  gays  publisher 


King  Features  has  begun  syndication 
of  Sunday  Woman,  an  editorial  service 
that  enables  newspapers  to  create  their 
own  weekly  tabloid  section  geared  to¬ 
ward  women  readers. 

The  service  provides  newspapers  with 
editorial  text  and  graphics,  as  well  as  sug¬ 
gested  page  layouts,  to  put  together  a  20- 
page  offset  section  each  week.  Local 
material  can  be  inserted  by  the  individual 
newspaper. 

The  editorial  thrust  of  Sunday  Woman 
is  a  package  of  articles  and  graphics  on 
food,  fashion,  careers,  child  rearing,  en¬ 
tertainment,  health,  home  decorating, 
diet,  celebrity  profiles  and  gossip,  money 
management,  nutrition  and  human  in¬ 
terest. 

Material  is  provided  to  the  newspapers 
either  camera  ready,  including  headlines, 
or  it  can  be  computer-delivered  over 
Associated  Press  or  United  Press  Inter¬ 
national  high-speed  wires. 

Although  designed  for  Sunday  use,  it 
can  be  run  any  day  of  the  week  in  tabloid 
form  or  ROP. 

The  concept  was  originally  developed 
for  the  San  Antonio  (Tex.)  Light  by 
Hearst  Newspapers  management  as  a  cir¬ 
culation  and  promotion  vehicle.  It  was 
then  moved  into  two  other  Hearst  news¬ 
papers,  the  Seattle  (Wash.)  Post- 
Intelligencer  and  the  Midland  {Te\.)  Re¬ 
porter  Telegram. 

Hearst  management  then  asked  King 
Features  to  explore  syndication  possibili¬ 
ties. 

The  Sacramento  Bee,  part  of  the 
McClatchy  group,  which  began  using 
Sunday  Woman  on  a  test  basis  in  late 
1979,  reported  an  1 1.4%  circulation  gain 
in  the  first  six  months  of  its  use,  according 
to  King  Features. 

John  Raytis,  distribution  manager  of 
the  Bee  called  it  ‘‘the  best  thing  a  news¬ 
paper  can  add  since  tv  books  (guides)  and 
Parade. 

McClatchy  has  since  added  Sunday 
Women  to  its  Anchorage  (Alaska)  Daily 
News. 

“The  beauty  for  any  newspaper  using 
Sunday  Woman,  whether  it  is  a  big  metro 
or  a  smaller  community  paper,  is  that  it 
provides  an  instant,  slick,  magazine  qual¬ 
ity  section  that  still  has  a  local  flavor," 
said  Allan  Priaulx,  editor  of  King  Fea¬ 
tures.  “The  ads  are  local,  and  some  of  our 
papers  carry  considerable  local  editorial 
material.” 

King  provides  material  to  newspapers 
on  a  four-to-five  week  lead  time.  Papers 
have  the  option  of  using  35-mm  color 
slides  for  the  suggested  cover  layout,  or 
can  purchase  full  separations  at  cost.  All 
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photos,  line  art  and  headlines  are  sized  to 
tabloid  scale. 

Suggested  ad  space  blocks  in  quarter, 
half  and  full  page  sizes  are  scattered 
through  the  20-page  layout  which  King 
provides  each  week.  Client  newspapers 
get  to  keep  all  advertising  revenue. 

William  McGehee,  former  president  of 
the  now-defunct  Murdoch  Syndicate,  has 
been  brought  in  by  King  to  serve  as  “spe¬ 
cial  representative”  for  the  new  syndi¬ 
cated  product. 

12-day  shutdown 
ends  at  York  Record 

York  (Pa.)  Daily  Record  resumed  pub¬ 
lishing  (December  1)  after  being  shut¬ 
down  1 2  days  over  a  contract  dispute  with 
three  unions. 

The  three  unions — the  Newspaper 
Guild,  Typographical  Union  and  the 
Printing  and  Graphic  Communications 
Union — considered  themselves  “locked 
out”  beginning  the  middle  of  November 
and  Dean  Wise,  chairman  of  the  Guild 
unit  stressed  that  the  work  stoppage  was 
not  a  strike  because  employes  were  will¬ 
ing  to  work.  Management  did  not  dispute 
Wise's  interpretation. 

Talks  continued  during  the  shutdown 
and  resulted  in  new  three-year  contracts 
for  the  Guild  and  Typographical  Union 
and  an  amended  four-year  contract  with 
the  Printing  and  Graphic  Communica¬ 
tions  Union. 

The  new  Guild  contract  is  retroactive 
to  July  1,  but  includes  no  wage  increase 
for  the  first  year.  It  contains  a  5.5%  wage 
hike  for  the  second  year  of  the  contract 
and  between  a  5.5%  and  8.5%  wage  in¬ 
crease  the  third  year. 

The  typographers  union  also  agreed  to 
a  wage  freeze  in  the  first  year  of  the  con¬ 
tract  and  agreed  to  surrender  the  jobs  of 
six  of  its  19  members  on  March,  1981. 

Owner  Philip  Buckner  said  the  jobs  had 
to  be  terminated  because  the  newspaper 
will  acquire  a  computerized  front  end  sys¬ 
tem. 

Under  the  agreement,  the  six  typog¬ 
raphers  will  be  guaranteed  compensation 
through  the  end  of  1982.  Their  “buyout” 
amounts  to  $28,0(X)  for  each  in  wages, 
severance  pay,  medical  and  hospitaliza¬ 
tion  benefits  and  pension  contributions. 

Pressmen,  who  signed  a  contract  with 
the  company  in  April,  agreed  to  forfeit  a 
negotiated  cost-of-living  clause  in  the 
second  and  third  years  of  their  contract. 
Their  12%  wage  increase  will  be  frozen 
beginning  next  July.  The  following  year 
they  will  recieve  an  increase  based  on 
that  received  by  the  other  two  unions. 


Concentration  on  profits  rather  than 
content  is  restricting  freedom  of  express¬ 
ion  and  causing  the  demise  of  large  news¬ 
papers,  contends  William  Loeb,  pub¬ 
lisher  of  the  Manchester  (N.H.)  Union 
Leader  and  New  Hampshire  Sunday 
News. 

He  told  National  Federation  of  Press 
Women  leaders  meeting  at  Hanover, 
N.H.,  that  becoming  “more 
businessminded”  is  one  of  the  best 
changes  newspapers  have  made. 

“Concentration  on  profits  only  on  the 
part  of  chains  and  certain  other  indi¬ 
vidually  owned  newspapers  has  resulted 
in  an  indifference  on  the  part  of  own¬ 
ership  as  to  what  actually  appears  in  the 
paper.  Having  discovered  this  indiffer¬ 
ence,  the  left-wing  writers  and  editors 
have  moved  in  .  .  . 

“Solzhenitsyn,  in  his  great  speech  at 
the  Harvard  commencement,  said  that  he 
observed  that  while  the  American  press  is 
free  ...  it  has  a  very  strange  way  of 
having  a  conformity  of  ideas  and  not  giv¬ 
ing  any  attenton  to  certain  ideas  which 
are  presumably  unpopular,  and  indi¬ 
viduals  who  do  not  fit  the  popular 
image.” 

Speaking  out  against  group  ownership, 
as  he  has  before  Congress,  he  relates,  “If 
the  present  rate  of  concentration  of  own¬ 
ership  of  newspapers  continues,  it  could 
be  that  in  another  10  years  only  three  or 
four  large  conglomerates  will  control 
more  than  90%  of  the  newspapers  in  the 
United  States. 

Groups  owned  17%  of  newspapers  in 
1940.  And,  62%  of  dailies  and  71%  of 
Sundays  in  1979.  Groups  control  72%  of 
daily  circulation  and  77%  of  Sunday  cir¬ 
culation. 

Loeb  acknowledges  that  group  own¬ 
ership  gives  individual  newspapers  a 
sounder  financial  base.  And,  better  en¬ 
ables  them  to  resist  pressure  from  adver¬ 
tisers  or  special  interest  groups. 

But,  he  refutes  the  claim  that  editors  of 
group  newspapers  operate  independent¬ 
ly:  “The  editor  of  the  local  chain-owned 
newspaper  generally  has  his  eye  on  a  job 
as  editor  or  publisher  of  a  bigger  news¬ 
paper  in  the  chain,  so  he  knows  the  road 
to  advancement  is  to  know  what  the  top 
officers  ofthe  chain  want  .  .  .The  result 
is  a  sameness  of  editorial  and  news 
approaches  throughout  the  given  chain. 

“The  managers  of  newspaper  chains 
are  not  editors;  they  are  businessmen. 
Their  objective,  therefore,*  is  to  see  that 
they  make  the  largest  possible  profit  for 
the  ownership.  This  results  in  a  minimiz¬ 
ing  of  interest  in  editorial  and  news  con¬ 
tent  and  a  maximum  of  interest  in  adver¬ 
tising  revenue.” 
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'\ibu  just  paid  to 

‘  hear  Beethoven. 

These  days,  lots^fpeople  are  more  than 
happy  to  trade  on  someone  else’s  good  name. 
That's  wliy  brand  names  and  trademarks  are 
more  important  than  ever. 

Because  when  everyone  uses  trademarks 
incorrectly,  they  may  stop  Ix'ing  trademarks. 
And  then  anybody  cait  use  them.  Which  means 
you  can't  be  sure  of  getting  the  quality  you 
expect.  That's  true,  whether  you  want  a  certain 
cola  to  drink,  a  certain  tissue  to  sneeze  in— or  a 
certain  copier  to  copy  on. 

That  's  why  we'd  like  to  remind  you  that 
Xerox  is  a  registered  trademark  of  Xerox  Cor¬ 
poration,  anj  is  properly  used  as  an  adjective, 
followed  by  a  noun  describing  our  product. 

As  long  as  you  use  our  good  name  cor¬ 
rectly  when  you  want  a  Xerox  pix^duct,  you’ll 
get  a  Xero.x  product.  Not  some  copy  that  won't 
perform  as  expected. 
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Judge  orders  school 
to  release  documents 


An  Arizona  Superior  Court  judge  has 
ordered  Arizona  State  University  to  re¬ 
lease  documents  relating  to  an  investiga¬ 
tion  by  the  National  Collegiate  Athletic 
Association  (NCAA)  into  the  university’s 
sports  program. 

Cox  Arizona  Publications,  Inc.,  pub¬ 
lisher  of  the  Mesa  Tribune,  Tempe  Daily 
News  and  the  Arizona  Pennysaver,  filed 
suit  seeking  release  of  the  documents, 
along  with  a  response  by  the  university  to 
accusations  made  during  the  investiga¬ 
tion. 

Judge  Stanley  Goldfarb  ordered  that 
the  accusations  filed  by  the  NCAA 
against  the  university  be  made  available 
by  December  18,  along  with  the  universi¬ 
ty’s  response  to  the  accusations. 

The  ruling  capped  a  lengthy  legal  battle 
between  the  university  and  Cox.  The  suit 
had  been  filed  by  Cox  and  the  executive 
editor  of  the  Mesa  Tribune,  Max  Jen¬ 
nings. 

The  NCAA  is  investigating  alleged  re¬ 
cruiting  violations,  including  unautho¬ 
rized  payments  to  athletes,  ticket  scalp¬ 
ing  by  athletes  and  coachs,  among  other 
things. 


“Repeated  requests  to  look  at  the 
allegations  were  denied,  although  we  felt 
the  documents  clearly  came  under  the 
Access  to  Public  Records  Law,”  Jen¬ 
nings  said.  “We  decided  to  file  the  suit 
because  we  had  serious  allegations 
against  a  tax-supported  university,  and 
we  felt  that  was  a  matter  of  broad  and 
substantial  public  interest.” 

Jennings  said  the  pursuit  of  the  details 
of  the  NCAA  investigation  began  after  a 
10-day  probe  into  the  ASU  athletic  prog¬ 
ram  last  summer  by  a  team  of  Cox  repor¬ 
ters. 

That  probe  unveiled  the  details  of  a 
“mysterious  agreement”  known  as  the 
Legna  Trust  which  will  provide  ousted 
ASU  football  coach  Frank  Kush  $30,000 
yearly  for  the  rest  of  his  life. 

“Although  we  printed  more  than  a 
dozen  stories  about  problems  in  the  athle¬ 
tic  department,  we  remained  convinced 
that  we  didn’t  have  the  whole  story,  but 
the  university  continued  to  block  us  at 
every  step,”  Jennings  said. 

Cox  attorney  Cary  Jones  labeled  the 
decision  “the  most  significant  case  we’ve 
had  in  the  attempt  to  open  up  government 


HONORED — The  5,100-member 
California  Trial  Lawyers  Association  has 
honored  the  San  Francisco  Chronicle  with 
its  1980  Media  Award-Newspaper  for 
the  paper's  "editorial  leadership  in  de¬ 
fense  of  an  independent  judiciary  and 
preservation  of  the  jury  system."  Shown 
above  (right)  is  reporter  Bill  Carlson 
accepting  a  plaque  symbolic  of  the  award 
from  H.  Greig  Fowler,  CTLA  vicepresi¬ 
dent  from  San  Francisco,  at  the  trial  bar's 
19th  annual  convention  in  San  Diego. 

to  public  scrutiny.”  He  said  state  news¬ 
papers  have  been  unsuccessful  in 
attempts  over  several  years  to  get  the 
legislature  to  broaden  the  means  by 
which  newspapers  and  private  citizens 
can  obtain  access  to  public  records  and 
public  meetings. 

Tribune  publisher  Charles  Wahlheim 
said  an  unfortunate  part  of  the  suit  was 
that  the  “taxpayer-supported  university 
used  public  funds  in  an  attempt  to  conceal 
the  records.”  He  added,  “It’s  disgraceful 
that  the  public  had  to  pay  for  this  attempt 
to  block  a  legitimate  inquiry  into  public 
records.” 

Judge  Goldfarb  set  January  9  for  a  hear¬ 
ing. 

Graham  family 
converts  stock 

Katharine  Graham,  chairman  and  chief 
executive  officer  of  the  Washington  Post 
Co.,  members  of  her  family,  and  the  trus¬ 
tees  of  several  family  trusts  have  con¬ 
verted  305,378  shares  of  the  company’s 
class  A  common  stock  into  an  equal  num¬ 
ber  of  shares  of  class  B  common  stock. 

Together,  they  own  all  of  the  com¬ 
pany’s  class  A  common  stock,  which  now 
totals  2,748,382  shares.  Class  A  shares 
are  not  traded  publicly. 

All  of  the  class  A  stockholders  con¬ 
verted  the  same  percentage  of  their 
shares  so  as  not  to  change  their  prop¬ 
ortionate  holdings  of  class  A  stock. 
Katharine  Graham  continues  to  vote  the 
majority  of  class  A  stock. 

Class  B  stock  is  publicly  traded  on  the 
American  Exchange.  The  Graham  family 
and  trusts  own  about  700,000  of  the 
1 1 ,224,822  outstanding  shares  of  class  B 
stock. 

The  Graham  family  decided  to  convert 
some  its  stock  from  class  A  to  class  B  to 
“facilitate  financial  planning,”  a  spokes¬ 
man  said. 
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If  polio  ever 
makes  a 
comeback, 
we  can  all  take 
some  of  the  blame 


Right  now,  millions  of  our  kids  are  not  immunized  against 
childhood’s  most  dreaded  diseases.  Example:  19  mil 
lion  kids  are  at  risk  of  becoming  polio  cripples. 

What  happened?  In  1962,  the  biggest  news  in  health 
care  was  the  development  of  the  Sabin  oral  vaccine 
for  each  of  three  poliovirus  strains.  In  most  of  the  world  it 
replaced  Salk  vaccine,  the  first  polio  preventative  (ad 
ministered  by  injection).  In  1963,  after  investing  16 
years  in  polio  research,  Lederle  Laboratories  made 
mass  immunization  simple  and  practical  by  combin 
ing  all  three  Sabin  vaccines  into  a  single  oral  vac 
cine.  Soon,  polio  was  on  its  way  out. 

Unfortunately,  once  the  disease  was  under  con 
trol,  people  stopped  worrying  about  it -the 
general  public,  the  press,  the  medical 
profession.  We  all  relaxed  our  vigi¬ 
lance.  So  now  we  have  work  to  do. 

Let’s  work  together.  The  drug  Indus 
try  has  the  vaccines.  Physicians 
are  ready  to  use  them.  But  pub¬ 
lic  health  has  always  been  a  job 
for  the  community  as  a  whole. 

No  profession  has  shown  more 
effectiveness  in  mobilizing  com¬ 
munity  action  than  the  news 
media  -  in  the  past,  and  right  now. 


(For  more  information  on  pharmaceutical  research.  wflWWTOOFBooklet  "Response  to  Human  Health  Needs.") 

LEDERLE  LABORATORIES,  A  Division  of  American  Cyanamid  Co.,  Pearl  River,  New  York  10965 


‘Chatty  Cathy’  to  handle 
press  for  Nancy  Reagan 


Ad  execs 
to  be  briefed 
on  ad  sizes 


The  new  White  House  press  secretary 
for  Nancy  Reagan,  up  to  now  a  society 
columnist  for  the  Oakland  (Calif.)  Tri¬ 
bune,  knows  her  boss  well.  She's  been 
writing  about  the  new  First  Lady  since 
1967,  when  Ronald  Reagan  became  Gov¬ 
ernor  of  California. 

She  is  56-year-old  Robin  Orr,  a  divor¬ 
cee  with  three  grown  sons  who  predicts  a 
resurgence  of  pre-Carter  social  style  with 
the  Reagans.  “Nancy  Reagan  is  more  in 
the  image  of  Jackie  Kennedy  than 
Rosalynn  Carter,”  Ms.  Orr  says. 

In  her  job,  she  will  be  paid  $38,000  a 
year,  about  $14,000  less  than  Mrs.  Car¬ 
ter’s  press  secretary,  Mary  Finch  Hoyt. 

With  the  naming  of  Robin  Orr,  Nancy 
Reagan  establishes  her  press  relations  be¬ 
fore  her  husband.  At  this  writing,  there 
were  only  rumors  about  a  successor  to 
Carter’s  Jody  Powell. 

Some  people  were  saying  the  job  will 
be  split  up,  with  different  men  handling 
different  phases  of  the  job.  Others  were 
talking  about  the  job  being  downgraded. 

One  rumor  that  lasted  only  a  day  had  it 
that  Reagan,  in  order  to  cheer  up  women 
downcast  by  Reagan’s  opposition  to 
ERA,  would  appoint  a  woman  to  the 
job — specifically  Diane  Sawyer,  a  White 
House  assistant  during  the  Nixon  regime 
and  now  a  CBS  correspondent.  This 
rumor  specified  that  Sawyer  would  have 
a  director  of  communications  above  her. 

With  that  rumor  shot  down,  there  was 
talk  of  a  new  “short  list  of  press  secretary 
possibilities — all  men.  It  was  said  to  in¬ 
clude  James  Brady,  the  transition  press 
secretary  and  several  others.  Even  if 
Reagan  names  a  press  secretary  this 
week,  his  timing  in  doing  so  will  be  about 
two  weeks  later  than  what  happened  four 
years  ago. 

According  to  Washington  sources,  Ms. 
Orr  was  never  personally  interviewed  by 
Nancy  Reagan  for  her  job.  “Apparently 
she  knew  me  well  enough  from  previous 
encounters,”  Orr  said. 

The  only  thing  about  the  job  that  wor¬ 
ries  her  is  her  own  openness,  she  has  told 
reporters.  “I’m  a  chatty  Cathy,”  she 
says,  “and  I  like  that  kind  of  association 
with  people.  Now  I’ll  have  to  discipline 
myself  differently.” 

Ms.  Orr  has  worked  on  the  Oakland 
Tribune  since  1950.”  I  feel  very  friendly 
with  people  of  the  press,”  she  says,  “but 
not.  .  .  ?” 

She  is  a  native  Californian  and  came 
into  the  newspaper  business  after  serving 
in  public  relations  for  two  San  Francisco 
department  stores.  She  studied  business 
administration  at  the  University  of  Cali¬ 
fornia’s  Berkeley  campus,  majoring  in 


Robin  Orr 

advertising  and  marketing.  Though  a 
member  of  the  class  of  1946,  she  never  got 
around  to  applying  for  her  sheepskin  until 
20  years  later,  when  it  was  issued  over  the 
signature  of  then-governor  Ronald 
Reagan.  A  lifelong  Republican,  she  cast 
her  first  presidential  vote  for  Thomas  De¬ 
wey  in  1948. 

Active  in  campus  politics  at  Berkeley, 
she  recalls  being  one  of  a  conservative 
student  action  group  that  investigated  the 
known  communist  cells  on  campus. 

Ms.  Orr  began  covering  the  Reagans 
when  they  arrived  in  Sacramento,  first  at 
inaugural  events  and  later,  when  Nancy 
Reagan  became  active  in  volunteer  prog¬ 
rams  involving  the  elderly  and  severely 
handicapped  children.  She  also  wrote  ab¬ 
out  Nancy  Reagan’s  efforts  to  acquire 
antiques  for  the  new  governor’s  mansion. 

Orr’s  column  has  focused  on  Northern 
California  society,  consisting  largely  of 
three  groups.  These  are  the  more  soph¬ 
isticated  San  Francisco  group,  “where 
they  emulate  the  Louvre;”  the  academic 
Berkeley,  “what  we  call  Berserkley;” 
and  the  more  family  oriented  Oakland 
and  East  Bay,  which  also  includes  a  very 
active  black  society. 

“The  Whites  and  Blacks  are  just  begin¬ 
ning  to  intermingle  in  such  causes  as  the 
Oakland  Symphony  and  the  Oakland 
Museum,”  she  says.  “My  feeling  is,  we 
have  one  of  the  elite  groups  of  Blacks  in 
the  country.” 

Ms.  Orr’s  children  are  Scott  Boone,  27, 
an  East  Bay  builder;  J.  Ryan  Boone,  24,  a 
college  student;  and  Jonathan,  17,  a  high 
school  student. 


Program  plans  are  now  complete  for 
the  126th  International  Newspaper 
Advertising  Executives  Annual  Sales 
Conference  according  to  INAE  1st 
vicepresident  and  program  chairman,  Joe 
Flanagan,  senior  vicepresident¬ 
marketing,  Milwaukee  Journal  &  Sen¬ 
tinel. 

Meeting  site  for  the  January  25-28,  1 98 1 
convention  is  the  Diplomat  Resort  & 
Country  Clubs,  Hollywood,  Florida. 
INAE  president  Frank  J.  Savino, 
vicepresident-marketing,  Bei  fien  County 
Record,  Hackensack,  N.J.,  will  preside. 

“Newspapers  Mean  Business”  is  the 
conference  theme  and  keynoting  the 
program  at  the  January  26th  President’s 
Breakfast  will  be  Leonard  S.  Matthews, 
president  of  the  American  Association  of 
Advertising  Agencies. 

Walter  Mattson,  president.  New  York 
Times,  will  lead  off  the  Monday  morning 
session  with  a  discussion  of  the  ANPA 
approved  and  recommended  new  Stan¬ 
dardized  Advertising  Units  system. 

James  E.  Me  Kearney,  Jr.,  vicepresi- 
dent-marketing,  Kansas  City  Times  & 
Star,  and  Alfred  Eisenpreis,  vicepresi- 
dent-retail  marketing.  Newspaper  Adver¬ 
tising  Bureau,  will  introduce  INAE’s 
latest  sales  training  project,  “Retail 
Marketing.”  This  is  a  workbook  course 
for  newspaper  sales  professonals  who 
want  to  know  more  about  retailing  and 
the  retail  customers  they  serve.  The 
morning  session  will  be  capped  with  a 
one-hour  presentation  by  the  Newspaper 
Advertising  Bureau,  led  by  its  president. 
Jack  Kauffman. 

Dick  Kahr,  senior  vicepresident-world 
wide  marketing  and  president  of  Metro- 
Goldwyn-Mayer,  International,  Inc.,  will 
address  the  conference  at  Tuesday’s 
breakfast.  Presentation  of  the  awards  for 
the  “Best  10”  and  “Most  Effective  Use 
of  Color  Ads”  judged  from  the  panels  to 
be  displayed  during  the  meeting  will  be 
made  by  exhibits  committee  chairman 
Dave  Tansey,  advertising  manager  of  the 
Waterloo  Courier-Record. 

The  entire  Tuesday  morning  program 
segment  will  belong  to  Jay  L.  Beecroft, 
former  director  of  education  and  training 
for  the  3M  Company.  Beecroft  will  pre¬ 
sent  a  two-hour  and  forty-five  minute 
workshop-type  session  on  various 
aspects  of  personnel  management. 

Phil  North,  chairman  of  the  board, 
Tandy  Corporation,  will  address  the 
membership  at  the  Tuesday  luncheon. 
The  afternoon  program  will  consist  of  the 
IDEAS  Tables  sessions. 

Five  sales  panels  sessions  will  highlight 
the  Wednesday  morning  program. 
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“With  the  Times  Herald's  move  to 
Westward/  the  possibilities  for  editorial 
expansion  are  limitless.  In  addition  to 
providing  a  weekly  magazine  of  greater 
local  interest  to  our  readers,  both  retail 
and  national  advertisers  are  afforded  a 
better  environment  for  their  message.” 


TOM  McCARTIN 
President,  DallasTimes  Herald 


f 


1 
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"Editorially,  this  move  will  allow  us 
enormous  growth,  particularly  from  a 
regional  standpoint  Now, Times  Herald 
readers  will  receive  not  only  the  national 
and  v/orld  views,  but  a  more  in-depth 
1  look  at  the  unique  qualities  otthe  great 
Southwest" 

KEN  JOHNSON 

Executive  Vice  Presidents  Editor 


"The  decision  to  drop  'Parade'  and  expand 
our  own  locally  edited  magazine  stems 
from  a  basic  desire  to  better  serve  the 
constantly  changing  needs  of  both— ^ 
readers  and  advertisers.  Our  decision 
has  been  very  well  received  by  both 
parties.  Sunday  circulation  is  at  an  all 
time  high." 

JOHN  WOLF 

Vice  President,  Marketing 


NO  NATiONALLy  SyNDICATED  MAGAZINE 
GIVES  you  THE  READERSHIP, 

THE  BELIEVABILITY  OR  THE  ADVERTISING  RESPONSE 
OF  YOUR  OWN  LOCALiy  EDITED  MAGAZINE 

50  of  the  country's  leadins  newspapers  carry  locally  edited  5UNDA/ 
magazines.  And  they  could  probably  give  you  50  good  reasons  why. 

Here  are  three: 

•  They  are  powerful  because  they  can  concentrate  on  local  events,  local 
people,  local  happenings.  They  can't  help  having  more  appeal  to  your 
readers. 


•  A  locally  edited  magazine  provides  a  superb  color  extension  to  your 
paper. 


•  They're  of  vital  importance  to  local  retailers.  And  that  means  more 
advertising  dollars  for  you. 

Your  paper  ought  to  be  positioned 'with  the  country's  top  newspapers.  If 
your  circulation  is  over  150,000,  it's  entirely  feasible . . .  and  we'll  show  you 
how. 

Call  Jim  Davy,  President,  (212)  689-8200. 


Note:  8  of  the  50  covers  are  shown  at)Ovc. 
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AKRON  Beacon  Journal,  ATLANTA  Journal  &  Constitution,  BALTIMORE  Sun,  BOSTON  Globe,  BOSTON  Herald- American,  BUFFALO  Courier-Express, 
BUFFALO  News,  CHICAGO  Tribune,  CINCINNATI  Enquirer,  CLEVELAND  Plain  Dealer,  COLUMBUS  Dfepatch,  DALLAS  Momins  News 
DALLAS  Times-Herald,  DENVER  Post,  DES  AAOINES  Resister,  DETROIT  Free  Press,  DETROIT  News,  HARTFORD  Courant,  HOUSTON  Chronicle, 
INDIANAPOLIS  Star,  KANSAS  OTY  Star,  LOUISVILLE  Courier- Journal  &  Times,  LOS  ANGELES  Herald  Examiner,  LOS  ANGELES  Valley  News 
MEMPHIS  Commercial  Appeal,  MIAA«  Herald,  A/MLWAUKEE  Journal,  MINNEAPOLIS  Tribune,  NEW  ORLEANS  Times- Picayune,  NEW  yORK  News 
OMAHA  NXtorld-Herald,  ORLANDO  Sentinel  Star,  PHILADELPHIA  Inquirer,  PHOENIX  Arizona  Republic,  PinSBURGH  Press,  PROVIDENCE  Journal 
ROCHESTER  Democrat  &  Chronicle,  ST,  LOUIS  Globe- Democrat,  ST.  LOUIS  Post-Dispatch,  ST.  PETERSBURG  Times,  SALT  lAKE  CITy  Tribune 
SAN  JOSE  Aitercury-News,  SEATTLE  Times,  SEATTLE  Post-InteHisencer,  SPOKANE  Spokesman-Review,  SYRACUSE  Herald- American/Post-Standard 
TACOMA  News  Tribune,  TOLEDO  Blade,  WASHINGTON  Post,  WASHINGTON  Star. 


Wood  elected 
Metro  chairman, 
succeeding  Hunt 


Thomas  H.  Wood,  president  of  Atlanta 
Newspapers,  was  elected  chairman  of 
Metropolitan  Sunday  Newspapers,  Inc., 
to  succeed  Robert  M.  Hunt,  president  of 
the  New  York  News,  who  has  served  for 
two  years. 

Sam  S.  McKeel,  president  of  the  Phi¬ 
ladelphia  Inquirer,  was  named  vicechair¬ 
man  to  succeed  Wood. 

At  the  annual  meeting  of  stockholders 
of  Metro  December  4,  three  new  direc¬ 
tors  were  elected:  W.J.  Pennington,  pres¬ 
ident  Seattle  Times;  P.  Anthony  Ridder, 
president,  San  Jose  Mercury  and  News; 
and  Robert  Kavanaugh,  general  mana¬ 
ger,  Baltimore  Sun.  They  succeed  retir¬ 
ing  board  members  Harold  Fuhrman, 
Seattle  Times;  Melvin  Tharp,  Columbus 
Dispatch;  and  Robert  Hartman,  Scripps- 
Howard  Newspapers. 

James  Davy  was  re-elected  president 
of  Metro.  Michael  Veitch  is  vicepresident 
of  marketing,  and  Lenora  Renault, 
secretary-treasurer. 

Representatives  of  stockholder  news¬ 
papers  were  told  that  in  late  1980  and 
early  1981  6  more  newspapers  would  join 
the  comics  group  and  5  would  join  the 
magazine  group. 


For  1980.  Metro  will  return  to  stockhol¬ 
ders  $850,000  representing  its  second 
largest  year  in  history.  Profit  on  sales  and 
investments,  it  was  said,  represents  15% 
on  net  income. 

It  was  reported  that  Metro  would  re¬ 
veal  in  the  near  future  a  new  logo  to  re¬ 
place  “Sunday,”  also  that  a  major  invest¬ 
ment  in  research  is  being  made  to  develop 
a  primer  on  producing  a  Sunday  magazine 
for  use  by  members  and  potential  mem¬ 
bers  of  the  group. 

Metro  will  launch  this  month  a  promo¬ 
tion  campaign  exclusively  in  E&P  con¬ 
sisting  of  four-page  roto  inserts  feturing 
chief  executives  of  member  newspapers 
and  their  testimonials  to  the  value  of  inde¬ 
pendently-edited  Sunday  magazines. 

Shelledy  named 
Idahonian  publisher 

James  “Jay”  Shelledy  was  named  edi¬ 
tor  and  publisher  of  the  Moscow  (Ida.) 
Idahonian. 

Shelledy  was  previously  with  the 
/,t'u7.vron  (Ida.)  Tribune,  where  he  served 
as  executive  editor.  Both  the  Idahonian 
and  the  Tribune  are  owned  by  the  Tribune 
Co.  of  Lewiston,  Idaho. 

Mindy  Cameron,  managing  editor  of 
the  Tribune,  has  assumed  Shelledy's  re¬ 
sponsibilities  at  that  newspaper. 

Shelledy  replaces  A.J.  Marineau.  who 
sold  his  30%  interest  in  the  Idahonian  to 
McClatchy  Newspaper  group. 


KKK 


(Continued  from  pufte  14} 

military  training  camp  near  Cullman,  Ala¬ 
bama.” 

The  Tennessean  ran  six  parts  of  the 
series  as  E&P  went  to  press  this  week, 
and  Whitt  said  he  is  not  sure  how  many 
parts  will  eventually  run. 

Thompson  was  picked  up  by  law  en¬ 
forcement  officials  after  the  rally  on  De¬ 
cember  6  and  taken  to  Nashville  and  he 
and  his  family  have  been  given  round-the- 
clock  protection. 

The  Klan  reportedly  threatens  death  to 
those  who  violate  the  oath  of  allegiance, 
which  Thompson  took. 

In  addition  to  the  Tennessean,  a  long¬ 
time  independent  newspaper  that  was 
purchased  by  the  Gannett  organization  in 
1979,  the  series  was  distributed  to  all 
Gannett  newspapers  through  the  Gannett 
News  Service.  Copies  of  the  series  are 
being  sent  each  day  to  Associated  Press 
and  United  Press  International  and  the 
Chicago  Sun  Times,  San  Francisco 
Chronicle.  Long  Island  (N.Y.)  New.sday 
and  the  Orlando  Sentinel  Star  have  also 
made  arrangements  to  run  the  series.  The 
series  is  copyrighted  by  the  Tennessean. 

Since  the  series  began  running. 
Thompson  has  been  a  busy  man.  He  has 
appeared  on  network  tv  news  shows  and 
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has  met  with  U.S.  Representative  John 
Conyers  (D. -Mich),  who  heads  the  House 
Judicial  Subcommittee  on  Crime.  That 
committee  is  coincidentally  conducting 
hearings  on  racism  and  racial  violence  in 
America. 

There  was  some  indication  that 
Thompson  might  testify  before  that  com¬ 
mittee.  He  has  no  sources  to  protect, 
since  his  series  is  based  on  his  own  ex¬ 
periences  and  is  written  in  the  first 
person. 

Thompson  has  also  contracted  with  an 
agent — Sterling  Lord  of  New  York.  He 
has  already  been  contacted  for  movie  and 
book  rights  and  Lord  will  handle  those 
negotiations. 

According  to  managing  editor  Whitt, 
although  the  series  is  copyrighted  by  the 
Tennessean,  “it  has  been  Seigenthaler's 
inclination  in  the  past  that  if  anybody 
makes  money  off  something  like  this,  it 
should  be  the  reporter.” 

Interestingly,  Wayne  Sargent,  former 
editor  of  the  competing  Nashville  Ban¬ 
ner,  who  is  now  editor  of  the  San  Bernar¬ 
dino  (Calif.)  Sun,  recently  said  he  would 
no  longer  accept  news  releases  from  the 
Klan  and  would  not  publicize  their  meet¬ 
ings  (E&P,  Nov.  15).  Sargent  said  his 
paper  would  also  no  longer  cover  KKK 
rallies.  Sargent  was  editor  of  the  Banner 
when  it  was  owned  by  Gannett,  which 
now  owns  the  Tennessean. 


On-the-go 
Buffalo 
wont  go 
wMiout 
IheNews. 


There  are  plenty  of  places  to  go, 
lots  to  do  in  resurgent,  renaissance 
Buffalo.  And  our  1.8  million  con- 
sumers-with  their  Effective  Buying 
Income  of  $11  billion  a  year-aren't 
just  sitting  around. 

So  we  give  ’em  Gusto  every  Fri¬ 
day,  the  magazine  with  guides  to 
Buffalo’s  best  food,  shows,  listening 
and  entertainment. 

Our  Sports  Magazine  on  Satur¬ 
day,  with  the  inside  stories  on  the 
plays,  the  players,  the  teams,  stand¬ 
ings  and  schedules. 

And  our  Roto  Magazine,  great 
reading  about  colorful  people, 
issues  and  the  history  that  surrounds 
them. 

They  read  us.  Our  demographics 
prove  it.  In  fact,  our  Total  Adult 
Readers  in  the  Buffalo  ADI  number 
656,000  weekdays  and  489,0(X) 
on  Sunday! 

So  get  your  message  to  Buffalo’s 
active  consumer.  Put  it  in  The 
Buffalo  News. 

For  more  information,  call  Gen¬ 
eral  Advertising  Manager  Hugh  G. 
Monaghan  at  (716)  849-3422. 

We  deliver.  7  days  a  week. 

•Source  Three  Sigma  Research  Center.  Inc .  1980 
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Newspeople  in  the  news 


Robert  H.  Bork,  Jr.  joined  the  stafi 
of  the  Fort  Worth  Star-Telegram  as  a 
business  writer,  moving  from  the  Col- 
umbt4s  (Ga.)  Enquirer.  Bork  was  a  1980 
Davenport  Fellow  in  business  and  econo¬ 
mic  reporting  at  the  University  of  Mis¬ 
souri. 

Art  Chapman  joined  the  Star- 
Telegram  staff  as  assistant  mid-cities  edi¬ 
tor.  He  was  with  the  Dallas  Times- 
Herald. 

:f: 

Richard  H.  Tyson  assumed  the  post 
of  marketing  manager  of  Arizona  Penny- 
saver,  a  division  of  Cox  Arizona  Publica¬ 
tions,  Inc.,  in  Tempe.  He  most  recently 
was  general  manager  of  the  Twin  Falls, 
(Idaho)  Times  News.  Earlier  in  his  career 
Tyson  was  director  of  financial  services 
of  Brigham  Young  University,  Hawaii 
campus,  and  was  director  of  the  Center 
for  Business  Research  at  Weber  State 
College,  in  Ogden,  Utah. 

*  *  * 

George  Rimel  was  promoted  to  ex¬ 
ecutive  editor  of  The  Community  Repor¬ 
ter  magazine,  Miami,  a  monthly  distri¬ 
buted  to  condominiums  from  Miami 
Beach  to  Fort  Lauderdale.  He  is  also 
general  manager  for  operations.  Earlier, 
Rimel  was  with  Knight-Ridder  newspap¬ 
ers  in  Bradenton  and  Miami.  He  has 
served  as  managing  editor  of  the  Com¬ 
munity  Reporter  for  the  past  two  years. 
*  *  * 

Mark  Hopwood  and  Walter  Johns 
Jr.,  Cleveland  Press  reporters,  won  the 
top  newspaper  reporting  award  from  the 
Akron  Press  Club  for  their  series  earlier 
this  year  on  irregularities  in  the  Western 
Reserve  Historical  Society.  Hopwood  is 
currently  city  hall  reporter,  and  Johns  is 
an  investigative  reporter.  The  annual 
Media  Awards  of  the  club  cover  news¬ 
paper,  radio  and  tv  reporting  in  16  north¬ 
eastern  Ohio  counties. 

KEEP  YOURSELF  UP-TO-DATE  WITH  WHAT 

GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO 
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(Published  every  second  Friday) 

The  oldest  established  best-know/n  and 
largest  circulating  newspaper  in  the 
communications  industry. 


Advertising  News.  432-436  Elizabeth  St.. 

Surry  Hills,  Sydney.  Australia  2010 
Send  a  copy  ol  each  issue  for  one  year,  in¬ 
cluding  FREE 

Guide  to  Clients  and  Agencies  (March  September) 
Guide  to  Agencies  and  Clients  (June  December) 
Agencies  Annual  Billmgs  (May) 
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Brand  Names  Index  (February! 

Annual  Subscription  USA.  $A40.00  Payment 
must  be  made  by  bank  draft  m  Australian  currency. 
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Hartwell  Conklin,  formerly  public 
relations  manager  of  the  Sentinel  Star, 
Orlando,  Florida,  has  been  appointed 
public  services  manager  in  the  newly 
formed  public  services  department  which 
combines  the  public  relations  and  in¬ 
formation  services  departments  of  the 
newspaper.  Conklin  will  be  assisted  by 
events  manager  Tom  Kline  and  informa¬ 
tion  manager  Bob  Howard. 

♦  *  ♦ 

William  D.  Dillman  is  the  newly 
named  manager  of  public  relations  for 
Swift  Independent  Packing  Company, 
moving  from  assistant  director  of  public 
relations  for  Esmark,  Inc.,  parent  orga¬ 
nization  to  SIPCO.  Earlier  in  his  career, 
Dillman  was  a  reporter  for  the  City  News 
Bureau  of  Chicago,  Chicago  Tribune  and 
the  Chicago  Sun-Times  and  midwest 
bmeau  chief  of  the  Journal  of  Commerce . 

*  *  * 

James  A.  Hail  is  the  newly  named 
publisher  of  r/ic  Wallace  Miner,  Wallace, 
Idaho.  He  is  vice  president  and  general 
manager  of  the  North  Idaho  Publishing 
Company  and  will  be  responsible  for  all 
aspects  of  journalism,  production,  adver¬ 
tising  and  business  development  of  the 
weekly  Miner,  and  the  North  Idaho 
Press,  an  afternoon  daily,  and  the  Wal¬ 
lace  Printing  Company.  The  firms  merged 
in  November. 

*  9k  9k 

Ed  Livermore,  Jr.,  editor  and  pub¬ 
lisher  of  the  Edmond  (Okla.)  Evening 
Sun,  was  named  Edmond's  Citizen  of  the 
Year  at  the  Chamber  of  Commerce 
awards  banquet  for  1980.  Erma  Young¬ 
blood,  advertising  salesperson  and  spe¬ 
cial  projects  coordinator  for  the  newspap¬ 
er,  was  named  Edmond’s  Employee  of 
the  Year. 

♦  *  Jk 

Alan  Isbell,  moved  from  county 
courts  beat  at  the  Douglas  County  (Colo.) 
News-Press  to  become  staff  writer  at  the 
Glenwood  Post,  Glenwood  Springs, 
Colo. 


A-PAR 

Air  Purification 
and  Return 

Ink  Mist  Control 
Paper  Dust 
Control 

28  East  Hanover  Ave. 
Morris  Plains,  NJ  07950 
(201)  267-4242 
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HONOLULU  PROMOTION— John  E. 
Simonds  was  promoted  from  managing 
editor  to  executive  editor  of  the  Honolulu 
Star-Bulletin.  Simonds  will  continue  to 
carry  out  functions  of  the  managing  editor 
while  assuming  broader  responsibility  for 
the  newspaper  as  a  whole.  He  became 
managing  editor  in  1975,  moving  from 
the  Gannett  News  Service's  bureau  in 
Washington  where  he  had  been  a  region¬ 
al  correpondent  for  about  1 0  years,  the 
last  three  covering  news  of  Pacific  interest 
for  the  Star-Bulletin. 


Joyce  Tadeusiak,  manager  of  classi¬ 
fied  telephone  sales,  was  named  assistant 
to  Dick  Cooney,  operations  director  for 
the  Minneapolis  Star  and  Minneapolis 
Tribune.  She  will  be  working  in  the  spe¬ 
cial  projects  area  on  pre-press  projects. 

9k  ♦  * 

Mitch  Gordon,  former  bureau  mana¬ 
ger  for  the  Wall  Street  JournallDow 
Jones,  joins  the  Los  Angeles  Herald- 
Examiner  as  deputy  financial  editor. 

9k  Jk  9k 

Leo  R.  Armatis  joined  Meredith  Cor¬ 
poration,  Des  Moines,  this  month  as  staff 
vice  president-corporate  relations  and 
director  of  public  relations.  He  succeeds 
Roy  K.  Erickson  in  the  post,  Erickson 
recently  being  transferred  to  the  com¬ 
pany’s  Better  Homes  and  Gardens  Real 
Estate  Service.  Previously  Armatis  was 
senior  vice  president  and  director  of  the 
public  relations  division  of  Creswell, 
Munsell,  Fultz  &  Zirbel,  Inc.,  Des 
Moines,  a  Young  &  Rubicam  company. 

9k  9k  9k 

John  E.  Biever,  staff  photographer 
for  the  Milwaukee  Journal  and  Sentinel, 
was  promoted  to  assistant  manager  of  the 
photo  department.  He  joined  the  com¬ 
pany  in  1973  after  receiving  a  bachelor’s 
degree  in  business  administration  from 
the  University  of  Wisconsin-Milwaukee. 

9k  *  9|C 

Wayne  D.  Bryant,  retail  advertising 
manager  of  the  Lorain  (Ohio)  Journal, 
was  promoted  to  marketing  director. 
John  M.  Banta,  assistant  ad  manager, 
will  assume  Bryant’s  former  duties. 
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Stanley  B.  Greenberg,  general  mana¬ 
ger  of  KSD  am/fm/,  St.  Louis,  is  the  newly 
named  general  advertising  manager  of 
the  St.  Louis  Post-Dispatch  and  Globe- 
Democrat.  He  replaces  Lowell  lller,  who 
left  to  form  his  own  local  sales  marketing 
and  printing  company  after  1 2  years  with 
the  newspapers. 


Larry  McDermott,  chief  of  bureau  for 
the  Associated  Press  in  Little  Rock  since 
1978,  is  the  newly  appointed  chief  of 
bureau  for  Minneapolis.  He  succeeds  Joe 
Dill,  who  was  named  editor  of  the  Fargo 
(N.D.)  Forum.  McDermott  will  be  re¬ 
sponsible  for  the  AP's  operations  in  Min¬ 
nesota,  North  Dakota  and  South  Dakota 
effective  January  1 .  He  was  a  reporter  for 
the  Jonesboro  (Ark.)  Sun  before  joining 
the  AP  at  Little  Rock  in  1 970.  After  service 
in  bureaus  in  Virignia  and  Michigan,  he 
returned  to  Little  Rock  as  bureau  chief. 


Stanley  B.  Greenburg 


Larry  McDermott 


Peggy  Ambrose  Cunniff  was  named 
display  sales  manager  for  the  10  North 
Shore  newspaper  group  of  Pioneer  Press 
Inc.  She  moved  from  the  Chicago  Tri¬ 
bune,  where  she  was  senior  marketing 
analyst  for  the  advertising  and  circulation 
departments  and  earlier  a  classified  ad 
counselor,  copywriter  and  real  estate  dis¬ 
play  sales  representative. 


David  Cohn,  copy  editor  of  the  Balti¬ 
more  Evening  Sun,  was  promoted  to  chief 
of  the  copy  desk.  He  joined  the  Evening 
Sun  in  1968  as  a  copy  editor  and  is  chair¬ 
man  of  the  newspaper's  style  committee. 

*  # 

Walter  Borges,  first  Texas  student 
Paula  Jameson  was  appointed  assistant  to  serve  as  intern  with  the  Reporters 
to  the  chairman  of  the  board  of  Dow  Committee  for  Freedom  of  the  Press, 
Jones  &  Co.  She  has  served  as  house  joined  the  reporting  staff  of  the  Beeville 

counsel  since  1979  and  the  appointment  (Texas)  Bee-Picayune. 

to  assist  Warren  H.  Phillips  becomes 
effective  with  the  new  year.  Jameson 
joined  Dow  Jones  in  1977  as  a  member  of 
the  company’s  legal  staff.  Earlier,  she 
practiced  law  for  seven  years  in  the  Dis¬ 
trict  of  Columbia  and  Virginia  with  the 
District  of  Columbia  Corporation  Coun¬ 
sel  and  the  Fairfax  County  (Va.)  Attor¬ 
ney’s  office. 

♦  ♦  *  Frank  Ducceschi,  managing  editor 

Dorrie  Ignatovich  joined  Manning,  of  the  Port  Angeles  (V/ash.)  Daily  News, 
Selvage  &  Lee  as  chief  of  the  copy  desk  of  was  promoted  to  editor  and  associate 
the  New  York  office.  Most  recently,  she  publisher, 
was  copy  and  food  editor  of  the  Spring-  *  *  * 

yieW  (Mass.)  Da//v  News.  Earlier  she  was  June  Stefanowski  was  appointed 
with  the  Holyoke  (Mass.)  Transcript-  advertising  manager  for  the  Suburban 
Telegram.  Newspaper  Group,  Cherry  Hill,  N.J., 

having  been  an  advertising  representative 
for  the  newspaper.  Earlier  she  was  with 
the  Oakland  Press,  Pontiac,  Mich.,  and 
the  Detroit  Free  Press. 

(Continued  on  page  401 


Jim  Steiert,  farm  editor  and  reporter 
for  the  Hereford  (Texas)  Brand,  has  be¬ 
come  managing  editor. 


Patti  Griffiths  was  promoted  to  di¬ 
vision  manager  of  public  relations  and 
publicity  for  the  American  Broadcasting 
Companies,  Inc.,  Leisure  Attractions  Di¬ 
vision.  With  ABC  since  1978,  she  moves 
from  manager  of  public  relations/sales  for 
Silver  Springs,  Florida,  and  Wild  Waters. 


Michael  J.  Murray  was  appointed 
circulation  operations  manager  for  the 
Des  Moines  Register  and  Tribune  Com¬ 
pany,  having  started  with  the  companv 
last  April  as  circulation  service  manager. 
He  previously  was  circulation  consultant 
for  the  eastern  division  of  Thomson 
Newspapers,  Inc. 

*  *  * 

Janet  Beene,  formerly  magazine 
advertising  account  executive,  was 
appointed  Longview  (Texas)  Daily  News 
promotions  director. 

*  ♦  * 

Bob  Mong  is  the  new  business  editor 
of  the  Dallas  Morning  News,  succeeding 
Al  Atwegg,  who  retired  after  23  years  of 
service.  Howard  Swindle  succeeds 
Mong  as  assistant  city  editor. 


Margaret  Garrard  Warner,  poli¬ 
tics  writer,  San  Diego  (Calif.)  Union 
joined  the  Washington,  D.C.  bureau  of 
the  Wall  Street  Journal. 


E.  H.  Wheatley,  former  publisher  of 
the  Winnipeg  Tribune,  Manitoba,  was 
named  president  and  general  manager  of 
Pacific  Press,  which  owns  the  Province 
and  The  Sun  newspapers  of  Toronto; 
Edmonton  Journal,  Brantford  Expositor, 
and  Windsor  Star.  Wheatley  became  vice 
president  of  Southam  Inc.,  in  1976  and 
publisher  of  the  Tribune  in  1977.  The  Tri¬ 
bune  closed  in  early  September. 

*  * 

Joyce  Miller  of  the  Odessa  (Texas) 
American  advertising  department  was 
promoted  to  national  advertising  mana¬ 
ger  and  Richard  Eggar,  also  of  the  de¬ 
partment,  was  promoted  to  retail  ad  man¬ 
ager. 


Join  our  family  of 

^^cruiiers 

Be  among  those  who  effectively  recruit  from  over 
1500  of  the  world’s  most  talented  minority  ^ 
student  &  professional  communicators 
at  the 

Oenlh  Annual  Gommunica/ions  Conference 

“The  Impact  of  Communications  on  the  Family: 
Responsibilities  &  Strategies” 

February  12-16,  1961 

Howard  Univarsity  School  of  Communfcations.  Washington.  O.C^  20059  (202)  $36-7491 
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Newspeople 


(Continued  from  page  39) 


Collins 


Bradley 


Fuller 


Schumaker 


Williams 


James  D.  Bradley  will  be  the  new 
vice  president  and  director  of  newspaper 
relations  at  Parade  Publications,  Inc., 
publisher  of  Parade  magazine,  effective 
January  1 .  Bradley  was  manager  of  Para¬ 
de’s  San  Francisco  office  for  four  years. 
He  will  also  serve  as  a  member  of  the 
magazine’s  operating  committee  and  with 
publisher  Warren  J.  Reynolds  will  coor¬ 
dinate  the  marketing  program. 

♦  ♦  ♦ 

Jerry  Fuller  is  the  new  circulation 
marketing  manager  for  Knight  Publishing 
Company,  publisher  of  the  Charlotte 
(N.C.)  Observer  and  the  Charlotte  News. 
Fuller,  formerly  circulation  manager  of 
the  Ft.  Lauderdale  News  &  Sun  Sentinel, 
was  with  those  newspapers  15  years. 

*  * 

Annie  Marie  Biondo,  until  recently 
with  the  Macomb  (Mich.)  Daily,  has 
joined  the  Arlington  (Texas)  Citizen- 
Journal  as  women’s  editor.  DOTTIE 
Lynn  was  named  special  projects  coordi¬ 
nator  for  the  lifestyle  sections. 

*  ♦  * 

Davilyn  Furlow,  news  editor, 
Escondido  (Calif.)  Times  Advocate, 
joined  the  editorial  department  of  the  San 
Jose  (Calif.)  Mercury  News.  DONNA 
Walters,  assistant  city  editor,  suc¬ 
ceeded  Furlow  as  news  editor. 

♦  *  * 

Herb  Stutz,  sports  editor  for  the  Phi¬ 
ladelphia  Bulletin,  has  moved  to  ex¬ 
ecutive  sports  editor  of  the  Columbus 
(Ohio)  Dispatch.  Stutz  had  been  sports 
editor  of  the  Bulletin  since  1972  and  with 
the  paper  since  1964.  He  succeeds  Dick 
Otte  who  was  promoted  to  assitant  man¬ 
aging  editor  of  the  Dispatch. 

*  ♦  ♦ 

Brian  Keith  Mitchell  was  promoted 
from  reporter/photographer  to  managing 
editor  of  the  Frederick  (Okla.)  Daily 
Leader.  Mitchell  replaces  Trudy  Per¬ 
kins,  who  retired.  Before  joining  the  Dai¬ 
ly  Leader  this  year,  Mitchell  owned  and 
operated  a  weekly  newspaper,  the  Moun¬ 
tain  View  Times. 
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Tom  Schumaker,  vice  president  and 
general  manager  of  the  Grand  Forks 
(N.D.)  Herald,  becomes  president  and 
publisher  in  mid-December.  He  succeeds 
John  Lux,  publisher  for  eight  years  who 
announced  his  resignation  recently  in 
order  to  pursue  other  business  interests. 
The  Herald  does  not  plan  to  fill  the  gener¬ 
al  manager  position.  Schumaker  became 
general  manager  in  1979  and  earlier  was 
managing  editor. 

♦  *  ♦ 

Betty  A.  Duval,  director  of  person¬ 
nel  planning  and  development  for  Gener¬ 
al  Foods  Corporation  since  1973,  was 
elected  vice  president  for  staff  develop¬ 
ment  of  Dow  Jones  &  Co.  This  is  a  newly 
created  post  and  Duval  will  be  a  member 
of  the  company’s  management  commit¬ 
tee.  Before  joining  General  Foods  in  1957 
as  manager  of  personnel  development, 
she  was  manager  of  training  at  RCA. 

Montreal’s  Le  Devoir 
gets  new  publisher 

Jean-Louis  Roy,  an  historian-poet- 
human  rights  activist,  was  named  pub¬ 
lisher  of  Le  Devoir,  Montreal. 

Under  the  formula  set  up  after  the  turn 
of  the  century  by  the  founder,  Henri 
Bourassa,  the  new  publisher  will  control 
50  percent  of  the  company  shares  during 
his  term.  Roy’s  nomination  becomes 
effective  in  January  and  also  gives  him  a 
forum  for  editorial  opinions,  control  of  all 
major  editorial  decisions  and  final  deci¬ 
sion  in  hiring  and  firing  employees. 

Roy,  who  currently  teaches  at  McGill 
University’s  French-Canadian  studies 
center,  is  a  member  of  Quebec’s  human 
rights  commission  and  president  of  the 
Federation  of  Associations  of  Quebec 
University  Professors. 

Le  Devoir  has  been  without  a  perma¬ 
nent  publisher  since  January,  1978,  when 
Claude  Ryan  resigned  to  become  leader 
of  the  Quebec  Liberal  Party.  Editor-in- 
chief  Michel  Roy  served  as  interim  pub¬ 
lisher. 


John  T.  Williams,  general  manager 
of  The  Eagle,  Bryan/College  Station, 
Texas,  will  succeed  W.  S.  Pearson  as 
president  and  publisher.  Pearson 
announced  plans  to  resign  December  31, 
to  pursue  other  business  interests.  Pear¬ 
son  joined  Harte-Hanks  in  1972  as  pub¬ 
lisher  of  theB//?  Spring  (Texas)  Herald. 
Williams  joined  the  group  in  1975  as  man¬ 
ager,  financial  services.  He  became 
treasurer  of  the  company  in  1978,  then 
general  manager  of  the  San  Angelo 
(Texas)  Standard-Times  for  a  short  time 
before  moving  to  The  Eagle  last  October. 

♦  ♦  * 

Thomas  Collins,  who  covered  the 
media  for  New  ic/ay,  Long  Island,  the  past 
10  years,  is  now  taking  a  closer  look  in  a 
twice-a-week  column.  Collins  joined 
Newsday  20  years  ago  as  a  reporter  on 
general  assignment.  Subsequently  he 
served  on  the  copy  desk,  was  Washington 
correspondent,  Washington  bureau  chief 
and  Suffolk  County  editor,  and  became 
media  specialist  in  1969. 

*  * 

Greg  Pohl  was  appointed  marketing 
director  of  the  Journal-Star  Printing  Co., 
Lincoln,  Nebraska,  moving  from  market¬ 
ing  manager.  He  continues  to  head  prom¬ 
otion,  research  and  media  marketing  for 
the  Lincoln  Journal,  Lincoln  Star  and  the 
Sunday  Journal  &  Star. 

Gene  Retzlaff  was  named  circula¬ 
tion  director  of  the  Journal-Star  Printing 
Co.,  succeeding  Mark  T.  Seacrest, 
president,  who  will  devote  full  attention 
to  corporate  matters.  Retzlaff  has  been 
assistant  circulation  director  since  1974. 

♦  *  * 

Alex  MacLeod,  assistant  city  editor 
of  the  Seattle  Times,  is  the  new  night  city 
editor.  He  is  the  son  of  Henry  Mac¬ 
Leod,  retired  managing  editor  of  the 
Times. 

*  t  * 

Jack  Keith,  feature  editor  of  the  Bel¬ 
lingham  (Wash.)  Herald,  was  promoted 
to  managing  editor,  succeeding  Diane 
Borden,  who  will  pursue  graduate  stu¬ 
dies  at  Stanford  University. 
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QHow  many 

cameras  are 
I  in  this  ad? 


You  probably  know  about  Chemco’s  Spartan 
III.  It’s  the  roll  film  camera  that  produces  quality 
negatives  at  high  speed  and 
low  cost. 

But  you  might  not 
know  that  the  Spartan  III 
can  also  produce  line  or 
halftone  prints  in  one  step. 

Chemco’s  Powerlith  Print 
System  eliminates  the  need 
for  a  second  imaging  system 
for  paste- up  prints.  The 
system  is  a  Spailan  III 
equipped  with  the  Chemco 
In-line  Image  Reverser,  using 
Powerlith  Duplicating  Paper 
on  one  of  its  four  film  reels. 

The  Powerlith  Print  _ 

System  can  cut  up  to  60%  from  the  cost  of  making 
prints,  depending  upon  the  system  you  presently 
use.  Dot  quality  is  equal  to  or  better  than 
diffusion  transfer  systems  and  superior  to 
electronic  imaging  and  stat  camera  systems. 

And,  in  a  moment,  you  can  be  back  to 


making  film  negatives  quickly  and  economically. 

Several  accessories  further  increase  Spartan  1 1 1’s 
productivity.  Using  the  In-line  Image  Reverser  with 
film  allows  quick  selection  of  right-or  wrong-reading 
negatives;  the  Chemco- Alan  prime/ variable  squeeze 


lens  gives  you  normal  or  ‘squeezed”  images  for  copy 
reproportioning;  and  the  Repeatamatic  System  can 
produce  two  negatives  per  minute. 

So  if  you  still  see  only  one  camera  in  this  ad,  call 
your  Chemcoman  or  use  the  coupon  .Well  show  you  how 
one  Spartan  III  can  be  two  or  more  cameras  for  you. 


Spartan  III 


It  does  more,  you  do  less. 


Charles  Street,  Glen  Cove,  N.Y  1 1542 

Telephone  (516) 676-4000  ED120 

Send  me  full  details  on  the  Spartan  III  camera. 


1 

1 

Name* 

Title 

■ 

Company 

Tblephone 

■ 

(Attach  to  your  letterhead  or  bu.siness  card  and  mail.) 

o/nf  }sua|  i\f 
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To  all  papers  seeking  an  end 
to  the  mailroom  bottleneck 
we  dedicate  this  ad 


Just  about  every  mailroom  has  the  potential  for  a  bottleneck.  The  trick  is 
to  keep  things  running  smoothly.  For  over  half  a  century  we’ve  been 
helping  to  get  the  papers  out  on  time — with  efficient  layouts,  the  right 
equipment,  and  a  system  that  eliminates  delays  and  unnecessary 
waste.  We’re  convinced  the  best  way  to  break  a  bottleneck  is  to  prevent 
it.  So  before  you  build  your  new  mailroom,  get  all  the  facts  on  a  Nolan 
system.  You’ll  be  glad  you  did! 


NOLAN  INDUSTRIES  INC. 

NOLAN-JAMPOL  INC.  NOLAN  SYSTEMS  INC. 

ROME,  NEW  YORK  DENVER,  COLORADO 


NOLAN  INDUSTRIES  INTERNATIONAL  D.V 
ROHERDAM,  HOLLAND  AND  BEDFORD,  ENGLAND 


EQUIPMENT  NEWS  SECTION 

Edited  by  EARL  WILKEN 


Publisher  gets  web  offset  press 
for  85th  birthday  present 


It's  not  every  publisher  who  can  say  he 
got  a  new  Rockwell-Goss  Metroliner 
press  for  his  85th  birthday. 

There  probably  is  no  other  active  editor 
in  the  country  who  can  say  he  has  held 
that  post  for  52  years. 

Such  a  person  is  Herbert  M.  Davidson, 
editor  and  publisher  of  The  News-Journal 
newspapers  in  Daytona  Beach,  Florida, 
who  observed  his  85th  Nov.  8  and  cele¬ 
brated  the  next  day  with  his  large  News- 
Journal  team — the  more  than  600  em¬ 
ployes  and  their  spouses  or  dates. 

The  new  press,  which  has  gone  on  line, 
has  seven  units  with  four  half  decks  or 
color  humps.  It's  more  than  twice  as  fast 
as  the  old  Wood  press,  which  really  isn't 
old  as  far  as  presses  go.  It  went  on  line 
nearly  14  years  ago  when  The  News- 
Journal  Corp.  moved  into  its  present 
plant.  The  press  and  news  building  cost 
$6.5  million. 

Getting  a  much  faster  press  goes  along 
with  part  of  the  vow  HMD — as  he's 
known  to  many — made  back  on  Dec.  29, 
1928,  when  he  took  over  as  editor.  At  that 
time  he  wrote  in  his  first  editorial  a  pledge 
which  included  these  words:  “.  .  .  to 
spare  no  effort  to  give  Daytona  Beach 
complete  and  speedy  news  coverage — 
local,  state,  national,  world-wide.” 

He's  proud  of  his  News-Journal  team. 
HMD  and  his  wife,  Liliane.  who  also 
observed  her  birthday  this  past  week, 
were  for  23  years  a  newspaper  team — 
reporting,  editing,  vigorously  supporting 


causes,  she  working  alongside  him  at  the 
News-Journal,  and  in  her  husband's 
words,  “a  constructive  and  progressive 
force.”  She  retired  in  1952. 

Their  only  son,  Tippen,  a  "driving 
dynamo,”  his  father  calls  him,  is  general 
manager  and  executive  editor  of  the 
News-Journal  papers.  Tippen's  wife, 
Josephine  Field  Davidson,  is  assistant 
editor. 

The  News-Journal  was  a  small  evening 
and  Sunday  newspaper  with  a  circulation 
of  only  4.000  when  Davidson  and  his 
father,  the  late  Julius  Davidson — pub¬ 
lisher  until  his  retirement  in  1962 — 
bought  the  controlling  stock  from  Eugene 
Pulliam  in  December,  1928.  The 
Journal,  which  had  been  suspended  by 
former  owners,  was  re-established  in 
1936  with  a  departmentalized  system  of 
grouping  the  news  by  subject  matter  (in¬ 
ternational.  state,  local,  the  weather  and 
so  on),  a  unique  concept  at  the  time. 

HMD  has  received  many  honors. 

The  Civic  League  of  the  Halifax  Area 
described  Davidson  as  a  man  of  “con¬ 
summate  honesty,  absolute  integrity  and 
indomitable  courage”  and  gave  him  its 
distinguished  service  award  in  1970. 

The  Florida  Bicentennial  Commission 
honored  him  in  1976  as  one  of  Florida's 
patriots,  men  and  women  it  said  had 
“made  the  world  a  better  place  to  live.” 
The  commission  particularly  cited  David¬ 
son's  courage  and  integrity  as  an  editor, 
(Continued  on  pufie  44) 


Management  books 
aid  computer  buys 

The  explosive  growth  in  the  use  of 
small  computers  poses  serious  problems 
of  selection  and  operation  for  executives 
with  limited  background  in  data  proces¬ 
sing.  Two  recent  “management  briefing” 
publications  address  those  concerns. 

One  is  a  new  322-point  checklist  de¬ 
signed  to  help  management  make  an  in¬ 
telligent  choice  of  vendor,  computer  fea¬ 
tures  and  purchase  plans. 

The  list  covers  system  features,  soft¬ 
ware  and  maintenance.  The  checklist  for 
Selecting  a  Small  Computer  is  available 
from  Pilot  Books,  347  Fifth  Avenue.  New 
York.  New  York  10016;  $5.00  per  copy. 

Another  management  report  in  check¬ 
list  format  defines  15  major  exposures 
that  can  result  from  unauthorized  acts  of 
internal  staffs  or  outsiders,  ranging  from 
clandestine  use  of  EDP  systems  to  mod¬ 
ification  or  destruction  of  data.  It  also 
describes  83  procedures  which  can  be  ap¬ 
plied  to  detect  computer  misuse  and  pre¬ 
vent  EDP  fraud.  Detecting  and  Prevent¬ 
ing  Misuse  of  Data  Processing  Systems  is 
available  from  Reymont  Associates.  29 
Reymont  Avenue,  Rye,  New  York  10590; 
$5.00  per  copy. 

Control  unit  aids 
cutters/trimmers 

Automatic  trimmers  and  manual  cut¬ 
ters  can  now  be  retrofitted  with  state  of 
the  art  electronics  to  provide  trimming 
efficiency. 

Digitrol  Corporation  of  Cleveland, 
Ohio,  has  developed  a  controller  called 
System  1000  which  automatically  posi¬ 
tions  the  backage  to  a  0.0025”  accuracy. 
The  system  provides  1,000  cut  positions 
in  memory  and  may  be  installed  on  cut¬ 
ters  of  any  size,  type,  or  make. 

The  system's  encoder  senses  actual 
backage  position  which  eliminates  un¬ 
even  leadscrew  wear  as  a  cause  of  posi¬ 
tioning  error.  Since  the  encoder  is 
mounted  directly  on  the  backage.  no 
compensating  devices  are  required. 

During  cutting  sequences  the  backage 
automatically  advances  to  the  next  cut¬ 
ting  position  in  response  to  input  from  the 
knife  indicating  the  present  cut  has  been 
completed.  When  the  turnaround  posi¬ 
tion  is  reached,  the  system  automatically 
recycles  to  the  start  of  the  program  sequ¬ 
ence. 

A  controller  mounted  on  the  cutter  in 
front  of  the  operator  shows  readout  of 
program  position,  present  program  step, 
actual  backage  position,  and  backage 
stop  position  for  verification. 


HERBERT  M.  DAVIDSON,  publisher  and  editor  of  the  Daytona  Beach 
(Fla.)  News-Journal,  looks  at  a  preprint,  first  product  off  the  new  Rockwell- 
Goss  Metroliner. 
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his  battles  against  bad  government  and 
corrupt  politicians,  and  his  leadership  on 
behalf  of  better  black-white  relations. 

The  University  of  Florida  honored  him 
as  one  of  the  fathers  of  its  college  of  Jour¬ 
nalism  and  Communications.  He,  more 
than  anyone  else,  is  credited  with  putting 
the  Journalism  school  on  its  present  suc¬ 
cessful  course. 

He  likes  to  look  to  the  future  but  some¬ 
times  he  talks  of  the  past. 

“I  remember  vividly  the  pride  of  own¬ 
ership  and  the  confidence  of  the  future 
with  which  I  seated  myself  in  the  editor's 
chair,”  Davidson  recalls. 

Only  33,  the  handsome,  earnest  young 
editor  was  realizing  a  dream  that  day, 
Dec.  28,  1928.  After  years  of  working  for 
other  newspapers,  a  star  reporter  and  a 
superb  editor,  he  owned  his  own  news¬ 
paper.  He  intended  it  to  be  excellent, 
neighborly  and  warm,  a  protector  of  the 
press  and  a  guardian  of  civil  liberties,  de¬ 
dicated  to  the  betterment  of  his  adopted 
community. 

One  of  his  first  acts  was  to  place  under 
the  Evening  News  masthead  (where  you 
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may  read  it  today)  a  quotation  from  John 
Milton  which  proclaims  his  own  purpose: 
“Give  me  the  liberty  to  know,  to  utter  and 
to  argue  freely  according  to  conscience, 
above  all  other  liberties.” 

Davidson  helped  bring  professional 
city  management  to  Daytona  Beach  and 
home  rule  and  charter  government  to 
Volusia  County. 

His  newspaper  supports  symphony 
orchestras  and  sports  programs  alike. 
They  insist  on  first  class  public  educa¬ 
tion.  They  help  Bethune-Cookman  Col¬ 
lege,  Daytona  Beach  Community  College 
and  Embry-Riddle  Aeronautical  Uni¬ 
versity  to  flourish.  They  made  city 
beautification  household  words,  doing  all 
they  could  to  strengthen  business  and  en¬ 
courage  the  fine  arts,  and  helping  count¬ 
less  charity  drives  to  go  over  the  top. 

Davidson  puts  in  a  full  week  at  the 
News-Journal,  where  he  is  know  as  Mr. 
Davidson,  Mr.  Herbert  and  HMD.  He 
always  walks  up  the  stairs.  In  fact,  he 
loves  to  walk.  It  is  a  hobby  with  him.  and 
in  the  old  days,  when  the  News-Journal 
was  downtown,  he  strode  briskly  each 
morning  from  his  home  at  2  Braddock 
Ave.  to  work  at  128  Orange  Ave. 

Davidson  is  a  meticulous  editor  and  a 
natural  born  writer.  He  has  a  feeling  for 
the  precise  word  and  the  perfect  phrase. 
He  abhors  bad  grammar  and  in  his  daily 
Memo  From  The  Editor  (one  of  the  Morn¬ 
ing  Journal's  most  popular  features)  takes 
many  to  task  for  committing  “winci- 
bles.” 

He  is  a  lifelong  Democrat  whose  heroes 
include  Franklin  D.  Roosevelt.  Hubert 
Horatio  Humphrey  and  Adlai  Stevenson. 
Davidson  champions  the  Democrats  be¬ 
cause  he  believes  they  have  the  best  in¬ 
terests  of  the  ordinary  people  of  the 
U.S. — and  the  world — at  heart. 

He  is  excited  to  the  last  by  the  news  of 
the  day.  arriving  from  the  four  corners  of 
the  Earth  on  teletype  machines  just  off 
the  city  room.  He  has  never  lost  the  love 
of  newspapering  which  had  brought  him 
into  the  business  in  the  first  place. 

The  son  of  Julius  and  Rose  Scharles 
Davidson.  Herbert  Marc  Davidson  was 
born  Nov.  8,  1895.  in  New  York  City.  In 
1898  the  family  moved  to  Kansas  City, 
Mo.,  where  he  was  educated  in  the  public 
schools. 

Davidson  met  his  wife,  the  former 
Liliane  Refregier  of  Omaha,  Neb.,  at  the 
Pulitzer  School  of  Journalism  at  Col¬ 
umbia  University,  where  they  were  class¬ 
mates.  She  was  a  pert,  pretty,  talented 
and  vibrant  young  woman  whom  he  cal¬ 
led  “Einch.”  They  became  engaged  their 
senior  year,  were  wed  the  next  and  have 
had  what  Mrs.  Davidson  has  called  “a 
marvelous  marriage.” 

Each  received  a  bachelor  of  literature 
degree  from  Columbia  University  and 
each  was  superb  in  newspapering.  Theirs 
has  been  a  lifelong  partnership  in  mar¬ 
riage  and  profession. 

While  at  Columbia,  Davidson  worked 


summers  on  the  Kansas  City  Star.  His 
first  assignment  as  a  cub  reporter  was  to 
cover  a  baby  shower.  He  turned  in  such  a 
charmingly  whimsical  story  the  editors 
played  it  on  page  one. 

Davidson,  a  pacifist,  enlisted  in  the 
Army  in  1918  and  was  sent  overseas.  (He 
left  Columbia  before  his  senior  year  en¬ 
ded.)  While  serving  with  the  Army  of 
Occupation  in  Germany,  he  founded  and 
became  editor  of  the  weekly  Fourth 
Corps  Flare.  Later,  he  taught  journalism 
at  the  American  Expeditionary  Force 
University  at  Beaune,  France. 

Herbert  and  Liliane  Davidson  were 
married  within  hours  of  his  discharge 
from  the  Army  on  June  14.  1919.  (While 
he  was  overseas,  she  was  a  reporter  for 
the  New  York  Tribune.)  They  hon¬ 
eymooned  on  the  Pacific  Coast  where  he 
first  was  a  reporter  for  the  Portland  Jour¬ 
nal  and  later,  reporter  and  rewriteman  on 
the  Los  Angeles  Examiner. 

In  March,  1921,  the  Davidsons  took  off 
for  Europe  on  the  first  of  the  journeys 
which  eventually  would  take  them 
around  the  world.  They  were  freelancers, 
assured  of  an  income  of  $30  a  week — $5 
each  from  six  newspapers  signed  up  be¬ 
fore  they  left.  Young  and  happy,  aglow 
with  adventure,  they  tramped,  bicycled, 
mountain  climbed  and  drove  (in  their 
jaunty  Ford  Flivver.  Lizette,  the  first 
model  with  a  self-starter)  throughout 
Southwestern  Europe,  sending  stories 
and  photographs  home  to  Sunday  news¬ 
papers  and  magazines. 

When,  eventually,  they  arrived  in 
Paris,  he  went  to  work  for  six  months  for 
the  Paris  Bureau  of  the  International 
News  Service. 

Later,  back  in  the  U.S..  Davidson 
joined  the  staff  of  the  Chicago  Daily 
M'li'.v  where,  from  1922  until  1928,  he  was 
a  reporter  and  rewrite  man,  then  editorial 
page  editor  and  feature  editor. 

Davidson  became  a  friend  of  the  late 
Clarence  Darrow  and,  at  the  famed  de¬ 
fense  attorney’s  special  request,  was  sent 
by  the  Daily  News  to  cover  the  Scopes 
“monkey  trial”  in  Tennessee,  it  was  a 
top  assignment,  shared  by  the  nation's 
foremost  reporters,  and  Davidson's  dis¬ 
patches.  brilliantly  written,  still  make  ex¬ 
citing  reading  today.  He  once  said  that 
covering  the  Scopes  trial  “was  the  ex¬ 
perience  of  my  life.” 

Davidson  has  never  regretted  leaving 
metropolitan  journalism  to  become  a 
small  town  editor  and  publisher.  “There 
is  a  satisfaction  in  growing  with  a  small 
American  community  that  is  deeper  than 
success  in  a  larger  field  can  bring.”  he  has 
said. 

“  In  a  smaller  town  anyone  with  a  ghost 
of  a  gut  makes  enemies  more  bitter  than 
possible  in  a  metropolis,  but  he  also 
makes  deeper  friendships.  And  through 
the  years,  one  has  the  satisfaction  of  hav¬ 
ing  had  a  hand  in  many  facets  of  a  com¬ 
munity's  material,  moral  and  intellectual 
growth.” 
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SATELLITE  production  facility  to  be  built  in  Mesa,  Arizona  for  the  Phoenix 
newspapers.  Plant  is  part  of  a  $16.5  million  expansion  program  to  enlarge 
press  capacity. 


Satellite  printing  facility  part 
of  $16.5  miliion  program 


Chanen  Construction  Company  of 
Phoenix,  Arizona  was  awarded  the  con¬ 
tract  for  the  Arizona  Republic/Phoenix 
Gazette  satellite  printing  facility  in  Mesa. 
Arizona. 

The  facility  is  part  of  a  $16.5  million 
expansion  program  by  the  newspapers  to 
enlarge  press  capacity. 

Located  in  the  vicinity  of  the  northwest 
corner  of  Mesa  Drive  and  Baseline  Road, 
the  plant  will  employ  1 35  people.  Ground¬ 
breaking  is  set  for  early  spring  1981  and 
presses  should  roll  for  the  first  time  at  the 
plant  in  June  1982. 

In  a  July  statement  announcing  the  pro¬ 
ject,  publisher  Darrow  Tully  said  the 
plant  would  serve  the  Republic/Gazette 
as  a  production  facility  only.  News  and 
advertising  operations  will  continue  from 
the  main  office  and  from  the  newspapers' 
zone  offices  in  Mesa.  Scottsdale  and 
Glendale. 

The  63.500-square-foot  building  will 
house  a  10-unit  Metroliner  Goss  offset 
press  featuring  the  latest  printing  technol¬ 
ogy  available.  The  $10.4  million  press  will 
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be  capable  of  printing  70.000  newspapers 
per  hour. 

In  addition  to  printing  newspapers  for 
the  east  Valley  area,  the  press  will  be 
used  for  publishing  pre-date  sections  of 
the  Republic/Gazette.  These  include  food 
sectionsand  Sunday's  Sun  Living.  Travel 
and  Close-Ups  sections. 

All  typesetting  and  page  composition 
will  continue  to  be  handled  in  the  com¬ 
posing  room  of  the  downtowm  plant.  This 
information  will  be  transmitted  by  micro- 
wave  to  the  new  facility  12  miles  away. 

Once  transmitted  to  the  satellite  plant, 
printing  plates  will  be  produced  by  a  laser 
plate-making  machine. 

Transmitting  the  news  to  Mesa  by  mic¬ 
rowave  will  allow  for  later  news  deadlines 
and  more  timely  reporting,  particularly 
for  sports.  Time  also  will  be  saved  by  the 
elimination  of  trucking  newspapers  from 
Phoenix  to  Mesa. 

The  new  facility  will  be  easily  accessi¬ 
ble  to  rail  lines  and  the  freeway.  These 
conditions  will  simplify  newspaper  hand¬ 
ling  and  transporting  procedures. 

Calgary  Sun  buys 
offset  press 

The  Toronto  Sun  Group's  newest 
member  newspaper,  the  Calf>ary  Sun, 
will  convert  to  offset  with  a  ten-unit  Goss 
Urbanite  press. 

This  step  was  announced  very  shortly 
after  the  group's  decision  to  expand  the 
production  capability  of  another  of  its 
newspapers,  the  Edmonton  Sim,  with  a 
Goss  Metroliner  press  consisting  of  7  un¬ 
its.  2  half  decks  and  3:2  folder,  to  be  in¬ 
stalled  during  the  first  half  of  1981. 

The  group,  comprised  of  the  the  Toron¬ 
to  Sun,  Edmonton  and  Calgary  Sun.  has 
experienced  significant  growth  in  Toron¬ 
to  and  Edmonton. 


The  building  is  expected  to  be  com¬ 
pleted  by  October  1981.  Delivery  of  the 
press  will  begin  simultaneously  and  it  is 
expected  to  be  fully  installed  and  oper¬ 
ational  by  June  1982. 

The  plant  site  also  includes  storage 
area  for  5,000  rolls  of  newsprint  and  park¬ 
ing  for  more  than  200  vehicles. 

Architects  are  Guirey.  Srnka.  Arnold 
&  Sprinkle  of  Phoenix. 

$1  million  plant 
project  starts  at 
Harte-Hanks  unit 

Construction  started  in  late  November 
on  a  building  renovation  and  expansion 
for  Huntsville  (Tex.)  ITEM,  publisher 
Dave  Kramer  said. 

The  project,  which  is  expected  to  cost 
in  excess  of  $1  million,  will  increase  the 
Item's  existing  8.534-square-foot  build¬ 
ing  to  a  total  of  1 4,864  square  feet  with  the 
addition  of  6,330  square  feet  to  be  com¬ 
pleted  in  1981.  Construction  time  is  esti¬ 
mated  to  be  9  to  12  months. 

“I  am  delighted  with  this  latest  de¬ 
velopment  involving  the  Item,"  Kramer 
said.  “The  new  addition  to  our  present 
buiding  plus  the  new  presses  and  other 
equipment  will  not  only  allow  the  Item  to 
better  serve  the  Huntsville  market,  but 
will  also  position  the  newspaper  in  a  way 
that  it  can  continue  to  grow  with  this 
area." 

"This  investment  by  Harte-Hanks 
Communications,  Inc.  on  the  behalf  of 
the  Item  exemplifies  our  dedicated  com¬ 
mitment  to  serving  the  informational 
needs  of  the  area  residents  while  main¬ 
taining  the  highest  professional  stan¬ 
dards,"  Kramer  added. 

In  addition  to  expanded  building  space 
and  a  total  renovation  of  the  existing  faci¬ 
lities,  the  project  includes  a  new  Bell  tele¬ 
phone  system,  additional  parking  for  30 
vehicles  and  a  new  eight-unit  Web  Leader 
press. 

"This  will  not  ony  double  our  press 
capacity,  but  it  will  also  afford  us  some 
much  needed  printing  flexibility  for  our 
own  products  as  well  as  our  commercial 
printing  facilities  while  maintaining  our 
high  standards  of  quality,"  Kramer  said. 

Weekly  paper  buys 
text  editing  system 

Taceoa  Record,  a  weekly  newspaper 
with  7,()0()  circulation  in  the  Taccoa.  Ga. 
area,  has  ordered  a  Publisher  Four  elec¬ 
tronic  system  from  Computek.  Inc.  for 
use  in  its  news,  classified  ad  and  produc¬ 
tion  departments. 

Installation  of  the  two  64K  microp¬ 
rocessors  and  six  VDTs  took  place  in 
mid-October,  with  training. 
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inserted  into  the  jacket  in  one  sniooth  motion  The 
jacket  is  opened  either  mechanically  or  wittvvacuum 
After  more  than  3  years  since  installation,  he  has 
not  had  a  major  breakdown  or  delay  due  to  mechani¬ 
cal  problems.  Dick  is  quick  to  say  “If  I  had  to  do  it  all 
again— it  would  be  McCain  again. ' 
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In  1975  Dick  Cerk  began  the  task  of  automating  the 
mail  room  of  The  News-Sun.  The  increased  volume  of 
inserts  had  grown  to  where  it  took  50  people  in  the 
mail  room  plus  carrier  stuffing  to  get  the  paper  out 
on  time. 

After  careful  evaluation  of  the  automatic  inserting 
equipment  available,  Dick  recommended  the 
purchase  of  two  McCain  660  Newspaper 
Stuffers.  He  liked  their  rugged  construe- 
tion  and  simple  operation.  The  supple- 
ments  are  gathered  together  and  JQ 


Dick  Cerk 
Plant  Engineer 
The  News-Sun 
^Hjkegan  IL 


A  BRIGHT  RED  Chicago  Sun-Times  truck  is  cleaned  automatically  in  just  a 
minute  or  two  as  it  is  driven  through  an  N/S  CTV-300  wash  system.  The  paper 
washes  its  entire  fleet  of  more  than  200  cars  and  trucks  at  least  once  a  week. 


Automation  aids  newspapers 
in  cieaning  fieet  vehicies 


Two  newspapers,  Bergen  Eveninf>  Re¬ 
cord  and  Chicago  Sun-Times,  have 
adopted  an  automated  cleaning  system 
for  fleet  vehicles. 

Both  papers  now  have  CTV-300  vehi¬ 
cle  wash  systems  by  N/S  Corporation  of 
Sharon,  Pa.  and  Inglewood,  Calif. 

Clean  vehicles  are  important  to  a  news¬ 
paper,  according  to  Stan  N  iemynski ,  fleet 
manager  for  the  Bergen  Evening  Record. 
“Our  paper  serves  northern  Ne\y 
Jersey,”  he  stated,  “and  our  distinctive 
white  cars  and  trucks  stand  out  wherever 
they  go  in  the  area.” 

Karl  Raab,  circulation  fleet  manager 
for  the  Chicago  Sun-Times,  made  the 
same  point  when  he  said,  “our  red  trucks 
are  a  continuous  ad  for  the  Sun-Times  as 
they  make  their  rounds  in  Chicago.  But 
the  ad  value  diminishes  if  cleaning  is  neg¬ 
lected.”  Tom  Spatz,  Raab's  assistant  at 
the  paper  notes  further  that  allowing  dirt 
to  accumulate  on  vehicles  tends  to  speed 
surface  deterioration  and  increase  the  fre¬ 
quency  of  paint  jobs. 

Until  recently,  however,  cleaning  was 
often  overlooked  at  the  Sun-Times,  as 
other  duties  limited  the  time  the  mecha¬ 
nics’  helpers  had  for  spray  washing  the 
149  step  vans  and  75  cars  in  the  paper’s 
fleet.  This,  coupled  with  the  fact  that 
manual  washing  is  expensive  and  ineffi¬ 
cient  at  today’s  labor  rates,  led  the  Sun- 
Times  to  install  an  automated  vehicle 
wash  system  in  its  garage  in  April  1980. 

The  Bergen  Evening  Record,  which 
conducts  a  vehicle  leasing  business  in 
addition  to  operating  its  own  fleet  for  the 
paper,  first  turned  to  automated  cleaning 
in  1976.  “But  the  system  we  installed  re¬ 
lied  on  complex  control  circuits  and  hard- 
to-get,  imported  parts,”  said  Niemynski. 
“Consequently,  we  spent  an  inordinate 
amount  of  time  and  money  trying  to  keep 
the  wash  running,  and  in  March  1980  we 
replaced  it  with  a  new,  reliable  system.” 

These  drive-through  washes  feature  a 
design  that  keeps  energy  requirements 
and  service  to  a  minimum.  The  wash- 


around  action  of  the  brushes  is  operated 
by  gravity,  the  flexible  brush  shafts  en¬ 
sure  safety,  no  pneumatics  or  hydraulics 
are  used,  and  the  wash  cycles  are  com¬ 
pletely  automatic — no  wash  operator  is 
required. 

Today,  the  papers  can  clean  a  vehicle 
in  a  minute  or  two.  At  the  wash  system 
entrance,  the  vehicle  is  flooded  with  de¬ 
tergent  and  water.  Then,  as  the  driver 
proceeds  through  the  system,  large  Flex- 
A-Round  brushes  scrub  the  front,  sides, 
and  rear,  while  oscillating  curtains  clean 
the  upper  surfaces  and  top.  As  it  leaves 
the  system,  the  vehicle  is  rinsed  with 
fresh  water  and  it  is  spray  waxed  to  aid  in 
drying  and  to  protect  its  surfaces. 

At  the  Sun-Times,  drivers  or  garage 
personnel  run  vehicles  through  the  wash 
whenever  they  are  dirty.  “Every  vehicle 
is  washed  at  least  once  a  week,”  said 
Raab. “And  winter  is  when  the  system 
will  really  help  out.  That  is  when  we  need 
washing  the  most  (to  get  the  road  salt  off 
the  vehicles),  yet,  because  of  increased 
maintenance  requirements,  that  is  when 
the  garage  personnel  have  the  least  time 
to  devote  to  cleaning.” 

At  the  Bergen  Evening  Record,  where 
the  paper’s  fleet  of  260  vehicles  ranges 
from  VW  Rabbits  to  24,000  lb  GVW 
trucks,  each  driver  is  responsible  for 
washing  his  vehicle  as  often  as  necessary 
to  keep  it  clean.  And  to  ensure  that  the 
vehicles  are  being  kept  up,  the  garage 
management  holds  vehicle  inspection 
once  every  two  weeks. 

But  the  Evening  Record  has  gone  a  step 
further  in  using  the  wash  system — it 
washes  the  65  vehicles  in  the  leasing  op¬ 
eration  an  it  brings  in  revenue  by  washing 
vehicles  on  a  commercial  basis.  “Our 
garage  is  on  a  separate  P  and  L,”  says 
Niemynski,  “and  the  income  from  the 
wash  operation  helps  us  stay  in  the  black. 
In  fact,”  he  adds,  “the  wash  income  ab¬ 
out  pays  for  the  system,  so  the  paper 
effectively  has  a  free  vehicle  wash  in  its 
garage.” 


Niemynski  said  the  Evening  Record 
has  contracts  for  washing  city  buses  and 
police  vehicles.  And  on  a  fee-per-wash 
basis,  the  paper  washes  RVs  and  other 
vehicles  for  individuals  and  business  cus¬ 
tomers.  “This  segment  of  our  operation  is 
growing  fast,”  Niemynski  said,  “and  be¬ 
fore  long  it  will  be  showing  a  profit  on  its 
own.” 

Automated  roll 
handling  system 

Birmingham  (Ala.INewi,  a  Newhouse 
Newspaper  with  a  daily  circulation  of 
200,000  will  transport  newsprint  more 
efficiently  as  a  result  of  a  towline  con¬ 
veyor  system  to  be  in  operation  by  De¬ 
cember  of  1981. 

The  total  roll  handling  system,  includ¬ 
ing  in-floor  conveyors,  roll  drop,  strip¬ 
pers  and  control  software,  will  be  de¬ 
veloped  and  installed  by  SI  Handling  Sys¬ 
tems,  Inc.,  of  Easton,  Pa.  The  system  will 
automate  the  movement  of  newsprint 
rolls  within  the  Birmingham  News  opera¬ 
tion.  An  on-line  SI  programmable  logic 
controller  will  direct  the  towline  system. 

The  News  roll  handling  system  will  em¬ 
ploy  two  tow-line  loops  and  60  towline 
dollies  to  transport  rolls  from  the  ware¬ 
house  to  the  presses.  Eight  spurs  will 
marshall  a  total  of  40  rolls  to  be  automati¬ 
cally  stripped  and  weighed.  Under  orders 
from  the  programmable  controller,  rolls 
of  the  correct  size  and  type  will  be  fed  to 
the  press  reels  via  15  press  spurs.  When 
fully  on-stream,  the  SI  towline  system 
will  handle  the  paper  needs  of  27  press 
units. 

Snook  buys  Iconics 

Snook  Corporation  of  Los  Gatos.  Cali¬ 
fornia,  has  acquired  Iconics  Controls  of 
Troy,  Ohio. 

Snook  manufactures  silver  recovery 
and  solution  management  systems,  mar¬ 
keted  under  the  Rotex  label.  Snook  also 
markets  type-flex  reproportioning  sys¬ 
tems  and  chemical  mixing  systems. 

Iconics  manufactures  and  markets 
state  of  the  art  plate  makers,  plate  proces¬ 
sors,  light  tables,  vacuum  frames,  contact 
printers,  filing  systems  and  quality  con¬ 
trol  instruments. 

Japanese  newspaper 
using  NAPP  plate 

Kahoku  Shimpo  of  Sendai  City,  Japan, 
has  signed  with  NAPP  Systems  (USA) 
Inc.  to  use  approximately  96,000  photo¬ 
polymer  plates  per  year. 

The  newspaper  had  been  using  pattern 
plates  prior  to  the  decision  to  convert  to 
direct  printing. 

Kahoku  Shimpo,  established  in  1897, 
has  a  morning  circulation  of  390,000  and 
an  evening  circulation  of  163,000. 
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The  Raycomp  ad  composition  systems  have  a  giant 
200  square  inch  screen  that  can  display  up  to  20,000 
characters  at  a  time  without  flickering. 

It’s  so  large,  the  Raycomp  can  actually  accommo¬ 
date  a  full  page  in  a  single  display.  So  your  operator 
can  zoom  in  on  any  area  to  rearrange  material,  call  up 
a  different  font,  and  generally  manipulate  the  data  until 
it’s  right. 

Besides  a  big  screen,  you  also  get  big  perform¬ 
ance.  For  example,  Raycomp  can  store  up  to  957 
formats,  all  of  which  can  be  recalled  and  applied  at 
the  work  station. 

It  gives  you  a  choice  of  255  type  faces  that  range  in 


size  from  5  points  all  the  way  up  to  96  points. 

And  the  operator  can  flow  copy  around  artwork  out¬ 
lines.  Justify,  quad,  and  tab- right,  left,  and  center. 
And  spread  out  copy,  move  it  around,  and  even  recall 
stored  text.  All  automatically.  And  with  less  fuss  and 
more  speed  than  you  ever  thought  possible. 

If  you’d  like  to  see  some  literature -or  a  demonstra¬ 
tion-call  (617)  443-9521,  Ext.  2816.  Or  write 
“Raycomp”  on  the  back  of 
your  Pusiness  card  and 
send  it  to  Raytheon  Graphic 
Systems,  528  Boston  Post  R 
Sudbury,  Massachusetts  01^ 


Electronic  equipment  in  ciassrooms 


By  Dr.  Ray  Laakaniemi 

A  survey  of  135  schools  and  depart¬ 
ments  of  journalism,  including  43  of  the 
largest  48  programs,  shows  cost  of  equip¬ 
ment,  cost  of  service,  and  training  of 
faculty  members  to  be  among  the  major 
problems  faced  by  colleges  today. 

While  the  number  of  schools  having 
equipment  ( 1 1 0  of  the  1 35  respondents)  is 
larger  than  reported  in  a  similar  study  five 
years  ago,  the  acquisitions  have 
apparently  been  accompanied  by  many 
problems. 

Respondents  continually  asked  for 
simpler  equipment,  lower  maintenance 
and  better  service  as  key  considerations 
when  they  consider  additional  equip¬ 
ment.  Some  quotes  included  the  follow¬ 
ing:  “Sales  people  ought  to  know  their 
equipment  better.  .  .  Service  is  costly 
and  difficult  to  obtain.  .  .  Training 
programs  are  too  cursory.  .  .  and  “Col¬ 
lege  users  simply  don’t  have  the  money  or 
the  need  for  expensive  equipment  which 
we  do  not  use  every  day,  as  the  profes¬ 
sional  press  does.” 

The  single  biggest  problem  in  the  clas¬ 
sroom,  once  equipment  has  been  purch¬ 
ased  and  is  running,  is  apparently  getting 
enough  terminals  to  give  all  of  the  stu¬ 
dents  involved  sufficient  practice  time. 

Very  few  of  the  schools  reported  hav¬ 
ing  “enough”  terminals,  that  is,  enough 
to  give  all  of  their  students  time  to  work 
on  the  machines.  Only  nine  schools  or 
departments  had  more  than  ten  terminals, 
and  these,  not  surprisingly,  were  in 
schools  with  the  highest  enrollments,  600 
and  above,  in  all  but  one  or  two  cases. 

The  1 10  schools  with  equipment  had  a 
total  of  446  terminals,  or  just  over  four 
terminals  on  the  average.  When  the  larger 
schools  with  the  ten  terminals  or  more 
(average  16)  are  deducted  from  the  least, 
the  101  “smaller”  schools  average  three 
terminals  each. 

Of  the  several  manufacturers  of  equip- 
ment,  Compugraphic  was  represented  on 
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more  campuses  than  any  other,  followed 
in  order  by  Hendrix,  NEWS,  Compuedit- 
Harris,  and  Mycro-Tek.  A  range  of  14 
other  manufacturers  was  represented  on 
the  remaining  28  campuses. 

Quite  obviously,  one  of  the  major 
stumbling  blocks  to  additional  equipment 
is  the  cost.  The  110  installations,  both 
front  end  and  typesetting  equipment  in¬ 
cluded,  represent  an  investment  of 
$4,681,000  or  about  $42,000  for  the 
“average”  installation.  If  the  larger  in¬ 
stallations  are  considered  separately, 
they  would  average  $300,000,  and  the  re¬ 
maining  schools  would  average  about 
$26,300. 

While  some  of  the  schools  in  the  larger 
category  indicated  they  were  already 
adding  additional  or  replacement  equip¬ 
ment,  among  the  largest  installations 
were  those  at  the  University  of  Texas, 
Indiana,  Missouri,  Ohio  University,  and 
Southern  California.  Washington  and 
Lee  in  Virginia  reported  a  gift  of  a  16- 
terminal  system  from  a  coastal  newspap¬ 
er  which  was  updating  its  own  system  to  a 
larger  capacity. 

Sixty  of  the  1 10  schools,  several  who 
already  have  equipment,  indicated  they 
would  likely  purchase  additional  equip¬ 
ment  over  the  next  two  years,  a  compo¬ 
site  purchase  averaging  something  like 
$2,375,000.  Another  30  said  they  would 
like  to  but  were  somewhat  or  entirely 
constrained  by  budget  limitations. 

Despite  the  fact  that  maintenance  was  a 
problem,  only  a  small  number  of  schools 
reported  maintenance  agreements. 
Several  indicated  these  agreements  were 
too  expensive,  and  a  number  of  colleges 
had  worked  out  arrangements  for  the  loc¬ 
al  paper  to  help  with  equipment  mainte¬ 
nance. 

Of  the  1 10  schools  with  equipment.  88 
said  this  equipment  was  operated  in  clas¬ 
ses  for  which  credit  was  given,  and  only 
eight  said  it  was  not.  Of  the  97  schools 
which  answered  the  question,  47  said 
they  shared  equipment  wth  the  student 
newspaper  or  campus  publications  office 
and  50  said  they  did  not. 


A  section  of  the  study  was  devoted  to 
faculty  use  of  and  problems  with  the 
equipment.  If  there  were  a  mythical  aver¬ 
age,  it  would  be  a  12-member  school  or 
college  with  seven  faculty  members  in  the 
news-editorial  sequence  and  three  using 
the  equipment  in  the  classroom. 

Of  the  responding  departments,  one 
department  each  reported  eight,  lOand  16 
persons  using  the  equipment  in  class,  five 
reported  six  persons  using  it,  and  four 
departments  said  five  faculty  members 
used  the  equipment  in  classes.  Fifteen 
departments  had  only  one  person  using 
the  equipment,  30  had  two,  and  18  had 
three. 

The  field  of  journalism  is  changing, 
most  rapidly  in  the  electronic  areas.  It 
seems  obvious  from  this  study  that  be¬ 
cause  of  the  tight  budgets,  most  schools 
have  not  been  able  to  obtain  all  of  the 
equipment  they  would  like,  and  even 
those  who  have  considerable  equipment 
do  not  have  all  of  the  faculty  working  on 
this  equipment.  Training  programs  by  the 
manufacturers  are  short  and  often  too 
brief  or  confusing,  and  faculty  members 
have  enough  constraints  on  their  time 
that  they  simply  don't  have  time  to  learn 
an  entirely  new  and  complex  field. 

The  professional  press  four  to  five 
years  ago  used  to  console  educators  with 
the  phrase,  “Don't  worry  about  VDT 
training.  We  will  do  it  here  on  the  job.” 

Several  editing  instructors  in  recent 
months  have  indicated  this  is  no  longer 
the  case.  Given  a  choice  between  two  job 
candidates  with  equal  skill  levels,  editors 
will  invariably  choose  the  one  with  the 
VDT  training. 

And  with  computers  becoming  more 
and  more  a  part  of  the  news  scene,  with 
pagination,  telephone  access  to  newspap¬ 
er  computers  being  tested  nationally, 
computers  becoming  an  integral  part  of 
classified,  and  two-way  interactive  Cable 
tv  well-tested  in  several  markets,  the 
journalism  student  needs  to  understand 
the  role  and  operation  of  computers. 

It  is  doubtful  he  or  she  is  getting  that 
understanding  at  this  time. 


Bell  system  cuts 
energy  costs 

If  your  energy  bill  currently  exceeds 
$200,000  a  year,  you  may  be  a  candidate 
for  a  new  Bell  energy  system  that  can  cut 
your  costs  by  5  to  15%. 

The  new  energy  system  doesn’t  oper¬ 
ate  independently,  according  to  Marshall 
Dann ,  a  product  manager  for  the  Bell  Sys¬ 
tem  who  works  in  Omaha,  Neb.  It  works 
with  a  Bell  System  Dimension  com¬ 
munications  system,  an  electronic  PBX. 

“With  this  system,’’  says  Dann, 
“we’ve  gone  from  managing  phones  to 

50 


allowing  managers  to  control  another 
business  problem — rising  energy  costs.” 

The  Energy  Communications  Service, 
as  it’s  called,  enables  hotels,  hospitals, 
colleges,  governmental  agencies,  indus¬ 
tries  and  businesses  to  control  energy 
consumption  in  three  ways.  First,  it  en¬ 
ables  plant  engineers  to  control  individual 
energy  devices  (or  conditioners,  hot  wa¬ 
ter  heaters,  lighting  air  handling  units, 
etc.)  to  shut  on  and  off  on  a  programmed 
time-of-day  schedule. 

Second,  it  permits  automatic  program¬ 
med  cycling  of  equipment  so  not  all  de¬ 
vices  are  working  at  any  given  time. 
“When  you  cycle,”  Dann  says,  “you’re 


controlling  the  ‘on’  time  of  individual 
loads,  thus  reducing  energy  consump¬ 
tion.” 

Finally,  the  energy  service  can  con¬ 
tinuously  monitor  electrical  demand  of 
the  entire  system  and  “shed”  (or  turn  off) 
lower  priority  equipment  as  the  system 
approaches  a  predetermined  energy 
peak.  As  usage  drops  down,  the  devices 
are  automatically  turned  back  on  in  re¬ 
verse  order.  Controlling  the  “peak”  de¬ 
mand”  usage  can  account  for  substantial 
dollar  savings,  Dann  says. 

How  does  the  service  work?  It’s  made 
possible  through  a  special  software  prog¬ 
ram  within  the  Dimension,  Dann  says. 
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Telcon  and  Arrow 

we’re  making  headlines 
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Arrow,  with  nationwide  distribution  service,  brings  you  the  Teicon  famiiy 
of  products  at  headline-making  prices. 

Telcon’s  rugged  Ambassador  series  of  portable  CRT  terminals  combine  a  type¬ 
writer-style  keyboard,  video  displays  and  text  editing  features  that  incorporate 
state  of  the  art  technology  with  real  economy  and  sophisticated  design.  When 
you  need  quick,  versatile,  reliable  communications  in  the  field;  Telcon's  Ambassa¬ 
dor  models  I  through  IV  are  ideally  suited  tor  you  with  a  variety  of  practical  options 
including  magnetic  cassette  storage  and/or  built-in  printers.  Data  or  text  can  be 
entered  and  stored  in  the  terminal  for  remote  access,  or  communicated  to  a  host 


cassette  tape  and  print  out  information  on  the  built-in  printer.  It  will  transmit  in  5,6, 
7  or  8  level  codes  at  speeds  from  45  to  4800  baud.  This  lightweight  unit  also 
features  its  own  30  CPS  acoustic  coupler. 

Telcon's  line  of  Bureau  Terminals,  also  available  through  Arrcwv,  offers  the  latest  in 
technology  with  the  ultimate  in  reliability  and  senrice. 

Just  review  the  specs  on  our  Ambassador  Capabilities  Chart  or  call  a  conve¬ 
niently  located  Arrow  systems  specialist  for  details  on  our  introductory  offer  for 
quantity  purchases.  Our  on-line  real  time  computer  inventory  system  guarantees 
you  quick  delivery.  Arrow  and  Telcon  have  terminal  technology  in  a  size  that  will 


computer  via  public  or  private  communications  network.  The  Ambassador  I  CRT  suit  your  system. 

terminal,  with  built-in  word  processing  editor,  can  store  1 44K  characters  on  its  Arrow.  Leading  the  way  with  tomorrow’s  technology. 


NORTHEAST 

•Boston.  Massachusetts  (617)933-8130 
•Manchester.  New  Hampshire  (603)668-6968 
•Rochester.  New  York  (716)275-0300 
•Syracuse.  New  York  (315)652-1000 
•Wallingford, Connecticut  (203)265-7741 

MiD-ATLANTiC 

•Baltimore.  Maryland  (301)247-5200 
•Hauppauge,  New  York  (516)231-10(X 
•Moorestown.  New  Jersey  (609)  235-1900 
•Saddle  Brook.  New  Jersey  (201)  797-5800 

SOUTHEAST 

•Allanta,  Georgia  (404)  4496252 
•Fort  Lauderdale.  Florida  (305)  776-7790 


•MeltX)urne,  Florida  (305)  725-1480 
•Winston  Salem.  Norih  Carolina  (919)  725671 1 

NORTH  CENTRAL 

•Chicago.  Illinois  (312)893-9420 
•Milwaukee.  Wisconsin  (414)764-6600 
•Minneapolis.  Minnesota  (612)830-1800 

MIDWEST 

•Cincinnati,  Ohio  (513)761-5432 
•Cleveland,  Ohio  (216)248-3990 
•Dayton. Ohio  f5T3j435*5563 
•Detroit,  Michigan  (3/3)977-8220 
•Indianapolis,  Indiana  (3/7)243-9353 
•Pittsburgh, Pennsylvania  (4/2)856-7000 
•St.  Louis.  Missouri  (3/4)567-6888 


WEST 

•Albuquerque.  New  Mexico  (505)243-4566 
•Denver.  Colorado  (303)756-2100 
•San  Die^.  California  (7/4)  565-4800 
•San  Francisco.  California  (406)  745-8G00 
•Seattle.  Washington  (206)575^7 

SOUTH  CENTRAL 

•Dallas.  Texas  (214)386-7500 
•Houston.  Texas  (7/3)49/-4/00 

Connector  Operations  Center  (516)  231-1030 
IntemationaLTWX  (510)224-6021 

I  •Ftancfusta  Locations 


ARROW  ELECTRONICS,  INC. 

ELECTRONICS  DISTRIBUTION  DIVISION 
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Heat-set  printing  grows 
for  Sunday  magazines 


The  adoption  of  heat-set  offset  printing 
techniques  for  Sunday  supplements  is 
being  developed  by  Metropolitan  Sunday 
Newspapers,  The  Greater  Buffalo  Press 
and  Miami  Herald. 

Savings  to  publishers  using  this  method 
of  printing,  compared  to  rotogravure 
printing,  can  be  evaluated  for  the  present 
on  a  limited  basis.  It  appears  that  savings 
will  be  in  the  range  of  20%  to  30%. 

For  the  past  2  '/’  years  Metropolitan 
Sunday  Newspapers  has  been  studying 
the  heat-set  offset  method  with  primary 
concern  centered  on  the  quality  of  this 
printing  compared  to  rotogravure  for 
Sunday  magazines.  This  was  also  the 
concern  of  The  Greater  Buffalo  Press  and 
the  Miami  Herald. 

To  keep  the  continuity  of  quality  for  the 
reader.  Metropolitan  Sunday  Newspap¬ 
ers  approved  the  use  of  rotogravure  stock 
which  is  approximately  $400  per  ton  (30 
pound)  compared  to  approximately  $600 
per  ton  for  offset  stock  that  can  be  used 
with  heat-set  offset  printing. 

A  spokesman  for  Metropolitan  Sunday 
Newspapers  said  two  weeks  could  be 
shaved  off  the  present  seven  week  dead¬ 
line  for  advertising  using  heat-set  offset 
printing. 

Presently,  Memphis  (Tenn.)  Commer¬ 
cial  Appeal  and  the  Miami  Herald  are 
printing  their  Sunday  magazines  using 
heat-set  offset  presses.  The  Commercial 
Appeal  switched  from  rotogravure  to 
heat-set  offset  on  July  6  of  this  year  and 
its  297,000  Mid-South  magazine  is  being 
printed  in  one  run  on  a  six-unit  Harris 
1660  press  at  Dixie  Color,  a  part  of  The 

Newsroom  plans 
for  paper-free 
operation 

A  new  all-electronic  newsroom  has 
been  installed  at  the  Harri.shurf>  ( Pa. )  Pat- 
riot-New.s  and  management  envisions  a 
“paper-less”  newsroom  operation  in 
another  year  for  the  Patriot  (a.m.),  the 
Evening  News  and  the  Sunday  Patriot- 
News. 

A  DEC  system  and  a  lot  of  side  trim¬ 
mings  became  part  of  the  seven-day  news 
operation  when  the  90-member  staff  of 
the  Newhouse  newspapers  recently 
moved  upstairs  to  a  third  floor  built  atop 
the  25-vear-old  building. 

“This  is  probably  the  largest  auto¬ 
mated  newsroom  in  Pennsylvania  and  the 
newest  in  the  United  States. “  said  Saul 
Kohler,  executive  editor  of  the  newspap¬ 
ers.  “We  expect  to  convert  to  a  ‘no- 


Greater  Buffalo  Press,  in  Sylacauga,  Ala¬ 
bama. 

Miami  Herald  prints  the  550,000  Sun¬ 
day  magazine  on  its  own  $3  million  plus 
10-unit  Harris  845  press.  The  magazine  is 
printed  on  30  pound  roto  stock  and  all 
advertising  and  editorial  material  conver¬ 
sions  are  done  at  the  Miami  plant. 

Deadlines  for  both  editorial  and  adver¬ 
tising  are  the  same  as  when  rotogravure 
printing  was  used.  The  Herald  also  prints 
a  tv  guide  and  a  real  estate  magazine  on 
the  heat-set  press. 

Beverly  R.  Carter,  vicepresident  and 
general  manager  at  the  Herald,  said  they 
met  the  goal  in  the  conversion  program  of 
no  quality  deterioration.  The  Sunday 
magazine  received  a  favorable  response 
from  both  readers  and  advertisers.  Carter 
said. 

At  the  Herald  the  savings  from  the 
heat-set  conversion  are  paying  for  the 
press. 

At  the  Commercial  Appeal,  George 
Shook,  director  of  the  art  department, 
indicated  the  six  week  deadline  with 
rotogravure  printing  had  been  cut  to  a  26 
day  deadline  with  heat-set.  He  said  the 
shorter  deadline  for  advertising  was  an 
asset  for  local  retailers  and  permitted 
more  current  editorial  to  be  used  in  the 
Sunday  magazine. 

Shook  also  said  he  was  very  impressed 
with  the  color  fidelity  and  the  good  color 
range  from  heat-set  printing.  The  maga¬ 
zine  uses  a  1 10  line  screen. 

Pre-press  procedures  at  the  Commer¬ 
cial  Appeal  include  the  conversion  of 
national  ads  from  positives  to  offset  nega- 

paper’  operation  within  a  year.” 

Everything  is  new,  including  an  eleva¬ 
tor.  Also,  44  video  display  teminals, 
desks,  chairs  and  other  equiment  used  in 
the  operation.  The  old  computer.  VDTs 
and  furniture  were  abandoned  or  turned 
over  to  the  business  office  which  moved 
into  the  vacated  space  on  the  second 
floor. 

A  horseshoe  copy  desk  is  surrounded 
by  a  bevy  of  reporters'  desks  arranged  in 
twin  style,  that  share  a  VDT  on  a  lazy 
susan.  Desk  assignments  pair  off  a.m. 
and  p.m.  reporters  per  VDT  for  effective 
operations.  The  copy  desk  was  built  from 
a  special  design  by  IvanC.  Dutterer,  Inc., 
Hanover,  Pa.  special  furniture  manufac¬ 
turer. 

Flanking  the  open-space  newsroom  ar^ 
spacious  offices  for  sports,  life  style, 
editorial  writers,  Sunday  news  opera¬ 
tions,  columnists,  city  editors  and  manag¬ 
ing  editors.  A  conference  room  is  also 
provided. 

Executive  editor  Kohler  has  a  corner 


tives  by  the  Greater  Buffalo  Press  in  New 
York  and  then  shipping  these  to  Mem¬ 
phis.  Editorial  copy  and  local  ads  are  pre¬ 
pared  in  Memphis  with  negatives  shipped 
to  Dixie  Color  in  Alabama.  According  to 
Shook  there  is  a  savings  in  the  heat-set 
process  of  approximately  20%  over  the 
former  method. 

Two  Gannett  newspapers  have 
announced  that  Sunday  magazines  will  be 
printed  by  the  Dunkirk,  N .  Y.  plant  of  The 
Greater  Buffalo  Press  using  heat-set 
offset  techniques.  On  December  28  the 
Rochester  (N.Y.)  Democrat  Chronicle 
will  print  the  235,000  Sunday  magazine 
on  a  Harris  six-unit  p  ess  and  on  April  12, 
1981,  the  Westchester  Rockland  News¬ 
paper  group  will  print  on  the  same  press 
their  Sunday  magazine  (now  187,000), 
and  as  yet  untitled. 

The  WRN  magazine  that  will  be  placed 
in  nine  Sunday  papers  is  expected  to 
average  32  pages  a  week  and  will  be  staff- 
produced.  National  advertising  will  be 
handled  by  Metropolitan  Sunday  News¬ 
papers. 

The  Greater  Buffalo  Press  will  do  all  of 
the  conversion  work  of  editorial  and 
advertising  material  for  the  two  Gannett 
papers  with  the  deadline  for  color  at  the 
Rochester  paper  at  27  days  and  16  days 
for  biack  and  white  material. 

The  papers  will  be  printed  on  both 
rotogravure  stock  and  stock  for  heat-set 
offset  printing.  The  types  will  include: 
International  Paper’s  300  Roto;  Abitibi- 
Price's  tv  guide  stock;  and  Great  North¬ 
ern’s  Super-Jet. 

Greater  Buffalo  Press  is  installing  a  six- 
unit  heat-set  offset  Harris  1660  press  at 
their  Lufkin,  Texas  plant  (not  for  maga¬ 
zine  printing)  and  at  Y ork.  Pa.,  (a  ten-unit 
Harris  press  for  magazine  printing)  and  a 
six-unit  Harris  1660  press  at  Marengo, 
Iowa  for  magazine  printing. 

office  that  can  double  as  a  small  confer¬ 
ence  room.  Also  abutting  the  newsroom 
is  a  library  with  a  microfilm  system  and 
the  latest  in  newspaper  library  equip¬ 
ment. 

Each  of  the  department  heads  laid  out 
their  respective  offices  on  the  news  floor. 

One  corner  of  the  floor  contains  a  meet¬ 
ing  room  under  the  jurisdiction  of  the 
Community  Services  Department,  with 
projection  equipment  and  facilities  for 
light  meals.  This  room  is  available  to 
community  groups  for  meetings,  another 
service  of  the  newspapers. 

Teletype  and  other  wire  services  equip¬ 
ment  are  stacked  away  to  the  rear  of  the 
third  floor,  out  of  sight  and  sound.  The 
typewriters  still  in  the  newsroom  are  all 
electric  except  Kohler’s  vintage  Royal 
manual. 

The  five  community  news  bureaus  are 
connected  to  the  computer  system  by  the 
use  of  Teleram  terminals,  as  are  the  State- 
house  correspondents.  Teleram  termin¬ 
als  are  also  used  by  sports  reporters  on 
out-of-town  assignments. 
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A  total  system  at  an 
affordable  price — from  Harris 


The  Harris  MicroSystem 
offers  fast,  economical  ways 
to  deal  with  every  aspect  of 
your  newspaper’s  copy  pro¬ 
cessing.  This  total  Harris  sys¬ 
tem  puts  all  editorial,  classi¬ 
fied,  display  and  typesetting 
operations  on-line  to  form  a 
totally  integrated  system  with 
cost-effective  operation  and 
single-supplier  support. 

Microprocessor-based 
technology  provides  large- 


system  features  and  benefits 
in  small-system  applications, 
while  modularity  means  the 
Harris  MicroSystem  can  be 
expanded  as  your  needs 
grow. 

More  than  300  newspa¬ 
pers  worldwide  have  benefit- 
ted  from  the  Microsystem’s 
low  initial  cost,  increased 
productivity  and  fast  return 
on  investment  —  benefits  that 
make  it  an  affordable  reality 


for  your  newspaper. 

For  more  information,  or 
to  arrange  a  demonstration, 
call  or  write  Harris:  your  sin¬ 
gle  source  for  the  Total  Copy 
Processing  System. 

■HARRIS 

COMMUNICATION  AND 
HMFOIlMAnON  PROCESSMMC 


Harris  Corporation.  Composition  Systems 
Division,  505  Rodes  Boulevard.  Melbourne, 
FL  32901  305/242-5000 
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Linage 

TIm  following  linage  tabuiotions  hove  been  compiled  by  Medio  Records, 
Inc.  for  the  exclusive  publicotion  of  Editor  &  Publisher.  They  moy  not  be 
reprmted  or  published  in  any  form  without  explicit  permission  from  Medio 
Records,  Inc.  NOTE:  Newspopers  marked  with  code  mIow  include  odvertis- 
ing  in  P^rode  or  Fomily  Weekly,  opproximote  Inoge  os  follows: 

*Porode~52,61 1  fPomily  Weekly— 70,780 


NOTE:  Due  to  the  problem  orising  from  the  changes  in  newspo* 
per  fermots.  Medio  Records  has  adopted  the  following  policy  in 
the  interest  of  linoge  comporobility: 

(A)  All  siX'Column  formots  ore  measured  os  six  columns  ond 
then  converted  ond  reported  os  eight  columns. 

(8)  All  eight-column  formats  ore  meosured  and  reported  os 
eight  columns. 

(C)  All  nine-column  formots  ore  measured  and  reported  os 


1980  1979 

PULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ABERDEEN, 

S.D. 

27,504 

3.320 

60,080 

4.992 

tAmorkon  Nows-S  . 

. . . .  393,327 

358,838 

Grond  Totol  .... 

.  . . .  1,185,356 

30,832 

1,167,6.56 

65,072 

AKRON,  OHIO 

Btocon  Joumol-o  . . 

. ...  2,641,012 

83,421 

1757,454 

134,264 

*Boocon  Joumol-S  . 

....  1.190.050 

171336 

1.359.290 

154.784 

Grond  Total  .... 

. ...  3,831,062 

255,757 

4,116,752 

289,040 

ATLANTA,  GA. 

Conslitution-m  .... 

. ...  3,546,954 

619,474 

3,559,752 

658,316 

ioumol*o  . 

. ...  3,543,082 

583,514 

3,654,105 

730,195 

Journol  &  Constitution-S  .  1,611,394 

455G68 

1,580,818 

251776 

Journol  &  Constitution-sof  476,095 

542.825 

Grond  Total  . . . . 

....  9,177,525 

1,658,056 

9,337.500 

1.641.287 

NOTE:  ConstHution-m 

ond  Journol-o  publishod  5  days  o  wook  only, 

for  1980. 

BALTIMORE, 

MD. 

*NowS'Amtricon-S 

....  552,594 

179,436 

760,543 

242,648 

Nows-Americon-o  .  . 

....  1,317,775 

54,684 

1,454,732 

53,568 

Sun-m  . 

....  2,016,887 

118,581 

2,044,599 

150,707 

Sun-0  . 

....  2,283,673 

126,044 

1366,645 

166,567 

Sun-S  . 

....  2.209.830 

154.278 

2.268.931 

233,954 

Grond  Totol  . . . . 

....  8,380,759 

633,023 

8,895,450 

847,444 

BERGEN  COUNTY,  N.J. 

Rocord-o  . 

....  2,974,970 

489,169 

1847,952 

291,390 

*Rocord-S  . 

.  .. .  1,717,694 

311164 

1,696,703 

253.508 

Grond  Totol  . . . . 

....  4,692,664 

802333  4,544,655 

544,898 

NOTE:  Rocord-o  publishod  5  doys  o  wook  only. 

BOCA  RATON,  FLA. 

Nows-o  . 

.  1,066,862 

9,354 

921152 

34,092 

tNews-S  . 

.  611,124 

696.699 

Grond  Totol  ... 

.  1,677,966 

9,354 

1,619,051 

34,092 

NOTE:  Nows-o  publishod  5  doys  o  wook  only. 

BOSTON,  MASS. 

Horold  Amoricon-m 

....  822,490 

142,153 

946,188 

271,458 

Horold  Amoricon-S 

.  415,919 

260,274 

551,027 

295,092 

Globo-d  . 

.  1910,397 

115,269 

1878,674 

82,240 

‘Sobo-S  . 

.  1549,010 

348.400 

2,528,576 

329,252 

Grond  Total  .  . . 

.  6,698,624 

874,104 

6,904,465 

978,042 

BOULDER,  COLO. 

Comoro-o  . 

.  1343,984 

2,388,627 

61,964 

Comoro-S  . 

.  683,675 

798,742 

Grand  Total  . . . 

.  3,027,659 

3,187,369 

61,964 

BRADENTON,  FLA. 

Horold-o  . 

.  1,496,502 

1,152 

1,238,435 

9,408 

tHerold-5  . 

.  648,877 

622.768 

Grond  Totol  . . . 

.  2,145,379 

1,152 

1,861,203 

9,408 

BUFFALO, 

N.Y. 

Courior  Expross-m 

.  919,474 

65,284 

1,007,843 

72,648 

*Ceurior  ^pross-S 

.  1,097,975 

119,564 

1,224,387 

34,096 

Newt-e  . 

.  1753,061 

31538  2,941,878 

136,992 

Newt-S  . 

.  566.696 

88,096 

398.021 

2.880 

Grond  Totol 

.  5,337,206 

305,502 

5,572,129 

246,616 

CAMDEN, 

Nei. 

Courior-Post-o 

.  2,675,309 

204,798 

2,880,480 

98,360 

fCourior-Post-S 

.  826,732 

13,984 

756,769 

26.304 

Grond  Totol 

.  3,502,041 

218,782 

3,637,249 

124,664 

CHARLOTTE 

.  N.C. 

Nows-o  . 

.  2,019,129 

81,664 

1,975,046 

71,672 

Obsorvor-m  .... 

.  2,534,932 

266,755 

2,239,679 

199,588 

*0bsorvor-S  .... 

.  905,965 

168,964 

1.028,024 

180,188 

Grond  Totol 

.  5,540,026 

517,383 

5,242,749 

451,448 

CHICAGO, 

ILL. 

Tribuno-m  . 

.  4,024,927 

3,413,109 

4,131,907 

4,061868 

Tribuno-S  . 

.  2.413.913 

1,077,449 

2,839.765 

1,243,291 

Sufl-rtmos-m  .  . . 

.  3,131,955 

623,902 

3,109,034 

765,013 

”Sun-rimos-S  . . . 

.  935,686 

631.437 

1.072.118 

678,860 

Grond  Totol 

.  10,506,481 

5,745,89711,152,024 

6,750,032 

CINCINNATI.  OHIO 

Enguiror-m  . 

.  3,716,601 

3,733,017 

Enquiror-S  . 

.  2,017,187 

74,892 

2,202,752 

Post-o  . 

.  1.665.822 

124258 

1,697,279 

187.813 

Grond  Total 

.  7,399,610 

199,150 

7,633,048 

187,813 

CLEVELAND 

,  OHIO 

Pfoin  Doolor-m  . . 

.  3,351,574 

548,076  3,608,707 

464,118 

Ploin  Doolor-S 

.  1,893,042 

133,186 

1131,776 

166,613 

Pross-o  . 

.  1,792,471 

344.340 

1  2.035.996 

446.491 

Grand  Totol  . . . 

.  7,037,087 

1,025,602 

7,776,479 

1,077,222 
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1980  1979 

FULL  RUN  PART  RUN  FUU  RUN  PARI  RUN 


COlUAABUS,  GA. 

Enquirtr  (Mt  not*)  ....  1,315,245  1M,89S  1,359,198  38,293 

*L«l9«r-Enquir»r-S  .  618,183 _ 641,588  2,496 

GronA  Tolol  .  1,933,428  164,898  2,000,786  40,789 

NOTE:  Enquirtr-m  and  Ltdgtr-c  sold  m  combination,  Mon  through  Fri. 
Linogo  of  ono  odition  Enquirer-m  it  shown. 

COLUAABUS,  OHIO 

Ditpotdi-o  .  2,779,605  200,968  2,848,189  83,701 

Dispotch-S  .  1,661,422  161,032  1,820,625  138,944 

Citiion-Journol-m  .  1,266,197  1,160,808  _ 

Grand  Totol  .  5,707,224  362,000  5,829,622  222,645 

DALLAS,  TEXAS 

Nowt-m  .  5,170,750  310,239  5,089,162  330,632 

Nows-S  .  2,146,373  404,750  2,250,569  355,276 

Timot-Horold-o  .  4,432,991  205,827  4,431,135  314,648 

limot-Horold-S  .  2,266,482  206,609  2J29.045  148.456 

Grand  Totol  .  14,016,596  1,127,42513,999,911  1,149,012 

DAYTON,  OHIO 

Journol  Horold-m  .  2,008,864  11,376  2,138,487  11,664 

Nowt-o  .  2,077,742  334,692  2,252,298  304,488 

*Nows-S  .  1,003,196  8,832  1,166,643  15,680 

Grond  Totol  .  5,089,802  354,900  5,557,428  331,832 

DENVER,  COLO. 

Rocky  Ml  Nows-m  .  4,908,575  4,899,813 

‘Rocky  Mt  Nows-S  .  958,819  1,033,915 

Post-o  .  3,792,206  147,002  4,265,690  162,681 

Posl-S  .  2,254,303  _  2,459,768  _ 

Grond  Totol  .  11,913,903  147,00212,659,186  162,681 

DETROIT.  AAICH. 

Not*  Two  Listings 

Froo  Pross-m  .  2,305,281  450,296  2,374,531  420,203 

‘Froo  Pross-S  .  822,738  111,736  950,956  191,048 

Nows-o  .  3,275,094  481,914  3,655,469  709,301 

Nows-S  .  1,507,381  350,411  1,866,913  386,605 

Grond  Totol  .  7,910,494  1,394,357  8,847,869  1,707,157 


NOTE;  Froo  Press,  1980  and  News,  1980  and  1979  figures  above  reflect 
octuol  nine-column  measurements. 

NOTE;  Free  Prest-m  and  5  chonged  from  eight  to  nine-column  May  1, 


1980. 

Free  Press-m  .  2,098,576  418,845  2,374,531  420,203 

•Free  Press-S  .  773,407  111,736  950,956  191,048 

News-e  .  3,027,248  453,271  3,408,696  668,506 

News-S  .  1.«2,654  345,566  1,780,969  377,289 

Grond  Total  .  7,331,885  1,329,418  8,515,152  1,657,046 

NOTE:  Free  Press,  1980  and  News,  1980  and  1979  figures  above  reflect 
converted  eight  column  measurements. 

DULUTH,  AAINN. 

Herold-e  .  1,122,137  64,968  1,139,608  103,120 

News  Tribune-m  .  1,158,636  71,616  1,159,336  85,776 

•Newt  Trihune-S  .  651,886  122,^  739,762  110,108 

Grand  Total  .  2,932,659  259,244  3,038,706  299,004 

NOTE:  Herold-e  published  5  doys  o  week  only. 

ERIE,  PA. 

Timet-e  .  1,571,860  5,056  1,552,966  37,312 

•limes-News-S  .  906.753  28,472  818,258  6,560 

Grond  Totol  .  2,478,613  33,528  2,371,224  43,872 


1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

FORT  LAUDERDALE,  FLA. 

News-0  .  4,936,967  689,124  4,735,652  524,693 

‘News  &  Sun  Sentinel-S  2,042,299  456,682  1,887,360  329,027 

News  &  Sun  Sentinel-sot  1,340,383  1,339,048 

Sun  Sentinol-m  .  4,691,353  1,110,002  3,806,177  838,846 

Grond  Tolol  .  13,011,002  2,255,80811,768,237  1,692,566 

NOTE:  News-e  and  Sun  Sentinel-m  published  5  days  u  week  only. 

GARY,  IND. 


Post-Tribuno-0 

.  1,983,801 

427,541 

1135,214 

480,489 

*Post-Tribuno-S 

.  983.782 

62,024 

1,054,905 

Grond  Total 

.  1967,583 

489,565 

3,190,119 

480,489 

GRAND  FORKSp  NeD. 

Horold-o  . 

.  1,009,687 

73,696 

1,085,269 

11,856 

fHorold-S  . .  . . 

.  576.807 

23,936 

550.342 

85.228 

Grond  Totol 

.  1,586,494 

97,632 

1,635,611 

97,084 

HARTFORD, 

CONN. 

Couront-m  .  . .  . 

.  3,015,398 

555,706 

3,062,646 

312,377 

*Couront-S  . .  .  . 

.  1,455.961 

417,968 

1.532.963 

433,820 

Grand  Totol 

.  4,471,359 

973,674 

4,595,609 

746,197 

NOTE:  Couront-m 

and  S  chongod  from  o 

ight  to  nino-celumn  Fob.  1, 1980. 

HONOLULU, 

HAWAII 

Advortbor-m 

.  3,134,578 

2,960,954 

Star-Bulletin  .  . 

.  3,163,991 

3,105,196 

*Star-Bullotin  & 

Advortiser-S 

.  1,374,928 

1,318,000 

Grond  Total 

.  7,673,497 

7,384,150 

HOUSTON,  TEXAS 

Chronicle-o  . . . 

.  6,088,700 

810,391 

6,724,505 

784,739 

Chronicit-S  . . . 

.  1655,646 

411.718 

2,739,246 

340,536 

Post-m  . 

.  4,803,351 

588,454 

5,258,362 

562,359 

*Post-S  . 

.  1,494,464 

367,281 

1,574,891 

263,272 

Grand  Total 

. 15,041161 

§ 

i 

1,950,906 

KANSAS  CITY,  MO. 

Timts-m  . 

.  1854,045 

544,728 

3,080,836 

816,981 

Stor-o  . 

.  1,347,921 

195,910 

1,614,456 

104,930 

Stor-S  . 

.  1,521201 

267.940 

1,709.847 

280.192 

Grand  Total 

.  5,724,167 

1,028,578  6,405,139 

1,202,103 

KNOXVILLE, 

TENN. 

Journol-m  . 

.  1,671,168 

36,640 

1,600,353 

9,024 

Nows-Sontinol-o 

.  1,940,998 

37,464 

1,994,240 

29,392 

*Nows-Sontinol-S 

.  981,192 

7.008 

1.069.372 

12.516 

Grond  Totol 

.  4,593,358 

81,112 

4,663,965 

50,932 

LEXINGTON,  KY. 

Herald  (tee  note)  .  2,075,945  135,928  2,315,752  74,344 

‘Herold-Leoder-S  .  1,063,541  7,952  1,191,969  14,680 

Grond  Totol  .  3,139,486  143,880  3,507,721  89,024 

NOTE:  Herold-m  ond  Leoder-e  sold  in  combinotion,  Mon  through  Fri. 

Linage  of  one  edition  Herold-m  is  shown. 

NOTE:  Horold-m,  Leoder-0  and  Herald  Leoder-S  changed  to  six-column 
June  1,  1980. 

Oeginning  June  1,  1980  Medio  Records  converted  the  Lexington  popers 
from  0  six-column  format  to  eight-column  format 


Ad  Expenditure  Trends 
October  1980 


A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


1980 

1979 

Dollar 

Change 

Classifications 

(000) 

Omitted 

(000) 

Omitted 

(000) 

Omitted 

% 

Retail 

October  . 

.  $  405,384 

355,078 

+  50,306 

+14.2 

First  Ten  Months 

3,497,916  3,193,956 

+303,960 

+  9.5 

Department  Stores 
(Included  in  Retail) 

October  . 

88,450 

78,223 

+  10,227 

+13.1 

First  Ten  Months 

745,748 

709,944 

+  35,804 

+  5.0 

General 

October  . 

105,904 

94,912 

+  10,992 

+11.6 

First  Ten  Months 

932,423 

806,516 

+125,907 

+15.6 

Automotive 

October  . 

15,596 

17,199 

-  1,603 

-  9.3 

First  Ten  Months 

155,651 

167,886 

-  12,235 

-  7.3 

Financial 

October  . 

27,739 

24,266 

+  3,473 

+14.3 

First  Ten  Months 

245,634 

200,131 

+  45,503 

+22.7 

Classified 

October  . 

183,793 

190,354 

-  6,561 

-  3.4 

First  Ten  Months 

1,870,260 

1,859,494 

+  10,766 

+  0.6 

Total  Advertising 

October  . 

.  738,416 

681,809 

+  56,607 

+  8.3 

First  Ten  Months 

6,701,884 

6,227,983 

+473,901 

+  7.6 

EDITOR  &  PUBLISHER  for  December  13,  1980 


1980  1979 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 

UTTII  ROCK,  ARK. 

ArLansos  Gouttt-m  ....  1,473,304  378,956  1,391,981  459,100 

*Arlain«is  Go»tt<-S  ....  696,343  85364  697,530  136,173 

GrondTolol  .  3,119,646  464,330  1,989,511  585,373 

LONG  BEACH,  CALIF. 

iMHpMiikM  (IM  nol<)  .  3,346,900  494379  3,466338  475,318 

‘IndafMiidat  Press 

Telejrom-S  .  743.571  91,308  793,748  36,300 

Grond  Total  .  3,090,471  585,587  3,360,376  501,418 

NOTE:  Independent-m  and  Press  Telegrom-e  sold  in  combinotion, 
Mon  riirough  Fri.  Linoge  of  one  edition  Independent-m  is  shown. 

LONG  ISLAND,  N.V. 

Newsdoy-e  .  3,113,480  915,883  3,969,080  753,391 

Newsdoy-S  .  1,345,359  631,855  1,443.351  357.333 

Grnnd  Total  .  4,457,839  1,537,738  4,413,431  1,109,614 

LOS  ANGELES,  CALIF. 

Times-ffl  .  6,313,847  3,311,893  6,390,533  3,034,498 

Times-5  .  3,330,934  1,533,356  3,337,817  1,443,643 

Herold-Eiominer-e  .  1,104,637  133,063  1,035,453  87,835 

Homid-Eiominer-S  .  399,113  58,366  306,673  13,356 

Grond  Total  .  10,838,531  5,036,67710,960,474  4,567,331 

LOS  ANGELES/SAN  FERNANDO  VAUEV,  CALIF. 

VoRey  News-m  .  3,515,815  716,536  3,196,998  733,797 

•Volley  News-S  .  1,047,798  198,406  1,165,939  94.416 

Grand  Total  .  4,563,613  914,933  4,363,937  837,313 

NOTE-  Valley  News-m  publish^  5  doys  o  week  only. 

NOTE:  Effective  Jon  6, 1980  Family  Weekly  Magazine  bos  been  replaced  by 
Porode  Magazine. 


MACON,  GA. 

Telegroph  (see  note)  .  ..  1,333,838  108,538  1,33^688  110,395 

•Telegraph  t  Nows-S  . . .  639,754  13,851  637,930  33,518 

Grond  Total  .  1,963,593  131,379  1,860,618  133,813 

NOTE:  Telegroph-m  and  Nows-e  sold  in  combinntion,  Mon  throogh  Fri. 
Linage  of  one  edition  Telegroph-m  is  shown. 

MANCHESTER  NeHe 

Union  Leoder-d  .  1,543,071  '  378,108  1,489,118  199,336 

•New  Hampshire  News-S  706,083  144,536  689,073  136,796 

Grond  Total  .  3349,154  433,644  3,178,191  336,133 

MEMPHIS  TENNe 

Commercial  Appeol-m  . . .  3,566,753  185, 907  3,635,305  317,539 

Commerciol  Appeol-S  . . .  1,311,337  1,183,133  30,930 

Press  Scimitor-e  .  1,993,503  184,766  1,878,193  187,834 

Grond  Total  .  5,770,593  370,673  5,696,530  436,383 

MIAMI,  FLA. 

HeroM-m  .  4,158,574  1,510,307  3,814,661  1,130,344 

Herold-5  .  3,316,576  769,058  1,907,367  593,194 

News-e  .  3,133,093  131668  1,938,195  35,778 

Grond  Total  .  8,508,343  3,393,033  7,660,133  1,738,316 

MINNEAPOLIS,  MINN. 

Tribune-m  .  1,309,875  61,416  3,337,767  143,839 

Tribone-S  .  1,387,434  341,143  3,147,337  469,815 

Stor-e  .  1,493,086  314,415  3,569,515  553,617 

Star  Tribune-sot  .  366,944  _ 395,163  _ 

Grond  Total  .  4,356,339  516,973  7,339,683  1,166,371 


NOTE:  Tribune-m  and  Stor-e  published  5  days  o  woek  only. 

NOTE:  Tribune-m  and  5,  Stor-e  and  Star  Tribune-sot,  no  record  of 
advertising  is  reported  for  Oct  1  through  Oct  9,  19n  due  to  strike 
conditions.  The  Star  resumed  regulor  publication  on  Oct  10,  1980  ond 
tho  Tribune  on  Oct  11,  1980. 


NASHVILLE,  HNN. 

Boonor-e  .  3,374,009  398,693  3,595,654  314,373 

Tennesseon-m  .  3,341,498  396,300  3,454,493  314,113 

•Tonnesseon-S  .  1,309,037  135,300  1,363,411  93,534 

Grond  Total  .  5,934,544  730,193  6,413,558  530,908 

NEW  YORK,  N.V. 

Times-m  .  3,756,457  390,305  3,496,805  143,100 

Timos-S  .  3,387,191  1,308,333  3,318,798  1,377,498 

News-m  .  1,596,653  3,484,796  1,533,600  1,733,089 

News-S  .  750,175  1,317,959  841,350  1,376,411 

Post-e  .  1,005,858  _ 881,147  _ 

Grond  Total  .  10,396,333  5,401,383  9,971,600  4,430,098 

NEWARK  NeJe 

Star  Udger-m  .  3,684,48o'  136450  3,653,871  311,934 

•Star  L^ger-S  .  3346,387  196.073  3.316.834  153,068 

Grond  Total  .  5,930,767  333433  5,970,695  364,003 

OAKLAND,  CALIF. 

Tribuno-e  .  3297.063  370,146  2,306,368  331,140 

•Tribune-S  .  1.091.196  97.300  1.183.939  45.593 

Grand  Totol  .  3,388,358  367446  3,490,307  276,733 

ORANGE  COUNTY,  CALIF. 

Rogister-d  .  5,365,034  105,904  5,830,558  38,576 

tRegister-S  .  3034,474  11,550  1,870,550  _ 

Grond  Total  .  7,389,508  117,454  7,701,108  38,576 

PASADENA,  CALIF. 

Stor-News-d  .  1,357,974  173,704  1.383.693  159,319 

•Stor-Nows-S  .  454,818  36,358  489,339  _ 

Grond  Total  .  1,812,793  300,063  1,771,933  159,319 

PASSAIC,  N.J. 

Harold  News-e  .  1,301,461  176,330  1  467.781  358,991 

tHerold  News-5  .  485,171  143688  438.911  160.568 

GrondTolol  .  1,786,632  319,018  1,696,693  419,559 

PATERSON,  N.J. 

Nows-d  .  1,114,006  77,856  1,166,330  159,600 

Grond  Total  .  1,114,006  77,856  1,166,330  159,600 

PEORIA,  ILL. 

Journol  Stor-d  .  1,894,131  140,573  1,868264  147,900 

•Journal  Stor-S  .  780,351  63,313  835,516  71,056 

Grond  Total  .  3,674,382  303,884  3,693,780  318,956 


1980  1979 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 

PHILADELPHIJk,  PA. 


Bulelin-e  .  1,870,663  769418  3,050,109  978,632 

•BuRetin-S  .  65S,02B  375,383  571,164  430,065 

Inguirer-m  .  2,587405  336,223  4587,844  191,955 

lnguirer-5  .  2,085421  319,389  2,148,576  492,819 

News-e  .  1,136,546  12,516  1,187,779  13,768 

Grond  Total  .  8335,363  1,713,228  8,545,472  3,106,339 


NOTE:  Bulletin-e,  News-e — not  published  Oct  1,  1979  due  to  strike  condi¬ 
tions.  Inquirer-m-^ublished  Oct  1,  1979,  but  only  to  eztont  of  32,000 
circulation.  Accordingly,  no  linogo  record  is  included  in  this  report  for 
that  dote. 


PITTSBURGH,  PA. 

Post-Gozene-m  .  1,090,508  549,198  U7341B  144,028 

Press-e  .  2,346,443  590,359  2,580.318  363,443 

•Press-S  .  1,933,335  60,748  ZO^.198  _ 

GrondTolol  .  5,360,186  1400,305  5,930,034  407,471 

PROVIDENCE,  R.l. 

8uBetin.e  .  3,002,343  600,828  2,080.893  702,882 

Joumol-m  .  1,922,141  443,896  1,978640  395,110 

Joumol-S  .  1,618775  188,364  1,454,633  315,104 

Grond  Totol  .  5,543,358  1,232,108  5414,155  1,313,096 


NOTE  BuHetin-e  ond  Joumol-m  hos  o  combined  sot  editioa.  The  linoge  is 
shown  only  in  the  BuHetin-e. 

ROCHESTER,  N-Y. 

Democrat  8  Orronide-m  1,855,399  183,490  1,937,429  189470 

Democrol  8  Oirooicb-S  .  1,068778  200,680  1,186,194  130496 

Times  Union-e  .  1,687,413  96,596  1,939.393  159,641 

Grond  Total  .  8611.490  479,766  5,053,015  470,107 

NOTE:  Times  Union-e  published  5  doys  o  woek  only  effrtctive  July  12, 1980. 

ST  PAUL,  MINN. 

Pioneer  Press-m  .  1,464,918  1,492,922 

•Pioaeer  Press-S  .  1,566,381  1,723,846 

Dispotch-e  .  3,187.363  318379  3,313.^  353,117 

GrondTolol  .  5,318,661  314,379  5,530,210  352,117 

NOTE:  Pioneer  Press-m  ond  Dispotch-e  hos  o  combined  sot  edition.  The 
knoge  is  shown  only  in  the  Dispotch-e. 


ST  PETERSBURG.  FLik. 


lnd«ptndtiit-« 

.  2.426.742 

68476  3468813 

71,312 

Tim«s>fn  . 

.  3.376.345 

1,379,546  3,296,639 

1,050,407 

*rim«s-S  . 

.  1,378957 

423.774  U39.810 

410.963 

Grond  fotol 

.  7,178,044 

1,770,796  7,193,361 

1,533,6(1 

SAN  ANTONIO,  HXAS 

Exprtss-m  . . .  . 

.  2.893.777 

272.992  2,699.391 

33(438 

tEiprtss4lom-S 

.  1,315,904 

167,568  1  480,341 

169,584 

Expross-Nows-sot 

.  584,690 

530,(72 

Nows-o  . 

.  4734553 

219,368  2,553,486 

286,640 

Lipht'O  . 

.  2,837,853 

256444  2,603,205 

301,005 

*Light-S  . 

.  1,287,406 

179,068  1,316465 

300,872 

lipht-sot  . 

.  433495 

443.386 

Grond  Totol 

. T  2,065,678 

1.09544011,514.146 

1.376.629 

NOTE:£xpross-m,  1 

Now$-o  ond  lipM^o  publishod  5  doys  o  wooE  only. 

SAN  DIIGOp 

CALIF. 

Union*m  . 

.  3,753,060 

181,719  3,948153 

94,657 

*Union-S  . 

.  1.605,061 

39488  1,697478 

Tribunt-f  . 

.  4.153.934 

202.629  4.449A95 

94.721 

Grond  Totol 

.  9,511,055 

424936 10,095,425 

189,378 

SAN  FRANCISCO,  CALIF. 

Chroniclo'in  . . . 

.  4563423 

1,047,007  2,560,143 

988452 

Eiomintr-f  .... 

.  2419,015 

1,045,(16  3,531,157 

987,183 

Exommor  &  Chroniclt*b  1,483.012 

317.136  1403.661 

227,152 

Grond  Total 

.  6,564,549 

2,409,959  6,584.960 

2,203,787 

SAN  JOSE,  < 

CALIF. 

Morcury-m  ... 

.  5,808945 

402.346  5,995.262 

339,700 

Nows-t  . 

.  5.026.008 

406.669  5.268,059 

339,663 

*Mtrcurv*Now$-S 

.  4336.603 

3.542  2,339,714 

13.440 

GrondTolol  . U17I.SS5  813,55713,603,035  682,803 

NOTE:Mercury-m  and  News-e  has  o  combined  sot  edition.  The  linage  is 
shown  only  in  the  Mercury-m. 


SHREVEPORT,  LA. 

Joumol-e  .  1.637,838  98560  1,861,551  134708 

Times-m  .  4343439  148,416  2,682,991  137,330 

Ttmes-S  .  1,063,349  _ 976,973  _ 

Grond  Total  .  5,043,316  246,976  5,521,515  260,028 

SYRACUSE,  N-Y. 

Horold  Joumal-e  .  1,785,456  14159  3,055,988  6,311 

•Herald  Amerkan-S  .  ...  1,042,278  8,409  1,146,833  11,836 

Post-Standard-m  .  1,199,039  90,910  1,338137  70,031 

Grond  Total  .  4,026,763  114478  4,436,948  88,168 

TALUkHASSEE,  FLA. 

Democrot-m  .  4033,033  176,340  1,907,778  368,473 

•Domocrol-S  .  698018  19,904  633.176  90,353 

Grond  Total  .  4730,051  196,144  2.539,954  458,824 

TAFAPA,  FLA. 

Tribuno-m  .  4484,160  930,463  3,044,333  807,153 

•Tribuno-s  .  1,470,944  138,950  1,480,919  73.443 

Timos-o  .  4390,133  _  4161,031  _ 

Grond  Total  .  7,345,337  1,059,413  6,688373  880496 

WASHINGTON,  D.C. 

Posl-m  .  5,297,806  961,454  5,240,857  631,307 

•Posl-S  .  2,160,043  760,853  2,315,923  618,832 

Slor-e  .  4493.237  288.448  3,338,004  514,474 

Stor-S  .  719,130  143.488  769,380  348346 

Grond  Total  .  10,670,306  415344310,554,064  3,013,861 

WEST  PALM  BEACH,  FLA. 

Posl-m  .  4334,305  317,985  3,972,510  95,758 

Timos-e  .  4875,933  386,434  3,573413  78,949 

•Posl-S  .  1,654814  173,603  1,473,890  55,468 

Grand  Total  .  7,863,053  778021  7,018,713  330,175 

NOTETimos-e  published  5  doys  a  week  only. 

WESTCHESTER  ROCKLAND.N.Y. 

Reporter  Kspotch-e  ....  1,778683  379,736  1,582,595  364,022 

tReporter  Olspolch-S  . . .  736,960  88593  734,665  71,836 

GrondTolol  .  3413.643  468318  2,307,360  335,858 


1980  1979 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 
WKHITA,  KAN. 


Eogla-8eocort-m  .  4431,211  750,196  2407,917  556,112 

8eacon-a  .  1,159,461 

•Eogle-Beocon-S  .  788391  360.408  814.997  118.056 

Grond  Told  .  3,219,502  1,010,604  4,284375  674,168 


NOTE  EHective  Oct  1,  1980  the  Engle-m  ond  Beocon-e  combing  the 
pubkcolions  into  one  edition  the  Eogle-Beocon  morning. 

NOTE:  Eogle-m  and  Beocon-e  hod  o  coinbined  sol  edition.  The  linage  is 
shown  only  in  the  morning  odition  for  1979. 


OCTOBER  19B0.'1979 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHER 
ALBANY,  N.Y. 

Times-Union-m  .  1470,732  1,786,637 

Knickerbocker  News-e  ..  1,054,831  U10430 

Times-Union-S  .  788M7  834,107 

GrondTolol  .  3,414860  3.831474 

NOTE:  Heorsl  Newspaper  period  rant  Sept.  39-Ocl.  27,  1980. 


ALTOONA,  PA. 


Mirror**  . 

.  4309,697 

2,298,870 

Bidl*tii-o  . 

ANAHIIMp  CALIF. 

.  1.647.268 

1,528156 

Only  Nows*ni  .  . . 

RANGOR,  ME. 

.  1,608k842 

1,744.434 

BIRMINGHJkM,  JkLA. 

News-e  .  2.636.970  348134  4735,838  314186 

Naurs-5  .  1492,144  1,397,886 

Post-HeraU-m  .  1  583450  _  1.671430  _ 

Grand  Total .  5,511,464  344,134  5,805,254  314186 


BRANTFORD,  OF4T. 


Expositor-#  . 

.  1,868577 

BRIDOEPORTp  CONN. 

1.973,212 

ToUprom- m/ Fost-« 

.  4090439 

4293,015 

Posl-S  . 

.  780,144 

(59.293 

Grand  Total  .  . . 

.  4870483 

RURLINOTONp  VT. 

4152408 

Fro#  Pross-m  - 

.  2,108426 

^239,^00 

Froo  Pross-S  . . . . 

.  334554 

323.652 

Grand  Total  ... 

.  4439,900 

CASPERp  WYO. 

4562.952 

5tar-Tribwn*-niS  . . 

.  4238,333 

3,436,924 

NOTE  Includes  inserts— 167,496  tees  in  1988  182.798  (net  in  1979. 
Femdy  Weekly  not  incirsded— 68906  (net  in  1980;  78,694  leias  in  1979. 
CHICAGO,  ILL 

Herold-m  .  1,381,238  238330  1,801,098  234,8(4 

HeraM-S  .  183,813  33.009  391,163  36,354 

Grand  Total .  1,468051  256,339  4093460  261438 

NOTE  Herald-m  ond  5  changed  from  eight  to  sor-colornn  Mor.  17,  19M. 

DAVENPORT,  IOWA 


Oaod-Gty  Tinws-o/m 

...  4,075,344 

3443.554 

Qood-Cty  Timts-S 

....  779J30 

(44.904 

Grand  Total  . . .  . 

.  .  .  4y854,864 

4,388538 

OES  MOINESp  IOWA 

Ropistar-m  . 

....  640,017  307,935 

7(1,071 

334(31 

TriUn*-o  . 

....  1.046.784 

1.268376 

Rophtar-S  . 

....  816,773  39,593 

8(7.315 

a.197 

Grand  Total . 

....  4503,574  337,538 

2,934,662 

381,018 

DOVERp  DELAWARE 

Dolawaro  Stoto  Noon-oS  1,144,117 

1,1(9.092 

NOTE:  Fiparas  stiown 

oro  on  8-<ol«Mn  basis. 

EDMONTON,  ALTA. 

Joomal-a  . 

...  6,175,495 

8156,398 

FORT  WAYNE,  IND. 

Nows-Sontinol-o  . . . 

....  4379.216  46.662 

46(7.454 

23,(14 

ioorbal-Gaxttta-ni 

....  1,(97,469  34011 

40630(3 

Joarnal-Gaxotto-S  . . 

.  .  1.030,110  9,408 

1.151.416 

Grand  Told . 

....  5,298795  880(1 

5,901.952 

24(14 

FORT  WORTH,  TEXAS 

^or-Tolofrom-ni  . 

.  4550,268  3(0,403 

3,389468 

350,176 

Star-TolapraM-o  .  . . 

. .  45(64(2  318133 

3,538923 

4(6485 

Stor-T*lafran»-S  . .  . 

.  1,869,464  311,393 

1.(03.186 

141.726 

Grond  Totol . 

....  9,008014  (07,936 

8739.676 

9781(7 

NOTE:  Inclodas  insarts  ond  xonod  oditions. 

INDIANAPOLIS,  IND. 

5t*r-m  . 

.  4303,717 

3.608610 

N*ws-o  . 

.  1.(68669 

4150053 

Star-3  . 

_  1,549,118 

1.711.940 

Grond  Total  ... 

.  5,730,504 

6.468603 

KITCHENER-WATERLOO,  ONT. 

R*cord-o  . 

4064.523 

40581(7 

LETHtRIDOE,  ALTA. 

Horold-o  . 

.  1,755,437 

1,700,443 

UNCOLN,  NER. 

Joomol-Star-d/S  . . 

.  1,514633 

1. 644.972 

NOTE:  Indodos  insorts — 389.172  boos  in  1980;  500,990  Enos 

hr  1979. 

LOUISVILLE,  KY. 

Cowrior-ioarnol-m  . 

.  43043(8  231479  4348,345 

150,396 

looisviRo  Timos-o  . 

.  4614105  3(1,343  2,738503 

316,154 

Cowrior-Joamol  4 

Timos-S  . 

.  1,69U17  1.939 

1.597.666 

7.733 

Grand  Total  .  8608710  504,861  8684.414  474,283 

NOTE:  ROP  display  linage  is  prrbRsbed  ea  6-celvmn  basis  bat  corrverted  ta 
Bcalumn  bash  above.  Clossifiad  pubRshed  end  rapertad  on  lO-cofumn 
Itasis. 

AAADISON,  Wise. 


Capitol  Tinws-o  . . . 

....  4344,195 

2,4(0,533 

Stata  Joomol-M  . . . 

.  4387,594 

2,493,319 

Stoto  Joamol-S  . . . 

....  898777 

974797 

Grand  Total  .  . .  ■ 

....  5,630,566 

5.947.648 

NOTE:  S-coloMn  papas  convortad  to  S-<olaMn. 

MERIDEN,  CONN. 

Indados  tapol. 

Rocord-Joomal-M  . . 

. ...  1,305,403 

1,331464 

(Continued  on  page  56) 
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Linage — {Cont'd  from  page  55) 

1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


MONROI,  LA. 

Ntws-Slor-Worid-d  .  1,809,850  2,115,022 

N.wi-Slor-WoHd-S  .  880,376  914,480 

Grand  Total  .  2,690,226  3,029,502 

NOTE:  GonnoH  Nawspapar  pariod  runs  Sopt.  2&-Nov.  2,  1980.  Nows- Star 
and  World  consolidotod  into  Nows-Star-World  oHoctiva  Aug.  4,  1980. 
AAOP4TREAL,  GHIE. 

Goiotto-m  .  4,394,747  4,381,905 

LoDovair-m  .  613,054  647,991 

L«  Dimoncho-Motin.S  . . .  523,274  436,282 

Grand  Totol  .  5,531,075  5,466,178 

Noto:  Lo  Dimoncho-AAotin  indudos  inserts — 180,624  lines  in  1980;  91,104 
lines  in  1979, 

NASHUA,  N.H. 

Telegraph-e  .  1,802,073  1,867,649 

NEW  BRUNSWICK,  N.J. 

Home  News-e  .  1,477,327  1,526,490 

Home  News-S  .  753,481  783,134 

Grand  Total  .  2,230,808  2,309,624 

NEWPORT  NEWS,  VA. 

Doily  Press-m  .  2,357,320  2,210,110 

Times-Herold-e  .  2,141,776  2,197,720 

Doily  Press-S  .  1,177,904  1,216,614 

Grand  Total  .  5,677,000  5,624,444 

NORFOLK,  VA. 

Virginian-Pilat-m  .  2,989,155  215,908  2,913,657  252,545 

Lodger-Stor-a  .  2,619,679  635,187  2,692,260  656,208 

Virginion-Hlot  & 

Ledger  5tor-S  .  1.458.674  244.754  1.281.393  260.496 

Grand  Total .  7,067,508  1,095,849  6,887,310  1,169,249 

NORTH  BAY,  ONT. 

Nuggot-e  .  1,503,394  1,485,969 

NORTH  PLATTE,  NEB. 

Tologroph-mS  .  969,949  967,662 

NOTE:  Includes  Family  Woekly— 74,461  lines  in  1980,  79,948  lines  in  1979. 

OGDEN,  UTAH 

Stondord-Euminer-e  ...  2,466,926  2,137,254 

Stondaid-Eiominer-S  ...  717,492  775,874 

Grand  Total  .  3,148,418  2,913,128 

NOTE:  Sunday  indudos  Family  Weekly — 69,314  lines  in  1960;  78,694  lines 
in  1979. 

OKLAHOAAA  CITY,  OKLA. 

Oklohoman-m  .  2,740,498  1,070,346  2,629,826  783,517 

Times-e  .  2,552,889  962,449  2,564,992  667,327 

Oklohoman-S  .  1,198.037  1,334,678  _ 

Grand  Total .  6,492,424  2,032,795  6,529,496  1,450,844 

OAAAHA,  NEB. 

World-Herold-meS  .  3,868,962  4,000,158 

ORLANDO,  FLA. 

Sentinol  Stor-o/dS  .  4,679,640  1,218,462  4,324,362  889,280 

OTTAWA,  ONT. 

U  Drait.e  .  2,205,778  2,436,395 

PALAA  SPRIN6S-PALM  DESERT,  CALIF. 

Desert  Sun-e  .  1,933,525  1,835,698 


1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


PHOENIX,  ARIZ. 


Republic-m  . 

.  4338,152  168,168 

5,152,252 

278,698 

GaztH»>«  . 

.  4,233,208  165,018 

5,073,782 

278,698 

R«pubtic-S  . 

.  2.289.644 

2.364.740 

Grand  Total  .  . . 

.  10,861,004  333,18612,590,774 

557,396 

PORTLAND,  MAINE 

Pross  Htrald>m 

.  1,499,946 

1,534,815 

Expross-e  . 

.  1.430.942 

1,475,434 

Talegrapl^S  .... 

.  1.028,823 

1,075.101 

Grand  total 

.  3,959,711 

4,085,350 

PORTLAND,  ORE. 

Oregonion-mS 

.  5,425,504 

6,113,254 

Oregon  Journol*e 

.  1,961,862 

2.266,292 

Grand  Total 

.  7,387,366 

8,379,546 

READING,  PA. 

Times-m/Eagle-e  . 

.  1,816,431 

1,814,236 

Eagle-S  . 

.  863,571 

773,735 

Grand  Total 

.  2,680,002 

2,587,971 

RENO,  NEV. 

.  1,174,964 

1,169,798 

Gazette-e  . 

.  1,266,468 

1,206,030 

Gozette-iournoUS 

.  453,558 

391.524 

Grand  Total 

.  2,894,990 

2,767452 

RICHMOND,  VA. 

rtme$-Dispatch-m 

.  2.214.118 

2,205.908 

News  leoder-e  .  . 

.  1,878,559 

1,996,530 

Time$*Dispatch-b 

.  1,278,736 

1.371.364 

Grand  Total 

.  5,371,413 

5,573,802 

NOTE:  Part-run  anil 

comics  not  included. 

RIVERSIDE,  CALIF. 

Enterprae>m 

.  2,492,910 

2,320,248 

Press-e  . 

.  2,145,402 

2,077,614 

Press-Enterprise-S 

.  589,330 

596.204 

Grand  Total 

.  5,227,642 

4,994,066 

NOTE:  Porode  linage  or  preprinted  inserts  not  included. 

SAN  BERNARDINO,  CALIF. 

Sun-mS  . 

.  4,018,672 

3.921,862 

NOTE:  Porode  linage  not  included. 

SANTA  BARBARA,  CALIF. 

News-Press-eS 

.  3,097,717  6,363 

1  3,069,990 

11,501 

NOTE:  Porode  linoge  not  included. 

SCOTTS  BLUFF,  NEB. 

Star-Herald-mS 

.  998,459 

924,585 

NOTE:  Includes  Fomily  Weekly — 74,013  lines  in  1980;  80,134  lines  in  1979. 


SEATTLE,  WASH. 


Post-Intelligencer-dS  . 

...  Z51 6,558 

2,466,149 

Times-dS  . 

...  4,394.446 

4,449,802 

Grand  Total  . 

...  6.911.004 

6,915,951 

CALIF. 

6reeze-e  . 

...  3,948,154 

3,851,008 

Spohesman-Review-m 

SPOKANE,  WASH. 

...  1,892,002 

1,802,553 

Spokes  man-Review-S 

.  . .  837,082 

996.329 

Doily  Chronicle-e  .  . . 

...  1,915,842 

1,858,483 

Grand  Totol  . 

...  4,644,926 

4,657465 

News-Tribune-e  & 
Tribune-Ledger-S  ^ 

TACOMA,  WASH. 

. ..  3,767,848 

3,678,458 

1900  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


TOLEDO,  OHIO 

Blade-e  .  2,507,512  2,538,690 

Blade-S  .  1,343,549  1,376,030 

Grand  Total  .  3,851,061  3,914,720 

TOPEKA,  KANSAS 

Capltd-Journal-a/d  .  1,395,261  1,334,366 

Capital-Journal-S  .  547,813  550,403 

Grand  Total  .  1,943,074  1,884,739 

NOTE:  Capital-Journal  lor  Oct.  1980  All  Day  vs.  Oct.  1980  morning  only. 

TORONTO,  ONT. 

Stor-e  .  5,418,132  5,320,095 

Sun-mS  .  2,821,470  2,736,602 

Grand  Total  .  8,239,602  8,056,697 

TUCSON,  ARIZ. 

Star-m  .  3,553,368  3,541,048 

Citiion-o  .  3,567,074  3,487,022 

Slar-5  .  1,177,734  1,158,010 

Grand  Total  .  8,298,176  8,186,080 

NOTE:  Sunday  indudos  Parade  linage. 

TULSA,  OKLA. 

World-m  .  1,838,479  1,923,750 

Triliune-e  .  1,841,080  1,966,926 

World-S  .  881.931  931.683 

Grand  Total  .  4,561,490  4,822,359 

NOTE:  Figaros  are  based  on  6-column  format  ond  9-column  Clossifiod. 

VANCOUVER,  B.C. 

Sun-e  .  5,040,472  3,991,278 

NOTE:  Includes  Today  Magazine. 

WAUKEGAN,  ILL. 

News-Sun-e  .  2,183,776  2,262,456 

WILKES-BARRE,  PA. 

Times  Leader-a/d  .  1,586,575  1,301,567 

WILAAINGTON,  DEL. 

News-Journol-m-e  .  2,357,171  2,491,865 

News-Joumal-S  .  _717(^  750,521 

Grand  Total  .  3,074,722  3,242,386 

WILMINGTON,  N.C. 

Star-m  .  1,190,266  1,186,976 

Stor-News-S  .  417,508  443,324 

Grand  Total  .  1,607,774  1,630,300 

WINDSOR,  ONT. 

Star-e  .  3,012,723  3,127,207 

WINNIPEG,  AAAN. 

Free  Press-e  .  3,992,940  4,014,801 

WINSTON-SALEM,  N.C. 

Joumal-m  .  1,953,938  1,931,048 

Sentinel-e  .  1,712,634  1,585,528 

Journal-Sentinel-S  .  709,114  809.074 

Grand  Total  .  4,375,686  4,325,650 

NOTE:  Port-run  and  comics  not  included. 

WORCESTER,  AAASS. 

Telegram-m  .  1,325,324  1,165,203 

Gozette-e  .  1,313,799  1,231,097 

Telegram-S  .  1,222,113’  1,080,965 

Grand  Total  .  3,861,236  3,477,265 


Deaths 

De  Witt  C.  Reddick,  76,  author  and 
retired  professor  and  administrator  at  the 
University  of  Texas;  taught  generations 
of  journalism  students  including  Mrs. 
Lyndon  B.  Johnson,  Liz  Carpenter,  Wal¬ 
ter  Cronkite  and  Bill  Moyers;  worked  for 
the  Fort  Worth  Star-Telegram,  Austin 
Ameriean-Statesman  and  the  Christian 
Seienee  Monitor;  began  teaching  in  Au¬ 
stin  in  1927;  August  22. 

*  ♦  * 

JACK  ELLWANGER,  78.  longtime 
news  editor  of  the  Long  Beach  (Calif.) 
Press-Telegram  until  his  retirement  9 
years  ago;  August  8. 

♦  * 

GEORGE  W.  HEALY.  Jr..  75.  editor 
of  the  New  Orleans  Times-Picayune  for 
20  years  before  his  retirement  in  1972; 
was  with  the  newspaper  46  years;  named 
managing  editor  in  19.^6;  became  a 
vicepresident  in  1942  and  a  director  in 
1948,  moving  to  editor  in  19.‘i2;from  1964 
to  1969,  also  was  executive  editor  of  the 
Times-Picayune  States-ltem;  past  presi¬ 
dent  of  the  American  Society  of  News¬ 
paper  Editors;  November  2. 


JOHN  E.  DEEGAN,  70.  a  former  ex¬ 
ecutive  vicepresident  of  the  Newspaper 
Guild  of  New  York  and  on  the  guild  staff 
31  years;  previously  in  the  circulation  de¬ 
partment  of  the  defunct  Brooklyn  Eagle: 
August  9. 

*  * 

VIRGINIA  IRWIN.  72.  a  former  fea¬ 
ture  writer  for  the  St.  Louis  Post- 
Dispatch  and  one  of  the  first  Americans 
to  enter  Berlin  in  the  final  days  of  World 
War  11;  a  war  correspondent  for  the  Post- 
Dispatch  and  covered  the  Allied  war 
effort  in  France.  Germany.  Belgium  and 
Holland;  August  19. 

*  *  * 

ISADORE  TAISHOFF,  89.  Washing¬ 
ton  representative  of  the  Jewish  Daily 
Forward  for  nearly  half  a  century;  retired 
as  the  paper's  Washington  representative 
in  charge  of  circulation  in  1977;  Septem¬ 
ber  II. 

*  *  * 

EDWARD  A.  MARTIN,  .37,  St.  Louis 
Globe-Democrat  staff  writer;  with  the 
Associated  Press,  National  Enquirer  'and 
other  publications  during  a  30-year 
career;  managing  editor  of  the  Stars  and 
Stripes  Pacific  edition;  August  4. 


DoT  hires  editor 

Wayne  Thompson,  suspended  from  his 
position  as  associate  editor  of  the  Port¬ 
land  Oregonian  following  publication  of 
his  post-primary  election  interview  with 
Gov.  Dixy  Lee  Ray,  has  returned  to 
work-but  for  the  U.S.  Department  of 
Transportation,  pending  his  return  to  the 
newspaper.  Thompson  said  he  will  pre¬ 
pare  a  report  on  the  new  front-wheel- 
drive  economy  cars  for  the  Transporta¬ 
tion  Systems  Center  of  Cambridge, 
Mass.,  a  research  center  for  the  DoT. 
Former  Portland  mayor,  Neil  Gold¬ 
schmidt.  is  Transportation  Secretary. 


Largest  shopper 

Field  Suburban  Publishing,  a  subsidi¬ 
ary  of  Field  Enterprises.  Inc.,  publishers 
of  Chicago  Sun-Times,  has  increased  the 
distribution  of  Smart  Shopper,  to  over 
171,000  in  21  contiguous  Northwest  and 
Western  Chicago  suburbs.  According  to 
Field,  the  paper  is  the  “largest  shopper  in 
Illinois." 
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the  operator  of  a  ‘computer  shopping'  phone  conversation  with  our  classified 
TV  FGpOrt  service.  Common  courtesy  dictates  that  advertising  manager,  which  had  been 

John  Stossel,  who  is  supposed  to  be  the  taped  illegally,  it  appears.” 

(Continued  from  page  17)  consumer  reporter,  would  have  obtained  Paul  Ward,  director  of  marketing  and 

-  facts  on  which  to  base  his  report,  rather  advertising  sales  for  the  Post,  said  that  he 

Stossel  reported,  ‘‘A  letter  from  than  to  proceed  under  the  assumption  hadn’t  received  any  reader  feedback. 
Bamberger’s?  Does  this  mean  Bamber-  that  the  News-Times  had  denied  space  to  Concerning  the  report,  and  the  allega- 

ger’s  dictates  what  ads  the  Times  can  ^  would-be  advertiser.”  tions  that  the  Post  was  perhaps  burying 

accept?  ‘Nonsense,’  said  Gruson,  when  It  continued,  ‘‘The  CBS-Channel  2  ac-  Baffs  ad  at  the  request  of  real  esatate 

we  checked  with  him  again,  ‘we’ll  take  tions  which  followed  were  about  a  sleazy  brokers,  he  said;  “He’s  selling  computer 
comparative  ads  from  Beauty  Barn  as  one  could  get.  They  photographed  our  shopping  services,  and  it  was  classified 

long  as  they  pay  their  bills.’”  publisher  ordering  the  crew  to  leave  the  appropriately.” 

Stossel  continued,  “We  told  Beauty  lobby,  where  they  were  interfering  with  Leonard  Harris,  director  of  corporate 

Barn.  They  were  elated  —  but,  wrong  customers  and  employes.  They  accompa-  relations  and  public  affairs  for  the  Times, 

again.  Another  Times  executive  then  cal-  nied  their  pictures  of  this  with  the  dis-  said,  “On  the  whole,  i  think  that  Stossel 

led  to  say,  ‘No,  the  Times  will  not  take  lotted  and  loaded  remarks  of  John  Stos-  does  a  hell  of  a  good  job  —  the  kind  of 

any  retail  ads  that  mention  any  stores.’ 

Period.” 

“And  Gruson  now  says,  ‘Yes,  that’s 
the  Times  policy.’  So  that’s  where  it 
stands.  You  won’t  read  specifics  about 
how  you  can  save  on  department  store 
prices  in  the  Times  or  the  Record.  Radio 
station  WVNJ  now  says  it  will  carry  the 
ads,  and  all  the  TV  stations  will  carry 
them.  But  that’s  no  help  to  small  stores. 

They  can’t  afford  TV  ads.” 

And  there  the  report  ended.  But  some¬ 
thing  of  an  aiea-wide  advertising  furor 
erupted.  In  New  Jersey,  sources  said 
several  department  store  executives  ex¬ 
pressed  anger  over  what  they  felt  was  an 
unfair  report. 

Frank  Savino,  vicepresident/market¬ 
ing  for  the  Record,  said  he  did  not  want  to 
comment  on  the  report  itself,  but  he  ex¬ 
plained  that  the  Record’s  policy  of  not 
accepting  comparative  price  advertising 
was  due  to  the  newspapers’  inability  to 
check  price  claims  contained  in  retail  ads. 

“1  would  have  to  have  a  force  out  con¬ 
stantly  checking,”  he  said. 

In  Danbury,  Palmer  said  the  newspap¬ 
er  had  received  several  letters  from  irate 
readers  “saying  we  didn’t  do  the  right 
thing — that  we  weren’t  interested  in  sav¬ 
ing  people  money.” 

Later  in  the  week  of  the  report,  the 
News-Times  ran  an  editorial  which 
stated,  in  part,  “In  its  pursuit  of  enter¬ 
tainment,  rather  than  news,  the  CBS 
flagship  station  in  New  York,  Channel  2, 
has  maligned  the  News-Times  with  a 
completely  distorted  report,  by  its  ‘con¬ 
sumer  reporter,’  of  our  efforts  to  maintain 
the  integrity  of  our  classified  advertising 
pages  for  the  protection  of  our  readers, 
the  consumers  of  the  products  advertised 
there.  There  is  a  dual  question  at  the  heart 
of  this  matter,  which  Channel  2  ignored 
Monday  evening.  Must  the  News-Times 
open  its  real  estate  for  sale  column  to 
people  who  have  no  real  estate  to  sell? 

Must  we  open  the  autos  for  sale  column  to 
people  who  have  no  automobiles  to  sell? 

We  shall  not.” 

The  editorial  stated  further,  “The  CBS 
‘reporter’  and  his  camera  crew  staged 
something  of  a  raid  on  the  News-Times 
classified  department  on  Nov.  6,  deman¬ 
ding  to  know  why  the  newspaper  had  sup¬ 
posedly  refused  to  run  advertising  from 
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sel,  who  had  been  given  the  facts  and  reporting  that  makes  tv  shine.  But  I  was 
didn’t  use  them,  and  with  a  portion  of  a  (Continued  on  page  68) 


Lockwood  Greene. 
Design  capabilities 
to  help  publish  facts 
and  fiction. 


The  diffusion  of  knowledge  and  entertainment  through 
publishing  and  printing  requires  increasingly  sophisticated 
facilities. 

At  Lockwood  Greene,  our  involvement  has  included 
collaboration  with  publishers  across  the  country  in  outlining, 
developing,  editing  and  completing  detailed  designs  for 
complex  operations. 

For  the  last  century  and  a  half,  we  ve  helped^industry 
meet  change  with  change— taking  your  technology  into 
account  while  applying  our  experience  to  your  needs. 

So  if  you're  planning  the  preface  for  a  publishing  or  print¬ 
ing  complex,  get  in  touch  with  Lockwood  Greene. 

Working  together,  we  can  co-author  a  facility  that  will 
enhance  your  literary  reputation  in  fact  rather  than  fiction. 


L.OCKWOOD  GREENE 

ARCHITECTS  •  ENGINEERS 
NEW  YORK  •  SPARTANBURG  •  ATLANTA  •  DALLAS  •  CHICAGO 


Copyright  C>  igeo  Lockvrood  Greene 


Syndicates 


By  Lenora  Williamson 


International  and  U.S.  focus  for  Hamill 


Columnist  Pete  Hamill  joins  New  York 
Times  Special  Features  as  of  Sunday, 
January  4,  writing  two  columns  a  week 
and  filing  from  around  the  world  and  the 
United  States. 

While  broadening  the  scope  of  the  col¬ 
umn  with  international  filing,  the  syndi¬ 
cate  plans  no  change  in  the  free-wheeling 
style  of  the  veteran  newspaperman  and 
author.  Response  from  editors — some  40 
to  50  calls  right  away  following  a  Mail- 
gram  announcement — indicates  a  happy 
new  year  for  writer  and  syndicate  as 
Hamill  returns  to  newspapers. 

He  parted  company  with  the  New  York 
News  last  December  after  about  three 
years.  He  had  moved  to  the  News  from 
the  New  York  Post.  Meantime,  Hamill 
has  been  a  contributing  editor  to  New 
York  magazine,  and  completed  a  second 
book  collection  of  essays,  “Invisible 
City”,  published  last  month.  The 
Brooklyn-born  journalist/author  was  a 
commercial  artist  briefly  before  turning 
to  reporting  for  the  New  York  Post  and 
then  moving  into  the  arena  of  column 
writing.  Since  then  he  has  produced 
several  novels  and  screen  plays  in  addi¬ 
tion  to  freelance  articles. 

*  ♦  * 

Dr.  Christine  E.  Haycock,  an  associate 
professor  of  surgery  at  the  College  of 
Medicine  and  Dentistry  in  New  Jersey 
and  chief  of  trauma  at  College  Hospital  in 
Newark,  joins  United  Feature  Syndi¬ 
cate’s  roster  to  write  the  twice-weekly 
medical  column,  “For  Women  Only.” 

One  of  the  experts  in  sports  medicine. 
Dr.  Haycock  brings  a  new  area  of  con¬ 
cern  to  the  question  and  answer  col¬ 
umn — that  of  women’s  sports  injuries. 
She  has  written  books  on  sports  medi¬ 
cine,  the  most  recent  titled  “Sports  Medi¬ 
cine  for  the  Athletic  Female”,  published 
by  the  Medical  Economics  Company  of 
Oradell,  N.J. 


THE  VIEW  FROM  THE  TOP  and 
HOW  TO  MAKE  EXTRA  MONEY 
by  Milton  Rockmore 
Call  or  write  for  samples:  t 

I  HE  ROCKMORE  CO  •  32  Orchard  Hill  Lane 
Greenwich,  (.lonn.  (>6830  (203)  661-1143 


The  new  medical  columnist  holds  her 
M.D.  degree  from  the  State  University  of 
New  York  Downstate  Medical  Center 
and  was  the  U.S.  Army’s  first  woman 
intern  in  1952.  She  presently  is  a  colonel 
in  the  Army  Medical  Corps  Reserve. 

Dr.  Haycock  is  first  vice  president  of 
the  American  Medical  Women’s  Associa¬ 
tion  and  her  professional  affiliations  in¬ 
clude  the  American  Trauma  Society, 
American  Burn  Association,  and  being  a 
fellow  of  the  American  College  of  Sports 
Medicine  and  the  American  College  of 
Surgeons. 

9|c  *  ♦ 

Terry  O’Rourke,  managing  editor  of 
the  Gary  (Ind.)  Post-Tribune  is  pleased  as 
punch  that  one  of  his  newspaper’s  read¬ 
ers  won  a  national  contest  to  name  the 
sea-going  cook  of  the  comic  strip  “Briny 
Deep.” 

Says  the  winner,  Mrs.  Stanlee  Hods- 
den,  “I  didn’t  sit  and  ponder  over  an 
appropriate  name.  When  I  saw  the  con¬ 
test  in  the  Post  Tribune,  ‘Clamchops’ just 
came  to  the  top  of  my  head.” 

Announcement  of  the  winning  name 
was  made  in  Don  Addis’comic  strip  this 
past  week.  In  addition  to  her  prize  or 
$250,  Mrs.  Hodsden  received  the  original 
comic  strip  announcing  the  name  and  a 
sketch  of  how  the  cook  was  to  look  on 
emerging  from  the  hold  of  the  ship. 


Addis,  who  is  also  the  editorial  and 
staff  cartoonist  for  the  St.  Petersburg 
Evening  Independent,  chose  “Clam¬ 
chops”  for  its  uniqueness — Mrs.  Hods¬ 
den  was  the  only  one  to  come  up  with  that 
unusual  name. 

The  cartoonist  reports  that  readers 
took  some  unusual  steps  in  submitting 
names.  One  left  his  entry  in  a  bottle  at  the 
Evening  Independent’s  front  desk  and 
another  enclosed  a  bag  of  sea  salt. 

United  Features  Syndicate  launched 
the  strip  last  March  with  seaman  “Briny 
Deep”  as  the  main  character.  The  cook, 
previously  referred  to  only  as  “cook”  in 
the  adventures  of  the  wacky  crew  at  sea, 
never  emerged  from  the  hold  of  the  ship. 

*  ♦  * 

R-Grabs  Comic  Features  Syndication 
of  St.  Joseph,  Missouri,  has  joined  in  a 
merger  with  the  Dickson  Features  Ser¬ 
vice  of  Gardena,  California,  under  the 
new  name  of  Dickson-Bennett  Interna¬ 
tional  Features  Service.  The  move  was 
heralded  by  Gerald  A.  Bennett,  presi¬ 
dent,  as  part  of  growth  efforts  of  both 
small,  independent  syndicates. 

With  the  merger,  Dickson  Features 
takes  over  the  mailing  and  publicity 
efforts  of  both  services.  R-Grabs  is  to  do 
promotional  and  field  work  and  develop¬ 
ment  of  new  features.  Bennett  remains  as 
president  and  cartoon  art  manager  and 
editor  of  new  features. 

The  merged  service  in  expanding  over¬ 
seas  has  united  efforts  with  the  Interna¬ 
tional  Press  Agency  Ltd.  of  Capetown, 
South  Africa,  under  the  direction  of 
Ursula  A.  Barnett,  managing  editor  and 
director. 


Gary  Post-Tribune  managing  editor  Terry  O'Rourke  gives  a  cartoon  sketch  of 
the  emerging  "Briny  Deep"  sea-going  cook,  "Clamchops",  to  Mrs.  Stanlee 
Hodsden  as  part  of  her  national  prize  for  submitting  the  winning  name  in  a 
contest.  Chris  Hodsden,  who  lives  with  his  family  in  Valparaiso,  Indiana, 
enjoys  a  good  look  at  the  cartoon  character  now  owning  a  formal  name 
created  by  his  mother. 
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Cartoonist  dies 


Comic  strip  sends  speciai  greeting 


Albert  H.  Vermeer.  69,  creator  of  the 
comic  strip  “Priscilla’s  Pop”,  died  in  Tri¬ 
nidad,  California,  November  25  following 
a  stroke. 

Vermeer  began  syndication  of  his  strip 
with  Newspaper  Enterprise  Association 
in  1947.  When  he  told  NEA  in  1976  that  he 
had  done  the  strip  as  long  as  he  wanted. 
Cleveland  cartoonist  Ed  Sullivan  took  it 
over.  The  daily  and  Sunday  feature  is 
distributed  to  more  than  700  client  news¬ 
papers  in  North  America.  Vermeer’s  own 
[family  provided  much  of  the  material  for 
the  comic  strip  focusing  on  humorous 
situations  in  a  middle  American  family. 


Mommies  iuut JJaitiiiesa/e 
someiimes  Senla. 
nether  is.  Mommies  ojuC 
DadtOes^U  out  o/"  ioo^^ 
Simia  cant,  6ecause'jfK 
Santa,  is  tone. 


I  J^.Aida,  tkei^  is  a 


J(e  tiVes,  eoen  after  duoKe. 
Me  is  stronger  tkan 
projierfy  settlement,  more 
pokter/ul  than  apg  kigk^ 
priced  laatger 


Santa  Claus.  Mnd,  tkanks 
to  you.  tke  n/orld. 
rememtiers. 


*  JOaMd 


A  unique  “Special  Christmas  Card"  is 
en  route  to  children  of  divorced  and 
broken  homes  from  the  creators  of  the 
comic  strip  "Splitsville" — which  bases 
its  story  line  on  divorce. 

Borrowingthe  familiar  editorial.  "Yes. 
Virginia.  There  Is  a  Santa  Claus",  dating 
back  to  1897  in  the  New  Y'ork  Sun.  the 
December  25  theme  from  co-creators  of 
the  strip.  Frank  Baginski  and  Reynolds 
Dodson,  as  shown  here,  is  “Yes.  Aida. 
There  Is  a  Santa  Claus — Even  After  Di¬ 
vorce."  Aida  is  the  little  girl  character  in 
"Splitsville." 

“There  are  a  lot  of  people  to  whom 
Christmas  is  not  a  happy  family  time." 
says  Dodson,  who  writes  the  strip. 
“We’re  telling  them  that  other  families 
are  in  the  same  position." 


Baginski.  who  draws  the  strip,  adds. 
“Not  that  we  want  to  turn  Christmas  into 
a  time  of  tears — it's  just  that  we  think 
there’s  a  little  more  to  it  than  bland  greet¬ 
ings  and  smiling  Santa  Clauses." 


“Sometimes  I  wonder  how  much  of  a 
Reaganite,  Reagan  really  is.” 

John  Lofton 


John  Lofton  —  United  Feature  Syndicate  columnist.  Conservative 
Digest  editor,  former  editor  of  the  infamous  Republican  National 
Committee’s  Monday  ax\6  First  Monday  Publications  —  is  alive  and  well 
and  kicking  up  a  conservative  storm  in  Washington. 

Tom  Wicker  quotes  him.  So  does  New  York  Times  Washington  bureau 
chief,  Hedrick  Smith.  He  appears  frequently  on  “The  Today  Show.” 

John  Lofton.  Making  and  breaking  news  no  matter  who  sits  in  the  Oval 
Office. 


CARTOONIST  HONORED— Charles 
M.  Schulz,  creator  of  "Peanuts",  added 
another  distinguished  award  to  his  on¬ 
going  roster,  as  the  National  Cartoonist 
Society  named  him  recipient  of  the  Segar 
Award  for  "outstanding  contribution  to 
the  art  of  cartooning."  The  award. 


For  rates  and  availability 
call  collect 
(212)  557-2833. 


announced  December  10  during  the  ! 
annual  Christmas  party  of  the  Society  at 
the  Biltmore  Hotel  in  New  York  City,  is 
named  in  honor  of  cartoonist  Elzie  Segar, 
the  late  creator  of  "Popeye",  and  accept¬ 
ing  for  Schulz  was  Roberta  D.  Miller, 
managing  editor  of  comics  for  United  Fe¬ 
ature  Syndicate  which  distributes 
"Peanuts"  and  Snoopy  and  all  the  gang 
to  newspapers  around  the  world.  Schulz, 
who  lives  in  California,  was  unable  to 
attend  the  party. 


UNITED  FEATURE  SYNDICATE 
200  Park  Avenue,  New  York,  N.Y.  10166 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


_ ASTROLOGY _ 

RISING  &  SETTING  TIMES 
Furnish  readers  with  daily  column  showing  dai¬ 
ly  rising  and  setting  times  of  Sun,  Moon,  and 
Planets  (Mercury  through  Neptune).  Accurate 
for  your  home  town  only.  Each  report  computer 
prepared  for  your  specific  latitude  and  longi¬ 
tude.  Each  report  covers  the  next  12  months 
beginning  with  current  date,  day  by  day.  No 
corrections  necessary.  A  wealth  of  information 
for  your  readers.  Sunrise/set  report  $16.00  per 
year;  Planetrise/set  report  $20.00  per  year; 
Moonrise/set  report  $17.00  per  year.  Mail 
orders  to  Astro-Data  Systems,  PO  Box  803, 
Henderson  NO  27536.  We  will  furnish  coordin¬ 
ates.  Telephone  (919)  438-3801  evenings. 

WEEKLY/MONTHLY  column  of  unparalleled 
accuracy  by  Ostaro,  Editor  Astronews  maga¬ 
zine.  Approximately  300  words.  Samples, 
rates.  Box  A76,  New  Yor)(  NY  10163. 


_ AUTOMOTIVE _ 

YOUR  AUTO  AND  YOU;  Weekly  test  reports  on 
new  American,  foreign  cars  plus  weekly  column 
of  answers  to  readers'  car  problems.  Write  for 
samples,  rates.  Automotive  Features.  814  E 
Manor  Or,  Milwaukee  Wl  53217. 


"JOB  MART" — Who,  what,  when,  where  and 
how  on  careers  sought  and  available.  Bulletin 
column.  Rates/details.  Courant,  PO  Box  631, 
Lynnfield  MA  01940. 


"ALL  THE  CARTOONS  YOU'LL  EVER  NEED  " 
are  in  a  low  cost  package  of  36  hilarious  1  and  2 
column  camera-ready  ROP  cartoons  available 
quarterly  headed  by  leading  cartoonist.  Details 
from;  Cartoonmix,  Box  108,  Village  Station, 
New  York  NY  10014. 


RECORD  REVIEWS; Perfect  for  youth  and  en¬ 
tertainment  pages.  Contact  Rick  Rockwell, 
1709WSchunior,  1003,  Edinburg  TX  78539. 
(512)  381-8623. 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion— The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S.  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 


"MORE  FOR  YOUR  MONEY"  —  Weekly  col¬ 
umn  of  money-saving  news.  Proven  results. 
Camera-ready.  Samples,  Mike  LeFan,  1802  S. 
13th,  Temple  TX  76501. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
Weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  6th  year. 
Cineman  Syndicate,  7  Charles  Court,  Middle- 
town,  NY  10940.  (914)  692-4572. _ 

POUTICAL  COLUMNS 

WOODY  JENKINS/Commentary.  Hard-hitting 
conservative  column.  450  words.  Some  recent 
topics:  "Tax  indexing:  An  Idea  Whose  Time  Has 
Come",  "Forest  Hill  Parents  Still  Want  Their 
School  Back"  (effect  of  court-ordered  busing 
on  tiny  rural  community),  "GOP  Senate 
Takeover  to  Change  US  Judiciary",  "How  to 
Stop  Inflation:  Balance  the  Budget",  and 
"Congress  Likely  to  Pass  Education  Tax  Cre¬ 
dit".  Samples  and  rates  on  request.  Rep.  Louis 
(Woody)  Jenkins,  One  American  PI,  Suite 
1023,  Baton  Rouge  LA  70825,  (504)  383- 
6226.  Also  available  camera-ready. 

_ REAL  ESTATE _ 

HOUSE  CALLS-National  award  says  "enter¬ 
taining  format,  concise,  solid  writing  skills  and 
a  wealth  of  real  estate  knowledge."  6th  year. 
Dailies  in  Miami,  Rochester,  Philadelphia.  San 
Antonio,  Syracuse  etc.  Edith  Lank,  240 
Hemingway,  Rochester  NY  14620.  (716)  271- 
6230. 

RARE  EARTH:  Nationally  self-syndicated 
weekly  column  featuring  the  most  exotic  prop¬ 
erties  for  sale  from  around  the  world;  islands, 
retreats,  volcanoes,  castles.  333  words,  fea¬ 
tured  in  TIME  magazine  and  MERV  GRIFFIN 
TV.  Unique,  informative,  engaging.  Proven  re¬ 
sults.  Competitive  rates.  Write  for  free  sam¬ 
ples:  RARE  EARTH  Enterprises,  Box  946, 
Sausalito  CA  94966. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


FOR  SALE— Full  day  individual  seminar  for 
prospective  broadcasting  station  investors.  Pri¬ 
vate  seminar  tailored  to  your  needs  covering 
property  selection,  negotiations,  financing, 
and  FC(J  requirements.  Current  owner-operator 
lends  you  his  experience.  Robin  Martin,  Presi¬ 
dent,  Deer  River  Broadcasting  Group,  Suite 
100 1 , 1 4 1  East  44th  St,  New  York  NY  1 00 1 7 . 
(212)  599-3303. 

START  YOUR  OWN  WEEKLY—  Extensive  how- 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press,  Box 
35-E,  Pt  Jefferson  NY  11777. 


NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX  partnership, 
loan  depreciation  and  insurance  purposes. 
Sensible  tees.  Brochure.  Marion  R.  Krehbiel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 

SHOULDN'T  YOU  KNOW  the  value  of  your 
newspaper  property?  40  years  newspaper  ex- 

Rerience.  Call  or  write  us.  No  obligation.  White 
lewspaper  Service.  Box  783,  McMinnville TN. 
(615)473-2104. 

WE  HAVE  CONDUCTED  more  than  300  formal 
appraisals  of  newspapers,  large  and  small. 
NEWSPAPER  SERVICE  COMPANY.  INC.,  PO 
Drawer  12428,  Panama  City  FL  32401. 


NEWSPAPER  BROKERS 

ALAN  G.  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  tor 
daily,  top  weekly  or  shopper  publicatons.  Ridge 
Rd,  Hardwick  MA  01037.  (413)  477-6009. 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W.  B.  GRIMES  &  CO.,  INC, 

National  Press  Building 
Washington  DC  20045 
(202)  NAtional  8-1133 

BILL  MATTHEW  COMPANY  conducts  profes- 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da/ime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 


HUMOR,  info,  puzzles,  cartoons  galore^  Cata^  i  affordable.  Columri  begins 

log.  cartoon  leaflet,  etc.  $1.  Dickson,  17700  Mjrrh  1981  Aamnles  infn  nnw.  Rn«  ISflT 

wistern  69s,  Gardena  CA  90248  -  -*T.«!-..pamples,  into  now.  Box  1503, 


INTERNATIONAL 


GSff"lmhlnS"’5l^f3^"l{^n'  f  500-word  essays  with  "Sm;il  Is  MuF' 

cfenelg  Wdaide',  South  Australia  5045  '  Samples.  Walter  Gormly,  Mt.  Vernon  lA 


-  MEDIA  ACQUISITIONS  AND  MERGERS 

_ TRAVEL  A  Division  of 

Graphic  Management  Associates,  Inc. 
"WANDERLUST"  I've  got  it.  Let  me  give  it  to  ^4in  St.,  Southboro  MA  01772 

your  readers!  Join  in  my  internationaf  travels.  (617)481 — 8562 

Weekly,  sequential,  650  words  plus  pictures.  - Crtlpc-r'ca H T  nK - 

Nationally  published  writer.  Personal,  charm-  ..  HEMPSTEAD  &  CO. 

ing  style.  Very  affordable.  Column  begins  Newspaper  brokers  and  appraisers.  Write  or 

March  1981.  Samples,  info  now:  Box  1503, 

Editor  &  Publisher.  donfield  NJ  08033,  (609)  795-6026. 

IN  ADDITION  to  the  help  in  buying  we  afford 
WEEKLY  continuing  service  in  making  your  efforts  suc- 

-  cessful.  NEWSPAPER  SERVICE  CO..  INC.,  PO 

VOICE  FROM  THE  WOODS:  In  fourth  year  of  Drawer  12428,  Panama  City  FL  32401. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 

SYD  S.  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 

WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers,  Sales. 

No  charge  for  consultation. 

Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio,  TV,  weekly,  daily  and 
community  newspapers.  Professional,  con¬ 
fidential. 

Business  Broker  Associates 
(615)  756-7635 


NEWSPAPERS  FOR  SALE 

ANGLO-JEWISH  WEEKLY.  Ill  health  compels 
sale.  Eleven  years  old  with  good  circulation  and 
advertising  income.  Located  in  heart  of  Jewish 
community  in  East.  All  cash  required.  Write 
8ox  1493,  Editor  &  Publisher. 

COLORADO  SHOPPERS — Two  shoppers  in 
adjacent  markets.  1980  gross  with  top 
$100,000  each.  In  these  virtually  unlimited 

frowth  markets.  One  established  9  years,  other 
years.  No  real  estate  involved.  Asking 
$175,000  if  purchased  together.  Will  sell 
separate.  Includes  production  and  office 
equipment  in  both  locations.  Write  Box  1498, 
Editor  &  Publisher. 

ILLNESS  FORCES  SALE— Profitable  Califor- 
nia  shopper  at  bargain  price!  Call  Peter  at  (209) 

522-9668,  1:30—5:30. _ 

NORTHERN  CALIFORNIA  weekly.  Well  estab¬ 
lished,  second  class  permit.  Beautiful  setting 
in  the  heart  of  Redwood  Country.  Gross 
$6(),000.  Perfect  for  family  operation.  Equip¬ 
ment  includes  new  typesetter,  process  camera, 
etc.  Open  to  all  offers.  PO  Box  490,  Dept.  JW, 
Laytonville  CA  95454. 

SHOPPER— Owner  has  other  interests,  gross 
$500,000  plus  50%  annual  growth,  located  in 
Zone  9.  Send  brief  operations  and  financial 
qualifications.  Box  1501,  Editor  &  Publisher. 
SOUTHERN  CALIFORNIA  WEEKLY  located  in 
growing  coastal  community.  Established  5 
years.  Grossing  $265,000.  Breaking  even. 
Asking  $195,000.  Big  discount  for  cash.  Box 
1524,  Editor  &  Publisher. 

WESTERN  MOUNTAIN  STATES  semi-weekly 
and  shopper  asking  $800,000,  plus  broker's 
commission  with  excellent  terms.  Send  finan¬ 
cial  qualifications  to  Box  1457,  Editor  &  Pub¬ 
lisher. 


WHAT'S  NEW  IN  MEDICINE? 


NUMBER  ONE  IN  CALIFORNIA!— Most  widely 


Latest  medical  news,  weekly,  with  commen-  readwinecolumnon  West  Coast.  Once  or  twice 
tary.  350  words.  L.A.  Chotkowski,  MD,  FACP,  weekly;  reasonable;  samples  on  request.  Mead 
1143  Chamberlain  Hwy,  Kensington  CT  OnWine,  Box 7244,  San  FranciscoCA94120 


Feature  Your  Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales  Soar! 


JAMES  J.  BRODELL 
Rocky  Mountain  newspapers 
Box  1841,  Grand  Junction  CO  81502 
Buyer  inquiries  invited  (303)  242-5035. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411,  (912) 
352-8931,  day  or  night. 

KREHBIEL-BOLITHO,  INC. 

Over  500  sales  in  our  3 1  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office," 
PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N.  BOLITHO,  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 


DEADLINE 

CHANGE 

Due  to  the  Christmas  and 
New  Year  Holidays  the 
classified  ad  deadlines  for 
the  December  27  and  Jan¬ 
uary  3  issues  are 

Friday 

December  19 
at  2  pm  EST 
and 
Friday 

December  26 
at  2  pm  EST 

E  &  P  CLASSIFIEDS 
(212)  752-7050 
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ANNOUNCEMENTS 

INDUSTRY  SERVICES 
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EQUIPMENT  &  SUPPLIES 

NEWSPAPERS  FOR  SALE 

ADVERTISING  SERVICES 

MESSENGER  SERVICES  \ 

COMPUTERS 

MAGAZINE,  of  Wisconsin,  published  for  3 
years.  $25,000  down  payment.  Owner  fi¬ 
nance. 

SPECIALTY  NEWSLETTER  and  publishing 
company.  New  Jersey.  Circulation  5000  per 
month.  Owner  will  consider  terms. 

FOUR  WEEKLY  MAGAZINES— Philadelphia. 
Tampa.  Orlando.  Ft.  Lauderdale,  will  sell  as  a 
package,  or  would  seek  an  investor.  5  years  in 
business.  $250,000. 

TENNESSEE  WEEKLY— 5000  circulation. 
29%  down  payment,  owner  will  finance. 
$111,000. 

TENNESSEE  SHOPPER— Circulation  22.000. 
average  pages  44.  good  return.  $708,000. 
GEORGIA  WEEKLY— 29%  down  payment  own¬ 
er  finance.  8%  interest.  $40,000. 

2  COLORADO  WEEKLIES— Mortgage  at 
$60,000  can  be  assumed  at  8%  interest. 
$65,000  and  $120,000. 

ALABAMA  WEEKLY— Paid  circulation  2900. 
Priced  for  quick  sale.  $170,000. 

SMALL  ALABAMA  WEEKLY— 730  mailed. 
730  placements.  Good  opportunity  for  young 
investor.  $25,000. 

ALABAMA  WEEKLY— Located  in  heavy  indust¬ 
rial  area.  1600  circulation.  $50,000. 
PUBLISHING  COMPANY— Excellent  growth 
potential.  Zone  4.  $150,000. 

MAGAZINE— Located  in  New  England  states. 
Opportunity  for  substantial  growth.  Wants  to 
sell  quick. 

BI-MONTHLY  MAGAZINE.  Sunbelt.  Good 
potential  for  aggressive  person.  $15,000. 

Business  Broker 
Associates 
(615)  756-7635 


TEXAS  WEEKLY,  north  central  lake  area,  cir¬ 
culation  2.287.  gross  $75. 102.  over  $30,000 
cash  flow!  $80,000  terms.  10  years.  9%  in¬ 
terest. 

MICHIGAN  UPPER  PENINSULA  weekly,  out¬ 
door.  sport  country,  gross  $202. 123.  Compug- 
raphic.  2-unit  web  press.  Priced  $263,000 
with  $75,000  building.  20%  down.  15  years. 
10%  interest. 

MIDWEST  SUBURBANS,  ring  city,  gross 
$1.25  million,  full  plant,  computerized,  mildly 
profitable.  $900,000.  terms  or  cash. 
WESTERN  IOWA  exclusive  weeklies,  gross 
$126,576.  over  $30,000  cash  flow. 
$105,000  includes  building.  Terms.  10  years. 
9%  interest. 

EASTERN  OKLAHOMA  exclusive  weekly,  badly 
managed,  has  fine  potential.  Priced  at  1980 
volume  of  $45,000.  $10,000  down.  15  years. 
10%.  Would  like  fast  sale. 

EASTERN  ILLINOIS  weekly  and  shopper  gros¬ 
sing  over  $300,000  this  year.  Highly  profit¬ 
able.  $250,000  includes  $60,000  building. 
Terms. 

WISCONSIN  exclusive  weekly,  shopper,  own 
portion  of  central  plant.  1980  gross 
$125,000.  $130,000.  terms.  10  years.  9% 
interest. 

ROBERT  N.  BOLITHO 
PO  Box  7133 

Shawnee  Mission  KS  66207 


TEXAS.  COUNTY  SEAT  WEEKLY.  Monopoly 
market  with  no  competition.  Sale  includes  4 
unit  press,  excellent  condition.  Compugraphic 
typesetters  and  building  of  6.000  square  feet. 
Gross  $300M  with  potential  for  much  more. 
Price  $800,000.  firm.  State  financial  and  ex¬ 
perience  first  letter.  Principals  only.  Box  1541. 
Editor  &  Publisher. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  liketodiscuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752.  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


WANT  TO  OWN  weekly  or  semi-weekly  in  6000 
to  10.000  population  community.  Gross 
$150,000  and  up.  Prefer  county  seat.  Excel¬ 
lent  community  journalism  credentials,  former 
weekly  owner,  civic  minded,  small  town 
oriented,  will  live  in  community  I  serve.  Strict 
confidence.  No  brokers.  Box  36048.  Editor  & 
Publisher. 


Cfrcufala  Your  Job*,  Services, 
Telenis  to  the  Largest 
Newspaper  Audience  In  the 
World  with  ESP  Classlheds. 


STIMULATE  YOUR  AD  SALES! 

Classified  International,  a  42  year  old  firm, 
offers  a  proven  program  that  stimulates  sales 
and  profits.  Two  recent  papers  doubled  ad 
count  within  two  months.  We  consult  personal¬ 
ly.  and  provide  a  monthly  13  part  package 
which  can  be  invested  in  together  or  individual¬ 
ly.  Start  your  til  forbid  order  now  and  receive  a  I 
bonus  of  a  Basic  Classified  Library  worth  $20  ! 
with  your  first  package  of  sales  material.  Write 
or  call  for  more  information.  Tom  Greene.  1345 
E  10th  Av.  Hialeah  FL  33010.  (305)  885- 
4526. 

CIRCULATION  SERVICES 

TMC  CONSULTING— Target  market  and  TMC 
household  data  base  development,  computer 
program  evaluation,  postal  carrier  pre-sort 
qualification,  non-subscriber  routing,  zip  code 
and  distribution  analysis.  James  E.  Cannon.  50 
Elm  St.  Windsor  Locks  CT  06096.  (203)  623- 
3209. 

TELEPHONE  SALES  SPECIALIST 
Circulation  Marketing  Promotions.  Inc.  is  cur¬ 
rently  producing  thousands  of  verified  sales  for 
our  client  newspapers  and  have  done  so  for 
years.  Our  goal  is  to  provide  quality  business  at 
a  rate  you  can  live  with.  For  details  and  refer¬ 
ences  please  contact:  Mr.  Philip  C.  Pfeffer 
(609)  346-0180  or  Mr.  Thomas  Zgnoc  (216) 
650-1738. 

TELEPHONE  SALES-Florida  base.  Proven 
track  record,  excellent  retention  program.  Veri¬ 
fied  sales.  JB  Circulators.  PO  Box  3566. 
Clearwater  Beach  FL  33515. 

VER-A-FAST’s  winning  formula  assures  that 
your  starts  arc  good  and  being  started.  Program 
also  available  to  save  up  to  30%  of  your  stops. 
Call  Robert  Bensman  at  (216)  333-3287. 

COMPUTER  SERVICES 

NEWSPAPER  SPECIALISTS 
Computer  upgrading,  on-site  system  design, 
programming  and  implementation.  Profession¬ 
al  Syndications.  Inc.  PO  Box  3600.  Trenton  NJ 
08629.  (609)  890-0061. 

ENGINEERING  & 
INSTALLATIONS 

PRESS  INSTALLATIONS,  rigging,  engineering 
modifications,  rebuilding  and  removal.  Single 
width  to  4  plate  wide.  Bramble  Professional 
Press  Engineering.  Tit  2.  Box  2285.  McAllen 
TX  78501.  (512)  682-7011. 

INK  RECOVERY 

WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details.  Ink  Recovery  Service  (203) 
443-5890. 


MESSENGER  SERVICE — We  pick  up  and  mail 
or  deliver  locally,  government  press  releases. 
Congressional  records,  federal  register  and  ! 
other  public  information  from  government 
agencies  on  a  monthly  basis.  Write  or  call  Heiss 
Press  Service.  Inc.  2025  Eye  St.  NW.  Room 
502.  Washington  DC  20006.  Phone  (202) 
659-2726.  home  (301)  924-4589. 


EQUIPMENT  &  SUPPLIES 

CAMERA  &  DARKROOM 

KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach.  CA  90801 

SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New.  super  designs  surpass  all 
CK  Optical  (213)372-0372 

Box  1067.  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE  | 

CIRCULATION  SOFTWARE  j 

Business/Circulation  software  designed  for  | 
IBM  34  available  with/without  installation  I 
assistance.  Comprehensive  circulation  system  | 
maintains  total  homes  in  market  area.  Adapt-  ' 
able  to  subscriber  only.  Provides  on-line  real  | 
time  update  to  starts,  stops,  service  errors.  In-  | 
eludes  route  error  alarm  system  with  real  time  i 
service  error  dispatching.  Includes  PIA  proces¬ 
sing  with  automatic  vacation  adjustment.  Pro-  I 
duces  all  ABC.  pressrun  and  delivery  man-  I 
ifests.  Bundle  top  wraps  include  start,  stop.  I 
and  service  error  messages.  Carrier  statements  I 
handle  bonding  and  estimating.  A  lull  line  of  { 
other  business  systems  available.  Contact  j 
Creative  Data  Systems.  9809  Wedd  Dr.  Over-  : 
land  Park  KS  66212.  (913)  381-1 109. 


_ COMPUTERS _ 

BEAT  INFLATION!!! 

For  sale — 4  used  Teleram  P-1800  in  good 
working  condition.  $2500  each  or  $9(X)0  tor 
all  4.  More  than  50%  OFF  the  price  of  a  new 
unit.  Please  call  toll  free  number  1-800-225- 
5135  between  9  am  and  5  pm  only. 


FOR  SALE:  A  24  VDT  ECRM  editorial  system, 
used  successfully  at  The  Denver  Rocky  Moun¬ 
tain  News  since  1977.  lncludes4PDP  1  l/05s. 
2  PDP  8Es.  3  Pertec  10/mb  drives,  consoles, 
patch  panel,  cable.  ECRM  will  tailor  and  sup¬ 
port  software.  Reasonable.  Contact  Al  Knight. 
Rocky  Mountain  News.  (303)  892-5(XX). 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 

FERRAG  HS  80  counter  stacker  with  spare 
parts.  Very  good  condition.  Reply  to  Box  1 548. 
Editor  &  Publisher. 

GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul- 
tiwide  label  heads  and  quarter  raiders.  Call 
Scott  or  Ed  Helsley.(800)  527-1668. 

MULLER  EM-10  inserter.  Excellent  condition. 
Available  immediately.  Contact  Box  35973. 
Editor  &  Publisher. 

2  MULLER  stuffing  machines  model  227. 
main  plus  2  inserts.  1  Muller  model  227E. 
main  plus  2  inserts.  J  S  Graphic  Equipment 
Co..(214)  387-3128. 

STA-HI  257  COUNTER  STACKER 
Excellent  condition 
Box  34253,  Editor  &  Publisher 

SHERIDAN  48P  and  24P  inserters.  Very  good 
condition.  Available  immediately.  Box  34252. 
Editor  &  Publisher. 

SUBURBAN  WEEKLY  GROUP,  over  $7  million 
in  sales  and  50.(X)0  paid  circulation.  TMC 
85. (XX).  CAC  audited.  Affluent  markets  with 
excellent  growth  potential.  Long  established 
company  with  excellent  local  news  coverage 
and  very  strong  advertising  and  classified.  First 
class  facilities.  Principles  only.  Reply  to  Box 
1549,  Editor  &  Publisher. 

MISCELLANEOUS 

ADDRESSOGRAPH,  Graphotype.  etc.  Bunn 
tyer.  Gestetner  with  electronic  style  cutter.  Fle- 
xowriter.  Compugraphic  9000  with  keyboard. 
Cutler-Hammer  Mark  III.  Curtis,  816  National 
Press  Building.  Washington  DC  20045.  (202) 
628-5696. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company- 


Classified  Advertising  Rates 
LINE  ADS 

(Remittance  should  accompany  copy  un¬ 
less  credit  established.) 

1  week  —$3.10  per  line. 

2  weeks— $2.95  per  line,  per  issue. 

|3  weeks — $2.75  per  line,  per  issue. 

■4  weeks— $2.55  per  line,  per  issue. 

-Add  $3  per  insertion  for  box  service  and 
||count  as  an  additional  line  in  copy. 

POSITIONS  WANTED 

(Payable  with  order) 

1  week  —$2.25  per  line. 

2  weeks— $2.10  per  line,  per  issue. 

3  weeks— $1.95  per  line,  per  issue. 

4  weeks — $1.70  per  line,  per  issue. 

Add  $2  per  insertion  for  box  service  and 
count  as  an  additional  line  in  your  copy. 

Count  approximately  39  characters 
andlor  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

WEEKLY  CLOSING  TIME 
Tuesday  2  pm,  New  York  Time 

Editor  &  Publisher 


Classification- 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ Weeks _ ^Till  Forbidden. 

Please  indicate  exact  ciassification  in  which  ad  is  to  appear. 
Mail  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York.  NY  10022. 
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EQUIPMENT  &  SUPPLIES 


EQUIPMENT  &  SUPPLIES 


EQUIPMENT  &  SUPPLIES 


EQUIPMENT  &  SUPPLIES 


MISCELLANEOUS 


2  BEACH  Automatic  Shear  punch  print 
machines  for  regular  plates. 

1  Manual  Beach  punch  bend  and  trim  units,  3 
pieces. 

2  Napp  newsprint  II  exposure  units. 

800  Beach  easy-lock  saddles. 

22  Vx"  cutoff,  55  "  web. 

2  48P  Sheridan  inserter,  8  hopper,  1  delivery. 
Best  offer.  Box  1453,  Editor  &  Publisher. 

EQUIPMENT  AVAILABLE 
TYPESETTING  One  Systems  40  mega  bytes— 
5  terminals  with  lOK  memory,  9  terminals  with 
4K  memory,  1  lOK  remote,  1  Texas  Instru¬ 
ments  portable  terminal.  To  complete  this  sys¬ 
tem,  1  Universal  Compugraphic  videosetter, 
composing  room  carousel.  Above  equipment 
was  in  use  for  15  months. 

CAMERA  ROOM— 1  Robertson  481  model  with 
34x44  copy  board,  1  Berkey  8x10  direct 
screen  color  camera  with  Pen  system,  1-30x40 
NuArc  single  side  carbon  plate  burner. 
MAILROOM— 1  Signode  tying  machine  model 
MLN-2  including  spare  parts  and  strapping.  All 
items  priced  to  sell  promptly.  For  complete 
information  contact  Paul  Miller  or  Bob  Gilliland 
(405)  737-8811. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  550  Frontage  Rd.  Northfield  IL 
60093.  (312)  446-7017. 


NEWSPRINT  ROLLS— Standard  30  lb  steady 
supply,  prompt  shipment  from  inventory,  deli¬ 
vered  price  OP  request.  Brookman  Paper  Corp., 
300  E  54  St,  New  York  NY  10022.  (212)  688- 
3020. 


STANDARD  30  lb.  newsprint  made  to  your  spe¬ 
cification.  Shipments  direct  from  major  mills. 
Box  35468,  Editor  &  Publisher. 


PHOTOTYPESETTING 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202 
(614)  846—7025 


COMPUGRAPHIC  ACM-9000  60  fonts,  spare 
parts  kit,  AKI  tape  punch.  Will  sacrifice.  Dis- 
mar  Corp.  Call  toll  free  (800)  257-7761. 


COMPUGRAPHIC  unified  composer,  loaded, 
ready  to  move.  Excellent  condition.  Bob  Done- 
gan  (201)  440-8400. 


FMCS  is  pleased  to  announce  the  new  arrival  in 
our  family  of  inexpensive  typesetting  systems. 

THE  APPLE  11 


Scheduled  for  release  in  March  1981,  this  sys¬ 
tem  allows  greater  flexibility  in  typesetting  and 
will  be  capable  of  performing  many  business 
functions  as  well. 

For  preliminary  information  write: 

First  Main  Computer  Systems  Inc. 

Newspaper  Products  Division 
8700  King  George  Dr,  Suite  103 

_ Dallas  TX  75235 _ 

IBM  COMPOSER,  IBM  ESC,  IBM  fonts.  Comp 
IV.  and  7200.  N.  Gregory.  343  Clive  Av, 
Oceanside  NY  11572.  (516)  764-2250. 


TWO  8200  SINGER  photomixes.  Good  condi¬ 
tion.  Now  in  operation  and  can  be  seen  on  floor. 
$2500  each  includes  type  fonts.  Call  Jack  Rod¬ 
gers  (618)  262-5144. 


PRESSES 


CONTINENTAL  PRINTING 
MACHINERY 

We  sell  presses  as  is,  or  reconditioned.  Move 
your  press,  install  and  train  on  all  makes  and 
models  web  offset  and  letterpress.  25  years 
experience.  CONTACT:  Ken  Langley 
7881  Mastin  St,  Ste  201 
Overland  Park  KS  662(J4 


COTTRELL  V— 15— A;  5  units,  JF  7  folder  22 
^4  cutoff  36"  roll  width.  Less  than  one  year 
use.  New  in  1980.  Available  now  $185,000 
plus  broker  fee.  Tom  Miles  Machinery  (216) 
243-3653. 


FOR  SALE:  FOUR  UNIT  GOSS  Super  SC  press. 
The  press  has  three  standard  units  and  one 
Universal  3 — color  unit  with  a  standard  SC  fol¬ 
der  with  Vi  and  Vi  fold  capabilities.  It  is  po¬ 
wered  by  a  60  h.p.  drive.  The  press  is  less  than 
two  years  old  and  has  been  used  to  print  high 
quality  four  color  newsprint  inserts.  It  will  be 
available  February  1,  1981.  Call  (415)  568- 
2828  for  further  details. 


6  unit  Goss  Community  with  Suburban  folder, 
1969. 

2  Goss  color  humps,  6  months  old. 

See  them  in  operation.  Write  Box  1416,  Editor 
&  Publisher. 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

10  units  2  folder,  1971. 

6  units  1  folder,  1972 
6  units  1  folder,  1972 

Roll  stands,  upper  balloon  former,  motor  drives 
and  miscellaneous  accessories.  We  will  sell 
complete  presses  or  components. 

IPEC,  INC, 


97  Marquardt  Drive 
Wheeling  IL  60090 

(3 1 2)  459-9700  Telex  20-6766 


GOSS  COMMUNITY 
6  units  (4-1976,  2-1978) 
2-S.C.  folders 
2-Count-O-Veyors 
For  sale  by  publisher,  all  or  part 
(3lS  543-3131 


HARRIS  V-15A,  add-on  units,  1977. 

Cottrell  V-25,  Vkand  VS  folder. 

Fairchild  Color  King  4  units,  1966. 

Goss  Community  add-on  units.  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban,  SU. 

Goss  Urbanite  Vi  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vi".  45  V7". 

Fincor  motor  and  controls. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr. 

Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


IMMEDIATE  DELIVERY 

Harris  V15A,  6  unit  press,  1973,  will  split. 
Goss  SC  folder,  1970. 

Harris  JF4  folder. 

Harris  V25  units. 

Goss  Urbanite  units. 

OFFSET  NEWSPAPER  EQUIPMENT 
(404)  321-3992  Telex  700563 


GOSS  EQUIPMENT 

Available  Now 

1—22%"  cut-off  tension  lock-up  unit. 

1 — 22%"  cut-off  tension  lock-up  single  center  color  hump. 

1 — 22%"  cut-off  tension  lock-up  color  (jeck. 

1 — 23^16"  cut-off  tension  lock-up  single  center  color  hump. 
This  equipment  is  clean  and  prepared  for  re-erection. 

All  offers  to  Joe  McManamon,  Virginian  Pilot,  Norfolk 
VA  (804)  446-2000. 

Or  write  to: 

Printing  Press  Services  Incorporated 
4011  NE  15th  Av 
Fort  Lauderdale  FL  33334 


_ PRESSES _ 

HARRIS  845,  five  units  1975,  22  V'4  cutoff,  3 
Butlers,  folder,  Ipec,  Inc.,  97  Marquardt  Dr, 
Wheeling  IL  60090.  (312)  459-9700 


MACHINERY  FOR  SALE 
Second-hand  Goss  Urbanite  and  Harris  845 
Rollstands  immediately  available  and  at  sub¬ 
stantial  savings  over  cost  of  new  rollstands. 
CARY  COMPANY,  INC. 

327  Pepper  Road 
Barrington  IL  60010 
(312)  381-4600. 


NEWS  KING  FOLDER,  22  %"  cutoff,  Vi  or  V? 
fold.  Will  Vi  fold  4  full  webs,  $4000.  Elliott 
8000  addressing  machine,  good  condition.  Ex¬ 
change  Publishing  Corp.,  New  Paris  IN  46553. 
Phone  (219)  831-2138. 


PRICED  TO  MOVE — 6  unit  Goss  Suburban, 
$1500  with  balloon  former  and  Gregg  imprin¬ 
ter,  high  speed  folder,  A-1  condition.  Box 
1550,  Editor  &  Publisher. 


9  UNIT  GOSS  Suburban,  2  folders. 

Available  immediately. 

Goss  Urbanite  quarter  folder. 

Contact:  Ken  Langley 
Continental  Printing  Machinery.  Inc. 
7881  Mastin  Dr. 

Overland  Park  KS  66204 
(913)  432-8276 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe. 
Scott,  Goss  and  Wood  presses,  either  offset  or 
letter  press;  Capco  portable  ink  fountains; 
Wood  ink  fountains;  Goss  portable  ink  foun¬ 
tains;  Hoe  ink  boxes;  2  dine  reels  and  pasters 
in  self  contained  framing,  running  belts,  side 
lay,  etc.,  suitableforpublicationsor  newspaper 
presses;  Goss  single  width  balloon;  Hoe  2;1 
double  delivery  folder  22%  cutoff.  We  have  or 
we  can  get  what  you  need  tor  you  pressroom  or  | 
mailroom. 

NORTHEAST  STORAGE  AND  INDUSTRIES, 
INC. 

(213)  257-7557 


WEB  OFFESTS;  4  unit  Polygraph  (Webmatic) 
good  condition  22,000.  fob  Cleveland  dock; 
ATF22  V7x354over4;  gas  ovens  plus  imprin¬ 
ter.  DW3000  model  best  offer  over  $50,000. 
Cleveland  area.  Tom  Miles  Machinery  Company 
(216)  243-3653. 


WANTED  TO  BUY 


CUTLER  HAMMER  BOTTOM  WRAP 
Box  1294 
Editor  &  Publisher 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb(201)  289-7900.  AMS,  1290 
Central  Av.  Hillside  NJ  07205. 


WANTED  TO  BUY 


GOSS  COMMUNITY  OIL  BATH,  with  SC  folder 
unit  separate.  Box  1983,  Editor  &  Publisher. 


HOPPER  LOADERS 
for  Sheridan  inserters. 

Contact  Box  1298,  Editor  4  Publisher 


IDAB  440  or  Hall  Monitor  counter  stacker  for 
daily  newspaper  operation.  Reply  to  Box  1546, 
Editor  4  Publisher. 


LATE  STYLE 

COnRELL  V22/25  AND  845 
BOX  273,  EDITOR  4  PUBLISHER. 


MULLER  227  inserter  with  4  or  5  stations. 
Must  see  in  operation.  Reply  to  Box  1547, 
Editor  4  Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  4  PUBLISHER. 


OFFSET  ROTARY  used  for  80  page  tabloid.  4x4 
color.  Minimum  cylinder  speed  50,000  revolu¬ 
tions.  Automatic  roll  switch.  Box  1363,  Editor 
4  Publisher. 


SHERIDAN  72P  INSERTER 
for  daily  newspaper  operation 
Box  34255,  Editor  4  Publisher 


4  UNIT  WEB  OFFSET  press.  18/20  IPH.  Must 
have  register  devices.  Call  (201)  438-3744, 
ask  for  Sam. 


WILL  PAY  TOP  CASH  PRICES  for  paper  cut¬ 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc.,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 

M.  SELLARS  4  ASSOCIATES 
PO  Box  1352 
Dearborn  Ml  48121 


WANTED— INSERT  STATION  for  Muller- 
Martini  EM-10  inserting  machine.  Call  (707) 
226-37 1 1 .  Ask  for  Bill  Stabler  or  Dave  Church. 


PLATEMAKING 


FILMSTRIPS/FONTS— We  buy,  sell  and  trade 
Filmstrips,  Fonts  and  Video  Gridsat  substantial 
discounts.  For  more  information  call  or  write: 
GRAPH-X,  INC.,  17  Bucknell  Court.  RD  7, 
Bethlehem  PA  18015  (215)  867-2002. 


HELP  WANTED.  .  . 


ACADEMIC 


CHAIRPERSON  WANTED 
TEACHING  POSITIONS  OPEN 
LOYOLA  UNIVERSITY,  NEW  ORLEANS 
Loyola  University  is  seeking  applications  for 
faculty  positions  for  the  Department  of  Com¬ 
munications  for  the  1981-82  academic  year. 
Candidates  may  also  be  considered  for  the  posi¬ 
tion  of  chairperson  (PhD  required)  in  the  under- 
raduate  program  of  450  majors, 
he  chairperson  should  have  a  background 
which  is  primarily  academic,  but  one  with  a 
thorough  knowledge  of  the  communications 
profession.  Salary  and  rank  negotiable. 

BROADCASTING— Teach  academic  and  pro¬ 
duction  mouses  in  radio  and  television.  Broad 
background  in  production  required. 
JOURNALISM— Teach  basic  and  advanced 
courses  in  reporting,  and  advise  campus  news¬ 
paper.  Familiarity  with  VDT  typesetting  re¬ 
quired.  I 

PUBLIC  RELATIONS/ADVERTISING— Teach  I 
courses  in  theory  and  practice,  and  help  de¬ 
velop  curriculum  in  new  concentration. 

PhD  and  professional  experience  preferred  for 
all  positions,  which  are  at  the  assistant  or 
associate  level.  Salary  based  on  background. 
Loyola  is  a  Jesuit  institution  with  a  strong 
emphasis  on  the  arts  and  sciences  in  an  atmos¬ 
phere  of  respect  for  the  Judeao-Christian  tradi¬ 
tion.  Loyola  is  an  equal  opportunity/affirmative 
action  employer. 

Contact:  Search  Committee.  Dept,  of  Com¬ 
munications,  Loyola  University,  New  Orleans, 
LA  701 18.  1 


ACADEMIC 


FACULTY/ADMINISTRATIVE— LSU  School  of 
Journalism  seeking  a  person  to  be  assistant 
director  of  the  School  and  to  teach  in  public 
relations  and  news-editorial,  starting  July  1. 
1981.  Fiscal  year  appointment;  salary  open 
depending  on  qualifications;  rank:  assistant 
professor.  Doctorate  or  ABD  required:  also 
some  educational  administration  experience, 
pr  experience,  and  journalistic  editing  and  writ¬ 
ing  experience.  Send  resume  by  January  15  to: 
Director,  School  of  Journalism,  Louisiana  State 
University,  Baton  Rouge  LA  70803.  LSU  is  an 
equal  opportunity/affirmative  action  employer. 


GEORGE  MASON  UNIVERSITY  seeks  a  com¬ 
munication  theorist,  with  background  in  mass 
communication  and/or  rhetoric  and  public 
address.  Duties  may  include:  teaching  courses 
in  mass  communication  theory  and  journalism 
as  well  as  introductory  level  communications 
courses;  supervision  of  growing  internship 
program  in  the  Washington  metropolitan  area; 
participating  in  advising  student  activities. 
PhD,  teaching,  applied  or  industry  experience 
preferred;  salary  commensurate  with  experi¬ 
ence.  Send  applications,  postmarked  by  Febru¬ 
ary  1,  1981  to  Search  Chair,  Communications 
Division,  George  Mason  University,  4400  Uni¬ 
versity  Dr,  Fairfax  VA  22030.  AA/EOE. 


Place  your  bet  on  E4P  Classifieds 
We  bet  you'll  be  satisfied 

Call  for  rates  and  info 
(212)  752-7053 
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HELP  WANTED 


ASSISTANT  to  full  professor  sought  to  teach 
reporting,  writing,  editing  and/or  related  pro¬ 
fessional  courses.  Good  professional  experi¬ 
ence  plus  PhD.  Salary  commensurate  with  ex¬ 
perience.  Contact  Department  of  Journalism. 
Baylor  University,  Waco  TX  76703.  An  equal 
opportunity/affirmative  action  employer. 


MASS  COMMUNICATIONS  DEPARTMENT— 
Opening  for  assistant  professor  in  graphics  and 
aesthetic  communication  starting  August 
1981.  Qualified  to  teach  graphics,  design  and 
production,  communication  theory  and  writing, 
to  support  newspaper,  magazine,  advertising 
and  public  relations,  and  electronics  sequ¬ 
ences.  Terminal  degree  required,  with  profes¬ 
sional  graphics  experience  or  equivalent  and 
university  teaching  experience  preferred.  Sal¬ 
ary  $16,000  plus,  relative  to  qualifications. 
Apply  with  resume  by  February  15,  1981  to: 
Dr.  Emery  L.  Sasser,  Chairman,  Department  of 
Mass  Communications,  LET  416,  University  of 
South  Florida,  Tampa  FL  33620.  The  Universi¬ 
ty  of  South  Florida  is  an  affirmative  action 
equal  opportunity  institution.  All  prospective 
candidates  should  be  informed  that,  in  accord¬ 
ance  with  Florida's  "Sunshine  Amendment"  to 
the  State  Constitution,  their  dossiers  are  a  mat¬ 
ter  of  public  record  and  are  available,  upon 
request,  to  its  residents. 


THE  AMERICAN  UNIVERSITY  IN  CAIRO 
announces  two  faculty  openings  to  teach,  in 
English,  undergraduate  and  graduate  courses 
in  newswriting,  editing  or  reporting,  public  re¬ 
lations,  advertising,  introduction  to  mass  com¬ 
munication,  and  mass  media  in  society.  Ability 
to  teach  theory  or  research  methods  a  plus. 
Candidates  should  specif  areas  of  greatest 
teaching  and  research  interest.  Nine-hour 
course  load  per  semester.  Doctorate  or  the 
equivalent,  and  teaching  experience  required. 
Two-year  appointment  begins  September, 
1981,  with  possibility  for  renewal.  Salary 
according  to  scale  based  on  qualifications,  plus 
housing  and  other  benefits.  Write,  with  re¬ 
sume,  to:  Assistant  Dean  of  the  Faculties.  The 
American  University  in  Cairo,  866  United  Na¬ 
tions  Plaza.  New  York  NY  10017, 

THREE  FACULTY  POSITIONS  with  primary 
assignments  in  (1)  advertising,  (2)  broadcast 
and  news,  (3)  news  editorial  for  Fall,  1981. 
PhD  required  for  tenure-track  appointment, 
probably  at  assistant  professor  level.  ($18,000 
to  $20,000  for  10  months).  Other  ranks,  salar¬ 
ies  possible  for  persons  with  unusual  qualifica¬ 
tions.  Significant  professional  (non-academic) 
experience  required  for  each  position.  Applica¬ 
tion  deadline.  January  15, 1981.  Contact  Prof. 
Franks.  Holowack,  Chairman.  Personnel  Com¬ 
mittee,  Department  of  Journalism.  San  Diego 
State  IJniversity,  Sar  Diego  CA  92182.  SDSU 
is  an  affirmative  action/equal  opportunity  em¬ 
ployer. 


MASS  MEDIA  ASSISTANT  PROFESSOR,  be-  T'.Vh  pri  Wr.t'p  F 
ginning  September  1,  1981.  Teach  journalism  n  5  '  nlkpi 
courses  on  undergraduate  and  graduate  levels,  inos^SD  57007  AA 

including  large  survey  or  mass  communication  _ _ 

lecture  and  journalism  skills  courses.  Also,  WANTED:  JOURf 
advise  student  newspaper  and  students  on  Develop,  supervise 
graduate  and  undergraduate  levels.  partment  aspiring 

PhD  required.  Either  professional  experience  or  starts  July  1,  1981 

record  of  publication  desirable.  Preference  facilities  and  news 

fiven  to  person  with  news  experience,  ditation.  Minimum  1 

end  resume  and  list  of  three  references  to  Dr.  required;  teaching, 

Nancy  M  Somerick,  Chairperson,  Faculty  and  advanced  de£ 

Search  Committee,  Department  of  Mass  commensurate  wit 

Media-Communication,  The  University  of  for  application,  resi 

Akron,  Akron  OH  44325.  Deadline  February  1,  February2,  1981.) 

1981.  man.  Search  Comr 

The  University  of  Akron  is  an  equal  education  Science.  University 

and  employment  institution.  89557.  EOE/AA  Ei 


MASS  COMMUNICATIONS  DEPARTMENT—  Anttit 

One  or  more  openings  for  assistant  professors  ADMIr 

to  teach  some  combination  of  beginning  and 
advanced  news  courses,  editing,  feature  writ-  ASSISTANT  CONT 
ing  and  newspaper  management,  starting  Au-  become  part  of  the 
gust  1981.  Qualified  also  to  teach  some  com-  newspaper  group.  F 
bination  of  research  methods,  mass  com-  required  along  with 
munication  theory,  international  communica-  porting,  analysis  an 
tions,  advanced  urban  reporting,  and  contem-  to  Controller,  Park 
porary  newspaper  problems,  in  a  broad-based  Hill,  Ithaca  NY  14( 

masters  program.  Minimum,  PhD  in  mass  com-  _ 

munications  in  hand  or  imminent;  prefer  uni-  PUBL 

versify  teaching  experience  and  professional  Traveling  newspape 
experience  in  reporting  and  editing.  Salary  states.  Solid  newspi 
$16,000  plus,  relative  to  qualifications.  Apply  sales  experience  re 
with  resume  by  February  15,  1981  to:  Dr. Em-  rate  with  experieno 
ery  L.  Sasser,  Chairman,  Department  of  Mass  requirements  and  h 
Communications,  LET  416,  University  of  Publisher. 

South  Florida.  Tampa  FL  33620.  The  Universi-  _ 

ty  of  Florida  is  an  affirmative  action  equal  PUBLISHER-GENE 
opportunity  institution.  All  prospective  candi-  Florida  newspaper 
dates  should  be  informed  that,  in  accordance  Must  have  working 
with  Florida’s  "Sunshine  Amendment"  to  the  tions  including  pri 
State  Constitution,  their  dossiers  are  a  matter  including experienc 
of  public  record  and  are  available,  upon  re-  Carl  Moore,  Sunpi 
quest,  to  its  residents.  187,  Dade  City  FL 
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HELP  WANTED 


JOURNALISM/DEPARTMENT  CHAIRPER¬ 
SON— Associate  or  full  professor  to  head  grow¬ 
ing  program  at  private,  liberal  arts  and  science 
college  in  beautiful  \/ermont  near  the  Green 
Mountains.  PhD  preferred,  administrative  ex¬ 
perience  desirable.  Looking  for  person  to  pro¬ 
vide  leadership  in  development  of  interdisci¬ 
plinary  courses  and  programs.  Application 
deadline  January  31,  1981  for  hire  date 
September  1,  1981.  Salary  commensurate 
with  qualifications.  Send  resume  to  Dr.  Ronald 
Provost,  Vice  President  for  Academic  Affairs. 
Saint  Michael's  College,  Winooski  VT  05404. 
An  equal  opportunity/affirmat-ve  action  em¬ 
ployer. 

JOURNALISM— THREE  FACULTY  positions  in 
print  and  broadcast  journalism  in  the  Depart¬ 
ment  of  Mass  Communication,  UW — Mil¬ 
waukee.  One  associate/full  professor  and  two 
assistant  professor  positions.  PhD  required  and 
professional  experience  highly  desirable.  I 
Strong  scholarship,  teaching  and  senrice  re¬ 
cord  needed  for  associate/full.  Salary  of 
$17,000-$18,500  for  assistants;  $21,d00- 
$25,000  associate;  $26,000-$30,000  full. 
Send  applications  by  February  1,  1981  to  Or. 
Earl  S.  Grow,  Department  of  Mass  Communica¬ 
tions.  Box  413,  UW-Milwaukee,  Milwaukee, 
Wisconsin  53201.  An  affirmative  action  and 
equal  opportunity  employer. 

JOURNALISM  POSITION  OPEN,  to  teach 
advertising,  tenure  track.  South  Dakota  State 
University  is  eastern  South  Dakota  town  of 
18,000.  Academic  year  starts  mid-August 
1981.  Application  deadline  January  31  or  until 
adequate  pool  of  qualified  applicants  received. 
Faculty  member  expected  to  teach  in  a  second 
area.  Rank  open,  salary  up  to  $25,000.  PhD 
preferred,  master’s  required.  Other  prefer¬ 
ences:  recent  experience  in  advertising  or  pub¬ 
lic  relations:  evidence  of  effective  college 
teaching.  Address  vita  and  references  to 
Richard  Lee.  Head,  Journalism  Department. 
SDSU,  Brookings  SD  57007.  AA/EEO. 

TWO  JOURNALISM  TEACHING  POSITIONS 
(one  tentative)  beginning  September,  1981, 
Bowling  Green  State  University.  One  position 
primarily  magazine  journalism;  other,  public 
relations,  but  any  combination  of  skills  in  news- 
editorial,  broadcast  journalism,  photojournal¬ 
ism,  pr  or  magazine  considered.  Assistant/ 
associate  professor  level.  PhD  or  ABD,  media 
required.  School  is  accredited  and  committed 
to  excellence  in  teaching  and  research.  Write: 
Dr.  James  Bissland,  Search  Chairman,  School 
of  Journalism,  BSGU,  Bowling  Green  OH 
43403.  Deadline  is  February  15.  Equal  oppor¬ 
tunity  employer. 

TWO  PRINTING  FACULTY  positions  open  for 
fall  1981.  Skills  position— teach  composition, 
press,  lithography.  Management  position— 
teach  plant,  labor,  personnel  management, 
estimating.  Master's  degree  preferred;  shop 
and  college  teaching  experience  desired .  Dead¬ 
line  January  31,  1981  or  until  suitable  candi¬ 
date  hired.  Write;  Head,  Department  of  Jour¬ 
nalism,  South  Dakota  State  University,  Brook¬ 
ings  SD  57007.  AA/EEO, 

WANTED:  JOURNALISM  CHAIRPERSON 
Develop,  supervise  professionally-oriented  de¬ 
partment  aspiring  to  school  status.  Contract 
starts  July  1,  1981,  Department  has  modern 
facilities  and  news-editorial  sequence  accre¬ 
ditation.  Minimum  five  years  media  experience 
required;  teaching,  administrative  experience 
and  advanced  degree  desired.  Salary,  rank 
commensurate  with  qualifications.  Deadline 
for  application,  resume  and  three  references  is 
February  2,  1981.  Write:  Warren  H.  Fox,  Chair¬ 
man.  Search  Committee,  College  of  Arts  and 
Science.  University  of  Nevada-Reno,  Reno  NV 
89557.  EOE/AA  Employer. 


ADMINISTRATIVE 

ASSISTANT  CONTROLLER— Opportunity  to 
become  part  of  the  management  team  of  large 
newspaper  group.  Four-year  accounting  degree 
required  along  with  experience  in  financial  re¬ 
porting.  analysis  and  budgeting.  Send  resume 
to  Controller,  Park  Newspapers  Inc,  Terrace 
Hill,  Ithaca  NY  14850. 

PUBLISHERS  REP 

Traveling  newspaper  rep  needed  for  Southern 
states.  ^Iid  newspaper  and/or  magazine  space 
sales  experience  required,  ^lary  commensu¬ 
rate  with  experience.  Send  resume  with  salary 
requirementsand  history  to  Box  1520,  Editor  & 
Publisher. 

PUBLISHER-GENERAL  MANAGER  for  central 
Florida  newspaper  and  shopper  weekly  group. 
Must  have  working  knowledge  of  overall  opera¬ 
tions  including  printing  plant.  Send  resume 
including  experience  and  salary  requirement  to 
Carl  Moore,  Sunpress  Publications.  PO  Box 
1B7,  Dade  City  FL  33525, 


HELP  WANTED 


ADMINISTRATIVE 


ACCOUNTANT  for  metro  Zone  6  daily.  Experi¬ 
ence  handling  original  books  of  entry  through 
preparation  of  financial  statement  necessary. 
Excellent  benefits.  No  travel.  Resume  with  sal- 
ary  history  to  Box  1507,  Editor  &  Publisher. 


ZONE  2.  40.0(X)  circulation  daily  has  opening 
for  a  controller.  Successful  candidate  will  have 
a  BS  degree  in  accounting  and  be  experienced 
in  budgeting,  planning,  control  and  analysis. 
Salary  in  the  mid-twenties  with  an  attractive 
benefit  package.  Send  resume,  salary  history 
and  references  to  Box  1451,  Editor  &  Pub¬ 
lisher. 


ADVERTISING 


ADVERTISING  SALESPERSONS  (2)  for  Ft. 
Lauderdale.  Florida  entertainment  magazine. 
Heavy  cold  call  selling,  take  over  existing 
accounts.  $200/  week  draw  plus  medical  be¬ 
nefits.  Resume  to  Good  Times,  230  Arlington 
Cr,  East  Hills  NY  11548. 


ADVERTISING  DIRECTOR  needed  for  metro- 
Detroit  multi-zoned  weekly  group.  3  to  5  years 
experience  in  sales  and  some  management  ex¬ 
perience  necessary. 

Looking  for  director  willing  to  work  a  limited 
account  list  and  not  afraid  of  extra  hours,  tough 
competition  and  a  publisher  looking  for  high- 
goals  oriented  leader.  Will  be  directly  responsi¬ 
ble  for  retail  department  and  overlook  the  clas¬ 
sified  department.  Salary  commensurate  with 
experience.  Send  resume  to  Box  1481,  Editor 
&  Publisher. 


ADVERTISING  DIRECTOR  for  exciting  weekly 
newspaper  with  name  writers,  award-winning 
potential.  Located  in  year-round  resort- 
residential  highly  affluent  area  two  hours  from 
New  York  City.  If  you’re  promotion-minded, 
creative,  can  sell  and  motivate  others  and  want 
to  grow  with  us,  then  write  Box  1497,  Editor  & 
Publisher. 


AGGRESSIVE  HUNGRY  SALESPERSON 
whose  long-range  ambition  is  a  top  manage¬ 
ment  opportunity  with  a  growing  community 
newspaper  group.  Will  handle  real  estate  and 
automobile  accounts,  manage  telephone  room, 
and  report  directly  to  the  advertising  manager. 
Salary,  commission  in  $20,000  range.  30.000 
circulation  daily  in  Zone  3.  Box  1493.  Editor  & 
Publisher. 


AGGRESSIVE  ADVERTISING  DIRECTOR  for 
small  growing  daily  in  competitive  market. 
Zone  6.  Must  be  strong  in  planning  and  promo¬ 
tion.  We  offer  a  career  opportunity  with  salary  in 
excess  of  $30,000,  Profit  sharing,  car  and  ex¬ 
penses.  Send  resume  and  salary  history  to  Box 
1441,  Editor  &  Publisher. 


AGGRESSIVE  CLASSIFIED  MANAGER  for 
growing  mid-size  Texas  daily.  Must  have  strong 
background  in  sales  and  motivation.  Will  con¬ 
sider  someone  now  No.  2  person  in  department 
or  experienced  sales  person  on  larger  daily. 
Great  opportunity.  Send  complete  resume  and 
salary  requirements  to  Box  1544,  EditoriPub- 
lisher. 


CLASSIFIED  SALES  DIRECTOR-New  posi¬ 
tion  on  competitive  Zone  2  weekly  in  high 
growth  area.  Strong  inside  and  outside  sales 
ability  required,  plus  skills  to  train,  lead  and 
motivate  a  sales  staff.  Must  have  demonstrated 
strong  classified  growth  on  existing  base.  Ex¬ 
cellent  salary  and  benefits.  Send  resume  in 
confidence  to  Box- 1505,  Editor  &  Publisher. 

I  Equal  opportunity  employer. 


HELP  WANTED 


ADVERTISING 


ADVERTISING-MARKETING  DIRECTOR— 
Suburban  DC  weeklies  seek  innovative  indi¬ 
vidual  to  help  us  reach  full  sales  potential  in 
rapidly  growing  market.  Strength  in  sales  prom¬ 
otions.  sales  staff  training  and  layout  are  essen¬ 
tial  along  with  a  proven  track  record  and  man¬ 
agerial  background.  Knowledge  of  suburban 
INashington  market  a  plus.  Excellent  salary  and 
benefits.  Send  resume  in  confidence  to  Box 
1504,  Editor  &  Publisher.  Equal  opportunity 
employer. 


ADVERTISING 
SPACE  SALES 


New  Jersey's  largest  newspaper  is  in  need  of 
qualified  sales  personnel  to  fill  vacancies  in  tne 
advertising  department.  Newspaper  sales  ex¬ 
perience  preferred.  Salary  plus  liberal  commis¬ 
sion  plan,  generous  company  paid  benefits  ex¬ 
penses  paid.  Send  current  resume  to  Box 
1430,  Editor  &  Publisher. 


ADVERTISING  MANAGER— Career  opportun¬ 
ity  for  experienced  innovative  marketing 
oriented  motivator  to  supervise  a  sales  staff  of 
14.  Must  be  a  good  presenter  with  ability  to 
teach  and  direct  and  get  personally  involved  in 
a  competitive  market.  BOM  circulation  and 
growing  in  Zone  5.  Send  resume,  experience 
qualifications  and  salary  requirements  to  Box 
1511,  Editor  &  Publisher.  Salary  bonus  and 
excellent  fringes. 


ART  DIRECTOR/ 
PRE-PRODUCTION  MANAGER 
Career  opportunity  with  young,  a^essive  pub¬ 
lishing  company.  Full  responsibility  for  on  pre¬ 
mises  art  department  and  staff.  Heavy  consis¬ 
tent  weekly  publishing  deadline  demands  orga¬ 
nizational  and  managerial  abilities.  Experience 
and  skills  must  include  graphic  layout  and 
paste-up,  photography  and  camera,  electronic 
typesetting  and  camera-ready  production  tor 
display  and  classified  formats.  Background  in 
newspapers  and  offset  production  processes 
highly  desirable.  We  offer  excellent  compensa¬ 
tion  and  benefits  package.  Please  send  resume 
and  salary  history  tO: 

GENERAL  MANAGER 
Santa  Clara  Publishing  Co. 

591  W.  Hamilton  Avenue 
Campbell  CA  95008 


ANCHORAGE  DAILY  NEWS 

RETAIL  SALES 

Work  with  the  retail  team  of  the  nation's  fastest 
growing  daily  newspaper.  You  may  be  the  right 
person  if  yrxj  have  a  minimum  of  two  years 
advertising  sales  experience,  a  solid  work  back¬ 
ground  and  neat  appearance,  ^lary  plus  in¬ 
centive,  pleasant  working  conditions  and  com¬ 
pany  benefits.  Please  send  resume  and  cover 
letter  to  David  Kuta,  Pouch  6616.  Anchorage 
AK  99502. 


AVAILABLE 

A  large  major  metropolitan  daily  newspaper  lo¬ 
cated  in  the  Midwest  is  seeking  to  recruit: 

Retail  Advertising  Manager 
Classified  Advertising  Manager 
This  IS  a  very  competitive  newspaper  market. 
Consequently,  we  are  looking  for  2  outstanding 
people  with  leadership  and  deep  experience  in 
competitive  markets.  Retail  and  classified 
advertising  departments  are  large  and  require 
aggressive  leadership.  A  reorganization  in  the 
retail  advertising  department  and  the  resigna¬ 
tion  of  our  classified  advertising  manager  have 
made  these  positions  available.  Salary  open. 
Bonus  arrangement,  company  car  and  Innee 
package  are  included.  Box  1527,  Editor  i  Pub¬ 
lisher. 


CLASSIFIED  ADVERTISING 
TELEPHONE  ROOM  SUPERVISOR 

We  are  looking  for  an  experienced  phone  room  super¬ 
visor  for  a  long  established  group  of  national  publications 
located  in  Washington,  DC.  Salary  plus  commission  as 
well  as  outstanding  benefits.  Send  resume  to: 

Box  1469 
Editor  &  Publisher 


HELP  WANTED 


ADVERTISING 


ADVERTISING  SALES  REPRESENTATIVE  in 
beautiful  university  city.  Creative,  hard¬ 
working  person  can  find  a  rewarding  career  with 
this  award-winning  daily  newspaper.  Salary 
plus  commission,  excellent  fringe  benefits. 
Send  resume  to  Box  1 526,  Editor  &  Publishe  , 

CLASSIFIED  MANAGER  sought  for  fast- 
growing,  metro-Detroit,  suburban  weekly 
group.  Seeking  self-starter  with  multitude  of 
promotion  ideas,  capable  of  stimulating  staff. 
Department  needs  complete  renovation  in 
dealing  with  multi-zoned  editions.  Some  ex¬ 
perience  beneficial  but  organization,  discipline 
and  motivating  staff  just  as  important.  Salary 
commensurate  with  experience.  Send  resume 
to  Box  1482,  Editor  &  Publisher. 

CLASSIFIED  MANAGER  with  exceptional  lead¬ 
ership  and  sales  ability.  This  50,000  6-day 
daily  newspaper  needs  the  best!  We  are  re¬ 
building  the  entire  department  and  need  an 
experienced  and  highly  motivated  manager  to 
take  over  the  operation.  VDTs  and  the  finest 
equipment  in  operation.  We  now  need  the  right 
person  to  organize  and  manage  a  department 
that  is  ready  to  grow.  New  York/New  Jersey 
market  is  competitive,  and  that's  why  we  need 
the  best,  and  we  are  willing  to  compensate 
accordingly.  Highest  salary,  incentive  and  be¬ 
nefits  for  an  outstanding  person.  Please  send 
information  and  resume  to  Box  1399,  Editor  & 
Publisher. 

CLASSIFIED  MANAGER — New  Jersey  weekly 
group  has  need  for  experienced  manager  who 
can  motivate  and  sell.  Opportunity  to  expand 
present  department.  Send  resume  and  salary 
requirements  to  Box  1516,  Editor  &  Publisher. 

NEWSPAPER  ADVERTISING  BUREAU 
Seeks  Telephone  Sales  Training  Manager  in 
NYC.  Position  requires  a  person  with  strong 
communication  skills  to  travel  to  member 
newspapers  in  the  US  and  Canada,  training 
telephone  sales  personnel .  Excel  lent  opportun¬ 
ity  for  a  person  experienced  in; 

Managing  a  Classified  Telephone  Sales  Dept. 

Training  Telephone  Sales  Staffs 
Developing  and  implementing 
sales  training  programs 
Send  resume  and  salary  requirements  in  confi¬ 
dence  to  Marie  Holland,  VP  Telephone  Sales, 
Newspaper  Advertising  Bureau,  485  Lexington 
Avenue,  New  York  NY  10017. 


HELP  WANTED 


ADVERTISING 


GENERAL  MANAGER  for  3  weekly  newspap¬ 
ers.  Must  be  knowledgable  in  editorial,  adver¬ 
tising  and  circulation.  Option  available  for 
purchase.  Resume  to  PO  Box  6063  Providence 
Rl  02940. 


NEWSPAPER  AD  SALESPERSON,  salary- 
commission  with  Florida  newspaper.  Send  full 
resume,  income  requirements  to  Box  1530, 
Editor  &  Publisher. 

RETAIL  ADVERTISING  MANAGER 
The  Ft.  Lauderdale  News  reflects  the  dynamic 
growth  of  south  Florida  and  is  currently  seeking 
an  exerienced  retail  advertising  manager.  Suc¬ 
cessful  candidates  must  have  a  minimum  of  3 
to  5  years  daily  newspaper  sales  experience. 
Excellent  communications  skills  and  3  years 
managerial  experience  required.  Retail  adver¬ 
tising  experience  helpful.  In  addition  to  our 
ideal  location  and  climate,  we  offer  an  excep¬ 
tional  salary  and  benefits  package  and  the  chal¬ 
lenge  of  a  highly  competitive  market.  Please 
send  resume  including  salary  history  to; 

Ft  Lauderdale 
NEWS/SUN  SENTINEL 
Claudia  L.  Jack,  Employment  Manager 
101  N.  New  River  Drive.  East 
Ft  Lauderdale  FL  33302 
Equal  Opportunity  Employer 


TELEPHONE  SALES 
SUPERVISOR 


If  W)u  are  an  aggressive  sales  supervisor  who 
gets  satisfaction  from  motivating  others,  then 
this  IS  the  job  for  you.  Our  100,000  plus  daily 
combined  ciculation  newspaper,  located  in 
beautiful  Charleston,  South  Carolina  is  family 
owned  and  expansion-minded.  We're  looking 
for  an  experienced,  energetic  leader  to  super¬ 
vise  our  telephone  sales  staff.  Emphasis  will  be 
placed  on  organization,  training  and  above 
all— Selling!  Salary  is  commensurate  with  abi¬ 
lities  and  experience  incentives,  benefits  prog¬ 
ram  and  opportunities  for  advancements  are 
excellent.  Send  resume  to; 

Van  Wilkerson 

Classified  Advertising  Manager 
Charleston  Post  &  Courier 
134  Columbia  St. 

Charleston  SC  29403 


COMPUTER  TECHNOLOGY  i  COMPUTER  TECHNOLOGY 


TECHNICAL 

CONSULTANT 


The  diversified  Chicago  based  publishing  corporation  of 
Playboy  Enterprises  has  an  interesting  opportunity  for  a 
highly  skilled  technical  consultant.  This  position  is 
accountable  for  consulting  with  and  advising  Data 
Center  managers  in  the  evaluation  of  perspective  com¬ 
puter  HARDWARE  and  peripherals  (such  as  telecom¬ 
munications)  to  assure  efficient  operation  of  the  com¬ 
puter.  The  individual  is  also  responsible  for  evaluating 
advances  in  future  computer  equipment  and  sohware 
capabilities  in  light  of  future  system  requirements  within 
the  corporation. 

Individual  candidates  must  possess  broad  exposure  to 
all  varieties  of  EDP  equipment.  If  you  have  at  least  5 
years  related  experience  and  an  advanced  degree  in 
electrical  engineering  or  Computer  Science,  we  would 
welcome  you  to  submit  some  background  information, 
in  confidence,  to: 

Corporate  Personnel 

PLAYBOY  ENTERPRISES 

919  N.  Michigan 
Chicago,  IL  60611 

equal  opportunity  employer  miflhiv 


HELP  WANTED 


ADVERTISING 


PROFESSIONAL  SALESPERSON  WANTED  to 
fill  vacancy  on  retail  ad  staff.  Join  a  team  of  5 
on  our  award-winning  5-day  daily  in  central 
Washington  state.  7000  circulation  plus  shop¬ 
per  provides  TMC.  Higher  than  average  earn¬ 
ings  on  straight  commission.  Paid  vacation. 
Medical  and  retirement.  Minimum  of  2-years 
experience.  Send  resume  including  salary  his¬ 
tory  to  Box  1470,  Editor  &  Publisher. 


RETAIL  AD  MANAGER  needed  immediately. 
Must  be  able  to  lead,  train  and  motivate  staff  on 
growing  southern  California  daily  in  one  of 
states  fastest  growing  markets.  Strong  lead¬ 
ership  an  essential.  Good  salary/bonus  arrange¬ 
ment.  Please  send  detailed  resume  and  all 
pertinent  information  to  The  Times- Advocate, 
207  E  Pennsylvania  Av.  Escondido  CA  92025. 


WE  ARE  LOOKING  for  a  dynamic  take-charge 
person  who  can  give  positive  direction  to  an 
already  improved  phoneroom  operation  and  an 
outside  sales  force  of  6.  This  person  will  want 
upward  mobility  and  be  able  to  assume  more 
responsibility  in  the  advertising  department. 
Growth  is  simply  limited  to  this  persons  ability. 
This  is  a  progressive  company;  a  leader  in  the 
latest  technology.  Excellent  salary  package. 
The  facilities  are  second  to  none.  Come  grow 
with  us  in  the  Mid-South.  Send  reply  to  Box 
1485,  Editor  &  Publisher. 


WE  ARE  SEEKING  a  retail  advertising  manager 
with  experience  in  promotion,  training,  budget¬ 
ing  and  instilling  enthusiasm  to  a  department 
of  10  outside  sales  people.  We  are  a  42,000 
AM,  PM  7  day  paid  newspaper  in  Zone  3.  Good 
base,  incentives,  beautiful  environment  and 
good  future  with  our  group.  Apply  with  resume 
including  a  letter  of  experience,  compensation 
expected  and  date  of  availability  to  Box  1522, 
Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER— 6-day,  18,000 
afternoon,  Sunday  In  Midwest.  Must  be  experi¬ 
enced  in  highly  competitive  market.  Under 
"The  Gun"  of  a  major  metro.  Unlimited  growth 
opportunity  with  good  pay  and  incentives.  Send 
resume  to  Box  1476,  Editor  &  Publisher.  Equal 
Opportunity  Employer. 


CIRCULATION  DIRECTOR 
Experienced,  goal  oriented,  individual  moti¬ 
vated  by  challenge  and  accomplishment  to 
manage  a  group  of  7  paid  and  free  weekly  cir¬ 
culation  newspapers  in  the  Portland.  Oregon 
area.  Person  must  be  able  to  effectively  man¬ 
age  both  paid  and  free  carrier  delivery  and 
achieve  quick,  significant  paid  circulation 
growth.  Send  resume  to;  John  Marling,  PO  Box 
370,  Beaverton  OR  97075. 


CIRCULATION  MANAGER  sought  for  metro- 
Detroit  multi-zoned  weekly  group,  2  to  4  years 
experience  sought.  Must  be  able  to  promote 
paid  subscriptions  and  solidify  present  stand¬ 
ing.  Not  looking  for  a  desk  jockey.  Need  mana¬ 
ger  capable  of  working  with  troops  in  paper 
work  and  dirty  work.  Rexible  hours  required. 
Salary  commensurate  with  experience.  Send 
resume  to  Box  1483,  Editor  &  Publisher. 


CIRCULATION  MANAGER  required  by  group- 
owned  Eastern  Zone  5,  30,000  circulation  dai¬ 
ly  with  TMC.  We  need  someone  who  is  aggres¬ 
sive.  promotion  oriented  and  not  afraid  to  de¬ 
mand  balances  be  paid  when  due.  Opportunity 
to  prove  ones  self  and  advance  career  as  far  as 
ability  and  desire  allow.  Respond  in  confidence 
with  resume  and  salary  requirements  to  Box 
1512,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR — Immediate  open¬ 
ing  for  hands-on  manager  to  direct  circulation 
effort  of  3  weekly  newspapers  in  southern  Mary¬ 
land.  Should  be  adept  in  carrier  management, 
sales,  conversions  to  home  delivery,  auditing 
procedure  and  promotions.  Salary  to  $20,000 
annual.  Plenty  of  room  to  grow  and  good  com¬ 
pany  benefits  package.  Send  resume  to;  Nancy 
Bowling,  The  Maryland  Independent,  3  Post 
Office  Rd,  Waldorf  MD  20601. 


HELP  WANTED 


CIRCULATION 


CIRCULAliON  MANAGER 

For  fastest  growing  7-day  newspaper  in  North 
Carolina.  Must  have  background  in  promotion, 
customer  service,  staff  development  and  de¬ 
tail.  We  will  support  your  professional  efforts 
with  expertly  prepared  promotion  including 
radio,  tv,  billboards,  in-paper,  etc.  plus  perma¬ 
nent  every-day  assistance  from  an  active  pro¬ 
fessionally  trained  commission  telephone  sales 
force.  Must  be  experienced  in  all  aspects  of 
circulation  and  mailroom  operation.  Salary 
commensurate  with  experience  and  back¬ 
ground  to  a  strong  take-charge  individual  with  a 
proven  track  record.  Send  resume  with  refer¬ 
ences  to; 

Beverly  Gurgenser 
Star-News  Newspapers 
PO  Box  840 
Wilmington  NC  28402 
All  replies  confidential 
An  Equal  Opportunity  Employer 


CIRCULATION  DIRECTOR 
Individual  we  seek  will  have  experience  in  com¬ 
petitive  metropolitan  market  and  as  a  circula¬ 
tion  manager  or  director  of  smaller  property. 
Personnel  development  motivation  and  rela- 
tionsa  must.  We  offer  one  of  the  fastest  growing 
competitive  metropolitan  areas  in  the  South. 
Excellent  schools,  recreation  and  a  low  cost  of 
living.  Send  resume  and  salary  requirements  to 
Box  1545,  Editor  &  Publisher. 


MIDWEST  NEWSPAPER  needs  circulation  su¬ 
pervisor  to  join  our  aggressive  sales  staff.  Indi¬ 
vidual  must  be  strong  in  field  operation  and 
have  a  minimum  of  2-years  district  experience. 
Must  be  a  strong  people  person  that  can  com¬ 
municate  with  adults  as  well  as  junior  carriers. 
Excellent  opportunity  tor  advancement.  Salary 
is  commensurate  to  qualifications.  Send  re¬ 
sume  to  the  Circulation  Manager,  Evansville 
Printing  Corp,  PO  Box  268,  Evansville  IN 
47702. 


SALES  DEVELOPMENT 
MANAGER 


Leading  Midwest  suburban  daily  newspaper, 
circulation  60,000  in  Zone  5,  is  looking  for  a 
circulation  sales  development  manager.  This 
individual  must  have  previous  newspaper  ex¬ 
perience  and  an  ability  to  motivate  people.  Ex¬ 
cellent  opportunity  for  a  dynamic  and  aggres¬ 
sive  person.  Salary  commensurate  with  experi¬ 
ence.  Send  confidential  resume  with  salary  re¬ 
quirements  to  Box  1513,  Editor  &  Publisher. 


TELEPHONE  SALES-MANAGER 

Metropolitan  newspaper  in  Zone  6  is  looking  for 
an  experienced  phone  room  manager.  This  in¬ 
dividual  will  report  to  the  circulation  manager 
and  have  full  responsibility  for  the  entire  tele¬ 
phone  sales  operation.  Good  company  be¬ 
nefits.  Why  spend  another  winter  in  the  North? 
Send  resume  and  salary  requirements  to  Box 
1472,  Editor  &  Publisher. 


CIRCULATION  SALES  COORDINATOR— For 
growing  50,000  daily  in  Pennsylvania.  This  is  a 
new  and  vital  position.  Sales  coordinator  will  be 
responsible  for  operation  of  phone  room,  for 
setting  up  a  door  to  door  sa  les  operation  and  for 
increasing  single  copy  sales.  Experience  in 
these  areas  helpful;  proven  track  record  in  cir¬ 
culation  required.  Send  resume  including  sal¬ 
ary  history  to  Box  1518.  Editor  &  Publisher. 


TRAINING  MANAGER— Metro  in  Zone  6  seek¬ 
ing  training  manager  experienced  in  designing 
and  implementing  full  training  programs  for 
supervisors,  district  managers,  carriers  and 
office  clerks.  Salary  commensurate  with  back¬ 
ground.  experience,  and  proven  track  record. 
Send  resume  and  salan  history  In  complete 
confidence  to  Box  1495,  Editor  &  Publisher. 


CREATIVE  WRITER 
SALES  PRESENTATIONS 

The  Chicago  Sun-Times  is 
looking  for  an  experienced 
creative  writer  for  its  Ad¬ 
vertising  Sales  Presentation 
Department. 

If  you  possess  strong  writing 
skills,  are  experienced  in 
broadcast  and  print  media, 
and  enjoy  challenge,  please 
call: 

Jim  Enright— (312)  321-2468 
or  send  letter  or  resume,  in 
confidence  to  above  person 
at: 

CHICAGO  SUN-TIMES 
401  North  Wabash  Avenue 
Room  100 
Chicago  IL  6061 1 
Salary  commensurate  with 
ability;  excellent  benefits. 


EDITOR  &  PUBLISHER  for  December  13,  1980 


HELP  WANTED 


EDITORIAL 


A  SMALL  WEEKLY  NEWSPAPER  in  the  heart  of 
oil  shale  country  needs  an  experienced  photo¬ 
grapher-reporter  as  soon  as  possib'e.  Person's 
duties  would  include  responsibility  for  most  of 
the  photographs,  all  the  local  sports  reporting, 
some  features  and  news  assignments.  The  pap¬ 
er,  The  Rifle  Telegram,  is  located  in  one  of  the 
towns  most  likely  to  catch  the  brunt  of  an  oil 
shale  boom.  Rifle  Colorado,  on  the  western 
slope  of  the  Colorado  Rocky's  with  all  the  ap¬ 
plied  possibilities  and  benefits.  Please  write  to 
The  Rifle  Telegram,  PO  Box  1330,  Rifle  CO 
81650  or  call  (303)  625-1925. 


BUSINESS  PAPER  EDITOR 
Leading  national  trade  publication  is  expand¬ 
ing.  Needs  managingeditor,  do  design,  writing, 
editing,  layout  and  maintain  type  deadlines. 
Experience  a  must.  Excellent  working  condi¬ 
tions.  Family  community  in  Sun  Belt. 

Send  resume,  writing  samples,  current  salary 
with  brief  cover  letter  to  Box  1521,  Editor  & 
Publisher, 


EDITOR— SMALL  OHIO  DAILY  staff  of  4.  Indi¬ 
vidual  with  ability  to  manage  small  newsroom, 
motivate  staff,  must  be  strong  in  local  coverage 
and  community  involvement.  Send  complete 
resume  to:  Gary  Hirt,  c/o  The  Gazette  Pub¬ 
lishing  Co.,  10/  N  Sandusky  St,  Bellevue  OH 


EDITOR/WRITER/JOURNALIST 
Fluent  in  Spanish  and  English 

Well-established  publishing  company  expand¬ 
ing  its  worldwide  operation  seeks  mature  highly 
experienced  professional  with  strong  back- 

g round  in  editing,  writing  and  journalism.  Must 
e  responsible  self-starter  and  manager,  well- 
organized  with  excellent  attention  todetail.  Ex¬ 
perience  in  entertainment  or  music  industry 
would  be  helpful.  Prestigious  position  and 
career  opportunity  with  leading  trade  maga¬ 
zine.  Absolute  fluency  in  both  Spanish  and  En¬ 
glish  (writing  and  speaking)  is  necessary.  Send 
resume  and  salary  requirements  in  confidence 
to  Box  1538.  Editor  &  Publisher. 

An  Equal  Opportunity  Employer 


CITY  EDITOR 

Opportunity  for  an  energetic  news  executive  to 
work  with  a  highly  talented  12-person  news 
staff  producing  a  readable,  responsible  city 
news  section  of  one  of  the  livliest  papers  in  the 
Northwest.  Must  have  good  editing  and  organi¬ 
zational  skills,  experience  with  layout,  a  con¬ 
cept  of  what  makes  news  in  the  80s,  and  a 
record  of  successful  staff  leadership.  Our  first 
choice  would  be  the  current  editor  or  managing 
editor  of  a  smaller  daily  or  department.  Write 
Personnel  Manarer,  Billings  Gazette.  PO  Box 
2507,  Billings  MT  59103.  An  equal  opportun¬ 
ity  employer. 


HELP  WANTED 


EDITORIAL 


COPY  EDITORS 
FLORIDA 

The  Ft.  Lauderdale  News  &  Sun  Sentinel,  one 
of  the  South's  most  progressive  and  dynamic 
newspaper  companies  has  positions  available 
for  experienced  copyeditors.  Successful  candi¬ 
date  must  have  a  minimum  of  3  years  daily 
experience  with  a  strong  editing,  headline  writ¬ 
ing  and  layout  background.  AM/PM  shifts.  Sal¬ 
ary  commensurate  with  experience.  Please  re¬ 
spond  detailing  experience,  salary  require¬ 
ments  and  references  to; 

Ft.  Lauderdale  News/Sun  Sentinel 
Claudia  L.  Jack,  Employment  Manager 
101  N  New  River  Dr,  East 
Ft.  Lauderdale  FL  33302 
(305)  761-4386 
Equal  Opportunity  Employer 


COAL  WRITERS/REPORTERS 
Trade  publication  seeks  part-time  coverage  of 
coal  industry  news  in  all  coal  regions.  Top  dollar 
for  individuals  who  know  what's  happening  in 
their  local  area.  Box  1474,  Editor  &  Publisher. 


CARTOONIST 

Eastern  Massachusetts  57,000  daily  and  Sun¬ 
day  seeks  editorial  page  political  cartoonist. 
Please  submit  samples  and  salary  require¬ 
ments  to  Box  1279,  Editor  &  Publisher. 


COPY  EDITOR 

Mid-size  Zone  2  daily  on  the  move  has  immedi¬ 
ate  opening  for  capable  rim  person.  We'd  like 
someone  who  sees  the  role  fulfilling  and  lead¬ 
ing  to  advancement  on  one  of  several  editor 
desks.  Box  1525,  Editor  &  Publisher 


EDITOR 

WEEKLY  PAPER  ROCKY  MOUNTAIN  AREA 
Must  be  experienced  and  have  a  strong  desire 
to  put  out  a  quality  product.  Must  be  able  to 
direct  and  work  well  with  reporters.  Excellent 
salary  and  benefits.  Send  full  resume  to  Paul 
Riplinger,  Box  951,  Ogden  UT  84402. 


LIFESTYLE  EDITOR  for  6-day  section  in  west¬ 
ern  Sunbelt.  Seek  3  or  more  years  full-time 
newspaper  writing  and  editing  experience,  pre¬ 
ferably  in  lifestyle  or  features,  with  layout, 
graph icsand  organizational  skills.  Will  coordin¬ 
ate  and  edit  work  of  two  other  staffers  on  12  to 
20  pages  per  week  plus  own  writing  and  public 
contact,  (juality  newspaper,  fine  community, 
good  climate.  Experience,  availability,  salary 
needs  first  letter.  Box  1494,  Editor  &  Pub¬ 
lisher. 


MANAGEMENT  TRAINEE  needed  by  Midwest 
community  newspaper  group.  Must  be  able  to 
spell  and  write  effectively  and  be  interested  in 
all  phases  of  publishing.  Opportunity  for  person 
with  strong  motivation  toward  management. 
Send  resume  and  letter  to  Box  1267,  Editor  & 
Publisher. 


HELP  WANTED  | 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

FEATURES  ASSIGNMENT  EDITOR— One  of 
the  Midwest's  best  newspapers  is  looking  for  an 
experienced  supervisor  to  assist  in  directing  its 
ifestyle  and  entertainment  coverage  for  Tour 
sections.  If  that's  you.  please  send  a  complete 
resume  (with  three  references  we  can  contact 
mmediately),  some  samples  of  the  sections 
you’re  working  with  now,  and  an  autobiog¬ 
raphical  letter  that  tell  us  what  makes  you  stand 
out  from  the  crowd.  Excellent  wages  and  fring¬ 
es.  Box  1506,  Editor  &  Publisher.  An  equal 
opportunity  employer. 

EDITOR  TO  GATHER,  write  and  edit  local  news 
and  features  for  quality  weekly  m  university 
town.  Recent  J — school  graduate  that's  self 
motivating  with  get  up  and  go  initiative  consi¬ 
dered.  Tell  me  everything  aoout  yourself.  Job 
now  open.  Box  1533.  Editor  &  Publisher. 

MANAGING  EDITOR  for  fast-growing  daily  in 
southeast  Texas.  Will  direct  staff  of  8.  Right 
person  will  have  at  least  5  years  experience  as 
managing  editor  or  assistant  managing  editor 
with  supervisory  training.  Good  starting  salary, 
benefits.  Replies  confidential.  Send  resume 
and  letter  to  Box  1473,  Editor  &  Publisher. 

FLORIDA 

Bright,  aggressive  assistant  business  editor. 
Requires  sharp  reporting  on  dynamic,  sophisti¬ 
cated  housing  development  market  and  occa¬ 
sional  layout  of  Sunday  and  special  sections. 
Photographic  ability  a  must.  Expanding  inde¬ 
pendent  5-day  PM  and  Sunday  peaking  at 
35.000  on  Gulf  of  Mexico.  Good  salary,  top 
benefits,  desirable  working  conditions.  Call 
Corbin  Wyant,  Naples  Daily  News,  (813)  262- 
3161. 

MONTANA’S  CAPITAL  CITY  NEWSPAPER 
needs  an  experienced,  versatile  reporter  who 
can  handle  breaking  news,  politics,  interviews, 
people  features  and  in-depth  research  pieces. 
We  re  not  looking  for  a  parrot,  but  for  someone 
who  can  write  with  the  perspective  vrtiich  com¬ 
es  from  a  thorough  knowledge  of  current  events 
and  a  sense  of  history.  We're  a  stable,  profes¬ 
sional  newspaper  that's  just  had  its  first  repor¬ 
ter  resignation  in  4  years.  The  city  is  historic; 
the  setTing  is  mountainous;  the  recreation  is 
unlimited.  Resumes  to  David  Fuselier,  The  In¬ 
dependent  Record,  PO  Box  4249,  Helena  MT 
59601. 

GRAPHICS  EDITOR 

Nevada’s  largest  newspaper.  The  Las  Vegas  Re¬ 
view-Journal,  has  created  a  new  position  to  in¬ 
tegrate  photos,  artwork,  and  other  graphic 
techniques  in  modern  page  design.  If  you’ve 
got  photography,  art  training  and  journalism 
experience,  we'd  like  to  hear  from  you.  Call 
Editor.  George  Collier,  (702)  383-0211. 

MAJOR  NEWSPAPER  SYNDICATE  in  New  York 
want  supersharp  copy  editor  with  good  "people 
skills".  Minimum  3  to  4  years  of  daily  newspap¬ 
er  or  wire  service  editing  experience.  Send  re¬ 
sume  with  references  and  salary  requirements 
to  Box  1542.  Editor  &  Publisher. 

NEED  NEWSROOM  PERSONNEL? 
Journalists  Unlimited,  the  nationwide  news¬ 
room  personnel  service,  has  nearly  1 00  of  them 
available.  Reporters,  copy  editors,  photo¬ 
graphers,  news  editors,  managing  editors.  (3et 
Tast  results  by  phoning  or  writing  us.  No  fee 
unless  we  place  an  applicant  with  you.  1^11 
evenings  or  weekends.  (813)  973-3619  or 
write  Journalists  Unlimited.  9204  Cypress- 
wood  Cr,  Lutz  FL  33549. 

LEADING  TEXAS  NEWSPAPER  seeks  top¬ 
flight,  experienced  business  writers  and  im¬ 
aginative  make-up/desk  editor.  Send  full  re¬ 
sume  with  clips  or  samples  of  work  to  Irwin 
Frank.  Dallas  limes-Herald.  1101  Pacific  St. 
Dallas  TX  75202. 

EDITOR  AND  MANAGER,  Supervise  all  func¬ 
tions  8  to  10  staffers  on  national  award¬ 
winning  weekly.  Must  be  promotion  and  com¬ 
munity  minded.  Tell  all  first  letter.  Salary: 
$25M  plus  bonuses.  If  you  have  not  had  your 
hands  dirty  in  advertising  or  circulation  (or 
don't  want  them  to  be)  save  your  stamp  and 
time.  Write  to:  2525  S  Dayton,  Unit  2206, 
Denver  CO  80231. 

NEWS-SPORTS  REPORTER— Due  to  promo¬ 
tion.  Mississippi  college  town  daily  needs  a 
sports  and  news  reporter.  Looking  for  weekly  or 
small  daily  writer  with  experience  in  Mississip- 
1  pi,  Alabama  or  Mid-South.  Box  1487,  Editor  & 
Publisher. 

THE  LOS  ANGELES  TIMES  SYNDICATE 
has  two  excellent  editorial 
management  opportunities: 


FINANCIAL  1 
WRITER 


Opportunity  for  newspaper  or  industrial  journalist  with 
financial  writing  capability  to  join  full-service,  in-house 
communications  department.  Writing  assignments  include 
annual  report  preparation  and  articles  for  our  internal 
magetzine.  Need  someone  to  translate  complex  financial 
concepts  into  every  day  English.  Electric  utility  experience 
a  plus. 

Salary  to  mid-$20’s.  Outstanding  benefits  package  and 
relocation  expenses.  Please  send  resume,  including  a 
sample  of  your  recent  work  and  current  earnings  to: 


Gerald  K.  Hughes 
Department  EP2 


_  PENNSYLVANIA 

PP&L  POWER  SLIGHT  CO. 

Two  North  Ninth  Street,  Allentown,  Pa  18101 


An  Equal  Opportunity  Employer  M/F/Hdcp 


MANAGING  EDITOR/COPY 

Responsible  for  organizing,  supervising  and  training  the 
copy  desk.  Also  help  spot  and  develop  new  text  features. 
Regular  contact  with  some  of  the  best  syndicated  writers 
in  America  today.  Requirements  include  prior  newspaper 
editing  experience,  preferably  in  the  slot  on  a  copy  desk. 

MANAGING  EDITOR/COMICS 

Responsible  for  supervising  the  production  of  comic 
strips,  book  excerpts  and  special  series.  Requires  work¬ 
ing  knowledge  of  the  technical  side  of  comic  strips — 
production,  color  and  development  of  story  line.  Need 
creative  individual  who  can  spot  a  winner  and  make  it 
pay.  Previous  experience  necessary. 

Attractive  compensation  and  benefits  are  part  of  both 
opportunities. 

Submit  resume  to  Glenn  Ainley,  Employment  Supervisor, 
Los  Angeles  Times,  Times  Mirror  Square,  Los  Angeles 
CA  90053 — Please  identify  your  position  choice  on  en¬ 
velope. 


Los  Angeles  Times 
Syndicate 

Equal  Opportunity  Employer 
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HELP  WANTED 


NEWS  DESK  PRO — Due  to  growth,  we  are  ex¬ 
panding  our  small  news  desk  into  a  larger,  uni¬ 
versal  desk  operation.  We  need  a  talented  and 
creative  professional  to  help  us  build  and  meet 
our  goals.  We  need  someone  with  two  to  three 
years  desk  experience  with  particular  strength 
in  layout  and  graphics.  We  want  to  give  the  right 
person  the  opportunity  to  exercise  their  creativ¬ 
ity.  We  are  a  17,000  PM  Southwestern  daily  in 
a  strong  growth  area.  Send  resumes  and  clips  to 
Mike  Murphey,  Editor,  Las  Cruces  Sun-News, 
Las  Cruces  NM  88001.  Include  examples  of 
page  1,  feature  page,  picture  page  and  inside 
page  layouts. 

NEW  YORK  CITY  BUSINESS  columnists 
wanted.  We  need  experienced  writers  with  good 
sources  to  write  regular  features  on  advertising, 
real  estate,  finance,  publishing,  transporta¬ 
tion,  fashion,  small  business,  all  aspects  of  the 
metro  New  York  City  business  scene.  Send  re¬ 
sume  and  tearsheetsto  D.J.  Madison,  New  York 
Business  Forum,  113  University  Place,  New 
York  NY  10003.  No  calls  or  visits. 

PROGRESSIVE,  17,500  AM  in  Ohio's  fastest 
growing  county  has  opening  for  number  2  per¬ 
son  in  newsroom.  If  you  have  skills  and  im¬ 
agination  to  produce  lively  makeup  with  emph- 
asison  zone  editions,  if  you  can  direct  a  young, 
talented  staff,  write  to  us.  Send  full  resume, 
layout  samples,  salan  requireinents  to  David 
McCoy,  The  Gazette.  feS  W  Liberty  St.  Medina 
OH  44256. _ 

WRITING  EDITOR  and/or  general  manager 
needed  fcr  6000  circulation  county  seat  weekly 
in  good  town.  Send  full  information  to  PO  Box 
549,  Greenwood  MS  38930. 

SPORTS  SLOT 

45,000  circulation  daily  located  near  St.  Louis 
seeks  sports  slot  person.  Must  have  2-years 
daily  experience  in  sports  editing  and  layout. 
Will  handle  bulk  of  production  and  office  work. 
Limited  writing.  Lousy  hours;  good  boss.  Send 
resume,  and  layout  samples  to  Pat  Keefe, 
Sports  Editor,  News-Democrat,  PO  Box  427, 
Belleville  IL  62222.  No  calls  please. 

REPORTER  for  major  weekly  newspaper  sec¬ 
tion  devoted  to  participant  and  recreational 
sports.  We're  looking  for  a  writer  with  flair, 
sophistication  and  curiosity.  General  interest  in 
'fitness,  sports,  outdoor  activities  essential. 
Sports  reporting  experience  not  required.  Send 
clips,  resume  to  Leonard  Pardue.  Managing 
Editor.  The  Louisville  Times,  525  W  Broadway. 
Louisville  KY  40202. 


HELP  WANTED 


REPORTER  TO  HANDLE  local  and  lifestyle  fea¬ 
tures  for  university  town  quality  weekly.  Will 
consider  able  recent  J — school  graduate.  Must 
be  seif  motivating.  Send  complete  details.  Box 
1532,  Editor  &  Publisher. 

SPORTS  AND  GENERAL  NEWS  reporter 
needed  for  award-winning  Florida  semi-weekly. 
Will  consider  all  levelsof  experience.  Accuracy, 
clarity  and  desire  are  musts.  Reply  to  The  News 
&  Observer,  PO  Drawer  B,  New  Smyra  Beach  FL 
32069. 

SPORTS  DESK  PERSON,  experienced  in  lay¬ 
out  who  can  run  show  in  absence  of  editor. 
Metro  background  preferred.  Send  resume  (no 
calls)  to  Charles  (iooper,  San  Francisco  Ex¬ 
aminer,  110  Fifth  St,  San  Francisco  CA 
94103. 

SPORTS  COPY  EDITOR 
For  Northwest  daily  (58,000  mornings, 
73,000  Sundays).  Prefer  experience  with 
strong  editing,  headline  and  layout  skills.  Send 
resume,  clips  and  references  to  Beth  Phillips, 
The  Idaho  Statesman,  PO  Box  40,  Boise  ID 
83707. 

REPORTER — Great  opportunity  for  entry-level 
person  committed  to  journalism.  Semi-weekly 
newspaper  with  electronic  newsroom  in  the  ex¬ 
citing  border  city  of  Nogales  in  the  southern 
Arizona  mountains.  Available  immediately. 
Call  Phil  Fretz,  Editor,  (602)  287-4646.  An 
equal  opportunity  employer. 

STATE  GOVERNMENT  REPORTER 
The  Seattle  Times  is  looking  for  an  experienced 
state  government/state  capitol  representative 
for  our  expanding  state  capitol  bureau  in  Olym¬ 
pia.  The  representative  will  work  with  a  team 
covering  state  agencies  and  departments,  the 
legislature  and  the  Supreme  Court.  We  are 
looking  for  someone  who  is  competitive  and 
who  can  be  a  leader  among  peers.  Salary  based 
on  experience  with  generous  fringe  benefits. 
Females  and  minorities  encouraged  to  apply. 
Send  resume  and  cl  ips  to  Renee  Follett,  Seattle 
Times,  PO  Box  70,  Seattle  WA  98111.  Please 
no  phone  calls.  EOE  M/F/H. 

THE  HARTFORD  COURANT  seeks  experienced 
copy  editors  for  positions  on  an  8-person  desk 
editing  community  news  generated  by  35-40 
reporters.  The  job  includes  headline  writing, 
some  layout.  Submit  resume  to  State  Editor, 
The  Hartford  Courant,  285  Broad  St,  Hartford 
CT  06115.  An  EOE. 


NEWS 

WRITER 


We  are  a  large  electric  utility  with  a  full-service 
communications  department  looking  for  some¬ 
one  to  help  us  build  on  a  reputation  for  clear  and 
open  communication  with  the  public. 

If  you  have  a  solid  newspaper  or  magazine  back¬ 
ground,  can  produce  clear  news-style  summaries 
of  often  complex  issues  on  tight  deadline  and  can 
work  well  with  people,  we’d  like  to  hear  from  you. 
Experience  in  utility  or  other  corporate  informa¬ 
tion  work  would  be  a  plus. 

Salary  to  mid-$20’s  depending  upon  experience. 
Excellent  benefits  plus  moving  experience.  Please 
send  resume,  including  a  sample  of  your  recent 
work  and  current  earnings  to: 


Gerald  K.  Hughes 
Department  EP1 


PP&L 


raWER  AUGHT  CO. 


HELP  WANTED 


WE  ARE  AN  AGGRESSIVE  35,000  circulation 
daily  in  Zone  2  and  looking  for  a  bright,  sharp 
person  desirous  of  a  challenge.  Must  have  mini¬ 
mum  of  10  years  newspaper  editorial  experi¬ 
ence  with  at  least  3  years  in  editorial  manage¬ 
ment  position.  Salary,  upper  twenties.  Send 
resume,  clips  and  salary  history  to  Box  1452, 
Editor  &  Publisher. 

WANTED— Young  recent  journalism  graduate 
for  strong  Florida  weekly.  Box  1479,  Editor  & 
Publisher. 


WE’RE  GROWING! 


We're  adding  5  positions  to  the  editorial  staff  in 
1981  to  help  us  keep  pace  with  our  growth. 
We're  a  healthy,  well  respected  tabloid  pub¬ 
lished  morningand  Sunday  65  miles  northwest 
of  New  York  City.  We're  big  enough  to  demand 
experience  but  not  big  enough  to  accept  com¬ 
placency. 

We  need  a  graphics  oriented  Copy  Editor  tor  our 
sports  desk,  writing  Bureau  Chiefs  to  manage  at 
least  2  four-reporter  bureaus  and  Reporters  to 
cover  2-or  3-town  geographic  beats. 

Send  letter,  resume  and  work  samples  tO; 
Personnel  Director 
Times  Herald-Recorf 
40  Mulberry  St 
Middletown  NY  10940 
An  Equal  Opportunity  Employer 

_ FREELANCE _ 

VISIONARY  ARTICLES  foretelling  what's  in 
store  for  US  medicine,  technology,  science, 
communications,  etc.  sought  by  future- 
oriented  European  magazine.  Address  queries 
to  Box  1509,  Editor  &  Publisher. 


PR/EDITORIAL  jobs  nationally.  Weekly, 
monthly  subscription  rates.  M.  Sternman,  BO¬ 
SS  Yellowstone,  Forest  Hills  NY  11375. 


HELP  WANTED 


MARKETING 


MARKETING  DIRECTOR 
One  of  Harte-Hanks'  daily  newspapers  needs  a 
marketing  director.  Duties  include  responsibil¬ 
ity  for  all  sales  functions,  research  and  promo¬ 
tion.  Talented  and  capable  staff  in  place.  Re¬ 
port  to  publisher.  Compensation  commensu¬ 
rate  with  your  abilities.  Previous  marketing 
director  now  a  publisher.  Address  inquires  to 
Frank  Puckett,  Jr,  Publisher,  Journal-News, 
Hami  Iton  OH  450 1 2 .  An  equal  opportunity  em¬ 
ployer. 

PHOTOGRAPHER 

CHIEF  photographer  wanted  by  Anderson 
Newspapers,  Inc.  of  Anderson,  Indiana.  We  are 
a  two  newspaper  operation  (morning  and  even¬ 
ing).  We  are  looking  for  a  person  to  take  charge 
of  our  photo  operation,  which  now  includes 
three  other  full-time  photograhers,  plus  part- 
timers.  This  person  will  be  in  charge  of  the 
photo  operation,  shooting,  scheduling,  order¬ 
ing  supplies,  etc.  We  are  looking  for  a  person 
skilled  in  photography,  but  also  interested  in 
management.  Our  papers  have  a  combined  cir¬ 
culation  of  40,000  and  are  located  in  a  city 
with  a  metro  population  of  nearly  100,000.  We 
are  photo  oriented.  Send  resume,  portfolio  and 
salary  requirements  to  John  Scott,  Anderson 
Newspapers,  Inc.  1 133  Jackson  St,  Anderson 
IN  46015. 


FLORIDA 


Live  and  work  in  modern  plant  on  Gulf  of  Mex¬ 
ico.  Excellent  benefits.  Color  capability  re¬ 
quired.  Send  complete  resume  to  Personnel, 
Naples  Daily  News,  1(175  Central  Av,  Naples 
FL  33940. 

_ PRESSROOM _ 

PRESSMAN:  5  unit  Goss  Community.  Spot  col¬ 
or  experience  mandatory.  $8  per  hour.  Send 
resume  and  samples  to  Keith  Klingenberg,  Dai¬ 
ly  Miner,  PO  Box  3909,  Kingman  AZ  86401. 

PRODUCTION 


2  North  9th  Street,  Allentown  PA  18101 

An  Equal  Opportunity  Employer  MIFIHdcp. 


45,000  CIRCULATION  DAILY,  located  near 
St.  Louis  seeking  editorial  librarian  with  experi¬ 
ence.  Will  be  required  to  organize  and  run  lib¬ 
rary  for  40-man  editorial  department.  Please 
send  resume  and  references  to  Joe  Weiler,  Edi¬ 
tor,  News-Democrat,  PO  Box  427,  Belleville  IL 
62222.  No  calls  please. 


MAILROOM  MANAGER 
Medium-sized  daily,  one  2  seeking  experi¬ 
enced  mailroom  mauger  with  knowledge  of 
Sheridan  inserting  equipment.  Salary  com¬ 
mensurate  with  experience.  Excellent  company 
benefits.  Send  resume  and  salary  requirements 
to  Box  1401,  Editor  &  Publisher. 


Experienced 
Business  Writers 
Needed  In 
Seattle,  Dallas, 
Houston,  Atlanta 

Four  of  the  nine  Cordovan 
Business  Journals  have  edi¬ 
torial  openings.  These  are 
career  opportunities  with  a 
future.  Applicant  must  know 
local  market.  Cordovan  is  a 
subsidiary  of  Scripps-How- 
ard  and  seeks  journalists 
with  business  reporting 
skills  in  a  broad  range  of 
subjects.  Contact  Dexter 
Hutchins,  Mike  Weingart  or 
Bob  Gray  at  (713)  688-8811 
or  send  resume  in  confi¬ 
dence  to: 

Cordovan  Recruiting 
5314  Bingie  Rd 
Houston  TX  77092 


ASSISTANT 

PRODUCTION 

MANAGERS 

Dow  Jones  &  Company, 
Inc.,  publisher  of  The  Wall 
Street  Journal,  Is  looking 
for  several  individuals  for 
the  position  of  Assistant 
Production  Manager.  Each 
of  the  successful  candi¬ 
dates  will  report  to  the 
Production  Manager  of 
one  of  our  printing  plants. 
He/she  will  work  with  the 
most  advanced  newspaper 
technology  in  the  world 
and  will  work  in  all  areas 
of  newspaper  production 
management.  We  prefer 
candidates  with  either  a 
college  degree  in  printing 
management  or  another 
degree  coupled  with  ex- 

?erience  in  the  industry. 

his  position  will  be  In  the 
salary  range  of  $16,000- 
$18,000.  If  you  are  in¬ 
terested  and  qualified, 
please  send  your  resume 
to: 

Employment  Mgr. 
DOW  JONES  &  CO.,  INC. 
P.  O.  Box  300 
Princeton,  N.J.  08540 

An  Equal  Opportunity  Employer  MIF 
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HELP  WANTED 


PRODUCTION 


POSITIONS  WANTED 


PRESSROOM 


,  PRODUCTION  MANAGER— Need  shirt-sleeves 

LARGE  METROPOLITAN  DAILY  IN  ZONE  6  has  manager  to  direct  growing  production  operation 
immediate  opening  for  pressperson  on  Goss  in  southern  Maryland.  Have  5  unit  Nev*s  King 
Mark  II  presses.  Organization  provides  career  and  am  looking  to  expand.  Responsible  for 
growth  potential  with  excellent  salary  and  pressroom,  mailroom,  camera  room,  supplies 
fringe  benefits.  All  replies  confidential.  Send  and  budgeting.  Salary  to  $20,000  annual, 
resume  to  Box  351 18,  Editor  &  Publisher.  Good  company  benefits:  chance  to  grow,  ^nd 

- ^ -  resume  to  Nancy  Bowling,  The  Maryland  Inde- 

PRESSMAN-WOMAN  to  operate  Goss  Com-  pendent,  3  Post  Office  Rd,  Waldorf  MD  20601. 

munity  or  Suburban  press.  Growing  commer-  oonmirTiniu  MtMAr-cDg  _ _ 

cial  business.  Excellent  pay.  Health,  dental,  PRODUCTION  MANAGER^TOSITION  open 
disability  and  life  insurance.  Must  have  experi-  at  The  Minneapolis  Daily,  40,000  circulation 
ence  on  Community,  Suburban  or  related  student  newspaper  at  University  of  Minnesota, 

press.  All  relocation  expenses  will  paid  for.  Call  Mmneapo  .s.  Applicants  should  have  experi- 

Sid  Simon  at  (215)  365-1155  ence  in  all  phases  of  pre-press  newspaper  pro- 

duction,  and  have  strong  organizational  and 
management  skills.  Position  Includes  supervi- 
PRODUCTION  Sion  of  25—30  students.  Responsibilities  in- 

elude  hiring,  budgets,  purchasing  and  some 
COMPOSING  ROOM  SUPERINTENDENT;  equipment  maintenanc^Salary  commensu- 
We’re  looking  for  a  hands-on  person  preferably  experience.  Good  benefits.  (2)376- 

one  who  has  either  run  or  lias  been  second  in  5550  for  appointment. - ^ ^ - 

command  of  a  weekly  group.  We  have  an  effi*  PRODUCTION  MANAGER  FOR  mid-size  Texas 
cient  8  newspaper  chain,  which  is  growing.  AM  daily.  Must  know  composing  (front  end  sys- 
New  plant  being  built.  We  need  a  supervisor  terns),  camera,  plate,  off-set  press,  and  mah- 

who  can  plan.  hire,  teach  and  organize,  and  room  function  and  how  to  coordinate  them.  Not 

also  knows  the  composing  room  functions  afraid  to  pay  for  the  right  experienced,  results 
throughout.  Good  New  England  location.  Send  oriented  person.  Send  complete  resume  to  Box 
resume  to  Box  1560,  Editor  &  Publisher.  1543.  Editor  &  Publisher. 

SYSTEMS  MANAGER  PROMOTION 

Newspaper  known  for  pioneering  technology 

has  created  this  position  to  oversee  its  total  PROMOTION/RESEARCH — Zone  2  daily  and 
systems  needs.  New  manager  will  have  total  Sunday  newspaper.  Candidate  to  manage  corn- 
systems  responsibility.  Should  be  experienced  bined  Promotion/Research  department.  Must 
in  DEC  systems.  Skilled  in  Basic  Plus.  RSTS  be  able  to  work  with  sales  staff  on  all  sales 

and  11/34  processor  helpful.  Position  offers  facets  including  initiating  projects,  research 

major  career  growth  in  long-term  management  and  presentation;  also  experience  in  develop- 


POSmONS  WANTED 


r  r\v./u\./v.»  I  mfMinvatn — ITCCU  ^inil-^iceved  UIPUIV  QITII  I  m  CDHOTC  rrATIIDT  ♦  I  PRECISE— ACCURATE  REPORTER;  former 
managertodirectgrowingproductionoperation  1"''?  I  lawyer  with  excellent  writing  skills  wants  to  lo¬ 
in  southern  Maryland.  Have  5  unit  Nevrs  King  I®**-  |  cate  in  Zone  8.  Experienced  investigative, 

and  am  looking  to  expand.  Responsible  for  contact  Box  lAby,  Editor  &  Publisher.  editorial  and  feature  writer.  Knows  VDT, 

pressroom,  mailroom,  camera  room,  supplies  TZIKnTfnTTZl — TC - 0 ^ ?  sales  and  layout.  Served  28  months  in  slammer 

and  budgeting.  Salary  to  $20,000  annual.  .Rl’ Til!",  ^  fot  embezzlement.  Ray  Speckman,  6815  NW 

Good  company  benefits;  chance  to  grow.  Send  ^  80th  Terrace,  Apt  2,  Kansas  City  MO  64152. 


rSerMrX;  hIS;  5  un  rNe^^^^  Looking  for  major  market  job. 

rnd“am"Sorin^'?o  VpaTd.%“e»le^'^^^  Coo‘oo‘  Box  1459,  Ed^or  &  Publisher. 

pressroom,  mailroom.  camera  room,  supplies  — TZ — Z - TZ - ^ ? 

and  budgeting.  Salary  to  $20,000  annual.  ®  ^ 


resume  to  Nancy  Bowling,  The  Maryland  Inde-  knows  prcrfuction  dar-  (gig)  587-1442  or '(816)  741-2000. 

pendent,  3  Post  Office  rJ,  Waldorf  MD  20601.  *1  _ 

DonniirTiniu  MAMir-roc — onciTiriM  ’-OPY  Position  on  medium  or  large  daily;  or  wide-  REPORTER/EDITOR,  12  years  experience. 

PRODUCTION  MANAGERS— POSITION  open  ranging  position  on  smaller  paper.  Will  relocate  ™i,<.  m,|o,  wriimB  role  or  challenomo  desk 

at  The  Minneapolis  Daily,  40,000  circulation  anywhere.  Box  14%,  Editor  4  Publisher.  ^t  m7res^-Kci«,  ^uSlI  cl,?^ 

student  newspaper  at  University  of  Minnewta,  - - - ^ - -  Kca,  government,  education  my  forte,  SUong 


(816)  587-1442  or  (816)  741-2000. 
REPORTER/EDITOR,  12  years  experience. 


at  The  Minneapolis  Daily,  40,000  circulation  anywhere.  Box  14%,  Editor  4  Publisher. 

student  newspaper  at  University  of  Minnesota,  _ 

Minneapolis.  Applicants  should  have  experi-  INQUISITIVE,  hard  working  general  assign- 


ence  in  all  phases  of  pre-press  newspaper  pro-  ment  reporter  with  journalism  BA  and  4  years 
duction,  and  have  strong  organizational  and  weekly  and  daily  experience  wants  work  on  any 
management  skills.  Position  includes  supervi-  Zone  daily.  Have  b^n  working  city  and  county 
Sion  of  25—30  students.  Responsibilities  in-  beats  for  3  years  on  Mexico-US  border.  Speaks 
elude  hiring,  budgets,  purchasing  and  some  Spanish.  Box  1537,  Editor  4  Publisher. 

equipment  maintenance.  Salary  commensu-  _ 

rate  with  experience.  Good  benefits.  (2)376-  MULTIPLE  AWARD-WINNING  reporter- 


5550  tor  appointment. 


managing  editor  of  bi-weekly  whose  circulation 


layout  skills.  Experienced  photographer.  Box 
1490,  Editor  4  Publisher. 

REPORTER/FEATURE  WRITER,  27.  BA  with 
international  experience  seeks  challenging 
position.  Box  1508,  Editor  4  Publisher. 

SEASONED  sports  editor  seeks  similar  position 
on  small  town,  five-day  PM  newspaper.  MA 
fellowship  winner.  Available  immediately. 


PRODUCTION  MANAGER  FOR  mid-size  Texas  and  prestige  blossomed  under  my  supervision  fellowship  winner.  Available  immediately. 
AM  daily.  Must  know  composing  (front  end  sys-  position  as  future  writer-reviewer  with  Please  write  Wes  Dumont.  Box  360,  Las  Vegas 

terns),  camera,  plate,  off-set  press,  and  mart-  daily  or  major  weekly.  Will  relocate  anywhere.  nm  87701. 

room  function  and  how  to  coordinate  them.  Not  1  lU  percent  commitment  and  dedication,  with  _ 

afraid  to  pay  for  the  right  experienced,  results  reference  and  9  awards  to  gove  it.  (^11(201)  SOLID  BACKGROUND  IN  all  aspects  of  sports, 
oriented  person.  Send  complete  resume  to  Box  and  ask  w  Jeff  or  reply  to  Box  VDT.  Seeking  to  lead  small  daily  sports  depart- 

1543.  Editor  &  Publisher.  1489.  Editor  &  Publisher.  IqIp  one.  Excellent  references. 

-  Box  1534.  Editor  &  Publisher. 

- PHOMOT/ON -  MANAGING  EDITOR  w-mT-E^rDFoR-iw^^s^wmer. 

PROMOTION/RESEARCH— Zone  2  daily  and  1  6  months  weekly  editor.  4  years  little  magazine 

Sunday  newspaper.  Candidate  to  manage  com-  Experienced,  skilled,  award-winning  news  ex-  |  l)'story  PhD,  one  book  published,  seeks 
bined  Promotion/Research  department.  Must  ecutive  wants  to  shape  up  your  newsroom,  im-  interesting  p^tiw  with  riew^Mper  or  maga- 


MANAGING  EDITOR 


Experienced,  skilled,  award-winning  news  ex- 


SOLID  BACKGROUND  IN  all  aspects  of  sports. 
VDT.  Seeking  to  lead  small  daily  sports  depart¬ 
ment  or  join  larger  one.  Excellent  references. 
Box  1534,  Editor  4  Publisher. 

WRITER/EDITOR—  1  W  years  daily  staff  writer. 
6  months  weekly  editor,  4  years  little  magazine 
editor,  history  PhD,  one  book  published,  seeks 


Dineo  mmotion/ixesearcn  oepartment.  must  i  ecutive  wants  to  shape  up  your  newsroom,  im-  interesting  p^ti^  with  riew^per  or  maga- 

be  able  to  work  with  sales  staff  on  all  sales  prove  your  product.  This  ad  is  directed  to  the  zine.  Box  1407,  Editor  4  Publisher 


opportunities  in  region  reknowned  for  moun¬ 
tains,  lakes  and  cosmopolitan  environment. 
Salary  negotiable,  depending  on  experience 
and  potential.  Send  complete  resume  to;  Pub¬ 
lisher,  Kingsport  Times  News.  PO  Box  479, 
Kingsport  TN  37662, 


ing  copy  for  print,  broadcast,  outdoor  and  pub¬ 
lic  relations.  Must  have  proven  background  of 
working  effectively  with  department  heads  and 
staff.  We  offer  an  excellent  benefit  program. 
Please  send  resume  and  salary  requirements  to 
Box  1540,  Editor  4  Publisher. 


POSITIONS  WANTED. 


ADMINISTRATIVE 

GENERAL  MANAGER/marketingor  sales  direc¬ 
tor.  20  years  experience  all  management 
phases.  Top  references,  available  now.  will  re¬ 
locate  anywhere.  William  L.  Parrent  (602) 
325-2367. 

TURNED  LOSING  MIDWEST  weekly  into  win- 
ner  and  sold  it  for  a  hefty  profit.  Now  this  45- 
year-old  publisher-general  manager  offers  you 
25-years  experience,  both  daily  and  TMC  op¬ 
erations.  Strong  on  sales,  editorial,  production 
and  printing.  Profit  oriented,  cost  minded. 
Ready  to  re-locate,  general  manager  spot  on 
small  daily,  large  weekly.  Box  1478,  Editor  4 
Publisher. 

_ ADVERTISING _ 

ADVERTISING  DIRECTOR  of  Zone  2  medium 
size  daily,  interested  in  joining  daily  or  large 
weekly  in  Florida.  Successful  competitive  mar¬ 
ket  experience.  Box  1535,  Editor  4  Publisher. 

ARTIGRAPHICS 

GRAPHIC  ARTIST  with  2  solid  years  experience 
seeks  a  position  in  your  art  department.  Excel¬ 
lent  board  skills,  typography/design  sense. 
Hard  worker.  Box  81,  Teaneck  NJ  (576  66, 

_ CARTOONIST _ 

EDITORIAL  CARTOONIST/ILLUSTRATOR 
seeks  full-time  position  on  daily  newspaper. 
Box  1454,  Editor  4  Publisher. 

_ CIRCULATION _ 

CIRCULATOR— 17  years  experience.  Strong  in 
sales,  service  and  promotion,  (dedicated  and 
sincere.  Tom  Conklin,  5770Wildwood  Dr,  Fair- 
view  PA  16415,  (814)  838-3220. 

MANAGER  25  years  experience,  suburban, 
metros,  weeklies,  dailies,  paid,  voluntary  pay. 
Experience  in  promotion,  budget,  develop¬ 
ment/training,  marketing  and  computer.  Re¬ 
sourceful  and  adaptable.  Resume/references. 
Hank  Swierenga.  7202  Kiowa  Circle,  Chanhas- 
sen  MN  55317. 

DRAW  YOUR  OWN 
CONCLUSIONS 

About  the  most  effective  medium 
in  the  newspaper  field! 

Place  an  E&P  Classified 
and  you'll  get  the  picture! 


AGGRESSIVE.  HARDWORKING  WORD- 
SMITH,  MA  in  journalism,  3-years  experience 
in  Midwestern  daily  and  weeklies,  seeks  copy 
editing  or  reporting  job  on  daily.  Will  relocate, 
(319)  354-5189. 


publisher  who  wants  genuinely  high  quality.  If  1  press  SECRETARY  to  US  Senator  seeks 
you  re  content  to  have  a  inerely  passable  news  editorial  writing  position.  Strong  b^kground  in 

product,  I  m  not  for  you.  I  m  also  not  interested  urban  and  national  affairs.  Nine  ye^  experi- 

m  publishers  with  sacred  cow  syndrome  or  ence  as  reporter  and  editorial  writer.  MSJ, 

Chamber  of  Crmmerce  mentality.  And.  please.  Northwestern  University,  to  1528,  Editor  4 

nothird-ratechains.  Mytopskillsareinrecruit-  Publisher 

ing.  hiring  and  training  ^ung  staffers;  story  - i - ^ - 

ideas  and  development,  layout  and  design.  REPORTER  SEEKS  JOB  in  New  York/New 

editorial  writing,  and  avoidance  of  libel  and  Jersey.  MastersdWM.  Photo,  VDT knowledge, 

similar  problems.  Track  record  as  a  circulaton  Andy  Jarosh,  1613  Hughitt,  Superior  Wl 

builder.  But  be  warned:  I  will  imprint  my  perso-  5^880- _ _ 

naliK  on  your  product.  Are  you  ready  for  the  14 — YEAR  NEWS  VETERAN  seeking  top- 
best?  Minimum  $25,000.  Box  1517,  Editor4  flight  reporting  post.  Prefer  New  England  daily. 
Publisher.  Experience  includes  reporting,  photo,  and  edit- 

_  ing,  to  1519,  Editor  4  Publisher. 

OHIO  REPORTER  with  five  years  experience  _ 

looking  for  future  with  solid  daily.  Wants  gov-  YOUNG.  EXPERIENCED  REPORTER  looking 
ernment/politics  reporting  slot  or  copy  editing  for  challenge  on  a  daily  of  50,000  or  larger. 


position,  VDT  experience.  Relocate  anywhere. 
Box  1539,  Editor  4  Publisher. 


Experienced  in  news,  features,  photography 
and  layout.  Now  in  Zone  1  but  will  relocate 
anywhere,  to  1368,  Editor  4'Publisher. 


PUBLISHED  WRITER  as  mass  transit  consul- 

I  i  i  tant,  wants  position  on  magazine  or  newspaper  cocci  jiu/'c 

A  ^ouog.  ^o^^*orking  rnale  transportation  beat  or  pr  for  transit  authority.  FREELANCE 

daily  reporting  slot.  Wrote  and  edited  15,000  25  years'  writing  experience.  Excellent  refer- 

circulation  energy lournal-largest  in  New  Eng-  Recently  published  70-page  research  ENERGETICYOUNG  REPORTER,  28.goingon 

.^?Mi  teport  for  Ohio.  William  A  Pillar,  2279  Edge-  the  road  again,  this  time  to  North  Africa,  Egypt, 

MINUTES  segment,  public  tv  film.  5  years  as  ygig  rj  Columbus  OH,  (614)  451-9475.  Israel.  Europe.  Seeking  internationally-mindeC 


energy/environment  analyst  and  speechwriter 
State  and  federal  government.  Ivy  league  grad 
Contact  Larry  Tye,  1739  VS  Corcoran  St.  NW 
Washington  DC  20009;  (202)  462-6676. 


EDITOR/PRINTER:  If  you  have  worked  long  and 
hard  to  build  your  newspaper  and  printing  busi- 


Israel,  Europe.  Seeking  internationally-minded 
newspapers  to  write  for.  Newspaper  trained  in 
Ohio.  Indiana.  California.  Alaska.  Educated  in 
Peace  Corps.  West  Africa.  Quick  with  camera 


BLACK  WRITER-7  years  corporate  experi-  help  cany  the  iMd  ™  may  haw  what  I'm 
ence  and  Master’s  degree — seeks  challenging  seeking.  Box  1529,  Editor  4  Publisher. 


ness  and  are  now  ready  for  a  reliable  person  to 

h.ln  ra,™  tha  laari  maa  ha»a  ihat  I’m  1531,  EdltOT  4  Publisher. 


pr  position.  Award-winner;  specializes  in  turn¬ 
ing  complex  subjects  into  lively  copy.  Box 
1523,  Editor  4  Publisher. 

CREATIVE,  EXPERIENCED  copy  editor  seeks 


FOREIGN 

CORRESPONDENT 


position  on  small  or  medium-sized  daily  or  c--—  journalist  male  travelled  totallv  reli-  0^®“  maintenance  and  repair.  Can  help  trim 
weekly.  Southeast  preferred.  Aly  Covell,  1^9  your  pressroom  costs  through  proven  methods 

St  Paul  St,  Baldwin  NY  11510,  (516)  223-  fj®;  ^  mii^^l  ceK  v^L^to  of  g^uali^  and  waste  control,  to  1480,  Editor 


_ PRESSROOM _ 

WORKING  PRESSROOM  FOREMAN— Com¬ 
munity.  urbanite.  4-color,  camera,  stripping, 
platemaking,  scheduling,  ordering,  training, 
press  maintenance  and  repair.  Can  help  trim 
your  pressroom  costs  through  proven  methods 


1448,  Editor  4  Publisher. 


EDITOR,  WRITER,  17  years  experience  with  ' 
billboard,  show  business  newsweekly  seeks 
challenging  post  in  Los  Angeles.  I  choose  to 
stay  in  Los  Angeles  when  the  magazine  returns 
editorial  control  to  New  York  January  1 . 1  direct 
a  domestic  staff  of  18  covering  many  facets  of 
'  entertainment,  layout  the  issue,  write  heads, 
edit  copy,  write  select  news  and  feature  assign¬ 
ments.  I  have  solid  contacts  in  music-record 
field  and  am  enterprising  enough  to  develop 
good  exclusives  to  meet  deadlines.  I  can  be 
your  man  in  Los  Angeles.  Eliot  Tieger.  (213) 
273-7040,  275-0703  days;  (213)  826-5306  , 
nights;  11944  Mayfield  Av,  Los  Angeles  CA 
90049. 

EDITOR— Editor  skilled  at  local  news  develop¬ 
ment  seeks  editorship  of  daily  or  semi-weekly. 

I  Now  producing  large  quality  weekly  with  earn¬ 
ings  in  upper  teens.  25-year  news  background. 
mid-50's,  top  professional,  personal  refer¬ 
ences.  Good  writer,  good  with  people.  Box 
1488,  Editor  4  Publisher. 

_ 4 _ 

WIRE  EDITOR — Knows  VDT,  editstightly,  likes 

■I  sharp  heads  and  layouts.  Box  1417,  Editor  4 


18-YEAR  NEWS  VETERAN,  management  ex¬ 
perience,  seeks  top  level  reporting  or  editing 
job.  Zones  2  or  5  preferred.  Call  Judith 
McMickle,  (516)  653-9111  or  (314)  352- 
7532. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


Not  average,  just  better 

Since  1972  E&P  has  been  publishing 
cost  and  revenue  figures  for  a  newspaper 
of  approximately  35,000-circulation  daily 
calling  it  an  “average”  or  “typical” 
newspaper.  The  last  cost  study  for  this 
paper  appeared  April  5,  1980,  page  16. 

The  Inland  Daily  Newspaper  Associa¬ 
tion,  which  has  been  conducting  its  own 
cost  studies  for  many  years  averaging  re¬ 
ports  from  member  papers,  has  paid  us 
the  compliment  of  comparing  the  results 
of  its  own  studies  with  those  of  the  one 
paper  we  have  chronicled  for  almost  10 
years. 

The  report  of  Inland's  Cost  and  Re¬ 
venue  committee  to  those  papers  that 
have  participated  in  its  annual  study  de¬ 
clares  E&P’s  “guinea  pig”  paper  has 
been  anything  but  “average”  or  “typic¬ 
al.”  It  has  just  been  better. 

Comparing  the  figures  for  7  years  from 
all  angles,  the  Inland  committee  con¬ 
cludes: 

“The  E&P  paper  has  below  advertising 
revenue,  yet  through  careful  manage¬ 
ment,  is  able  to  produce  a  better  than 
average  bottom  line.  This  comparison 
proves  once  again  management  is  the  key 
to  running  successful  newspapers — and 
note  particularly  that  the  E&P  newspaper 
did  not  achieve  its  excellent  profit  picture 


Eyewitness 

(Continued  from  page  15) 


“Before  she  met  with  those  people,  we 
sat  down  with  our  counsel  and  the  top 
editors  at  the  Post — Ben  (Bradlee),  Ho¬ 
ward  (Simons),  Bob  (Woodward)  and  ev¬ 
erything  was  decided  on  ahead  of  time,” 
Coleman  said.  “She  knew  if  she  went 
there  she  could  make  certain  promises 
and  attach  the  name  of  the  Washington 
Post  and  we  would  stand  by  them.” 

Coleman  said  there  are  still  “echoes” 
around  town  in  relation  to  the  story,  but  it 
did  not  lead  to  a  major  drive  to  clean  up 
drug  abuse  in  the  nation’s  capital. 

In  a  sidelight  to  the  Post's  drug  story, 
about  three  weeks  ago,  a  situation  arose 
in  one  of  the  district’s  schools,  where  a 
teacher  noticed  needle  marks  on  the  arm 
of  a  five-year-old  boy.  After  questioning 
the  boy,  the  police  was  notified  and  they 
took  him  to  the  hospital  for  an  examina¬ 
tion  and  tests.  This  resulted  in  the  police 
department  going  to  court  and  getting 
temporary  custody  of  the  boy.  The  tests 
found  unexplained  barbituates  in  his 
blood  and  the  mother  was  charged  with 
child  abuse.  A  hearing  is  pending. 

Coleman  said  when  this  incident  arose, 
the  mother  and  others  contended  that  it 
was  an  overreaction  brought  on  as  a  re¬ 
sult  of  the  Post’s  earlier  story. 
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by  cutting  back  in  the  newsroom.  This 
paper  actually  spent  more  on  news  than 
the  Inland  average.” 

Thank  you.  Inland!  That’s  a  point  we 
have  stressed  repeatedly  in  those  studies. 

The  report  continues: 

A  comparison  of  E&P’s  newspaper 
with  industry  norms  provided  by  the  1979 
Inland  Cost  Study  indicates  that  the  pap¬ 
er  is  far  from  average.  Exhibit  I  suggested 
that  the  paper  has  below  normal  local 
advertising  revenue;  derives  consider¬ 
ably  more  revenue  from  circulation  than 
normal;  has  below  normal  circulation- 
distribution  expense,  mechanical  ex¬ 
pense,  newsprint  expense,  and  general 
and  administrative  expense;  and  enjoys  a 
considerably  better  than  normal  bottom 
line... 

“The  newspaper’s  firm  control  of  re¬ 
venue  and  expense  is  evident... 

“The  E&P  paper  is  far  from  average, 
and  well-managed.” 

We  promise  not  to  call  it  “average”  or 
“typical”  any  more.  We’ll  just  call  it  an 
inspiration  to  all  other  newspaper  man¬ 
agements  to  do  as  well. 

Here  is  some  proof  of  what  we  have 
been  saying  for  years:  An  improvement  in 
the  product  is  bound  to  bring  results  on 
the  bottom  line. 


In  covering  the  latest  incident,  the  Post 
did  not  print  the  five-year-old’s  name. 

Coleman  said,  “ifthey  are  under  18,  we 
don’t  print  their  names.”  The  exceptions, 
he  said,  are  if  a  youth  under  18  is  killed  or 
if  the  youth  is  tried  in  court  as  an  adult 
offender. 

Ex-N.J.  publisher 
linked  to  Abscam 

Former  Paterson  (N.J.)  Morning  Call 
publisher  Henry  A.  “Sandy”  Williams, 
has  been  named  an  unindicted  co¬ 
conspirator  in  connection  with  the  indict¬ 
ment  in  the  Abscam  case  of  U.S.  Senator 
Harrison  A.  Williams,  Jr.  (D.-N.J.) 

Sandy  Williams,  46,  inherited  the 
Paterson  Call  when  his  father  died,  but 
sold  the  financially  troubled  newspaper  in 
1963. 

Sandy  Williams  has  been  a  close  friend 
of  Senator  Williams  since  his  publishing 
days.  They  are  not  related. 

Senator  Williams  was  recently  indicted 
on  charges  of  accepting  stock  certificates 
from  FBI  agents  posing  as  representa¬ 
tives  of  a  fictitious  Arab  sheik  in  return 
for  promising  to  use  his  influence  to  se¬ 
cure  government  contracts  for  a  titanium 
mine  in  Virginia.  Sandy  Williams  is  one  of 
the  owners  of  the  mine. 


TV  report 

(Continued  from  page  57) 


surprised  and  chagrined  by  the  job  done 
in  this  case.” 

Harris  explained  that  when  CBS  con¬ 
tacted  the  Times,  “We  were  told  that 
they  had  done  a  series  on  television 
advertising,  and  now  wanted  to  do  one  on 
newspaper  advertising  —  and  since  we 
had  the  strictest,  or  what  were  thought  to 
be  the  strictest,  standards  of  advertising 
acceptability,  they  would  like  to  speak 
with  us.” 

Harris  said  that  Gruson,  in  the  inter¬ 
view  with  Stossel,  was  “mistaken”  in 
saying  that  the  Times  would  accept  the 
Beauty  Barn  ad.  “We  don’t  permit  com¬ 
parison  ads  at  the  retail  level  for  a  variety 
of  reasons,  but  primarily  beacause  prices 
fluctuate  —  we  could  not  verify  prices, 
and  no  independent  group  does  so 
either.” 

He  said  the  Times  would  run  ads  which 
used  typical  or  average  department  store 
prices  for  comparison,  but  not  ads  which 
name  specific  stores  and  specific  prices. 

Harris  explained  that  Gruson  appeared 
in  the  interview,  rather  than  an  advertis¬ 
ing  department  executive  who  may  have 
been  more  familiar  with  specific  accept¬ 
ance  policies,  because  Gruson  acts  as  a 
one-man  advertising  review  board  for  the 
Times  when  controversial  ads  are  ques¬ 
tioned. 

He  took  issue  with  several  aspects  of 
the  report,  contending  that  Stossel  did 
not  mention  that  the  Beauty  Barn  had  run 
three  ads  in  the  Times  and  paid  for  only 
two  of  them.  The  Times,  he  said,  has  been 
trying  to  collect  from  Beauty  Barn  for  a 
year-and-a-half  He  also  said  the  CBS 
news  team  did  not  allow  the  Times  to 
clearly  explain  why  it  would  not  accept 
the  ad.  He  asserted  that  Stossel  did  not 
explain  that  the  tape-recorded  conversa¬ 
tion  which  mentioned  that  a  letter  from 
Bamberger’s  was  needed  in  order  for 
Beauty  Barn  to  place  the  ad  was  with  a 
Times  telephone  solicitor  and  not  an 
advertising  executive.  And  finally,  he 
contended  that  the  report  did  not  allow 
the  Times  to  state  that  it  is  possible  to  run 
comparative  advertising  as  long  as  aver¬ 
age  or  typical  department  store  prices  are 
cited. 
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LITTLE  FAILS  . 

of  William  Pate* 
defertds  a  pie 
assign  his  •' 


On  September  22, 1980, 

The  News  joined  the  growing 
number  of  dailies  switching  to  an  all 
morning  circulation  After  90  years  of  publishing 
an  evening  edition,  it  became  clear  that  the  future  growth 
for  the  newspaper  was  in  the  morning  field 
Three  months  after  the  conversion,  all  indications  are  proving  us  correct: 


We  successfully  converted  all  evening  home  delivery  to  morning 
and  retained  more  than  99  per  cent  of  our  evening  readers. 
Our  newsstand  and  home  delivery  sales  are  increasing  at  a  brisk 
rate. 

We  are  finding  it  easier  to  reach  and  retain  new  readers. 


The  News  is  now  the  only  local  morning  paper  serving  the  North  Jersey  market  of 
Passaic  and  parts  of  Bergen  and  Morris  counties.  It  is  a  top  100  metro  market  that 
will  have  retail  sales  of  more  than  $2  billion  in  1980.  And  while  our  competitors 
continue  to  struggle  with  dwindling  evening  circulation,  The  News  is  now  poised 
for  growth  in  the  morning  market. 
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•/  think  The  Scripps-Howard  News  Service  is 
the  greatest  thing  since  sliced  bread.  We  find  the 
short,  bard  news  nature  of  the  stories  comple¬ 
ment  oar  wire  stories  perfectly.  This  service  has 
filled  a  gap  in  our  national  coverage,  and  my 
only  reluctance  in  praising  it  further  is  that 
you^ll  charge  us  more.^ 

Thomas  E.  Livingston,  Managing  Editor 

Philadelphia  Daily  News 


For  rates  and  availability  of 
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